


% Tour Promotion Summary

: e‘mand our Broadband website, low speed
| ur National Audio Service to heighten consumer
ffulate sales for the release of Someone In

Aphasia & Blindside from
- We were pleased to take part

) where the album came in as
fter one week and the tour sold

we felt that we were able to




scm&n ads em an\u &ddurmg that time period. Below you wall find examples of
each:

Example of On Screen Ad Panel

SOMEONE
IN CONTROL

SOMEONE
IN CONTROL

| In ﬁtom Now! www.trapt.com . . *i‘n S'm;@a vﬁf! 3/05 m.tmm,mm




Promotion Summary
io Service — Album Promotion

iere show ran on the Music Choice Rock channel from 9/6/05

ted with tour dates, ticket purchasing information, artist facts
re-promoting the album premiere show also ran on the Rock
S t of tune in ads, whmh consisted of the album premiere ad,

ROCK Content Header
& Artist Information
| ARTIST FACT
Trapt are influenced by
bands such as
Metallica, Korn and
| Soundgarden

o
L wwwtrant.com

Artiet: Trapt

Song : Stand Up
Albuimn : Somecne In Conirol




LIVE IN CONCERT
W SPECIAL GUESTS
Fordates visit woiw traptiolncom

Artist : Trapt

Song : Stand Up
Album : Someone In Control

| ON TOUR

11/8 Lubbock, TX
11/9 Albuquerque, MN
11/11 Tempe, AZ

11/12 Hollywood, CA

Tour Content
Header & Dates




mmoti:on Summary
-Demand — Album Promotion

Example of MC Exclusive On Screen Ad

-

‘nwﬂamamj /I NC ﬁx

and 30 Semnda To Mam ]
was vmwad 762, 6 8 tim

A collection of Trapt’s best v:deas were
gr "“‘up&d together as a Hot Videos List from
9/4/05 through 9/18/05. This collection of

. videos generated ,‘45,986 orders.




Video
Headstrong
Sta"nd Up

on Videos:

ial spot aired to promote Trapt on tour with Aphasia
| to all of the Trapt, Aphasia and Blindside videos featured
erlay was also created and placed on all of the Trapt videos

r the tt::our. This spot was \newed 834,901 times. Please find ali

Requests
233,062

227,267
122,351
76,361
56,503

Y wavHesproial
auEsTs




Promotion Summary
e On-Demand — Tour promotion

at was creatad featu d the p&mﬁa date city, venue and ticket purchasing mmrmatmn

ads were created for the following markets: Albuquerque, NM, Baltimore, MD, Boston and
r, MA, Chicago, IL,Cleveland, OH, Denver CO, Detroit, Ml, Ft. Wayne, IN, Los Angeles, CA,

each, SC Philadelphia, PA, Santa Cruz, CA, Seattle and Spokane WA, and Washington, D.C.

Below are m:amples of t‘he tour ads that were created:

November 9t ‘Emﬁ atThe S ﬁhm&
| For tickets visit www&asatmama



news segment in ;mamben .

Example of MC Exclusive Broadband Banner




- Tour Promotion Summary
lbum & Tour Promotion

TWT LIVE IN CONCERT
W SPECIAL GUESTS

For dites visil

v braptiourcom

Album Pl‘ﬁmiﬁmﬁ“ , i sicoholce.com/roc
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L D Music
he Trapt tour with Aphasia and CHOICE
side was also supported with a

o internet site: , | \
 www.musicchoice.com/rock & S
www.musicchoice.com/alternative b digy et i b sttt S

i i e e

L e

Jaa

featuring the tour image, tour dates, bt i g oo

guest band info, ticket purchasing

_the official site for ;tiakats:
www.trapttour.com




& Tour Promotion Summary

during the promotion window, there was positive impact on
‘n 9/13/05. The album was the #1 Hard Rock Album after it’s first

ling Soundscan
9/18/05 61,080

- 9/25/05 28,255
1012!05 17,065
10 13,335
10,809

9,153
7,868
7,293
6,084
5,555

6,368

12/4135 5,557
12111105 6,669

We eak f ‘rward for the oppmtumty m work thh Warner Bros. Records and Trapt again on more

il of our amats to extend the same expasur&




