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TESTIMONY OF DR. CHARLES F. STANLEY,
FOUNDER AND PRESIDENT OF IN TOUCH MINISTRIES, INC.

My name is Dr. Charles F. Stanley. I am the Senior Pastor of First Baptist Church of
Atlanta, Georgia and the founder and president of In Touch Ministries. I am pleased to appear
before this Copyright Royalty Board on behalf of the producers of syndicated programs with a
religious theme, known as “Devotional Claimants.” (A statement of my background and

qualifications are attached to my written testimony as Exhibit 1.)

The Devotional Claimants and their Programming

The television programs that I represent here today are syndicated programs that have a
religious theme or are produced by a religious entity. The primary aim of such programs is not
simply to entertain, but rather to address life’s greatest questions and the deepest needs of the
human heart. We serve as an important and strongly desired alternative to the often trivial,
provocative, or objectionable programming that is so prevalent on television today.

I regularly travel throughout this great country and meet individuals who tell me of how
much they are impacted for the better by our program and how much devotional programming
means to them and their families. In fact, our viewers, and those of other devotional programs,
will quickly tell you that our programs are among the most important, if not the most important
and valuable programs available to them on television.

Our claimant category includes a variety of programs carried between 2004 and 2005.
Some programs are telecasts of traditional church services, like ours at In Touch, the late Dr. D.
James Kennedy at Coral Ridge Presbyterian Church in Fort Lauderdale, Florida, Bishop T.D.
Jakes of The Potter’s House in Dallas, Texas, Reverend Joel Osteen at Lakewood Church in

Houston, Texas, Reverend Robert H. Schuller at the Crystal Cathedral in Garden Grove,



California, and the late Reverend Jerry Falwell at Thomas Road Baptist Church in Lynchburg,
Virginia.

We also include Pat and Gordon Robertson, whose The Christian Broadcasting
Network’s ministry, news and information programming brings its religious perspective not only
to matters of personal and individual need, but also to political and world affairs. Devotional
programming reaches out to aid and teach the young, with programs like Davey & Goliath, and
to address the needs of a very devoted and growing Latino/Hispanic population, with programs
like ¥Vida Dura, as well as the Spanish version of several ministry programs, To provide a sense
of the diverse background of these claimants, Exhibit 2 is a selected collection of web pages

from 2004 or 2005 and other published materials about various of the Devotional Claimants.

In Touch Ministries’ Background

Our ministry is a good example of the origins and growth of devotional programming. I
began as Senior Pastor of First Baptist Atlanta in 1971. The next year, our church started
broadcasting our Sunday sermons in a half-hour program on an Atlanta broadcast television
station. We steadily gained viewers in Atlanta, but in 1978 the Christian Broadcasting Network
invited us to make our teaching available as part of their cable programming. At that point, our
audience expanded quickly, leading to the incorporation of In Touch Ministries as a separate
public charity in 1982. By God’s grace, we have grown consistently ever since.

In Touch has experienced an overwhelmingly positive response to our television
programming. Qur programs, like that of other Devotional Claimants, speak to some of life’s
most profound questions and provide our audience with timely and timeless truths from God’s
Word. From a distinctively spiritual and biblical perspective, In Touch seeks to provide practical
guidance on such issues as parenting and finances, while also tackling such weighty subjects as

personal tragedies, addictions, and relationship difficulties. In Touch currently utilizes television
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and radio broadcasts as well as CDs, DVDs, books, portable audio players with sermon content
(called Messengers), the In Touch magazine, and the In Touch website to minister to people
around the world. The popularity of In Touch’s television programming has been key to the

growth of In Touch’s other ministries.

In Touch Ministries Today

At present, In Touch broadcasts its programs on over 300 full power television stations
in the United States. In Touch is carried on many radio stations and produces Er Contacto, our
Spanish language radio broadcast and podcast. Our broadcasts have now been translated into
more than 100 languages, and they reach 60 million homes in North America. Today, the In
Touch program can be heard in every nation on earth via radio, internet, or television broadcasts.

In 2007, In Touch acquired FamilyNet Radio and Television. FamilyNet Television
reaches more than 30 million TV households, while FamilyNet Radio operates SIRIUS Satellite
Radio channel 161. Devotional programming is featured prominently on this cable channel.

Our ministry extends far beyond television broadcasts as well. The simple newsletter we
began in 1979 is now known as In Touch magazine, which reaches one million homes in English
and 75,000 homes through the Spanish edition. We have developed a solar-powered, handheld
audio mp3 player we call Messenger that is preprogrammed with our broadcast audio. First
made available to U.S. troops in the summer of 2007, In Touch has freely distributed 50,000
Messengers to American servicemen and servicewomen through a network of military chaplains.
Another 30,000 units were made available to members of the U.S. Armed Forces by the end of
2008. Phase two of In Touch Ministries” Messenger initiative, currently under way, involves
producing and distributing an additional 60,000 devices in five languages to people around the

world by the end of 2009.



Our website averages more than 2.5 million page views every month, and 30,000 visitors
aday. Approximately 400,000 In Touch audio and video podcasts are downloaded monthly.

The response we have received from viewers of In Touch’s programs is an indication of
the value that this programming brings not simply to our viewers, but also to the CATV systems
that retransmit the TV broadcasts of our programming. In Touch receives an average of more
than 40,000 calls every month, along with thousands of emails and letters each year. Asa
ministry that is largely supported by donations from our viewers and listeners, it is humbling to
note that in the last fiscal year our supporters have entrusted us with donations of over $74

million for In Touch to continue and expand our ministry.

In Touch Ministries Experienced Significant Growth Between 1992 and 2004

In Touch Ministries has not always had the international presence and outreach that it has
today. In fact, much of our growth nationally and internationally has taken place in the past
twenty years. Specifically, we were blessed with a tremendous amount of growth between the
time periods of 1990-1992 (the last time the Devotional Claimants were a Phase I Party} and
2004-2005 (the current proceeding).

*  Qur television broadcasts expanded from 129 full and lower power stations in 1992 to

435 by the end of 2005. As a consequence, our retransmitted broadcasts aiso increased

similarly.

* The cost of acquiring broadcast airtime has grown exponentially with our outreach.

In FY 1992 the cost of buying airtime (mainly for TV but also for radio) was about $13

million, and by FY 2004-2005, it more than doubled, exceeding $27 million.

» In 1992, our broadcasts had begun to be translated into two languages, Russian and

Arabic. By 2005, the total number of languages for In Touch broadcasts had reached

ninety-one, and fifty-one of those translations began during 2004 or 2005. During the
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same time period, the countries reached by the radio and television broadcasts increased
from 17 in 1992 to more than 95 by 2005, with the remaining countries reached by short-
wave and internet broadcasts.

* In 1992, In Touch was not on any Spanish-language station; by 2005, we were on a
number of stations serving the Spanish market.

*  From 1990 to 1992, the total quantity of resources, such as books, CDs, videos,
DVDs, etc., sold or given away by In Touch was approximately 150,000 items per year.
By 2004-2005, that number had increased to over 2 million items per year.

* Our viewers and listeners are blessed by our ministry and want to further the
Christian message In Touch delivers, so much so that without our ever having asked for
donations on a single broadcast, contributions to In Touch increased from about $21
million in the fiscal year ending in September 1992 to over $70 million per year from
calendar years 2004-05.

*  Since 1996 (the last year when reliable numbers could be found), In Touch has
received over 8.2 million calls from viewers and listeners. Our viewers are particularly
interested in talking with us and receiving our resources in times of uncertainty and crisis,
whether it concerns personal crises like thoughts of suicide, a divorce, or a death in the
family, or national crises like 9/11 or the Gulf War (we received over 750,000 calls in the
month of September 2001 alone). Our call centers received spikes in traffic during other
times of domestic and international crisis, like when the wars in the Middle East began
and the traumas of roadside bombings were commonplace, and when natural disasters
strike. In responding to these calls or the thousands of emails and letters we receive each
year, we take the time to interact with and help our viewers in ways that other types of

programmers would not and could not, and the result (though not our motivation) is a



proliferation of extremely loyal viewers with whom we have formed a spiritual and

emotional bond.

Video Presentation of Devotional Claimants

Our considerable growth since 1992 is not an anomaly. Other Devotional Claimants have
experienced such growth as well, particularly as the events of 9/11 made people appreciate the
extreme fragility of life and search for a deeper meaning in their daily lives and for answers
about the hereafter, and as the reality of loved ones being involved in the Iraq and Afghanistan
wars affected communities and families throughout our nation.

Of course, the content, impact, and diversity cannot be shared adequately through figures
and descriptions alone. I would like to share with you now a video montage from the programs
of selected Devotional Claimants. This video, attached hereto as Exhibit 3, was produced, with
the help of various other Devotional Claimants, by the studios of The Christian Broadcasting
Network in order to provide the judges a better understanding of the variety and quality of
syndicated programs with religious themes that were shown on distant signals during 2004 and
2005.

What [ want to stress is that this video presentation visually demonstrates many of the
reasons why the perceived relative value of Devotional programming for cable operators
retransmitting our programming is significantly higher than the 1.19% last awarded in 1992 and
should not be tied to a Nielsen ratings standard. As shown in various segments:

1. Devotional programming reaches people of all faiths and ethnicities to guide them

spiritually, morally and emotionally in this complex and troubled world;

2. Devotional programming provides life-transforming, spiritual guidance to individuals

facing moral crises, like whether to abort a pregnancy, and health crises, like living

with Multiple Sclerosis;



3. Devotional Claimants offer telephone help lines for viewers around the country, who
turn to us for counsel, guidance and support;

4. Devotional programming ministries serve the Lord’s call by providing food and
sustenance to those in peril and distress;

5. Devotional programming provides news and information from a religious perspective
to an increasingly needy and skeptical viewing audience; and

6. Devotional programming serves as one of the last bastions for protection and

preservation of the choral hymn and the opportunity for spiritual revival.

The History of the Compulsory Awards to Religious Programs

As I am certain you are aware, Devotional Claimants have received a share of the distant
cable royalties since the first year for which cable systems paid them, 1979, at first as a member
of the category represented by the Motion Picture Association of America and later as a separate
Phase I party. But the Devotional Claimants have had to fight hard to overcome the Copyright
Royalty Tribunal’s initial decision to award us nothing based in our view on hostility to our
method of distribution {(we purchase airtime) and perhaps even our content. For several years we
needed to appeal unfair awards to the District of Columbia Circuit Court of Appeals, which held
on one occasion that we had been the victims of “unexplained arbitrariness” and “unevenness”
and “unexplained vengeance” when compared with the dissimilar treatment of other claimants.

After the Court of Appeal’s decision that we had been the victims of arbitrary and uneven
treatment, the Copyright Royalty Tribunal’s awards to the Devotional Claimants began to
increase, but only marginally. The Devotional Claimants have not had a full consideration of
their claim since the 1990-1992 Phase I proceeding, more than a decade ago, and much has
changed in the public perception of the value of our programming. The Devotional Claimants

believe that the prior royalty award, tied closely to unreliable Nielsen ratings measurements,
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materially failed to reflect the real benefit and relative value to cable operators of religious
programs on distant signals. We are hopeful that the Copyright Royalty Board will at last give
us an award based on our true value to cable systems and their subscribers.

The Awards for 2004-2005

Although we have not been privy to all the details of the 2004-2005 Bortz survey of cable
operators views of relative program valuations, we have been told that Devotional programming
scored significantly higher than in 1990-92 and 1998-99, achieving a relative value in the view
of surveyed cable operators of 7.8% (2004) and 6.6% (2005). Devotional Claimants have long
been committed to use of the Bortz methodology in preference to Nielsen ratings. We have
known from past surveys and our understanding of the results of the 2004-2005 survey that the
share allocable to the Devotional Claimants would be much more in line with the relative value
we see in our content. Therefore, we are urging as a basis of the awards to the Devotional
Claimants for the years 2004-2005, the results of the surveys designed for the Joint Sports
Claimants by Bortz & Company.

Dr. Michael Salinger, Dr. Bruce Johansen and Dr. Bill Brown will also testify on behalf
of the Devotional Claimants in support of our claim and will address the relative value of
Devotional programming from their expert opinions. We are confident that they and various
witnesses called by other claimant groups will establish that the relative shares for Devotional
claimants should be as achieved in the Bortz survey for the years 2004 and 2005. With this in
mind, we are hopeful that the value of religious programs, as measured by this respected and

tested study, will at last be fully acknowledged.



Conclusion
We are hopeful that the CRB will recognize our value on distant signals and will make
the award to us that we deserve. I am here to respond to the panel’s concerns and questions. 1

thank you for giving me the opportunity to speak to you today.



Declaration
I, Charles F. Stanley, declare under penalty of perjury that the foregoing testimony is true
and correct to the best of my knowledge and belief.

This, the 30th day of May, 2009.

d
Dr. Charles F. Stanley »
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Dr. Charles F. Stanley

Dr. Charles F. Stanley, senior pastor of the First Baptist Church of Atlanta and founder of In
Touch Ministries, demonstrates a keen awareness of people's needs by providing practical
biblical truths for everyday life. Modeling his ministry after the apostle Paul’s message to the
Ephesians, Dr. Stanley believes that: “Life is worth nothing unless I use it for doing the work
assigned me by the Lord Jesus—the work of telling others the Good News about God's mighty
kindness and love” (Acts 20:24, TLB).

In 1971, Dr. Stanley became Senior Pastor of the First Baptist Church of Atlanta, Georgia. In
1972, a half-hour program called *The Chapel Hour” was launched on an Atlanta-area television
station. Looking for a practical Bible teaching program, the Christian Broadcasting Network
contacted Dr. Stanley in 1978 to request the program’s inclusion on its new venture, a satellite
distribution network to cable systems. At no cost to First Baptist Church, the broadcast grew
from 16,000 local, Atlanta viewers to a nationwide audience in one week. By 1982, In Touch
Ministries was incorporated and began radio syndication. “In Touch” programs penetrated
almost every major market in the United States during the 1980’s, reaching more than one-
million households with the message of Christ’s sufficiency for life’s demands.

Today, “In Touch with Dr. Charles Stanley” can be heard around the world via radio and
television broadcasts, the handheld In Touch Messenger and the ministries Web site,
www.InTouch.org. “In Touch” programs are seen and heard domestically and interationally on
nearly 1800 radio and television outlets in more than 50 languages. The ministry continues to
produce CDs, DVDs, pamphlets, books and other Christian resource material, including its
award-winning, monthly devotional magazine, In Touch.

Notable organizations and publishers have honored Dr. Stanley. In 1988, he was inducted into
the National Religious Broadcaster’'s (NRB) Hall of Fame for the consistent excellence of his
broadcasts and his leadership in the realm of Christian television and radio. Religious Heritage of
America named him Clergyman of the Year in 1989, an award that recognizes pastors who strive
to make Judeo-Christian principles part of America’s daily life. In 1993, the NRB honored “In
Touch” with the Television Producer of the Year award; and in 1999, with the Radio Program of
the Year award. Just this year, Thomas Nelson Publishing recognized Dr. Stanley for selling
more than 6.5 million copies of his books.

Dr. Stanley has also served two terms as president of the Southern Baptist Convention {1984-86)
and first joined the NRB’s board of directors in 1982.

Dr. Stanley is also a New York Times best-selling author who has written more than 35 books,
including: /n Step with God, Landmines in the Path of the Believer, Living the Extraordinary
Life, A Man's Touch, Handle With Prayer, How To Listen To God, Eternal Security: Can You Be
Sure?, The Gift of Forgiveness, How to Keep Your Kids On Your Team, The Wonderful Spirit-
Filled Life, The Source of My Strength, How To Handle Adversity, The Blessing of Brokenness,
Success God's Way, The Handbook for Christian Living, Into His Presence, and When Tragedy

Strikes.



Dr. Stanley’s earliest childhood memories are of God’s support during the difficult
circumstances following the death of his father. Through the counsel and example of his godly
mother and grandfather, he learned to trust and obey God’s Word. At the age of 14, Dr. Stanley
received a clear call to the ministry, which later led him to earn a bachelor of arts degree from
the University of Richmond in Richmond, Virginia, and a bachelor of divinity degree at
Southwestern Theological Seminary in Fort Worth, Texas. He earned his master’s degree and
doctorate from Luther Rice Seminary. Always practical, Dr. Stanley often says, "I feel I cannot
honestly tell you how to believe Bible truths, and put these truths to work in your life, until 1
have first let God work them into my own life."

Dr. Stanley’s messages tackle such issues as parenting, finances, personal crises, emotions, and
relationships. [nstructional teaching for personal spiritual growth focuses on prayer, the character
of God, fellowship through the Holy Spirit, and the Person of Jesus Christ. Dr. Stanley fervently
believes the Bible to be the inerrant Word of God, a belief strongly reflected in his teaching.

A common theme found throughoutIn Touch Ministries' voluminous viewer and listener
correspondence is how God has changed lives through Dr. Stanley’s teaching. Any success
achieved by In Touch or Dr. Stanley is directly attributed to the hand of God. Dr. Stanley says,
"It is the Word of God and the work of God that changes people’s lives.”

The goal of Dr. Charles Stanley is best represented by In Touch's mission statement: to lead
people worldwide into a growing relationship with Jesus Christ and to strengthen the local
church. Dr. Stanley's heart’s desire is to get the gospel to "as many people as possible, as quickly
as possible, as clearly as possible, as irresistibly as possible, through the power of the Holy Spint
to the glory of God.”
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About Us | American Religious Town Hall | Hosted by 1callservice.com htip:'www americanreligious.or;

B M ERILC AN
RELIGIOUS TOWN HALL

MEETING, INC

Abour  liblc Course

Adult Day Care
Assisted Living
Nursing Homes
Retirement Communities

1ofl

Catalup

Welcome to the official website
for American Religious Town Hall
Meeting, Inc.

American Religious Town Hall Meeting is a non-profit organization dedicated to:

* The preservation of basic Americun civil and religious libertics including recdom of
speech and freedom 1o worship God as one chooses.

¢ Fostering a spirit of unity among all religions and encouraging inferfaith understanding in
an aimosphere of cooperation without compromise,

o Educating the public - world-wide - regarding varying viewpoints through weekly
worldwide television broadcasts.

The American Religicus Town Hall Meeting, Inc. began more than 50 years ago to
foster understanding between people of all faiths. Bishop A. A. Leiske, the founder,
believed that when people talk to one another, they will develop compassion for cach other,

Bishop Leiske decided to capitalize on the new communication medium, television, in his
quest (o help bring people together, He invited key local clergy from 5 different
denominations o a meeting in his home in the Minneapolis area, and asked them to join him
in a televised panel discussion. The first program was aired in St Paul, Minnesotz, on
January 10, 1953. They agreed, and formed an organization, complete with its own charter,
to produce the program, To fund the costs, Bishop Leiske, a preacher as well as an aslute
businessman, began purchasing nursing homes.

ARer Bishop Leiske died in 1983, his son Robert, also an ordained minister, became
moderator of the television program and president of the organization, He served in these
voles until his death in 2004, At that time his widow, Elizabeth Ann Leiske, became
president and CEOQ, and Pastor Stephen Gifford assumed the moderator’s position on the
television program. Today ARTH owns 4 nursing homes, one assisted living facility, one
retirement home, and one adukt day-care center. The profits from these facilities fund the
television production costs, and enable the corporation to purchase television time.

We invite you 10 tour this web site. We are sure you'll be impressed with the ministry of
The American Religious Town Hall Meeling - which is “to beam brotherhoed to the
world.” We ako invite you to visit any of our facilities, and see how “love makes the
difTerence.”

Address.

745 North Buckner Boulevard
Dallas, Texas 75218

Phone: (214) 328-9823

Toll-Free: (-800-783-9828
Fax: (214) 328-3042

E-Matl Us i} ANRLLIGH

Hosted by DalLasISP a subsidiary of 1CaliService.com

5/22/2009 1:37 Py



ARTH Home Page
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hitp:/'web,archive.org/web20040522040836/ hitp: //www.ameticanrel.

Adult Day Care { Contributions | Nursing Care | Retirement Communities | Talacast

o e,

American Religious town Hall Meeting is a non-profit organization dedicated
to:

¢ The preservation of basic American civilt and religious liberties
including freedom of speech and freedom to worship God as one chooses.

» Fostering a spirit of unity among all religions and encouraging interfaith
understanding in an atmosphere of cooperation without compromise.

¢ Educating the American public regarding varying viewpoints through
weekly worldwide television broadcasts.

BEAMING BROTHERHOOD TO THE NATIONS ON TELEVISION

e

* 745 North Buckner Boulevard * Dallas, Texas 75218 * (214) 328-9828 * Fax (214) 328-3042
E-Mail Us @ AMERICANRELIG(OUS.ORG

Sile Hosled by t Call Service
Mention American Religious for a discount!
1Call Service

57222009 1:26 Ph



Telecast http://web.archive.org/web/200406 12 173402/ www .americanreligious..

BEAMING BROTHERHOOD
TO THE NATION
e )
! 1o
-
O

\‘—

ON TELEVISION

WHAT BEGAN IN A SMALL WAY IN 1952 NOW SPANS THE GLOBE...

What begaa in St. Paul, Minnesota in 1952 has now spanned the decades to encompass
television stations all across the United States and an international link via satellite
technology. We are proud to introduce to you the American Religious Town Hall
Meeting, an organization created by the late Bishop A.A. Leiske to uphold and enhance
religious liberties, American freedoms, and civil rights.

Through a panel-discussion show televised weekly to millions of viewers, religious leaders,
educators and others share differing beliefs in an atmosphere of cooperation without
compromising individual ideals. Televised weekly since 1952, the American Religious
Town Hall Meeting is one of the longest continuously running programs in the country.
Panelist are chosen from a wide spectrum of religious viewpoints including Protestant,
Catholic, Jewish and a variety of educators and others.

"WHERE LOVE MAKES THE DIFFERENCE"

The Town Hall Health Care Centers provide lovely spacious, comfortable rooms, exciting
informative activities with interfaith devotionals to touch and inspire the hearts of all.
Delicious well balanced meals and snacks are served from our own kitechens and bakeries,
with a caring devoted professional staff giving special care for each resident.

INDEPENDENT THINKING AND DIVERSITY
ARE TWO GREAT STRENGTHS OF AMERICA TODAY...

The American Religious Town Hall Meeting foster these strengths, allowing groups with
differing beliefs, ideas and opinions to peacefully co-exist and share their thoughts in an
atmosphere of harmony.

Six different religions are represented weekly and spontaneous exchanges are encouraged
relating to religious, political and social issues. Under the direction of a moderator, topics
are introduced and contrasting views are shared openly, exemplifying the American
values of freedom of speech and fostering understanding between people of all religions
and philosophical viewpoints.

l1of2 5/22/2009 1:27 PM
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A M ER 1 C AN

RELIGIOUS TOWN HALL
MEETING. INC

Home | Contributions | Health care

20f2 512212009 1:27 PM
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BGEA; Billy Graham Evangelistic Association hep://'web.archive org/web/2004 121405191 0/http://billygraham.org

BILY CA AN
T B YO
AL Hadieon Squara Gamden, hag 2005, Loara inare.

| CRUSADE

COLOMBIA RAS |3OPE
Huridreds ol thousands have louad nesy 12e through
i purdne,

W THEEE A CTORMCAWL DESIROY
In Lfe’s stomis, ve £an hokd Lo these promisas from
Ged.

A WORA FRUN FRABRLEY GRAHAN
‘Fagh i Ch % the onile solatibn S

CRUSADE/FESTIVAL SCHEDULE FERTURED MIHISTRIES « | 23

Tune in during Decembar for Lwo spacial TV
aregrams featuing Bily Graham's message “Tha
Coming Sicrmn” {Dec. 2-8) and the Workd Wide
Piturgs’ mavie "A Yow 10 Chersh® (Dec. 9-15).
Check TV Istngs onling now! Lesm oy

MARCH 11-13, 2005 ] ) §MRITUAL HELP FOR TODAY S =
* ;:g:all’::r;:‘r::h 2003 with Pranklin Graham Would you ke to know how you can have a
’  Daily Scripture personal refationship with Jesus Christ?
MARCH 18-20, 2005 “Tharefore the Lord imself wit give you & sign: Leam more.
¥ Festival Victoria 2005 with Franklin Graham The virgin will be with child and will give birth to
Meibourne, Australia a son, and will call kim Immeanuel, ©
—Isaiah 7:14
JUNE 2005 .
" > Decision Minuta Have you just cormmited your W to Jesus
’ f;;?\t(::—’knae; ‘;?:: 3:.':, Graham Crusade Zacchaeus and Jesus Christ? Please Jet us know! .
’ Listen to this message
} My Answer Help spread the Gospsl
Qi My fence isa't refgious. But he's very kind Donate ontine now.
and thougbtfil, and he isn't opposed to my
church activiies or anything ¥ke that.
A:uRaad Bty Gruh'am': ::;gwer FREE THIS MONTH GIFT CATALOO
My Heait's Cry P the
ty Aane Graham Lotz Gospel on
Prime-Time
™

Tofl 5i31/2009 3:11 Pv



BGEA: Our Ministries: TV Specials hitp: //web.archive.org/web/2004 10091528 10/billygraham.org/ TV _Ind..

TELEVISION SPECIALS

The Billy Grabam Evangelistic Asoctation produces .mrcm! !dcwsron i

s d

,Dm.aﬁ !.6'at atr' aeross the %hnt:d States and C{mada c{zc),r year. These “after viewing one of Bl Graham's semmors o
specials air during prime time on netwark stations, bringing the meisage TV," wektes BI, "my daughter Xathy asked me,
of Christ into millions of homes. “Ded. how do you o down there, if you're not

there?' [ tumed to look 2t her, and tears were

streaming down her cheeks. [ answered, ‘'We

can go down there right here in your raom,
Tune in during December for the next TV Specialt hongy.’ We went to her room, knek in prayer,

and she asked the Lord to come In her heant.”
Check back soon for the December 2004 television listings. Thank youl Suppart our minktry

A list of citles that will broadcast the December TV special in high definition
{HDTY) will be posted saon.

» Refated

Learn mcre about the lelevision Telephone Ministry
Learn mere about the World TV Project

Learn more about World Wide Pictures

2005 Bily Graham Prayer Calendar

Our 2005 calendar features dally
Scriptures that will encourage and
bless you. As you use € in your
devotions, we hope you wil Bt up
our varous minkstvies In prayer,
Request your free copyt [NOTE: If
you recelve an eror when
requasting this free offer oning,
please coll our tol-free number to
request t by phone,
1-877-247-2426.)

Prochim the Good News
thiowgh the Tntermet

Your financial gits wil enable BGEA
Web zites to continug serving as
beacons of hope onine, Leam
more,

Help spread the Gospol
Danate oniihe now
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Billy Graham Training Center - Television and Telephone Ministries http://web.archive.org/web/20041012031217/www bgte.info/index.as.

\V (& n
(L L 7;' L J; ___}_.{_J
TV TELEPHONE MINISTRY

Submit Query 2 GET,INVOLVED . - BOORSTORE ..., 1 B
|

" T ¥ - .
* ABOUT TVTHM il TELECRST SCHEDULES 1 LOGIN STATEMENT OF FRITH BEGUMNE A VOLUNTEER | TENT MINISTRIE

. TV Telephone Minstry

brings evangelistic programming to milions on national TV, while INTERNET ARCHMIVE

providing trained volunteers to give spintual guidance to those who
contact our phone centers acress North America. mﬂu"ﬂeuma“m"“
Enter Web Address: [

Not in Archive.

HOAW TG BECOME

AVOLUNTEER ,
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State Call Letters |City Channel |Station |Date Time Title _ _

KY WLEX Lexington 13|NBC 1/15/2005 |7.00:00-8:00:00 PM |January 2005 Billy Graham Television Special
MA WLVI Boston 56|WB 1/15/2005 |8:00:00-9:00:00 PM_|January 2005 Billy Graham Television Special
NY WPIX New York 11{WB 1/15/2005 |7.04:00-8:00:00 PM |January 2005 Billy Graham Television Special
IL WCIU Chicago 261 IND 1/16/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
CA KBAK Bakersfield 29{CBS 1/17/2005 _|7:00:00-8:00:00 PM _|January 2005 Billy Graham Television Special
CA KRCR Chico-Redding 7JABC 1/17/2005 |7:00:00-8:00:00 PM _|January 2005 Billy Graham Television Special
GA WMAZ Macon 13|CBS 1/17/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
N WIHL Johnson City 11{CBS 1/17/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
AL WAFF Hunisville 48|NBC 1/18/2005 |7:00:00-8:00:0¢ PM |January 2005 Billy Graham Television Special
FL WTLV Jacksonville 12|NBC 1/18/2005 {8:00:00-9:00:00 PM _}January 2005 Billy Graham Television Special
FL WPLG Miami 10JABC 1/18/2005 |9:00:00-10:00:00 PMjJanuary 2005 m___< Graham Television Special
HI KHNL Honolulu 13|NBC 1/18/2005 |7.00:00-8:00:00 PM_|January 2005 Billy Graham Television Special
1A KCAU Sioux City 9|ABC 1/18/2005 |7:00:00-8:00:00 PM _|January 2005 Billy Graham Television Special
IL WQAD Moline 8|ABC 1/18/2005 |7:00:00-8:00:00 PM_|January 2005 Billy Graham Television Special
IL WREX Rockford] 13|NBC 1/18/2005 |7:00:00-8:00:00 PM _|January 2005 Billy Graham Television Special
KY WPSD Paducah 6|NBC 1/18/2005 |7:00:00-8:00:00 PM |January 2005 m___« Graham Television Special
MN KTTC Rochester 10|NBC 1/18/2005 |7:00:00-8:00:00 PM_|January 2005 Billy Graham Television Special
MO KSHB Kansas City 41|NBC 1/18/2005 |7.00:00-8:00:00 PM |January 20035 Billy Graham Television Special
NE KHAS Lincoln-Hastings 5INBC 1/18/2005 |8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
X KAMR Amarillo 4{NBC 1/18/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
X WOAI San Antonio 4|NBC 1/18/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham m Television Special
VA WDBJ Roanoke 7|CBS 1/18/2005 ]7:00:00-8:00:00 PM_|Janwary 2005 Billy Graham T Television Special
1D KTVB Boise TINBC 1/19/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
NC WLOS Asheville 13JABC 1/19/2005 |7:00:00-8:00:60 PM |January 2005 m___< Graham Television Special
ND KXJB Fargo 4|CBS 1/19/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
TX KZTV Corpus Christi 10|{CBS 1/19/2005 {7:00:00-8:00:00 PM [January 2005 Billy Graham Television Special
WI WMTV Madison 15|NBC 1/19/2005 {7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
AL WNCF Montgomery 32|ABC 1/26/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
AZ KNXV Phoenix 15]ABC 1/26/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
CO KMGH Denver 7|ABC 1/20/2005 ]7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
DC WILA Washington 7|ABC 1/20/2005 |8:00:00-9:00:00 PM [January 2005 m.__..< Graham Television Special
1A WOl Des Moines| 5|ABC 1/20/2005 |8:00:00-9:00:00 PM |January 2005 w=_< Graham Television Special
IN WRTV Indianapolis 6|ABC 1/20/2005 ]9:00:00-10:00:00 PM[January 2005 m_,_g_ (GGraham Television Special
KS KAKE Wichita 10]ABC 1/20/2005_|8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
MO KMIZ Columbia 17]ABC 1/20/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
MO KSPR Springfield 33|ABC 1/20/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Spedcial




ND KBMY Bismarck 17{ABC 1/20/2005 |7:00:00-8:00:00 PM_|January 2005 Billy Graham Television Special
NY WKBW Buffalo] 7|ABC 1/20/2005 |9:00:00-10:00:00 PM}January 2005 Billy Graham Television Special
OH WCPO Cincinnati 9|ABC 1/20/2005 18:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
OH WEWS Cleveland 3|ABC 1/20/2005 |8:00:00-9:00:00 PM _|January 2005 Billy Graham Television Special
OK KTUL Tulsa 8jABC 1/20/2005 |7:00:00-8:00:00 PM |January 2005 m.__m Graham ._.m_m<_m_o: Special
OR KATU Portland 2]ABC 1/20/2005 |8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
PA WATM Johnstown 23|ABC 1/20/2005 |8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
TN WTVC Chattanooga 9IABC 1/20/2005 [8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
TX KLTV Tyler 7|ABC 1/20/2005 |7:00:00-8:00:00 PM [January 2005 Billy Graham Television Special
VA WVEC Norfolk 13]ABC 1/20/2005 ]9:00:00-10:00:00 PM|January 2005 Billy Graham Television Special
WA KOMO Seattle 4(ABC 1/20/2005_|8:00:00-9:00:00 PM_|January 2005 Billy Graham Television Special
AL WKRG Mobile 5|CBS 1/21/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
AR KNWA Fort Smith 24[NBC 1/21/2005 |7:00:00-8:00:00 PM |January 2005 m___< Graham Television Special
AZ KOLD Tucson 13|CBS 1/21/2005 |7:00:00-8:00:00 PM_|January 2005 Gilly Graham Television Special
CA KGPE Fresno 47|CBS 1/21/2005_|8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
CA KOVR Sacramento 13|CBS 1/21/2005 |7:00:00-8:00:00 PM |January 2005 m___< Graham ._.m_¢<_m_o: Special
FL WKMG Orlando 6|CBS 1/21/2005 |8:00:00-9:00:00 PM |January 2005 m___z Graham ._.m_msm_o: Special
GA WGCL Atlanta 46/CBS 1/21/2005_|8:00:00-9:00:00 PM |January 2005 Billy Graham Television Spedcial
1A KGAN Cedar Rapids 2ICBS 172142005 |7:00-00-8:00:00 PM |January 2005 m___< Graham Television Special
IL WHOI Peoria 19|ABC 172172005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
IL KHQA Quincy 7|CBS 1/21/2005 17:00:00-8:00:00 PM_|January 2005 Billy Graham Television Special
LA WAFB Baton Rouge 9|CBS 1/21/2005 |7:00:00-8:00:00 PM _|January 2005 Billy Graham Television Special
LA KNOE Monroe 8|CBS 1/2172005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
LA KSLA Shreveport 12|]CBS 142172005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Telavision Special
MD WMAR Baltimore 2|ABC 1/21/2005 |8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
M1 WNEM Flint 5|CBS 1/21/2005 _|8:00:00-9:00:00 PM | January 2005 Billy Graham Television Special
MO KMOV St. Louis 4|CBS 1/21/2005 17:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
NC WBTV Charlotte 3|CBS 1/21/2005_{8:00:00-9:00:00 PM _[January 2005 Billy Graham 4¢_¢<_w_o: Special
NV KTVN Reno) 2|CBS 1/21/2005 |8:00:00-9:00.00 PM_|January 2005 Billy Graham Television Special
NY WHEC Rochester 10|NBC 1/21/2005_|8:00:00-9:00:00 PM [January 2005 Billy Graham Television Special
NY WTVH Syracuse 5|CBS 1/21/2005 |8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
OH WHIO Dayton| 7|CBS 1/21/2005 |8:00:00-9:00:00 PM |January 2005 Billy Graham _Television Special
QH WTOL Toledo 11|{CBS 1/21/2005 |8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
QK KWTV Oldahoma City 9|CBS 1/21/2005 7:00:00-8:00:00 PM_|January 2005 Billy Graham Television Speciat
OR KTVL Medford 10|CBS 1/21/2005_]8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
PA WYOU Scranton 22|CBS 1/21/2005 _[8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
SC WCSC Charleston 5|CBS 1/21/2005 |8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special




SD KELO Sioux Falls 11|CBS 1/21/2005 ]7:00:00-8.00:00 PM |January 2005 Billy Graham Television Special
TN WTVF Nashville 5|CBS 1/21/2005_|7:00:00-8:00:00 PM _|January 2005 Billy Graham Television Spedcial
TX KVUE Austin 24|ABC 172172005 _]8:00:00-9:00:00 PM_|January 2005 Billy Graham T Television Special
TX WEFAA Dallas 8|ABC 1/21/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
X KHOU Houston| 11|CBS 1/21/2005 }7:00:00-8:00:00 PM _|January 2005 Billy Graham Television Special
X KLBK Lubback 13{CBS 1/21/2005 17:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
WA KHQ Spokane 6|NBC 1/21/2005 )8:00:00-9:00:00 PM_|January 2005 Billy Graham Television Special
wI WDIT Milwaukee 58|CBS 12172005 |7:00:00-8:00:00 PM_|January 2005 Billy Graham Television Special
wv WOWK Charleston 13|CBS 1/21/2005 ]8:00:00-9:00:00 PM |January 2008 m___< Graham ._.m_m<_m_o: Special
wVv WTRF Wheeling 7|CBS 1/21/2005 18:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
AL WBMA Birmingham 33-40|ABC 1/22/2005 19:00:00-10:00:00 PM|January 2005 Billy Graham Television Special
AR KARK Little Rock 4INBC 1/22/2005 |9:00:00-10:00:00 PM|.January 2005 Billy Graham Television Special
CA KCAL Los Angeles 9{IND 1/22/2005 }7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
CA KSBW Salinas-Monterey §|NBC 1/22/2005 {7:00:00-8:00:00 PM iJanuary 2005 Billy Graham Television Special
CA KFMB San Diego 8{CBS 1/22/2005 |9:00:00-10:00:00 PM}.January 2005 Billy Graham Television Special
CA KTVU San Francisco 2JFOX 1/22/2005 |7:00:00-8:00:00 PM [January 2005 m__.< Graham Television Special
CA KCOY Santa Marija 12]CBS 1/22/2005 {9:00:00-10:00:00 PM|January 2005 Billy Graham Television Special
CcO KOAA Colorado Springs 5 Zwo 1/22/2005 |7:00:00-8:00:00 PM [January 2005 B 05 Bily Graham Television Special
CT WVIT Hartford 30|[NBC 1/22/2005 ]7:00:00-8:00:00 PM {January 2005 E Billy Graham Television Special
FL WTXL Tallahasse 27|ABC 1/22/2005 [7:00:00-8:00:00 PM [January 2005 Billy Graham Television Spedial
FL WFLA Tampa 8INBC 1/22/2005 _}7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
FL WPTV West Palm Beach S|NBC 1/22/2005 [7:00:00-8:00:00 PM |January 2005 B Billy Graham Television Special
GA WRDW Augusta 12|CBS 1/22/2005 }7:00:00-8:00:00 PM _|January 2005 Billy Graham ._.m_msm_o: Special
IL WCIA Champaign 3|CBS 1/22/2005 18:00:00-9:00:00 PM |January 2005 w___< Graham Television Spedcial
KY WAVE Louisville 3|NBC 1/22/2005 }8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
LA WDSU New Orleans 6|NBC 1/22/2005 }6:00:00-7:00:00 PM |January 2005 Billy Graham Television Special
MI WXYZ Detroit 7|ABC 1/22/2005 17:00:00-8:00:00 PM |January 2005 Billy Graham ._.m_msm_o: Special
MI WWMT Grand Rapids 3|CBS 1/22/2005_[7:00:00-8:00:00 PM_[Janyary 2005 Billy Graham 1elevision Special
MI WPBN Traverse City 7INBC 1/22/2005 |8:00:00-9:00:00 PM |January 2005 Billy Graham Television Special
MN KARE Minneapolis 11]NBC 1/22/2005_[7:00:00-8:00:00 PM_|January 2005 Billy Graham Television Special
MO KSNF Joplin 16]NBC 1/22/2005 [7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
MS WLBT Jackson 3|INBC 1/22/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
NC WEMY Greensboro 2|CBS 1/22/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
NC WITN Greenville 7INBC 1/22/2005 |8:00:00-9:00:00 PM |January 2005 m___< Graham Television Special
NC WRAL Raleigh S|CBS 1/22/2005 17:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
NM KOB Albuguerque 4|NBC 1/22/2005_|7:00:00-8:00:00 PM [January 2005 Billy Graham Television Spedial
NV KTNV Las Ve, 13]ABC 1/22/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special




INY WRGB Albany 6|CBS 1/22/2005 |7:00:00-8:00:00 PM lJanuary 2005 Billy Graham Television Specdial
loH WSYX Columbus 6|ABC 1/22/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
OR KVAL Eugene 13]CBS 1/22/2005 19:00:00-10:00:00 PM |{January 2005 Billy Graham Television Special
PA WGAL Lancaster S|NBC 1/22/2005 |7:00:00-8:00:00 PM [January 2005 m:? Graham Hm_mimmo: Special
PA WPHL Philadelphia 17|WB 1/22/2005 |8:00:00-9:00:00 PM |January 2005 Billy Graham Telavision Special
PA WTAE Pittsburgh 4|ABC 1/22/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
sSC WIS Columbia 10{NBC 1/22/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
N WATE Knoxville 6{ABC 1/22/2005 |7:00:00-8:00:00 PM _|January 2005 Billy Graham Television Special
TN WMC Memphis S5|NBC 1/22/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
VA WWBT Richmond 12|NBC 1/22/2005 |7:00:00-8:00:00 PM |January 2005 Billy Graham Television Special
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‘Ag it ts writtan, tha fust shal
Ive by faith.” Romans 117

CORAL RIDC

Do You Know For Sure? Help support Coral Ridgze Ministries Funriary 1818 2685
et Uavezgdaes el il

Tha Coral Ridga Hour America's Greatest Hero

Truths That Trmsfonn b - I.-

Kennedy Commontary Or D James Kennedy Preview ; REGlSTER NOW!
1A ) _

Centor for Reclatming America vl ' Do you know who America's greatest hero is? To

L find ow, join Dr. Kennedy this week as he reveals
SO the *ane® who has done more for our freedom

Datiy Dovotional than anyone else. The Coral Ridge Hour

Nurturing Christians
Refarming tha Culture

Center lor Chnstian Statesmanship __,.d'f

Resource Contar

' | { l | ' ' A Great New Year (Part 2)

Impact Nowshotior E
Bl ¥ Serrtont by Dr D James Kennedy Lisken
Job Opportunities Uit nanstorne
Support the Mintstry "l once was lost, bul now am found, was blind, but now | see.” That

About Coral Rigo Ministrias is more than just everybody's favorite hymn—that is the Christian life
About Or. D. James Kennedy personified! Is it your life? Dr. D. James Kemedy shows you how it

Ministey Nows €an be, next time on Jruths That Transfomn.
an e L

New Evary Moming
Dv. D, Jamea Kennedy with Jerry
Ne

¥ Mississippi Slashes Abortion Rate in Dy hewtaiming mediisions.
N ] Donation; $12 Read More

It seems that Mississippl's tough stance against Kecenr Iyxues
abortion is paying dividends. The number of
abortions performed in the state has declined significantly from a
peak of 8,814 in 1991. According to 2002 statistics, the latest
available, the number of abortions in that year dropped to 3,605,
less than gne-third of the national average. gore...

Ceptat 2004, A Year In Review

When asked to sum up the Center's outreach
- efforts in 2004, the Center's Executive Director
Scripture Q"&a,,‘ M George Roller said “"God is certainly doing a new
' Quest thing. Thi o taff has made contact
i . ng. This year alone my staff has e conta
with approximately 1,200 people who have never before been
influenced by our ministry.” He also sald his staff has shared the
Gospel with over 120 unbelievers and hosts Bible studies for almost
80 staffers each week. George credits the Center's successful
oulreach efforts to being open trying new methodologies. “It's all

disg Program
T %U()( f’ happening because we have allowed ourselves to be opento God

Click Here having a different plan," said Roller. more...

DEFENDING

T Pl IMPACT Newsletter: December 2004
FAITH

This month’s headings: The Gospel: Changing Lives
Every Sunday on The Coral Ridge Hour; 2004: A Year
of “Firsts™ Catch the Vision. Meet the Man; Orthodox
Jew Meels Messiah, Was Darwin Wrong? (Yes),
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= S | November's Moral Mandste more

A Wealth of Resources to Help You
rand Your Family

Faith enriching books, videos, audic tapes, semons,
gifts and more are in the Resource Canter.

The . 4
A mctieirn
CAfinute

(W hert happenad 1oday
in American HCotory?
The Reverend Martin Luther King,

Jr, wi had baen pastor of ihe
Ebenezer. ..

Cich 2 : (10 Coonl Ricge Mirvsh .

For comments or quasiions, please o-mall Coral Ridge Ministries af
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A FAMILY OF OUTREACHES

Coral Ridge Kinistries” threcfol purpese is 1o preazh the Gospzl of Jesus Christ,
assist Christians in their soirituzi growth. and encourage tha anplication of Lizlical

princiles to Amerlcan cultuie

The £oral Ridge Hour
Dr. Kennedy's weakiy onz-nour television arsgram from Caral Kage

Presbyiarian Chnurch.

Trutns That Transform
A cally radio hroadcast with messagos from Dr Kennedy and intrizuing interspws

on hiblica: and cultural conzerns,

The Kennedy Commentary
A darty 50 sacond rediw dcature oflering spiritual insight 2rd seoial comment

from O Kennedy,

The 0. James Keqnedy Center for Christian Statesmanship

luencs and

Aspirituelly based vureach o mer and womsn i positions of inf

atthority in Washingion, 9.0,

The Center for Reclaiming America for Christ

nonetional grassrocis auireech rainferm, equip. motivate, ang support Chrstians—

1o enzble them to dafend and implement the biblical srinciclas on which our courtsy

v7as founcoed,

The Creation Studies Institute
A creetian outeach that effers biblical and scientific answars to evalution's

false claims.




It was a year of natural disasters—and Christian compassion. We began 2005 by sending a gift to help
Christians bring refief in tsunami-struck Southeast Asia. We ended 2005 in recovery mode ourselves,
after Hurricane Wilma barreled across South Florida. In between, we were pleased and privileged to
broadcast the Gospel to nearly 200 nations, minister Christ on Capitol Hill, stand for righteousness in
public life, and make the case for Creation.

Thank you for your love and friendship. It is a joy to co-labor with you as we bring the Water of Life—

the Good News of new and unending life through Jesus Christ—to men and women everywhere.

Sincerely in Christ,

NS

D. James Kennedy, PR.D.
President



A FAMILY AFFAIR

More than three million people tune in each week on radio and television
to hear Dr. D. James Kennedy present the Gospel and offer biblical insight
©on contemporary issues.

Hearts and lives are being touched and changed as a result. A viewer from
Philadelphia wrote: “] was quite moved by your sermon today and prayed
with you at the end. It gave me a peace that [ have not felt for a long time.
Thank you for reaching out to me through the TV

Coral Ridge Ministries is not limited to transmitter towers, cable signals,
live streamning, and podcasts in bringing the Good News to the nation.
Its outreach also includes initiatives to reach our nation’s leaders with the
Gospel, mobilize Christians for grassroots action, and communicate the
truth of Creation.

All of these ministries are only possible because of friends who pray and
stand with us financially. Thank you to all who have joined this family of
outreaches in bringing the greatest message ever heard to the nation and
the world. With your help, the power of the Gospel is transforming lives
wherever it is heard.

Thanks for being part of the family.

HELPING THOUSANDS BEGIN AGAIN

Thousands of men and women came to Christ in 2005 through the
outreach of Coral Ridge Ministries, which sent more than 21,000 copies

of Dr. Kennedy's resource for new believers, Beginning Again, to individuals
across Ametica, This book is offered to those who pray the “sinner’s prayer”
with Dr. Kennedy. “Largely due to your wonderful ministry, I am a new
Christian,” an individual wrote from Pitisburgh. “Please send me your
book, Beginning Again.”

MILITARY OUTREACH
Coral Ridge Ministries sent 13,687 copies of a special Armed Forces edition
of Why I Believe, to Armed Services chaplains to assist them in their ministcy
' to the troops in 2005. “The book continues to be a favorite of young men
. in training to be United States Marines,” wrote a Marine Corp chaplain.
“To know that they have heard the Gospel and many have placed their trust
in Christ gives the eternal comfort that only our Lord can give.”

CORAL RIDGE AID T0 TSUNAMI VICTIMS

MINISTRIES After the sea erupted across Southeast Asia, leaving an estimated 280,000
people dead or missing, Coral Ridge Ministries provided $50,000 to help
Evangelism Explosion send outreach teams to Thailand and Indonesia.
The teams offered Christ and compassion as they listened to, hugged, and
wept with survivors.



SURPRISED AND DELIGHTED: Dr Kennedy greels kerg-lime
friend Dr. Kennedy Smarty 2{ » surprise bisthday celebration,
Or. Heonedy's wite, Aane, and Coral Ridze Church: execulive
minister, Rev. Ron Seapenthaler, loak on.

DEVASTATED: Cora? Ridge Ministries pave $50,000Ho help Evangatuen Exphosion begs
bring Cheist and compassion bo tsunami vichims in Southeast Asig,

HIT AT HOME

Hurricane Wilma, the worst storm to hit Fort Lauderdale since 1950, arrived on Qctober 24,

and ripped off part of the roof at Coral Ridge Presbyterian Church, allowing water to gush into

the sanctuary. “Now, how do we respond to that?” said Dr. Kennedy, two days after the storm

hit. “Well, I want to say, ‘Praise God.’ As pastor of this church, [ can rejoice and praise God that

no one in our congregation was killed or seripusly injured. For that we give God great praise.

God has blessed us, and we are confident that with His grace and the people in the church and

congregaticm that all of this will be rebuilt” HEW LUFE: M top, 3 six-pear-66d Thal girl was hesled from
 lever afted teo Evangeksm Exphotion wackbes pragw for
Ber Afterwaids, the gaTs father piaced ks tadh In Chei,

SURPRISE!

Tt was delayed due to Wilma, but 500 friends of Dr. Kennedy treated him in December to _

a surprise 75th birthday party that included a dinner and special program at Coral Ridge :"LW' s "E;f' :hlm'du" “;"E:’ utsite fﬁ"l'a' Ridge

Presbyterian Church. Greetings came from President Bush, Amway cofounder Rich DeVos, wi?;m ':m;;a o fays atles fuwiicane ima

Dr. James Dobson, Chuck Colson, Franklin Graham, John MacArthur, Jerry Falwell, and )

others. Dr. Billy Graham sent a letter offering “warmest greetings,” adding that 75 “sounds

$0 young to me.”



THE CORAL
RIDGE HOUR

REACHING HOMES AND HEARTS

The Coral Ridge Hour is an award-winning weekly television program
that offers Dr. Kennedy's inspirational preaching, uplifting music, heart-
warming testimonies, and a biblical perspective on today’s critical issues.
The flagship broadcast of Coral Ridge Ministries, The Coral Ridge Hour,
is carried domestically on more than 650 television stations and overseas
on Middle East Television, Trinity Broadcasting Network, and the Armed
Forces Network,

TELLING THE TRUTH ABOUT AMERICA'S FOUNDING

Startling facts about America’s Christian past aired on nationwide television
in fate July and early August, when Coral Ridge Ministries presented One
Nation Under God, a one-hour TV special hosted by Dr. Kennedy. Filmed

at Williamsburg, Yorktown, Mount Vernon, Virginia and the Library of
Congress, the program offered historical evidence that many viewers have
never heard about the Christian faith of America’s Founders.

KEEPING CHRIST IN CHRISTMAS

The Coral Ridge Hour informed viewers about America’s znnual Christmas
controversy and equipped them to respond. The broadeast featured news
segments exposing the drive to secularize Christmas and offered a resource
exphining how Cheist's birth may still be celebrated in public scheols,
public parks, government offices, and even in state legislatures. In addition,
Coral Ridge Ministries distributed 15,000 “Merry Christmas” lapei pins

to ministry friends to help them return the sometimes politically incorrect
phrase to their community. Along with the pin, we offered a pamphlet
outlining the right of all Americans to publicly celebrate Christmas.

“WONDERFUL SURPRISE"

The National Religious Broadcasters inducted Dr. Kennedy into its “Hall of
Fame” in 2005, The award recognizes “invaluable contributions to the field
of Christian communications, all the while exhibiting the highest standards
of conduct and evidence of faithfulness in Christ,” according to Dr, Frank
Wright, President of National Religious Broadcasters.

“What a wonderful surprise this was,” Dr. Kennedy told NRB members at the
group’s annual convention. He said, “The greatest part of it was to discover
that one of the very first inductees into the NRB Hall of Fame was Dr. Donald
Grey Barnhouse;” a Presbyterian minister whose 1953 radio broadcast brought
Dr. Kennedy to Christ.

“This man's life, through the media, changed me,” Dr. Kennedy said, adding
that the role of radio in his own conversion heavily influenced him to later
launch his own broadcast ministry in 1974.
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TRUTHS THAT
TRANSFORM

RADID THAT BRINGS ALL OF SCRIPTURE TO BEAR ON ALL OF LIFE

Truths That Transform is a daily 30-minute radio program featuring insightful
messages from Dr. Kennedy and incisive interviews with respected Christian
leaders. It is carried on more than 480 radio facilities nationwide and on
Bible Voice Broadcasting internationally. Speakers featured on the broadcast
in 2005 included Ravi Zacharias, Roy Moore, Pam Stenzel, Phyllis Schlafly,
Maj. Gen. Chaplain David Hicks, Richard Land, Phillip Johnson, and

Edwin Meese, The Spanish edition of Truths That Transform, Verdades Que
Transforman, is carried weekly by 33 radio outlets. We also air The Kennedy
Commentary, a daily 90-second radio feature that offers compelling insights
into contemporary life and airs on nearly 400 radio outiets,

TERRI SCHIAVD REMEMBERED

The attention of the world was riveted on Florida in March 2005, as
lawmakers and judges debated and decided whether Terri Schiavo would
live or die. Ultimately, Schiavo, 41, was forced to die by dehydration over
13 days. Truths That Transform presented special programming on this
moral tragedy and praduced the CD set, Have Mercy, which offers legal,
medical, and disabled persons’ perspectives on the court-ordered killing
of Mzs. Schiavo.

COMPELLING EVIDENCE

Dr. Kennedy presented compelling evidence for the Resurrection in Risen
Indeed, a new Coral Ridge Ministries book offered on Truths That Transform
in 2005. Risen Indeed examines seven theories introduced by skeptics to
disprove the Resurrection and demonstrates why each fails to fit the facts,

It also examines alleged discrepancies between Resurrection accounts in the
four gospels and shows how they are in harmony, not contradiction,

CULT AWARENESS

Truths That Transform helped listeners understand and answer the claims of
cults with programming focused on Mormeonism, Jehovaly’s Witnesses, and
Free Masonry. The program offered a new book from Dr. Kennedy, Wolves
Among Us, that provides further information on the false teachings of cults.

TWO NEW WAYS 70 LISTEN

We gave listeners two new options to tune in to Truths That Transform in 2005.
The award-winning half-hour audio program is now available on XM Satellite
Radio and by podcast.

The more than six million XM subscribers can listen to Truths That Transform
on FamilyTalk, XM channel 170, which is also available to America Online’s
18 million subscribers. Podcast fans can also access the program online at
www.truthsthatransform.com. And, of course, Truths That Transform, named
“Best Radio Teaching Program” in 2004 by members of the National Religious
Broadcasters association, is on nearly 400 radio outlets nationwide.
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SERVING AMERICA'S LEADERS

The Center for Christian Statesmanship seeks to serve those working on
Capito! Hill and elsewhere in the federal government with the Good News
of Jesus Christ, biblical instruction, and a vision for Christian statesmanship.
Led by Executive Director George Roller, it offers Bible studies, outreach
huncheons, instruction on how to communicate the Gospel, and Christian
worldview training through its seven-month Statesmanship Institute, The
Center, which celebrated 10 years on Capitol Hill in 2005, honors a leader
each year with its Distinguished Christian Statesman Award. That honot
went in 2005 to Rep. Marilyn Musgrave (CO). The Center made 4,068
ministry contacts in 2005 and saw 12 people come to Christ as a direct
result of its outreach. In addition, the Center graduated ¢ight people from
its Statesmanship Institute.

INSPIRED TO SERVE

Rep. Marilyn Musgrave, the Center’s 2005 Distinguished Christian
Statesman, said that much of her inspiration to enter politics came from
Dr. Kennedy. “When I first started listening to D. James Kennedy on
Truths That Transform,” she said, “I was so encouraged that there was a
minister of the Gospel that said what was right and what was wrong
and what our responsibility was as Christians in this great nation.”

Musgrave, whe spearheaded legislation to define marriage as the union
of a man and a woman, said the themes addressed by Dr. Kennedy “just
grew in me through the years, and then, here I am voting on moral
issues. Dr. Kennedy is a hero for me,” she said.

O'REILLY INVESTIGATES

Bill O’Reilly wanted to know: What is this new Christian organization
on Capitol Hill that is trying to convert lawmakers to evangelical
Christianity? So he asked Dr. Kennedy on his Fox News program,
The O'Reilly Factor.

Dr. Kennedy quickly informed O'Reilly that the organization in question,
the Center for Christian Statesmanship, had been boldly proclaiming the
Gospel of Jesus Christ to members of Congress and their staffs for the
last ten years.

“There are thousands of lobbyists in Washington who are trying to get
something,’ said Dr. Kennedy. “We're trying to give people something.
We give them something that’s free.”

"Wswm WS

“We talk to them,” said Dr. Kennedy, “and ascertain if they understand
the Gospel, if they assuredly know that they have eternal life, if they have
trusted in Christ for their salvation.”




GRADUATES: The Stalesmanship nshityle class of 2005 with Or. Kennedy
{one graduate 15 not piclured).

DOING THE RIGHT THING
ISN'T OPTIONAL.

Rep, Manilya Musgeave, 1he Centers 2005 Distinguished Christian Statesman, with Gearge Roiler, Executive Direciar
ol the Center for Chrislian Statesmanship,



CENTER for#’
RECLAIMING/AMERICA
e CHRIST

MOBILIZING CHRISTIANS FOR ACTION

The Center for Reclaiming America for Christ is a national grassroots
outreach with participants in all 50 states. The Center seeks to inform,
equip, mativate, and support Christians in the defense and implernentation
of the biblical principles on which America was founded. Led by Executive
Director Dr, Gary Cass, the Center hosts the annual Reclaiming America
for Chirist conference in Fort Lauderdale, conducts regional grassroots
training events, and has one of the nation's largest grassroots networks.

Its 800,000 strong “electronic army” is an online network of values-driven
men and women able to click or call Washington in a matter of hours to
make their collective voice heard. The Center mounted petition campaigns
to Washington in 2005, urging a return to church free speech {108,000
petitions), Sepate action on judicial nominations (170,000 petitions), ending
court-ordered attorney fee payments to the ACLU {165,000 petitions), and
letting women considering abortion know about the pain their unborn
child may experience (50,000 petitions).

“AUSPICIOUS EVENT"

Shortly after U.5. Supreme Court Justice Sandra Day O’Connor announced
her retirernent on July 1, an online petition to the President was e-mailed

to the Center’s online network of electronic activists. The next week, Dr.
Gary Cass, Executive Director of the Center, delivered the petition, signed
online by more than 238,000 people, to the White House. The petition asked
President Bush to nominate to the High Court “only those nominees who
uphold the ariginal meaning of the Constitution, defend the right of people
to publicly acknowledge God, and affirm that children in the womb deserve
the same legal protection the rest of us enjoy”

The day after the White House petition delivery, the Center ran a full-page
ad in The Washington Times, asking the President to “Give us back our
Constitution” by choasing a justice who will uphold the Constitution.

Dr. Kennedy later applauded the selection and Senate confirmation of

John G. Roberts, Jr., to serve as Chief Justice. He called Roberts’ confirmation
“an auspicious event for America” that “foreshadows, 1 pray, a return to

the rule of constitutional law on the High Court”

EVANGELICALS CELEBRATE, FOEUS ON FUTURE

More than 900 evangelical Christians from 40 states gathered in Fort
Lauderdale to celebrate their agenda’s advance and to secure training to
become more effective agents of moral renewal in American culture.

“We've got the Holy Spirit's wind at our back,” Dr. Richard Land, moral issues
spokesman for the Southern Baptist Convention, told the Reclaiming America
for Christ conference, held February 18-19. D, Gary Cass, Executive Director
of the Center for Reclaiming America for Christ, said, “We can’t sit back on
these victories, but must prepare ourselves to reclaim America for Christ by
leading for generations” Cass told attendees he was “excited to dream dreams
with you” and called those in attendance “America’s best hope for the future.”
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FROM CREATION TO CHRIST

The Creation Studies Institute is a national creation cutreach that offers
biblical and scientific answers to evolution’s false claims. CSI seeks to “bring
people to Christ through the message of Creation,” said Executive Director
Tom DeRosa. “When people see the Creator God, they can be brought to
Christ” CSI offers “Hands-on Creation Workshops,” a weekly radio program,
seminars o creation studies, a Creation Discovery Center in which Ice Age
and Dinosaur fossils are exhibited, a series of CSI-published science activity
workbooks, and creation field expeditions. The Creation Studies Institute
also hosts a Dinosaur Dig each summer in Montana and sponsors Ice Age
Fossil Floats on the bone-rich Peace River in southwest Florida.

HOT THE FOSSILS, JUST THE LIE

Skip and Cheryl Snelson had been avid fossil hunters and evolutionists for
over 30 years. But they rejected Darwinism and stopped fossil hunting in
2000, when they both committed their lives to Christ. To them, fossils were
connected to evolution and not consistent with the creation truth revealed
in Genesis. “We became believers and it hit us,” recalls Skip. “We can no
longer do this.”

From 2000 until February 2005, they let their basement full of fossils and
literature sit, not knowing what to do with their treasured collection. “It just
all stopped, like you turn off a faucet,” said Skip. “We didn't see our friends.
We didn’t visit the museum.”

That changed in 2005 when they discovered, to their great excitement,
that the Creation Studies Institute was sponsoring a fossil-hunting trip
on Florida’s Peace River. They went on their first Fossil Float in April and
“both felt an immediate connection and shared interest. It was a joyful
and wonderful experience;” Cheryl said.

“We found that we didn’t have to give up fossils—just the lie,” said Skip.

RETURNING GOD TO SCIENCE INSTRUCTION

‘Tom DeRosa thinks America’s elite science education associations “have
missed the point of making science education relevant and exciting.”

He notes that the President’s Council of Advisors on Science and Technology
reported in 2004 that U.S. high school students are seriously behind their

B, 3 peers in other nations.

C TION Returning the Creator God to the curriculum would reignite student
STUDIES enthusiasm and “give it a focus that has been missing for years,”
INSTITUTE DeRosa said.

The CSI effort to reintroduce God to science instruction is in its first phase.
Four booklets were produced in 2005 in four areas of science: anatomy,
chemistry, botany, and physics. The workbooks, all with color illustrations,
include activities that engage students in the discovery process and encourage
them to think. Plans call for a total of 12 booklets to be produced.
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financial standards and are members in good standing of the Evangelical Counci! for Financi

financial report is below.

Coral Ridge Ministries refies on the grace of God and the voluntary gifts of friends to support this international outreach. We adhere to the highest

al Accountability (ECFA). Our independently audited

STATEMENTS OF FINANCIAL POSITION

ASSETS

ASSETS

{ash and cash equivalents
Marketable securities

inventories

Restricted cash and cash equivalents
Restricted investments

Prepaid rent

Property and equipment, net

{Other assets

TQTAL ASSETS

LIABILITIES AND NET ASSETS

LIABILITIES

Accounts payable and accrued expenses
Liabilities for annuities and trusts
Total liabilities

NET ASSETS

Ungestricted
Temporarily restricted

TOTAL NET ASSETS
TOTAL LIABILITIES AND NET ASSETS

MINISTRY EXPENSE

PRODUCTION 9% ADMINISTRATIVE 6%
SUPPORT i,
SERVICES 9% f
FUNDRAISING 7% WOEH : '5.1
PARTNER RESPOASE DS |
FULFILLMENT 2% Vs e |
V) AR
MINISTRY B
COMMUMICATIONS 23% 3=

MISCELLANEOUS 1%

YEARS ENDED DECEMBER 31

2005

$ 3,350,728
2,251,997
808,495
1,721,072
3,582,188
541,305
853,917
341,171

$ 13,456,873

$ 5,545,329
2,023,052
7,568,381

1,979,878
3,908,614

5,888,492
$ 13,456,873

2004

$3,915,978
2,600,000
757,835

2,972,911
569,828
475,042
251,374

$ 11,548,968

$4,772,146
1,616,274
6,388,420

3,181,505
1,979,043

5,160,548
$ 11,548,968

MINISTRY {HNCONE

MAIGR GIFTS 16%

MISCELLANEGUS 12%

ALL OTHER FUNDING 33%

TV VIEWERS 1%
RADIO LISTENERS 3%

DONATIONS 25%

.""'



STATEMENTS OF ACTIVITIES

CHANGE IN UNRESTRICTED NET ASSETS

Pubiic support and revenue:
Contributions
Interest and other revenue
Gains on annuities and trusts

TOTAL PUBLIC SUPPORT AND REVENUE

Net assets released from restrictiens:
Satisfaction of use resirictions

TOTAL PUBLIC SUPPDRT AND REVENUE AND
NET ASSETS RELEASED FROM RESTRICTIONS

Expenses:

Program activities:
Media broadcasting
Cultural Mandate activities
Constituency Julfillment
Televisien and radie production
Viewer/listener services
Center for Christian Statesmanship
Center for Reclaiming America
Support of other Christian organizations

TOTAL PROGRAM ACTIVITIES

Supporting activities:
Fundraising
General and administrative

TOTAL SUPPORTING ACTIVITIES
TOTAL EXPENSES
CHANGE IN UNRESTRICTED NET ASSETS

CHANGE IN TEMPORARILY RESTRICTED NET ASSETS

Contributions
Net assets reteased from restrictions

CHANGE IN TEMPORARILY RESTRICTED NET ASSETS
CHANGE IN NET ASSETS
NET ASSETS — BEGINNING OF YEAR
NET ASSETS — END OF YEAR

YEARS EMDED DECEMBER 31

2005

$ 36,482,985
418,884
405,716

31,307,585
19,698

37,321,283

16,397,493
6,635,308
909,327
3,327,839
3,623,383
816,184
1,442,502
424,753

33,577,299

2,612,145
2,339,466

4,851,611
38,528,910
(1,201,627

1,949,269
(19,698)

1,929,571
727,944
5,160,548
$ 5,888,482

2004

$ 37,123,064
423,558
434,834

37,981,456
696,916

38,678,372

15,359,309
6,622,315
1,185,153
3,289,129
3,928,109

886,453
905,197
395,521

32,571,186

3,026,406
2,107,982

5,134,388
37,705,574
972,798

1,707,260
(696,916)

1,010,344
1,383,142
3,177,406
$ 5,160,548



STATEMENTS OF CASH FLOWS

CASH FLOWS FROM OPERATING ACTIVITIES

Change in net assets
Adjustments to reconcile change in net assets to net cash
flows from operating activities:
Depreciation
Noncash reat expense
Noncash contributions
Change in inventories
Change in restricted cash and cash equivalents
Change in restricted investments
Change in accounts payable and accrued expenses
Change in liabilities for annuities and trusts
Change in other operating assets and liabilities

NET CASH FLOWS FROM DPERATING AGTIVITIES

CASH FLOWS FROM INVESTING ACTIVITIES

Proceeds from maturities and sales of marketable securities
Purchases of marketable securities
Purchases of and improvements to property and equipment

NET CASH FLOWS FROM INVESTING ACTIVITIES
NET CHANGE IN CASH AND CASH EQUIVALENTS
CASH AND CASH EQUIVALENTS — BEGINNING OF YEAR
CASH AND CASH EQUIVALENTS — END OF YEAR

For additional information, please request a copy of our audited financial report.

YEARS ENDED DECEMBER 31

2005

$727,944

209,348
28,523
{442,219}
(50,660)
{1,727,072)
{609,277)
520,733
406,778
(83,426)

(1,019,328)

1,039,851
(250,000)
(335,773)

454,078
(565,250)
3,915,978

$ 3,350,728

2004
$ 1,983,142

304,170
28,523
(659,193)
(68,113)

(616,379)
{695)
206,035
14,807

1,192,297

786,501
(1,600,000)
(341,813}

(1,155,312)
36,985
3,878,993
$3.915,978
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EXHIBIT 2

D. CRYSTAL CATHEDRAL MINISTRIES
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Designed for smellgrowps, | SR ERT
Chwistian education, and lavest in The Hour Of
one-on-one meetings, this

study giide helps readers
discuss the inspiring move
about the Passion of ChrisL

Ten Ways to Find A Church
Think Glohal, Act Local. Find a church that

believes in Possibility Thinking!

Eree You of Shame! .
Get your Ticket to
What do you say to yourself Heaven
about yourseif? Do you feel
about yourself as our God of grace does? As
a psychologist everyday | get inside the Store Features
heads of people who are struggling. Here's
what | hear | blew it. I'm a faliure.... I've ' Finping Gob

been abused. I'm a victim .. | gave in again.
I'm an addict.. . I'm alone. I'm just a loner... |
can't iose weight. I’'m unattractive.

- A Conversationwith Dr Robert A Schuller
s and Or Douglas DiSiena

Finding God In The

5/22/2009 12: 12 PV



Welcome to the Howr of Power http: /'web.archive org/web/20040619 184350/ www hourofpower.org

We invite you to walk the road of Possibility
Living by viewing a chapter by chapter
interview discussion by Dr. Robert A Schuller
and Cr. Douglas DiSiena, the authors of the
book: Possibility Living — Add Years to Your
Life and Life to Your Yaars! Your journey
loward a Possbility Living fulfiled life can
begin now!

Events @ the Crysta) Cathedral

Cr ral Family Cam|
Aug 5-8, 2004

The Glory of Christmas
November 26 - Dacamber 30, 2004

New Hope Onling Naeds You
Volnteer to be a New Hopa Counselor
from your home computer
© 1995-2004 © Crystal Cathedral Ministries. Legal | Privacy | Contact | Top
'ﬁ;-ﬁf Choose

20f2 5/22/2009 12:12 PN



SHOW # VTR AlR GUEST
2004 2004
1777 2/15/2004 2/22/20041Dr. Laura Schiessinger (radio host)
1778 22212004 2/29/2004]Jim Caviezet (actor)
1779 2/29/2004 3/7/2004|Naomi Judd (actress)
1780 712004 3/14/2004|The Oak Ridge Boys (musicians)
1781 31412004 3/21/2004{George Foreman
1781 3M14/2004 3/21/2004] Josh Tumer (musician}
1787 4/25/2004 5/2/2004 | Natalie Grant (musician)
1788 5212004 5/9/2004|Andrea Jaeger (tennis pro}
1793 B/6/2004 6/13/2004}Maria Shriver
1794 6/13/2004 6/20/2004|Dr. Timothy Johnson {medical corespondent)
1807 9/12/2004 911942004 }John Tesh {musician)
1807 9/12/2004 9/19/2004 |Stephen Baldwin (actor)
1808 9/18/2004 9/26/2004 |Dr. Michael Guillen {science correspondent)
1809 9126/2004 10/3/2004 | Michael Landon, Jr. (actor/director)
1812 10/17/2004 10/24/2004 |Marilyn McCoo & Billy Davis Jr. {musicians)
1814]  10/31/2004 11/7/2004|Val Kilmer (acfor)
1817 11/21/2004 11/28/2004 | David Bach (financial correspondent/author)
1819 12/5/2004 12/12/2004| Dr. Phil McGraw (lalk show host)
1821 12/19/2004 12/26/2004]Ann-Margaret (actress)
2005 2005
1822 11/21/2004 1/2/2005|Mannheim Steamroller (musicians)
1825 1/16/2005 1/23/2005{Genaral Chuck Yeager (military)
1827 1/30/2005 2/6/2005[Ruth Graham {wife of evangelist)
1628 2/6/2005 2/13/2005|Dr. Martin Seligman (professor/author)
1831 21272005 3/6/2005]Janet Evans {olympic athlete)
1833 3/13/2005 312072005 |Art Linklelter {comedian)
1835 3/20/2005 4/3/2005|Ronan Tynan (musician)
1837 4/10/200% 41172006 |Carelta Scott King
1344 612212005 8/512005|Blind Boys of Alabama (musicians)
1849 6/26/2005 7/10/2005| Rebecca St. James {musician)
1852 . 7/31/2005{Kathy Ireland (model/business woman}
1861 9/25/2005] 10/2/2005]Bill Paxton (actor)
1862 10/2/2005 10/9/2005{ Twila Paris (musician)
1871 12/4/2005 12/11/2005]{Douglas Gresham (producer)
1872 12/11/2005 12118/2005]Steven Curtis Chapman (musician)
1873 12/18/2005 121252005 Kathy Mattea (musician)
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celeb rate th " ‘ auty
of Christmas! ¢

25 Years of “The e
Glory of Christmas” by Jeanie Dumn

The Glory of Christmas opened in the beau-
tiful Crystal Cachedral in 1981 with hopes of
bringing the beaury and majesty of Chrisemas
through a unique and inspiring venue. Set in
the sparkling, all-glass cathedral, the staging and
drama of the original The Glory of Chrissmas was
the dream of the Crystal Cathedral’s Founding
Pastor, Dr. Robert Schuller. In building dhe
Cathedral, it was always Dr Schullers hope and
prayer that it would host and house a new and
Glory conlinued on page 13

fLip—s Eam. Pdlis ""-.n.. "m—l .
Crystal Cathedral Farmly
Christmas Possibilities for YOU!

1211 -~ 12130 The Glory of Christmas
1210 Happy Birthday Jesus Party

{12 Tha Commg Massiah (pg. 5)
| 12111 Dickens Sunday (pg. B)
12113 Women’s Christrnas Potluck
{pg. 10}
12/24 Christmas Eve Services (pg 1)

more inside. ..

Sundays 2
Events & Calendar T3
Second Front page 4
Conpregational Life 5
Care & Kindness 8
Family Ministries 8-9
Adutt Fellowship 18-11
Classitieds e o 12
Rancho Capistrano 13
More News 15

. 3 Joy of Giving B 16

Experienoe the Most Beauﬂful Brmg the Beauty of the Crystal

Christmas Eve Candlelight Services | Cathedral into Your Home this

in the World! Christmas!

Bring your family to experience one of the
seven magnificent candlelight services on
Saturday, December 24. Amidsc sparkling
Christmas trees inside the Crystal Cathedral,
experience a holiday wonderland as snow falls
silendy all around you. 7

Robert Schuller 1 and
Rabert Schuller I celebraee
the holiday season as they
lead the famous Crystal
Cathedral  Candlelighe
Christmas Eve Services. IRSUStRRIS
Accompanied by the Hour of Power Qrchestra,
the 300-voice Crystal Cachedral Choir, and the
Crystal Cathedral Academy Children's Cherus,
join in singing all of our favorite carols. Roger
Williams will be, once again, at the piano, plus
enjoy the music of singer-songwriter Ken
Medema, and vocalists 'Nira Whitaker and
Ryan Lisack. (For full derails, see ad on pg. 2.)

A Place of Beasty - A Joy Forever brings the
breathtaking beaury of God's creation, as seen in
the glorious Ceystal Cathedral grounds, right inte
your own home. “This book has been four years in
the making - fifty years if you go back ro the begin-
ning,” says Dr. Robert H. Schulles. “It’s incredible.
Book continued on page 14

A stunning
Christmas
gift,
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COMPLEMENT YOUR SUNDAY WORSHIP EXPERIENCE ...

BIBLE .
Fellowship

Take the next step and become more involved with your
Crystal Cathedral church Family! Bible teaching, fellow-
ship, prayer partnering and loving care are what we offer
you. Just drop in, or call 714-971-4325 for more deils.

ADULT BIBLE FELLOWSHIP 10:450m, FIC, Foor 3 Join <his
friendly group as Dr. Muffin presents an enlightening Bible
Srudy through scripture, praise, and prayer. {See pg. 11

AMERICAN DREAM BUILDERS itam, AC Room 234 Learn
practical, God-centered life applicarion skills ro help you
find and build your dreamns in the areas of your personal,
family, career and spiricual life. Led by Paul and Grace Park.

ASIAN-AMERICAN FELLOWSHIP 11am, Tower Chopel This
very special group, led by Joseph Chun and David Coaper,
worships, sings, and prays together, followed by fellowship
and potuck.

BECOMERS 9- 10:300m, ALC, Room 230 Led by Dr. Jim Kok,
this dynamic, large group meers in 2 room filled with
unquestioned support, heartfelt prayer, and loving
feliowship.

Celebrating C. 5, Lewis and the new fitm, “The Lion,
the Witch and the Wardrobe® with special
guests Michael Flaherty, president of Walden
Media; Douglas Gresham, the son of C. S. Lewis;
and popular Christian recording artist Nichole

Nichofe | ;
Nurderman‘i R

Nordarmam, perfomiog wesic fron the CAREER BUILDERS 9:30- 10300m, Tower o Hope, Floor 3 This
new film. class helps ta apply faith ro lives and careers by focusing on
Sunday, December 11 personal and professional growth in a Christian coneext.
ESPN reporter and former NCAA basketball CATHEDRAL SINGLES #1om AC HlooM Leatn more abour
coach Mark Gottfried, plus Gammy- God, make friends, and celebrate in this dynamic group of

mature singles led by Dr. Sande Herron. {See pg. 11.)

winning recording artist Steven Curtis
CHRISTIAN LIFE FELLOWSHIP 9:15am, RC, Room 220 Here

Chapman. g:;-:,? you'll find warm hospisality, conversation, coffee and smacks
Sunday, December 18 Chapman in a place where Jesus Christ is Lord and love is alive!
Stater Bros. CEQ Jack Brown and recording EARLY BIRD BIBLE STUDY 8250m, fower of Hope, Roor 2
artist Charles Billingsly. Peayer, great Bible applicarion studies by Ray Larson, warm
fellowship, and refreshments ignive our day of worship!
C2ERE EXPLORERS OF FAITH orn, Tower of Hope, Roor 3 Chuck

1 o | Vo Hahn helps this group to explore and discover God's time-
Gorous CrRisTMAS EVE CANDLELGHT SeRvices! i 2% lss Fith lessons though modern applications.

Saturday, Dece'“b?’ 24 ; : FRIENDSALIFE f10m, AC, Reom 230 Join young couples and
3pm. 4:30pm, 6pm, 7:30pm, Ipr, 10:30pm parents who are intensely secking o love and honor God

&12 rnldnigl'lt _{i:_!_l_i_ng'uai) okt 2 : | with their whole lives. (Sec pg, 9.)
Featuring outstanding music from legendary,pianist Roger ' Wiliams, Singer/songwriter. | HOMEBUILDERS 8:45- 10:300m, ArtGaller This dynamic,
} Ken.-r._iedlaa.'and,the;[gnqwncd 'Cwstal'wm‘hghpir a_l'r:!l Wﬁwﬁmhm | large group of mature aduls led by Rev. Glenn DeMaster

- ! mees for loving fellowship, heardelr prayer, and unques-
o L A tioned support. {See pg, 11.)

NEW COMMUNITY SEMINARS 11om, Art Gollery Pascor

more on sunday

Children/Nursery Sunday Schoal: Sunday Evening Service: ) I Terry Nyhuis Leads chis growing group that offers a verse-
9:25 £ 11:05 a.m?lin the Faymily Life Ctr. 6 p.m.in the Arb. or C.C. Worship and Bible ' by-verse study of key biblical books and a place to belong.
Study with Dr. Lawrence Wilkes, the Crystal |

Youth SundFay F|e|1'_0fwschip: Cathedral Ensemble and Choir, NEW HORIZONS 110m, Tower of Hope, Foer 2 Bible snudy,
9:30 a.m, in Family Life Center § i prayer, missions and fellowship are the foundadons of this
11 am. in C.C. West Balcony. Adult Bible Fellowship: f (

A o Various tmes and locations. See listing at friendly group led by Pastor James & Yvonne Richards.
H's"a"-kcsé‘ "‘-‘aﬁp‘:‘ el right, or call 714/971-4251. REJOICERS Sam, FLC, Room 127 Celebrate with chis clas for
St 1o Engidh ransiation avalabie in  The Gathering: 7 om. in the the developmentally disabled. Enjoy lively Bible studies with
So. Balcony. Also, 6:30 in the Tower Chapel, Lyclcoming Center with pastor Robby visual aids and social activities.

Schufler. (See pg. 9)

e
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every week

at the Crystal Cathedral

monday

Men's Baskethall League, 6pm, FLCgym........ a1-4110
Amedcan Dream Buiders, 7pm, RSC-221 . ., 562-402-1424
tuesday

WOW! Women's Bible Study, 9am,AG .......... 971-4080
Men'’s Baskelbal League, 6om, FLC-gym, ....... 9714110
Cathedral Singles, 7Tom,FLC4 ............... 971-4061
wednesday

Men's fible Study, fam............... ... 971-4236
Beginning Bible 101, %:30-11:30am, F-2........ 971-4236
Women at the Well, 11:30am, ALC3. . ......... 971-4271
S High, 7o FLC@ym. .. ... 971-4180
Pasents’ Place, 7-8pm, T-9 .................. 971-4236
thursday

Men “Top Gun® Bible Sudy, 7-8:15am,T-3 ..., 971-4236
Toasimasters, 7am/7pm, 1-2................. 9M-4123
friday

Prayer Meeting, 7-8am, T-2.................. 971-4031
Jr. High, 7om FLC-gym . .................... 971-4180
saturday

Men'’s Bible Fellowship, 7am, RLC-221.......... 971-4236

Open Gym Basketbal, 7:30- 10:30am, FLC-gym, . . 871-4110
Agrobics, beginning step, 9-10am 971-4110
LaubachVESULiteracy, 9:30am - noon, FLC-3.. . .. 971-4325

sunday
Youre Adubls, 7pm, CHP..................... 971-4180

AG= Art Gallery ARB-= Arboretum BKS= CG Bocks & Gilts
CCa Crystal Cathedral CHP= Chapel-in-the-Sky

FLC= Family Lite Center LL= Lower Leve! LNG=Lounge
RCH= Rancho Capistrang  T= Tower of Hops

ca

endar of events

For further information about any of the events listed in the calendar, go to the page indieated: (1) = pg. 1.

A 2 3
4 5 G g 0
Veterans Fel- Lead Like Jesus | Lead Like Jesus
lowship ($) {10} (10}
| H Birthday |
Jes Pty (8)
11 12 13 i6 17
The Comin B Women's
Messiah [5? Cheistmas
gli]ckens Sunday .| Potluck (10
18 19 20 21 24
Hamebuilder' FIRST DAY OF Christmas Eve
tomcirs 20 ; e
25 2 29 30 . N
The Glo NEW YEAR'S
By Chistmas. | Ve
Closing Night
1 2 3 4 5 6 7
NEW YEAR'S Veterans Church Family | “Forgiveness” | Winter Camp | Winter Camp
DAY Feltowshin {(5) | Night Live Series (11) 18) {6
J Kick-Off (8)
ETD N2 13 14
Church Family | Travel VETERAN'S DAY
Night Live tuncheen (11) 3 2 .
Begins (5) :
15 16 17 18 19 Ny
| GospelfBlues | MARTIN Church Family | “Forgiveness” ‘s o,
d. LUTHER XING ekt L h -
| Sunday by Night Live [B) | Series (11} i 9"'3: enl
\ f S -?‘:';m
2 i et | 2 Mar
) %03;05 Bible 2\'/ 'gh?lrch Faily ?‘jém’_ﬁness' 127f %7’::’: A ° g,i,’;'j,m.
{ Study begins /1 Night Live (8] Serie€tl) 1 Mar. 2425
] \ ! ‘ i o—— - -
o : i
29 3 Y N3 B
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. £ =
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- V4 o

Erystal Cathedral Today

2 Now by e-mail and online!
Go to www.crystalcathedraioday
1o sign up to receive this

;- monthly publication, the #1
source of Grystal Cathedral
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Managing Editor: Sara Clark
Phone: 714-871-4000
Fax: 714-871-4253

E-Mail: sclark@crystalcathedral.org
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Gene Reucker, the Trumpet Player

By Or. Jn Kok, Pastor of Care Ministries

In 1981, Gene Reucker, recently devaspared
by a broken marriage, was invited by Friends to £
to church at the Crystal Cathedral. He was cusi-

ous about the place, but knew nothing abour thc

ministry or the popular
preacher.

Gene, who can poinc ro the
exact seat in the West Balcony
where he sac that morning,
says, “Immediacely U felt the
presence of God. 1 was so des-
olace, and when Dr. Schuller
said, ‘God loves you,' I felr it in
my heart and it moved me
deeply and toually, | was feeling Ge
so unloved.” The positive mes-
sage, says Gene, “built up my confidence and
encouraged me enormously.” Life had become
“hard work,” and che Crystal Cathedral gave him
the lifc he needed to keep going.

MUSIC & MORE

Upcoming Concert: Denver and
the Mile High Orchestra!

They're coming back! After popular
appearance on the Hour of Power and dur-
ing Sunday church services, and an unfor-
getrable concere for the Crystal Cathedral
church family lasc in October, 2004,
Denver and the Mile High Orchestra retuin
for another concert on Sunday evening,
January 22,

“In an age when new bands come and
go with the wind,” bandleader Denver
Bierman says, “the only way you can
explain that a Christian ‘big band’ is still
going strong after five years is that God
must be up to something. So our job is just 10
keep moving forward and make surc He gets all

the glory?”

Volunteer Choir - New Year's Day!

Join the Volunteer Choir on New Years Day
and sing during morning worship services.
While the regular Crystal Cathedral Choir rakes
chat Sunday off, Cathedral Choir Conductor
Don Neuen invites all singers who read music
well, and have had formal choral experience to
participate. Just show up in Concourse Room

Gene was familiar with hard work. His par-

ctts had insisted all their children go o college,
but to do so they had o pay their own way. All
chrough high school Gene worked in the Hughes

Aircraft commissary, so when he
walked into Cal State Universicy,
Long Beach he had $10,000 in
the bank. During college, he had
jobs as Assistant Band Direcror at
the university and at Long Beach
City College, plus all the other
gigs (induding Disneyland) he
"5 wanted.
| He graduated debt free, Cum
Laude as 2 music major, and was
soon hired by the Selmer Band

Instrument Company to teach youngsters to play.
Gene was eventuslly named the Nadional

Director, and moved to the mid west. His dad’s
Reucker contineed on page 14

110 Sunday morning ac 8 a.m. wearing a plain
colored top and black skirt. For more details, call

714-971-4150.

Crystal Cathedral Academy Theater
Productions

After a successhl run of “The Legend of
Pocahontas” in November, the Crystal Cathedral
Academy moves into their 2006 schedule of the-
ater productions in the beautiful, new Freed
Theater. Designed to enterrain all ages, make it 2

Music continued on page 13
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A Sparkllng "Hollday”

Success!
By Michells Cavinder, Drector of Women's Minkstry
“Holidays on Parade” was a smashing success!
On Tuesday evening, Nov. 13, the Arborctum was
filled with over 300 women who enjoyed the
beaury of over 36 uniquely decorated tables, The
Crystal Cachedral Academy Strings serenaded us
with holiday music while we enjoyed a delicious
meal served by the men of the church. We dhen
enjoyed a wonderful sendition of “We Need A
Little Christmas™ from: the musical Marmne. Aftera
scrumptious dessert, we were presented a play
written and directed by owr Crystal Cathedral
Academy Drama reachers, Cindy and Sandy
Teske. To top it all off, Bradley Baker, a Crystal
Cathedral favorice, sang “O Holy Night.” This
cruly was a marvelous way to begin the Holiday
season. Thank you to Harold Shaw and “All the
Kings Men” for serving us so lovingly!

Family Fall Fest Was

Fantastic!
By Beth Keppe!, Director, Elementary Sunday School

What a great night it was for familics as the

Cathedral opened its gates to our church and che
| community. Over 2,700 came through the night
| to enjoy attractions, food, game booths and great

entercainment, Jill Anderson kicked off the night
with a mini concert, followed by che parrot lady
and the fabulous “From the Top” kid's dance
troupe. Mote than five barrels of candy kept the
kids happy while they visited the game booths,
rock wall, ponics, laser tag and giant slide.

Gift baskets, donated by Teddie Black, were
raffted off every half hour to the guests who regis-
tered at the entrance table. Follow
up invitations ta our church
will be sent to cheir homesand
we pray that these visitors will
recurn and choose us as their |
church home.

A big thank you to all
the many volunteers. It 4
takes a whole church co pull
off a huge event that pro-  §
vides a fun, safe whole-
some environment :q
for families.
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New Dynamic Study: “The Bible,
Plain and Simple"
by Anita Sherbanee, Crystal Cathecial Elder

Starc off the New Year right On Monday
evening, January 23, 2006, begin 2. remarkable
Bible Study, The Bible, Plain and Simple, at the
Crystal Cathedral. Hosted by Congregational Life
Ministries and presented by Dr Bill Creasy,
founder of Logos Ministries, this is a unique
opportunity to study che Bible with a world-class
Bible veacher.

The Bible Plain and Simple is a verse-by-verse
study of the encirc Bible, Genesis chrough
Revelation. It consists of
weeldy, dynamic 2-hour pre-
senaations by Dr. Creasy with
supporting handouts plus
MP3 recordings of all lec-
tres, a  high-qualicy
teacherette binder, and no
homeworld Popular authors,
Dr. Norman Geisler and
Ralph MacKenzie, call Dr. Creasy a “Bible teacher
extraordinaire.” His deep knowledge of the livera-
ture, languages, history and culture of the Bible;
his love for the Scriptures; his dynamic teaching
style; and his remarkable sense of humor bring the
Bible o life as never before.”

The course consists of three 10-week quarters
each academic year, and students can enter the
program at any cime (cost is $85/quarter). Over
6,000 students throughout Southern California
and Arizona, representing more than 300 church-
es and 18 denominations, presenty attend The
Bible, Plain and Simple classes,

To register for chis firse quareer, call 714-544-

Meet Dr. Creasy!
Meet Dr. Creasy by
attending his Advent
presentation, "The
Coming Messizh,” on
Sunday, December 11,
11 a.m, Freed Theater.

5679 or for further information contact Logos
Ministries at 310-915-2007. Please join us for this
remarkable opportunicy!

HOUSE OF POWER

Remodeled for YOU!

As for me and my bowse we will serve the
Lovd"Joshua 24:15
Gathered and scartered all over the world are
“Houses of Power.” In these homes, one person
may participate adlone, or a whole family or group
of friends may gather together. All it requires is
that you make a simple statement of posicive faich,
and decide to make your home a place of
Possibility Thinking and Possibility Living,
filled with faith, hope, and love. Nothing
more is required o become a “House of
Power,” but much is available to help you do
so!
As the months unfold, more details will be
revealed by Pastor Beverely Muffin about the
many options and benefits of this expanded
and enhanced program. Pastor Muffin now
heads up the “House of Power” ministry under
the direction of Dr. Robert A. Schuller.

Find out more about it TODAY by calling
Pastor Beverely Muffin's office ac 714-971-4325,
or online ac houseofpower.org,

COMMUNITY MISSIONS

Be Blessed to Be a Blessing at
Christmastime

Once again, the holiday season, gives us the
opportunity to be a blessing. Our hearts are fitled
with joy and graticude. When our hearts cannor
hold any more, we often fezl the need to share che
abundance we have with others. “Let you light so

[ &@h

WELCOME TO THE CRYSTAL

WE INVITE YOU TO LEARN M

sty st

== —

CATHEDRAL
ORE ABOUT US!

"Make you home house filled
with faith, hope,
and love!”

House of Power

CRYSTAL CATHEDRAL MINISTRIES

shine before men, thar they may see your good
works, and glorify your Father which is in heaven”
{Marthew 5:16}.

“Collection Sundays” on the Plaza offer vary-
ing projects into which you may pour out your

gradtude in Jesus name and, by
doing so, give hope through %ﬁ%ﬂ
Plazat

your action of love. Here's what

is needed: CANNED FOOD

{especially tna), CLOTHES, DIAPERS, and

TOILETRIES, which are senc by cthe cruckload

each week as long as the donations keep coming.
This holiday season, open your hearts and pive

the most you can, remember che

more you give the more you

have; be a happy giver. :

"

Laubach - ESL- Literacy: "Feliz
Navidad!"
By Gudlella Aarmirez

Some of you know whar it means to know you
can understand other language. Immigrants wanr
to be part of this wonderfut country, but commu-
hication is a major problem. The opportunities to
learn English are limited for some interesting rea-
sons: they need to work more time to get encugh
money to survive. Fear, it paralyzes your thoughts
and actions, you cannot even verbalize yours
needs.

We continue open o help those who cannot
speak, read or write English. Our system is open;
we entoll students at any time during the year. We
have a permanent Tutor Training class. We pro-
vide materials for students and cucors, plus we are
a friendly team where you can make new friends.

We can impact community life, in positive
direction, when these individuals feel 2 part of our
community. Love your neighbor as your self and
He will love what you do for Him. Come and
meet us on the 2nd floor of Family Life Center
(FLC) on Saturday ar 9 a.m.

Congregational Life comtinued on page 13
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Need to Talk?

You may call:

714-NEW-HOPE (Adults).

7 14-NEW-TEEN (Teens).

Professional Counseling Center, 714-971-4222,
Care Ministry, 714-971-4032.

Crystal Cathedral Pastor, 714-971-4000.

NEW HOPE

God's Love, Qur Christmas Gift!
By Dr. Bl Gaultiere, Director, New Hope

Pl never forget the scene. A few years ago at
Christmas, my wife, kids, and [ drove to an apart-
ment complex in a nearby barrio to deliver
Christmas presents to a struggling famity whose
father was in jail. We were excited to deliver these
presents, but apprehensive wo. We weren't sure
what we'd find there. Broken windows and graffi-
ti covered walls? A gang of teenagers roaming the
street? However, upon arriving, we discovered
that, though it was a poor, rundown neighbor-
hood, it was quiec and seemed safe enough. But to
be safe, | gave my wife the car keys and she and
the kids waited in the
car while 1 got the

presents out of the
e crunk  and  walked
ﬁ it them up to the door.
4 When [ rang the
bell, a boy of abour six
| years old peaked at me
i} through the window
i curtains, his eyes
widening when he saw
the stack of presents in
my arms. Apparently, he ran and told the ocher
kids in the house because dhere was an excited
commotion inside with kids screaming, laughing,
and bouncing off the walls. Suddenly, everything
quicted down as dhe mother opened the door,
numerous children peering at me from behind
her. Using my limited Spanish 1 said, “Estés pre-
sentes esta para tu familia in el nombre de Jesiis
Cristo. El padre de los nifios mucho amor para
tu.” One of the kids shouted our something about
“Papa” and the mother smiled and said “Gracias.”
I smiled said “De nada” and left, as the kids searz-
ed ripping the paper off the packages before chey
even left cheir mocher’s hands,

We all need that same excirement when we
open up our presents from our Father who is in
Heaven. He has nine wonderful gifts for each of
us, called the fruits of the Spirit - love, joy, peace,
patience, kindness, goodness, faithfulness, gente-

) i
.kindness

ness, and self-control (Galatans 5:22-23). We
often chink of these characteristics as deseribing
how we ought w be, bur this can spoil the fruit if
we're not careful. These are fruirs of the Spirit -
nine expressions of God’s care for us, nine soul-
nourishing fruits we need to ear and to share with
others who are hun-

At Christmas, we

en.

In Jesus, God  calarate the birth
became a man who
walked the earth car- of lesus, the most

rying a botromless
basket of his fruit for

hungry people. God
still passes out His

fruit today. Whenever
a friend listens, the sun rises or sers, a Good
Samaritan helps, a bird sings, and in countless
ather ways, God is there reaching out to show his
love. Yet, so often we miss these divine gifts, don’
we? Why do we let ourselves go hungry when rhe
feuic we long for is being passed out all around us?
At Christmas, we celebrate the birch of Jesus,

the most powerful expression of God’s love, his
Chrisemas gift to us! Aren't you excited to open
your Christmas present from God? You dont
have to wait until Christmas. God's love is always
available. Step into the circle of love 1oday. Sit at
the banquer table, invite others to join you, and
together feast on the fruit of the Spirit. Just pick
adoor and open it - chankfulness, worship, help-
ing someone in need, or asking for the help you
need - and you'll be celebracing the gift of God's
love for you!

God Can Do Wonders Through You!

The New Hope Crisis Counseling Center is look-

ing to train more volunteers. Qur next class

starts Sat. morning, Jan. 28. Call 714-91-4123

to learn about the upcoming class and the won-

ders that God can do in and through you!

DR. KOK'S KORNER

"Just Stand with Me"
By Jeff Doss

It came withour warning; the dark clouds
appeared from almost
nowhere. It really didn't
matter since there was
nowhere to run and
hide. The rain poured
down in an unforgiving
manner and the cold i
wind blasted my checks. L
The lightning flashed § .ﬁ_,
and the thunder clapped Jim Kok

powerful expression
of God's love, his
Christmas gift to us!

around me. The storm penetrated my body and
soul, left me aching, and frightened.

A friend came by and asked, “Where did dhis
storm come from?” 1 tried to explain but he inter-
rupted and said, 1 have the solution for you.” He
pulled our an umbrella and put it in my hand.
“Thar'll keep the rain off and you can go about
your business,” he confidendy remarked and pro-
ceeded on his way. | opened the umbrella and
stood under it, but the wind tore it from my hand
and it was gone. The lighming continued in the
sky and the thunder sall rattled in my ears.

Another friend humicdly walked by only t0
stop when I reached out o her. “Why is it raining
so hard?” she asked.

“The storm is fierce; | don’t know if 'l survive
and I don't know why ir's raining!” I cried.

“There, there,” she assured me, “Itll all work
out. Every doud has a silver lining; che sky will be
blue again and the suns rays will bring you
warmth again someday. You must have faith.”
Feeling good that | had been reaffirmed, she con-
tinued on her way. | waited and waited but the
storm clouds remained. [ couldn't see the blue sky
or feel the sun's warmth, just the pounding of the
storm.

As my tears mixed with the rain on my face, a
stranger walked by and stopped He looked at my
weary face and saying not a word, took my hand
and stood next vo me. The rain seemed to dimin-
ish, the wind to die down and dhe thunder and
lightning faded away. My serength returned and so
did my smile. I stood there in the cleansing rain as
the stranger let go of my hand and concinued on
his way.

So when lifes ssorm clouds begin o form,
please don offer me your umbrella. Don'e point
aut the silver lining. Just stand with me in che rain.

Stan Cochran - Elder of the Month
By Dr. Jim Kok

From cowboy and lumberjack to conscien-
tious church leader, that is Stan Cochran’s life in a
nurshell. Today, Stan is a Lead Elder who exemplic
fies his commitment and leadership by taking per-
sonal care of those church members assigned 1o
him. In lare October, one of his flock was hospi-
talized in a San Bernardino Hospital, so Stan
drove the fifty miles to visit him, That kind of care
marks a standout Elder.

Born in Salem, Oregon, in 1927, Stn
endured the sudden accidental death of his moth-
er when he was three, and a father who bacled the
bottle. No wonder he left home at age 16! Stan
headed for “the canle industry,” a euphemistic
way of saying he became a cowboy, rounding up
and wrestling cows, calves, and bulls. He got so
good at it, he flirted with joining the Rodeo cir-
cuit, but changed his mind when he realized he

Care continued on page 7
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wasn't the man for that life.

Stan temporarily left cattle to serve 2 memo-
rable cour of ducy with the U.S. Army Infanery.
He acrually worked with the engineering corps
rebuilding the harbor at La Havre, France.

After his military duties ended, Stan returned
to the cattle industry for a short time and then
took a whack at che lumber industry. He became
a lumberjack. Over time, he worked his way to
the point where he was an expert scaler of timber,
which is a skilled job escimating the amount of
lumber a tree was likely to yield after being cur
dowm.

Thank Ged, Stan met Barbara. Both were
recovering from failed marriages, and even
though Barbara was slow to find affection for Stan
after they met, they grew in love and married in
1959. Stan, a nominal Christian, barely informed,
forged a partnership with Barbara, a dedicated
Bible srudent. And, due in geeat part to Barbara’s
influence, Stan has grown into the commired

Christian churchman he is.

Feedback on the "The Miracie of
Kindness"

“We want to thank you for writing The
Miracle of Kindness. We just ordered some more,
as we are going 10 use them in our small
group...We're sure God is going to use this book
in a mighty way...Because of the book I called an
old friend I hadn't tatked
to for almast 20 years. She
said she needed the call, It
came just at the right time.
Thank you, Al and Jo.”

Give The Miracle of
Kindness vo someone you
love, a perfect gift for the
holidays. The author, Dr.
jamcs R. Kok, will be on
i the Plaza on Sundays,

Dcccmbcr 4and 11, to autograph gift books. 7he
Miracle of Kindness is available in the Crysual
Cathedral bookstore for $15.

Downs Syndrome Featured

The 2006 Care and Kindness revival will
include the parents of a young man with Downs

Syndrome. Dr. Jack and Dottie Wiersma will ralk |

abouc the joys and challengers they experienced in
raising their son Sherman, now age 40. The
Wiersma's have three other adult children — one is
ap R.CA. Pastor, and two are professional musi-
cians. For information and registration for the
March 16-18, 2006 Care and Kindness
Conference, call 714-971-4032, or e-mail carem-
inistry@crystalcathedral.org,

Care continued on page 12
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Crystal Cathedral members and friends who
|| want to help posidvely shape and
encourage our furure generations.

To beteer prepare our families, our
community and our church for the
future, the Crystal Cathedral is offer-
ing you the opporrunity ro obuain
valuable information abour how you
may effectively distribute God's gifs

where you will learn more abour a
varicty of gift planning techniques that will help
your family achieve your long-range objecrives.

include The Crystal Cathedral Congregation

Join the Club That Will Leave a Lasting Legacy
| “Out of the heart are the Issues of ffe” -Proverbs 4:23

Join the club with other forward-thinking Endowment Fund in your plans, we will then
welcome you into our newly created Crystal

¥ oo
Ub
“patiing the toreh to
[fisture generations”
The Legacy Club is
a group of church

| friends wh
in your life when you are finished with c'zm,f,i‘:t,ﬁf long-range plans, helping the min-
them. If interested, you will be invited  perpetuating cur  jseries of the Crystal Carhedral
|{to small informational gatherings oGl mgggw"m Congregation to be able to do God’s

already qualify for membership in the Crystal
Should your family make che decision to  Cathedral Legacy Club, call John Charles at
714-971-4039.

Cathedral Legacy Club. This inclusion
may be for any amaunt in a will, living
truse, charicable trust, chariuable gift
annuity, or retirement fund. As the
number of Crystal Cathedral Legacy
Club familics grows, we are assured
that they have found a way to perma-
nentdy express their faich through their

work for generations to come.
If you would like to know more, or if you

The Angels’ Song

AMonthly Devotion by George W. Halsey, Ministering Elder

On a very hot day during a visic to Israel
| many years ago, I fulfilled a long-held dream of
seging the very place where Jesus was born. Six
miiles south of Jerusaler, high on a hill, is che
Church of the Nativity in che ancienr town of
Bethlehem. It may be a site of conflict roday, as
the Iscaelis and Palestinians struggle to coexist
in this Holy Land, but there is no conflict when
it comes to the legitimacy of this holy place - alt
the faiths agree that it is the very spor where
Jesus was born,

As [ went down into the grotto of Christ's
birth, I could see that it did not match my men-
tal picture of the scene from the Bible, in which
I envisioned a farm setting in a cave behind an
inn. Two thousand years after the event, che
place was covered in decorations left by many
Christian faiths, and sheltered by an ornare
church building. As you enter the actual
manger scene, you must bow beneath 2 low
arched daorway that was built to protect this
holy site after Mohammedan horsemen invad-
«d the shrine in the thirteenth century.

Helena, the mother of Constantine the
Grear, had visiced the place in 330 A.D. She,
being a devout Christian, urged her son 1o
build 2 beautiful building to preserve the site.
So, after over three centuries left exposed to the
elements and wrongdoers, the site was finally
honored by the mother of the first Christian
Emperor, and it is considered, today, to be one
of the oldesc Christian churches in the world.

After [ cft the inner sanctum, [ stood our in
front of the building and imagined the birth as
described in the Gospels. [ looked up at the sky
above, the very place that shepherds saw the
brightly shining star on a clear and heavenly
night. And then the words from Luke 22:10-14
rang in my ear: “And behold an angd of the
Lord stood before them, and the glory of the
Lord shone around them, and they were great-
ly afraid. .. Do not be afraid, for behold I bring
you good tidings of great joy... There is born to
you this day in the City of David a Savior who
is Chrige the Lord...Glory to Ged in the high-
est, and on earth peace, goodwill toward men.”




CRYSTAL CATHEDRAL TODAY! 8

DECEMBER 2005

YOUTH & CHILDREN'S AUCTION

HELP ENCOURAGE THE *NEXT"
GENERATION!

Now is a good time to starc thinking about
donations for the upcoming auction, for as you
decorate your house for the holidays, i
the perfect chance to look around
for iterns that could be donated
1o benefit the young people of
our church and give you a tx
deduction, as well,

Here are some suggestions fr g, —
for auction donations: collec- W{
tor's items, sports memonabilia, 3’
high qualicy furniture, jewelry; holi-
day decorations, eleceronic/computer
equipment {new), tickets for sports or musical
evens, et

Last year, with your generous help, we raised
over $55,000 for the youth and children of our
church. The donations helped provide playground
and classroom cquipment, computers, books,
counseling scholaeships, and furniture, and for all
of this we ase very grateful. We would like to ask
for your support again this year. Won't you please
mark Sunday, March 5, on your cilendar and plan
to invest in the furure of the next generation?

To make a donation, call 714-971-4159.

FAMILY SUNDAYS

SUNDAY 15 FAMILY DAY!

Do you long for a more contemporary worship
with your family? Then join us in the cachedral ar
9:10 on Sunday mornings. Stay and worship with
your famaily in the cathedral for the firsc service,
Then come on aver to the Family Life Center for
Sunday school for all ages, Junior High, High
School, and FriendsdLife (Adulc Sunday School).

Make Sundays Family Days!

SPECIAL PLAZA EVENTS
After services and Sunday School, gacher your
whole family together to enjoy special themed
events designed to be fun for all ages!
- Di Sunday: Featuring Dickens

Carolers, Hot Cider and Gingerbread!
]

- =

Cclcbu;ting Martin Luther King, Jr,
wich Blues, Jazz and Gospel music, plus &2

L]
Bar-B-Que!

- C Ver.

Sunday: Celebrating St. Valentine’s :

ia 2= "l

Day with Flamenco music and a medley of choco-
late desserrs!

2 - lrigh : Celebrating St
Patrick’s Day with Irish music and dancing, plus
scones and other delighas!

Apr. 9 - Palm Sunday: Featuring The Glory of
Easter music, a Petting Zoo with “Glory” animals,
plus hot cross buns.

May 7 - Cinco De Mayo: Featuring the food
and music of Mexico!

FAMILY NIGHT LiVE!

FOR THE WHOLE CHURCH FAMILY!
After an overwhelmingly

successful first Family Nighr Mnter Sessjop.
Live session this fall, the Family MM”““ g
Ministries Team is excited
abouc the upcoming winter session starting
Wednesday, January 4. The first night will
kick off with a Family Style dinner at 6
p-m. and a special concere in the Freed
.. Theater at 6:45 1o 8 p.m.

~ On the following Wednesday,
January 11, dinner will be followed
by break out sessions for all ages. It's

5 > & 4

Families
First in 2005)

Cathedral Kidz, Reactive, and Revolution for our
childten, infants to high school. And for aduls,
Bible Basix with Kim Kimpel, Parent to Parent
with Carole Barber, and MarriageWorks with Bob
and Michelle Cavinder.

This exciting Wednesday cvening has become,
for many church family members, 2 night of fun
and enrichment for al! ages. Call 714-971-4159
for more information. If you haven't yet made it a
Wednesday nightat the Crystal Cathedral a part of
your weckly schedule, mark your calendars now!!

CATHEDRAL KIDZ

4TH-5TH GRADERS ~ WINTER gy 8 - 8 2006
CAMP AT FOREST HOME!

There are just a few spaces left for this adven-
ture! You can look forward to 2 grear time in the
cabins, good food, outdoor/ night games, fun
music and a chance to make new friends. Don't
forget to bring extra money for the Mal shop, the
Craft shop and the Gift shop. For more info, call
M:s. Beth at 714-971-4242. The cost is $125 for
the weekend. (Pray for snowd)

FAMILY EVENTS

ARE YOU COMING TO THE PARTY?

All Preschoolers and their fam- _Sep “Farnily
ilies are invited to come and cele- EQlL Fest® Recap
brate Jesus' birthday! On Sar.  HLB.4!
morning, Dec. 10, 10-11:30 a.m.,, in the An
Gallery, celebrate with your preschooler the birth
of the baby Jesus by bringing a wrapped present for
a needy child. Please RSVP to Seephanic at 714-
971-4087. The cost is $10 per family.
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INFANT BAPTISM

BLESS YOUR CHILD WITH BAPTISM!

Baptism is a public expression of the fact that
your child belongs to God. It is their first step in
growing a relationship with the God who Joves
them. Contact Judy Stevenson ar 714-971.4251
or judys@crystalcathedral.org,

ACADEMY & PRESCHOOL

CRYSTAL CATHEDRAL ACADEMY & HIGH
SCHOOL

Both che Crystal Cathedral Academy and
Crysral Cathedral High School, Grades K-12,
Mon.-Fri,, 7 am. - 6 p.m., are noted for their
excellence in academics and dhe arts and were
established as places where positive values are
developed, creativity is valued, friendships are
formed, love is alive, and Jesus Chuist is Lord. The
middle school and high school recendy received
the highest accreditation report possible by
Western Association of Schools and Colleges. Call
for details, 714-971-4158.

CRYSTAL CATHEDRAL PRESCHOOL
Qur Preschool, Mon -Fri,, 7 am. -
6 p.m., features a Christian environ-
ment, qualified stuff, low §
teacher/child ratio, very reasonable B
tuition, developmencally appropriace
cuericulum, and accreditacion by the Gf
Nar'l Assoc. for the Educarion of Young
Children, Call for a tour, 714-971-4141.

STUDENT MINISTRIES

JUNIOR HIGH "REACTIVE"i

SUNDAYS: 9:10a.m. in the Crystal Cathedral
& 11 am., FLC-B22. Here students can leamn

‘F’I VE

i

BRI f ‘

@ﬁé Gathiering.

ministry of people who have the
desire to grow spiritually, connect
with others, and discover what it
means o worship in “spirit and in
truth.” Not being held down by
modern religious conformity, The
* Gathering pursues to reclaim a peal
| vintage faith chrough artissic
& expression, worship, and commu-
:P nity. Though we are made up of
| young adules, all are welcome. If
you have any questions, feel free

to contact tither Robby Schulier
at 714-971-4268 or Collin

deeper cruths about faith chrough Bible study
and activities thar are relevant to their
lives.

WEDNESDAYS: Supper on
the roof @ 6 p.m. & FLC-Gym
@ 7 p.m. Edgy, creative, loud,
and fun, this is a place where
students will be introduced to
God and gee to know Him in an
environment that includes small

groups and other various means, media,
and methods.

SR. HIGH “REVOLUTION"!
SUNDAYS: Crystal Cathedral @
B 9:10 am. & FLC-236 @ 11 am.

Through praise and worship, dis-
! cussion, and Bible srudy, students
| are strengthened and encouraged in
their faich.

WEDNESDAYS: Supper on the
roof @ 6
p-m. & FLC-Gym @
7 pm. In October,
REVOLUTION will
be rockin’ with funny
videos, giveaways and
rockin’ worship.

— e

PARENTS & COUPLES

FRIENDS4UIFE: A SUNDAY TIME OF
ENCOLRAGEMENT
At FriendsdLife, Sundays, 1t am., in FLC-

230, you will receive the resources, encourage-
meng, and insight you'll need co make your
family stronger. We invite you to join us
for a wonderful dme of fellowship,
music, and reaching in an encouraging
and energetic armosphere. Just drop in,
or call 714-971-4236.

MARRIAGEWORKS: A MID-WEEK "TUNE
UP" FOR COUPLES

Six-week courses are offered throughout
the year to encourage and equip married
couples with the essential tools and under-
standing of biblical marriage to ensure a sar-
isfying, lifelong commimment, Our nexc
series stares Jan. 4 on Wednesdays, 7-8 p.m.
Just drop in, or call 714-971-4236.

Sheila Coleman, SyoenT MinisTzy Friensalire
Director of Family 714-971-4180 Bob & Michelle Cavinder
CiLoneN's MinisTRY cesm@crystaleathedral.org 714-971-4236

wwwicrystalcathedral.org/possplace  www.crystalcathedral.orgfecsm

714-971-4087

friendsdlife@crystalcathedral.org
www.erystalcathedral.org ffriends4life
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LEADERSHIP WORKSHOP

WOMEN'S MINISTRY

LEARN TQ “LEAD LIKE JESUS"  -This Mop

The “Lead Like Jesus” training was developed
by Phil Hodges and Ken Blanchard, the renowned
author of many leadership/managemenc books
induding The One Minute Manager. Described as
Servant Leadership, learn how to lead a team or
company the way thar fesus led the 12 disciples,
each differently based on their personalities,
strengths, and needs,

The next Lead Like Jesus class is Dec. 9 and
10, 2005. The cosc has been decreased 10 $125 in
order to have more people living their lives as a
Servant Leader. Reservations: 714-544-5679.
Questions: 714-971-4236.

TRAVEL MINISTRY

TRAVEL MINISTRY LUNCHEONS

Thurs, Dec. 8, I1:30 am. to I pm. in the
Tower of Hope, Floor 2. Enjoy a special Christmas
catered lunch, $10, and a visic from Santa, and 2
special guest speaker TBA, speaking on travel-
refated ropics. Join other like-minded travel
adventurers for a wonderful afternoon together,
and don't forger a wrapped gift to be donated to a
child. Upcoming luncheons: Feb. 9 (with Robby
and Hannah Schuller), March 9, Aprl 13, and
May 11.

"SHOW ME THE MONEY" TOUR

Wednesday, Feb. 15, 8:30 a.m. 1o 5 p.m. Visic
the Federal Reserve Bank and see
millions of dollars in newly mine-
ed money on display. Watch
as millions of dollars are
deemed “unfic” and
shredded  before
your eyes,
Enjoy a three-
course lunch at
Taix French Restaurant
serving L.A. since 1927. Cost $75,

Reservation Information Tickets for these upcoming
tours may be purchased at owr Reservation Center at the
Crystal Cathedral or by calling 714-54-GLORY. You may
FAX your order to 714-221-4525, or e-mail reserva-
tions@crystalcathedral.org, or onfing at wwwi.crystalcathe-
deat org, Prices are subject ta change without notice. Travel
Ministry frips must be reserved and paid no later than 30
days prior to departure date, unless otherwise noted.

CHRISTMAS POINSETTIAS - SHARE THE
BEAUTY!

Be a part of the wonder of the Christrmas sea-
son here ar the Crystal Cathedral with a gifr of

$10 to sponsor a Christmas See

Poinsettia. Each year the
pus are beautifully arrayed

with the beauty of these seasonal flowers provided
by members of our congregation in honor or
memoty of their loved ones. If you would like to
be a part of this wonderful tradition, pick up a
form at the Box Office or Sourh Kiosk and rerurn
it to the Reservation Center by Sunday, Dex, 31.

“WOMEN OF THE WORD" INTERACTIVE
BIBLE STUDY

Tuesdays, 9 am, Arnt
Gallery Leader Rhea Zakich
has just begun a new study
series, “Life in Technicolor.”
Join this supportive commu-
nity of women and learn 1o
apply Biblical pnncipls to
everyday life situations. Led ~
by Rhea Zakich, the morning Rhea Zakich
includes spirited singing, a les-
son, prayer time, discussion and sharing thar is
guaranteed 10 pur a spring in your step and joy in
your heart.

Christmas Potluck:
Dec. 13 - Bring your favorite dish o share.
WOW Themes:

Dec. 6-13 - Peace
Jan. 3-31 - Guidance
Feb. 7-28 - Love, Love, Love
Mar, 7-28 - Hope
Apr. 4-25 - Jesus -
May 2-16 - Blessed to Bless

“WOMEN AT THE WELL" LUNCHTIME
BIBLE STUDY

Wednesday 11:30 am. - 12:30 pm. on
FLC-3. This friendly and supporsive
women's group meets with leader Brooke
Abbortt with an exciting new reaching on
“The Tabernacle.” Why did God com-
mand that it be built? What can it teach us
today abour our walk with Jesus Chris?
Bring your Bible and just drop in, or call
714-971-4273 for details.

Bob Cavmder

Power-Packed Minute

BE CHALLENGED, BE COURAGEOUS, BE

CONFIDENT!

By Michelle Cavinder, Director of Women's Ministry
During  the  International

Women's Conference on Possibilicy Bé%

Thinking October 11-15, we did

“Celebrate Our Amazing Possibilities!” It

truly was a glorious week and we are already excit-

ed about our 2006 conference, Oct. 11-14. Qur

theme for nexc year is “Be Challenged, Be

Courageous, Be Confident!” The early bird regis-

tration is only $250 until Dec. 31. Make your

reservarions today by calling 714-54-GLORY. For

more information, please call 714-971-4080.

MEN'S NETWORK

“TOP GUN"

Mondays as 7 a.m. or 7 pm. in the Family
Lounge. Currently studying “Men’s Spiritual
Joueney” through the third week in Dec., then ics
off for the holidays. “The Prayer of Jabez" by
Bruce Wilkinson starts the second week of
January. Please contact Nancy Rowbottom at

714-971-4085 or nancyr@crystalcathedral.org.

MID-WEEK MORNINGS
Wednesdays, 7 a.m. in the Tower

of Hope, Floor 2. Meeting continu- &ﬂ_ﬂm
ously since 1987, this is a Bible 2225 gg 4

study with staying power, ideal for retired men
who want in-depth knowledge of the Bible as
well as fellowship with men in the same status.
We are curenty studying the History of the
Bible. For further information, contact Nancy at
714-971-4085 or Carroll McCasland  at

grey_cagle@sheglobal.net.

“BAND OF BROTHERS”

Thursdays, 7 p.m. the Family Lounge.
Currently studying “To Be Told” by Dan Allender
where we write and share our own stories. We will
not reet on Nov. 24, and will take a Christmas
break Dec. 22 and 29, reconvening on Jan. 5.
Please call 714-971-4085 or e-mail Jim Kline at
jimsprintcar54@earthlink.net for details.

LEARN TO LIVE OUT THE HEART OF A
CHAMPION!
By Bob Cavinder, Pasior of Men's Ministry
~weip The theme for our March 24-25,
i1 2006 conference, “Living out the
Heart of a Champion,” is about us, as
men, finding and fulfilling the dream
God has placed wichin us. Guest
speaker, Dr. Bruce Wilkinson, will
. take us through the concepts found in
! his bestselling book, Dream Giver.
Space is limited ro 400 men and we
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do anticipate a sell out, so make your resetvations
early. Early registration through Jan. 1, 2006 is
$150 (afrer Jan. 1, $225). Call 714-544-5679.

SINGLES MINISTRY

SINGLES ARE DOUBLE-Y BLESSED
By Dr. Sande Herron, Pastor of Singles Ministry

Christmas is a time of celebration, family, and
fun. Singles often feel the lack of traditional fami-
ly and need a community to help fill empty spaces.
Fortunately, gratitude (blessing #1) for the huge
gift of a baby called Jesus along with dear friends
{blessing #2) overshadows any residuc of sadness
and love and laughter reign. Christmas dinner on
Christmas Day is only one of the special evenrs
planned for you. Call for details, 714-971-4061.

The Single’s Ministry i a mission; nort only for
personal growth, but for contributing to the Jive s
of others. We complete our healing as we give
back. You will find compassion, the tools that sup-
port and heal, and especially the laugh-
ter. Lift your spirit and find a new path,
Join us:

SUNDAY BIBLE STUDY ac 11
a.m. in FLC-470. You will find fellow-
ship and dhe wisdom of the Word
applied to everyday living,

at 7
p.m., FLC-3 for Bible-based relation-
ship development, poducks, excellent
speakers, discussion groups, videos, and drama.
DIVORCE & GRIEF RECOVERY PHASE
221 6:30 p.m. in FLC 470. Though it began Oct.
27, its not too late to register. Discussion in
English, Chinese, and Spanish. Ask abour our
children’s program. Call 714-971.4061 or
www.crystalcathedral.orgfsingles. New series
begins February 9, 2006,

FIND IT IN YOUR HEART TO FORGIVE

Enjoy the joyful life God created for you. Dr
Sandra Herron, Pastor and former psychothera-
pist will lead you through the process of

: Christmas Shopping Possibilities at
Crystal Cathedral Books & Glfts

i =y
Rhea Zakich

“Forgiveness: The Key to a Healthier
Mind, Healthier Body, Healthier Spiric
and Healthier Relationships™ on four
Thursdays, January 5, 12, 19, and 26,
6:30-9 p.m., Family Life Center, Floor

And they always promise a hot cup
of coffee, and a sweet treac to all
those who attend! Just drop in!

EXERCISE: MAXERCISE FOR

Four. The cost is $68 for the seties or $19 L - BODY & SOUL
per session. Call Barbara 714 971 4061 — Every TueThu, 9 - 1f am.,
or e-mail barbarsb@crysalcathedralorg  Help Wanted  RSC Fimess Cener. Join others, 50
to register. \;bIL(mtccrst?wormhour years old and up, for one-mile
or mave] per at
MATURE ADULTMINISTRY _ lamson emetay Shpo 2145 and Finess Cener work
You can make a difference.  Outs,
KEENAGERS: SEE YOU IN THE NEW Gl 714-971-4326,
YEAR! SUPPORT GROUP:
Elder Keith Caldwell wishes all Keenagers a  BEREAVEMENT AND BEYOND

blessed Christmas, and encourages you to join
him on the fourth Wednesday of 2006, January
25, ar the Tower of Hope, Floor 8, at 11:30 am.,
for a delicious “Happy New Year’s™ lunch, music
and fun! Violet Slopansky will help us sing and
celebrate. Bring a friend!

SUNDAY FELLOWSHIP MEETINGS
ADULT BIBLE FELLOWSHIP:
Sunday mornings, 10:45 a.m., RSC-3, Dr.
Beverely Muffin leads this dynamic class
L where you will enjoy warm fellowship and
| Bible teaching. You will find, here, that
care and prayer are of prime importance.
A third-Sunday lunch is an opporanity
for you to get o know more about the
class (RSC-3 Lunchroom 12:15 p.m.).
HOMEBUILDERS: Sundays ar 8:45 am. in
the Arc Gallery. This fun and friendly group of all
ages is always looking for recruits 1o join their ¢lass.

Join us as we meet Thursday nights in the
FamilyLife Cenrer, Room 221, from 7 - 9 p.m.

SPORTS MINISTRY

AEROBICS - SATURDAY

Includes beginning low impact/siep, light
weight resistance and swetching exercises, 9-10
am. Call 714-971-4110,

HOOPS ALIVE BASKETBALL

Weeldy, Mon./Tue., evenings, RSC-Gym.
Men League reams play in our professional gym-
nasiuvm and enjoy great fellowship. For info. on
signing up a team or joining as an individual, call
714-971-4110.

PEN GYM - BASKETBALL
Call for schedule, then drop by and join the
fun!

SINGLE'S MsTRY Maryre ADuT MunsTRY SPORTS Munistry

Or. Sande Herron, Director Dr. Beverely Muffin, Director Roger Kays , Director

714-971-4061 4{971-4325 714-971-4110
barbarab@crystalcathedmal.org beverelym@crystalcathedralong ccsport @crystalcathedralorg
WOMEN'S MINSTRY www.crystaleathedralosg/matureadufts  wwwicrystalcathedral.org/men/cfim/
Michelle Cavinder, Girector Mi's MensTRY sports

714-971-4080 Bob Cavinder, Director

women@crystalcathedralorg 14-971-4236

wirw.crystalcathedral orgfwomens mensnetwork@crystalcathedrat.org

wwwcrystaleathedral orgimen

Lovely Settings for Your Speciol Day

/AN
QLs%

What could be more glorious than a wedding in the
sparkling, ight-filled Crystal Cathedral? Or more mov-
ing than in the beautifuily designed Arboretum? O
more serene than in the Good Shepherd garden? Or

more exhilarating than in the Chapel atop the Tower

Orystai Calhedral Books & Gifts located in the Welooming Center,
offers inspirational books, music and gifts, unique jewelry and
o decorative items for the home. 8 am. - 6 pm. 714.971.4148.

of Hope? These and other lovely settings are avail-
able. Calt 714-971-4240.
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Care continued from page 7

SUPPORT GROUPS

No Cost to Attend ~ Just Show Up!

For info. abour these groups sponsored by Crystal
Cathedral Care Ministries (T-10), <all 714-971-4098.
A.CA. {Co-ed): Thu,, 7:30 p.m., FLC-236. Adulc chil-

dren of alcoholic parent(s), journaling focus.
ACES: 1st Tue., 7 p.m., FLC-234, Advocates for
Children in Enforcement of child Support.
AL-ANON (ien); Thursday, 8:00 p.m., FLC-230.
AL-ANON (Co-ed); Friday, 8pm, FLC-230.
ALZHEIMER'S DISEASE: Caregivers Support Group
meers 4th Friday at 1 p.m., T-3.

BEREAVED PARENTS/USA: 3¢d Mon., 7 p.m., FLC- |

235. Those who have lost a child (of any age).

GAMBLERS ANONYMOQUS (CO-ED): Tue., 8:00
p-m., FLC-221. Overcoming,

GRG (Raising Grandchildren): Bst Tue., 7 p.m,, FLC-
235. Gather for support, networking, confidentialiry,
love. Call Marlene Richard, 714-971-4222,

MEN AT PEACE: Thu., 7:30 p.m., RSC-FRH3.
Dealing with anger and/or depression. (May meer
court-ordered requirements; check with officer of the
court.}

POSITIVE RECOVERY: Thu,, 7 p.m., CHE A Christ-
centeted 12-step recovery system.

SURVIVORS OF SUICIDE: 1st/3rd Sun., 1:30 p.m.,
T-2. Adults who have [ost a laved one to suicide.

THE UNWELCOME JOURNEY/ Widowed persons
group; Thursday, 7pm, T-10.

CRYSTAL CATHEDRAL PROFESSIONAL
COUNSELING SERMICES

The Crystal Cathedral Feeling Overwhelmed?

Gounseling Services Adjusting to the loss of
staffis hers for you. Let us love? Feeling overwhelmed,
hepyouleambowo ke alone, or scared? Striving ro
care of yourself by bahgl achieve completeness? We will
Ihai' il fanction at :aons‘hlps, Icam' behavior mod-
S0 opu}'(r’rullm level ification techniques, reinforce
ilt:irs of Operat;m: Pmid‘te self:talk: claify goals
and life direction, develop
Mfl'l T g:;:.mm healthy independence, discov-
gnat 10anfpdpmm er inner serengths, and more.

Call 714/971-4222

| fiyers, create lists, foflow up ¢

Christmas Help
Christmas Eve Phones (Gifts: Hospitality,
Helps, Encouragement) - Answer phones,
give directions/ times of services 1o callers,
Four hr, ghifts, from 11
am. on.

Santa Clays (Gifts: Hospl-
tality, Encouragement, Ser-
vice) - [f you own a Santa sit,
we need your Christmas joy
at adult and child special
events.

Table Setting/Decorating
Volunteers {Gltts: Service,
Helps} - Dec. 2, 12-3 p.m., Arbore-
tum, set tables to create wonderland
for Volunteer Appreciation Christmas
breakfast,

The Glory of Christmas
| Ushers (Gifts: Hospitaiity, Wisdom, Service) -
| Meet and warmly grest attendees and assist
| with seating, 3-4 shifts, 11/25-12/30. Din-

| ner included with two shows.
Traffic (Gifts: Service, Hospitality) - Assist visi-
tors as they park. Help as many days as pos-
sible, 11/25-12/30, 5:30-8 p.m. Dinner

| included.
Ticket Stuffers (Gifis: Helps, Service) - At the
Service Center, stuff tickets into envelopes
and alphabetize. Daytime 2-3 hr.

| shifts, 11/7-12/23.

Travel Ministry Admin.
Assistant
{Gifts: Adminisiration, Servica)

| Agsist in Travel Ministry Office
at the Service Center. Make

on coniracts, make
nametags, stuff envelopes. .
Need to love travel and people and have

assified

computer experience. Travel background
helphdl but not necessary. Seeking two peo-
ple, 4 hrs, per week or one person for two

days.

; Family Ministry Plaza Table

Team

(Gifts: Hospilality, Encouragement, Ser-
vice)
Seeking a team of people or a family
10 hand out information, answer
questions, and encourage people to
oe!l involved, Plaza table once a month.
A great opportunity for your whole fam-
ily to serve together.

New Hope Telephone
Counselors

{Gifts: Encouragement)
Seeking 50 people with &
heart to help others by
becoming New Hope Tele-
phone Counselors. Great
training and rewards.
Shifts available 24/7.
Make a difference in
the life of a person by
listening.

Male Volunteers: Lampson Park

Wed. PM

(Gitts: Service, Encouragement, Lead-

_ ership)

¥ If you have a flexible schedule,

- We need you once or Iwice a

Q mo.! Seeking men to join team
teaching arts and crafts to chil-

dren at mobile home park on Wed., 3-5:30

p.m. No artistic ability required.

To volunteer, call Caivie at 714/271-4321.

See Roto-Rack un the Piaza every Sunday for complete listings

GET IN TOUCH
CrystalCathedral......................................... 714-971-4000
E-Mail ..........c.c0iiii info@crystalcathedral.org
Website .......... ... crystalcathedral.org
New Hope Hotline
24-hr, phone counseling . ................ 714-New-Hope or 639-4673
Website . ..., oo i i e newhopenow.org
Teenline, 4-10pm,M-F .......... ... .., 714-New-Teen or 639-8336
Wabsite. . ... e teenline.org
RanchoCapistrane .......................cooiiiiinnnn, 949-347-4000
E-Mail..........o i e info@ranchocapistrano.org
Website............. ... .. ., ranchocapistrano.org
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Rancho Caplstrano

Lakeside, Garden Patio, or Greenhouse Dining

In December, Dine Under the
Largest Nativity in 0.C.

For your Christmas and New Year’s celebra-
tions, the Rancho Capistrano Conference &
Retreat Center has rooms of all sizes. The
sparkling take and trec-lined paths, all decoraced
for the holidays, along with our five-saar chef’s
gourmer cuisine, will set the perfect atmosphere
for worshipful celebrations of Christ’s birthday.

Call 949- 347-4000, and ask o speak o our
Conference  Sales Manager, or e-mail

seminars@ranchocapistrano.org. As weekends
book quickly, call now to reserve your date!

Rehearsal, Ceremony & Reception in One Place
Enchanting Winter Weddings

Its popular Orange County location for wed-
ding ceremonies and receptions year-round, but
at Christmastime, the enchaniing Rancho
Capistrano grounds and Spanish mission-style
rooms are all decked out in greenery and spatkling
lights to make your special day even more memo-
rable.

We offer incentives to those who have their
wedding in the month of December plus other
discounts for church weddings and recepions.
Call 949- 347-4000.

Rancho Capistrano Christian School

We Will Nurture Your Child's
Unique Giftedness

There are still a few openings for che 2004-
05 school year, during which your child may
experience an integrated approach of nurturing
the whole child, by fostering their unique gifes
and talents of mind, body, and spirit with our
caring and dedicared Rancho Capistrano teach-
ers and seaff.

In addition to an outstanding academic cur-
riculum, we offer enrichment programs of
Theatre Arts, Music, Spanish, Physical Educarion
and Sports, Technology, and the Arts, as well as
great clectives and after-school programs. These
programs empower the student to live up to their
God-given potential.

Ranche Capistrano Christian School serves
preschool chrough 8th grade, with a full-day
Kindergarten. The preschool is ACSI Accredited.
Call 949-347-7860, ¢-mail: schools@raa-
chocapistrano.org,

Complled by Darlene Grimes, Marketing Dir.
949/347-4000 info@ranchocapistrano.org
www.ranchocapistrano.org

229251 Camino Capistrano, San Juan Cagistrano, CA 82675

Music continued from page 4

“Family Night™ ac che theater and be
assured that young and old will have
fun and be delightfully entercained.
Upcoming producrions include:

“Tom Sawyer” - Jan, 27, 28, 28,
Feb. 3, 4,and 5.

“Peter Rabbit” - March 31, April
1,2,7,8and 9.

“Grease” - June 2, 3, 4, and 9.

For tickets and show times, <all
714-544-5679. Ask about our spe-

cial “Dinner Theater” option.

Glory continued from page 1

exciting form of worship — one that would reach out to
people from around the world.

Originally, The Glory of Christmas was brought ©
stage by the late Robert E. Jani, best known for produc-
ing such magnificent productions as Radie Ciry Music
Hall's Christmas Extravaganza and many Super Bowl
half-rime events. Jani brought great ralent and creativity
to che production that featured a collection of world-
known Christmas traditions. Three huge “stained glass™
arches reminiscent of an old cathedral hung from the
scaffolding as a colorful backdrop. New England
Carolers sang traditional holiday songs. A few dancers
circled the stage during several numbers. The grand

Congregational Life continued from page 4

We hope to see you there! If you need more info., call

Gudelia Ramirez at 714-971-4325.

THE VETERANS OF ORANGE COUNTY

finale was the “Living Nativity” that featured the kings
parading into the Cathedral on camel back with an
entourage to pay homage to the infant baby Jesus.

In 1984, Dr. Schuller commissioned Pad David
Dunn o rewrite and restage the production with an
emphasis solely on the natvity story. Dunn brought a
unique histotical and script writing background to the
project. Dunn lived, studied and taughe historical geog-
raphy in the Holy Land for more than five years.
Additionally, he worked on various television documen-
taries as an assistant scripowriter. His understanding of
the historical and biblical background of the nativity
allowed him to weave in elements of the story often over-
looked. The lordship of the Roman occuparion, the need

Glory continued on page 15

Attention Veterans!

On the first Tuesday of every month, men and women
who have served or are stilf serving their country are invie-
ed to the O.C. Veterans' Group Mectings for fellowship,
sharing, worship, and more great speakers. This month,
join us on Tues., Dec. 6, 7-9 p.m., in the Arc Gallery, for
fellowship and a special guest discussing issues of interest to
U.S. Veterans. Call for information, 714-971-4032,

Crystal Cathedral
Memorial Gardens

Crystal Cathedral Memorial Gardens is here for you
in your time of need, with staff members atways will-
ing 10 listen and help answer all of your questions.
For more information, cali 714-971-4138 or go o

www.crystalcathedral org/memortal,

OCTOBER 2005 INTERMENTS
Envique Moreno. . .......... 10/14
Alexander Plaskon ......... 1024
Helen Plasken. ............ 10/24
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Reucker continved from page 4

health challenges and his own broken marriage
eventually brought Gene back to Southern
California.

Soon after the first visit to the Crystal
Cathedral he joined Johnny Carl's orchestra and
they became good friends and SCUBA diving
became z pastime they enjoyed together. Johnoy
was best man when Gene married Linda, whom
he mer at Crysal Cathedral Singles.

Linda’s whole life had been spiritually alive, so
she resonated comforcably and natueally with this
handsome man of faith. It was love ac fisst sight
for chese two, both rebounding after broken mar-
riages.

Book continued from page 1

tain. Ivis all in here, 232 pages. And ir is phenom-
enal. If we had this book published through a
mainstream publisher, it would have cost us prob-
ably welt over $50. But, by finding our own excel-
lent printer, and doing all che writing, editing, and
artwork in-house, we were able 1o keep this ver-
sion’s cost to only a little over $4 a volume. It has
the most dramatic phorographs. There isnt an

A Place of Beauty - A Joy Forever brings the
breathtaking beauty of God's creation
alive through spectacular photographs o
of the glorious Crystal Cathedral cam- 'R
pus. This book is dedicated to you, and

all the persans like you, who have given
genercus gifis to help create the Crystal
Cathedral, the Welcoming Center, the gar-
den grounds, and more.

Gene had also been an active church member
all his life. Bur at the Crystal Cathedral “I learned
1o tithe,” he says with a solid tone of satisfaction.

It was hard at first

They are the kind  because he was a single
parent struggling ac his

of people who new vocation in insur-
make the Kingdom ance. “I rallied up my
. giving torals from the

of Christ grow and previous  years  and
prosper. found it was ar abour

29%," Gene recalls. Each
year he would increase the catal a couple of per-
centage points until he reached his 10% cithing
goal. Then he ser a new goal to tithe his time play-
ing in the Hout of Power Orchestra. He wanted

to be a volunteer giving his talents and time to the
Lord along with his financial ciches. For cwency
years, bosh of Gene's tithes have blessed the
church—and blessed him, as well, he insists.

Gene is currendy Chairman of the Board of
the Crystal Cathedral Academy, helping 1o
encourage a thriving music program in the school.
Though his dad died a couple of years ago after a
long illness, you can meet his mom greeting with
a big smile at the West Door every Sunday morn-
ing. Gene and Linda form a solid, contributing
Christian couple, che kind of people who help
serengthen this church and make dhe Kingdom of
Christ grow and prosper. We thank God for them,
and their parents who helped nourish their souls
so positively.

archicect in the world, believe me, who won't want
this book when they hear abou ic. It is going to
be chat notable. And the first editions go to you!”

Your may pick up your book or books in
Crystal Cathedral Books 8Gifts today, or online ac
www.crystaleathedral.otg, or by calling tol] free 1-
800-9-POWER-9. Your tax-deduerible donarion
will be $0 for one book, or $100 for two copies.

I Giving continued from page 16

“The 9th and 10th apples represent your

income’s other 20%. [ encourage you to save half
! of that 20% for your future, when you will no
| longer be working. This means you need a savings
or investment program. If you already have one,
great! [f not, develop one right away!

“The remaining 10% is your gift to Geod -
recurn it all co His work on earth that provides you
with your spititual under girding, That is known
as tithing.”

Then he will tell you about tithing. “The word
tithe means 10; give 10% to the Lord’s work and
you are tithing! God promises to bless you abun-
dandy when you do! He says, ‘Bring your entire
tithe (10%) into my sanceuary and put me to the
test! See for yourself if I will not open the windows
of heaven and pour our a blessing for you that you
cannot believe™ (Malachi 3:10).

This is a particularly timely subject ac chis time
| since this is the time of the year that we make our

decisions abour our financial support of the
church for the ycar ahead.

Dr. Schuller may tell you his own experience
with tiching: “I've practiced it since [ goc my first
job as a kid. Ten percent always was put aside for
God's work just as soon as | received any money.
I've never changed chat practice and T've always

| been able co live on che rest - even with a famj-
ly chat included my wife, Arvella, ard our five
children! We've never missed a meal! We've
always been able to pay our bills. We've never
wanted for anything that was needed. Geod keeps
His promises!”

God asks us to tithe and jesus put His stamp
| of approval on it. He said this to the religious
| leaders of His day: “You pay tithe of mint and

anise and cumin, and have neglected ...justice
and mercy and faith. These you oughe to have
done without leaving the other undone”
(Matthew 23:23).

Tiry diching! You'll like is!
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Employment Possibility

The Reservarion Center is taking applications
for Phone Operators for The Glory of Christmas.
Hours vasy berween 8:30 a.m. - 8:30 p.m., seven
days a week during the run of the show, through
Dec. 30. Must be compurer literate and work 25-
40 hrs per week. Call 714-971-4332,

E-Mail Subscriptions at
www.crystalcathedral.org

Now, thousands of people are receiving the
monthly Crystal Cathedral Today via e-mail! If
you're not one of them, go to www.crystalcathe-
dral.org, and click on “subscribe” near the bottom
of the home page.

Not only may you sign up for the monthly
newsletter, but chere are many other e-mails you
may sign up to receive weekly or monthly ro
inspire you and o keep you up-to-date on
all that your Crystal Cathedral has 1o offer.
E-mails include “A Positive Minute,”
“Positive Thoughts,” “This Sunday on the
Hour of Power,” “This Sunday at the Crystal
Cathedral,” “Events & Offers,” “Glory
Promotions,” and “Creation Updates.”

50th Anniversary Memorabilia Drive
By Bruce Hollenbeck, Crystal Cathedral Archives

If you have any memorabilia fom our
churches past gathering dust in your home, garage
or office, the Archives Departrnent would love to
uke it off your hands and include it in the Crystal
Cathedral’ historical collection.

We are currenty drawing plans to expand and
embellish the Crystal Cathedral museum located
on the 2nd and 3ed floors of the Welcoming
Center, and hiseorical items are required to tell the

Home

crystalcathedral

MORE NEWS

exciting and dynamic story of our ministry. These
historical archived icems will also be used for
research and study. We have a special need for a
phone with a dial co aid in the New Hope display.

Anything you have will be welcomed and cac-
aloged. 1 thank you, in advance, for your generous
and choughdfut donations.

Archives Department

bruceh@crystalcathedral.org

714-221-4530 Phone

714-221-4532 Fax

Office hours: 7:30 am. to 4 p.m, TIW(Th

Homebuilders: Two Special Events

ANNUAL CHRISTMAS DINNER -
December 19, 2005, 5:30 p.m. in the Arborctum,
You are invited to a special holiday celebration
with music guest Tom Tipton and Class Pastor
Rev. Glenn DeMaster.
Dinner cacered by PJ's
Heavenly Café, 325
per person. Make
your rescrvation now
and bring a friend!
Call 714-544-5679 (reservations) or 949-271-
9585 (information).

ANNUAL RETREAT WEEKEND - April
28-30, 2006, Rancho Capistrano, 3 p.m. Friday
1o 1 p.m. Sunday. Mark your calendars now and
plan t join us for a fabulous weekend of fellow-
ship and fun and celcbrating the 40th Anniversary
of our Fellowship Class! Guest speakers include
Juan Carlos and Martha Ortiz, and Class Pastor,
Rev. Glenn DeMaster. Cost includes two nights at
Rancho Capistrano, all activities, and five meals
{$125/pp carly registration for the firsc 68 register-
ing: $140/pp reg. price double occupancy;

$150/pp limiced availability single occupancy).
Register Sunday momings in Homebuilders class
{by check only), or through the Reservation
Center (check or credic card), 714-544-5679.

“German Sunday” in the Crystal
Cathedral

By Frank Handrich, General Manager,

Hour of Power Gerrnary

On Ocrober 9, we celebrated “German
Sunday” in the Crystal Cachedral. For this special
occasion, Hour of Power Germany organized a tip
to the Crystal Cathedral for 37 German viewers.
All agreed chat it was an unforgerrable experience
to meet Dr. Schuller and celebrate a service live in
the Cryseal Cathedral.

As 2 speciall music guest, German singer
Florence Joy sang “Only Hope.” Florence Joy
won the “Star Search” contest on 2 major German
TV saron and is well known in Germany.
Juergen Fliege, a very popular former TV host,
appeared @ an interview guest and talked with
Dr. Schuller abour the challenges in Germany. Dr.
Schuller had appeared as a guest on Juergen
Fliege’s TV show back in 2004 during a visit 1o
Germany.

During a “meet and grees,” Dr. Schuller was
given 1,234 “Thank You™ letters from other
German viewers who were unable 10 make the
trip. Dr. Schuller was touched 0 see, through the
effore of this large tour group and che many letters
that came with them, what a great influence the
Hour of Power is having in Germany. The Hour of
Power is changing lives there.

For the German group it was and especially
unforgettable trip, and they all agreed, "We will
come back for sure!”

Glory continved from page 13

for a census to cefill Rome’s purse, che travel roures
of Mary and Joseph, and the madness of King
Herod are buz a few of the examples of his hopes
to educate and inform his audience.

The musical score of The Glory of Christmas is
a blend of original scoring of Bob Krogstad and
the arrangements of the late Johnnie Carl.
Recorded in London by members of the London
Symphony, the music is the chread of beauty cha
brings the wonder of the script to life,

Angels are the highlight for many in roday’s
production. Their role in the show grew from
one young woman rising slowly straight up
behind the nativity cave to the graceful acrobat-
ic wonders they are today. Peter Foy and his crew
from Flying by Foy conceived and patented the
fying apparatus char first flew Mary Martin in

“Peter Pan” and still “flies” the world’s grearest
talent, including most recentdy Celine Dion.
Their abilicy to fly the angels ac speeds of up to
25 mph ac 6O feet in the air and keep them look-
ing magical is a cribute to che late Mr. Foy.

The creative set design by Charles Lisanby
underwent many changes since his original
stained glass backdrop. His magnificent sparkling
nighe sky and Berhlchem village scene create won-
der and inspire awe as it slowly comes to life. The
stunning costume designs of Richard Bostard tuen
lovely young women inte exquisite angels and vol-
unteer moms and dads ino firse-cencury peasancs
and soldiers,

Dance remains a creative interpretive force
through the choreography of Tanya Durbin.
Durbin was once a child solo dancer in the pro-
duction. Her talent brought her to perform with
the New York City Baller, the Joffrey Baller and

the American baller theatre. She joined the glory
production team three year ago.

Several members of the Glory “ceam” grew up
with the production. Stage Manager Bodie
Newcomb and Lighting Designer Glenn Grant
were all introduced to theater through the pro-
duction before pursuing professional in the field.
The Glory of Christmas is dependent on the thou-
sand of volunteer hours from both the church
family and the exrended communiry. Many fami-
lies donate hundreds of hours during the busiest
time of the year to perform the casks of ushers,
roman soldiers and villagers. Their gif to che
community and church makes The Glory of
Chrisimas possible.

For show times, ticker prices, and reservations,
visit the box office in the Welcoming Center, or
call 714-54-GLORY, or visic www.crystalcathe-
dral.org/glory_christmnas.
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Euekiel 34:26: I will make... the places all around My hill a blessing: and I will cause showers to come down in their season;

There Shall Be Showers of Blessing!”

You Can Help Close the Gap!

“Give, and it will be given w you, good meas-
ure, pressed down, shaken together, and running
over will be pus into your lap. For with the same
measure you give, it will be measured back to you.”
= Jesus

From the first day of this year, 2005 has been
a year of financial challenge for many
churches, They have suffered 2 huge foss
in contributions they usually receive
from members and friends. The Crystal
Cathedral Ministries have not been
immune to chis.

Ar the hearc of che problem have
been che devastating narural disasters
that have occurred in various parts of the
world. All have been followed by appeals
1o the public at large for emergency funds to meet
the needs char have come in their wake.

First was the unprecedented sunami and
tidal wave in the Indian Ocean. Then there were
carthquakes of historic magnimdes, hurricanes
one npon another, floods, tornadoes and ocher
disasters. Many sections of the world have been
visited by an angry Mother Nature this yeae. Each
of them brought an appeal to people at large for
help in relieving the tremendous human pain and
suffering and property loss. The American peo-
ple, ever generous, have given again and again,
and yet again.

In responding to chese unquestioned emer-

G

The Pussibitity
Thinking Steward
fills in the GAPS
with o hle that is
Generous
Aceountable
Purposefut
Simpliied

\/NG

gencies, many people have shifted their giving,
all or in part, from the causes they usually sup-
port to the unexpected needs that have devel-
oped. This has meant that the institutions nor-
mally supported may have gone begging — quite
licerally!

Churches, by their very nature, ethically
cannot and should not ask the public
at large for suppore. They rely, as is
right, eatirely on their own specifi-
cally identifiable constituencies. And
as a result of the unprecedented giv-
ing o the special needs cthis year
many have not received income chat
they counted on and around which
they builc their plans for the year.

The Cryseal Cathedral currently
has an excremely large gap of this
nature. Some very difficuft adjustments and cur-
tailments have had ro be made in our ministries
during these 12 months. If the situation does
not change dramasically and quickly, we shall
enter the new year with the same severe limita-
tions on our miniscry that we've had ro impose
in 2005.

The end of the year often brings gifts of an
unexpected nature, some quite generous.
Becween now and December 31 you may find
that you are in a position to make such a coneri-
bution to che church. If so, ic will be well used
and deeply appreciared.

THIS SECTION EDITED BY HOWARD KELLEY

“Try Tithing! You’ll

Like It!”

The kingdom of heaven is like...the least
of ..seeds. .. when it is growm. ...t becomes a tree, so
that the birds of the air...nest in f15 branches. -
Mathew 7:31, 32

One of the popular “object lessons” that Dr.
Schuller Sr. presents requires cen juicy apples.
One by one, as he comments, chey are lined up
along the front of the pulpir.

“Each of these apples represents 10% of your
or my income,” he says. “Ten apples represent
100%. The manner in which we manage and use
this income derermines not only our individual
lifescyles but how we shall be able to live in later
years.”

Then he is apt to quote John Wesley'’s famous
rule of money managemenc: “Earn all you can,
save all you can, give all you can.” {And he prob-
ably will add his own dictum, “Invest all you
can.”) By chis time he has put ¢ight apples into
position, with 9 and 10 each having a special
place in the scheme of things:

“You are encouraged to plan
and manage your living expenses so
they can be covered by
80% of your income.
If you plan correct
this can be donet 2

Giving continued S
on page 14

BLessiNgs
we caNNot
conNtaiN!

There are wo ways to cut open an appke
— first, from the top fo the bottem, second,
through the middle. When you cut it the first
way the apple Is open so you can count the
seeds in it As Dr. Schuller has often sald,
“Anyone can count the seeds in an apple, but
only God can count the apples in one seed!”
When you cul it the second way, you're hoiding
a star in each hand! The blessings of God
awaiting our faithfulness are as inaumerable
as the stars of heaven!

jith ing Envelopes available in the To
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Day of Discovery programming for 2004 and 2005

Prog #
#1853

#1854
#1855
#1856
#1857
#1858
#1859
#1860
#1861
#1862
#1863
#1864
#1865
#1866
#1867
#1868
#1869
#1870
#1371
#1872
#1873
#1874
#1875
#1876
#1877
#1878

Program Tidle
More than Forgiveness

Music Special: Damaris Hymns

A Voice in the Wildemess (Prophets & Politicians}
Search for the Real Jesus, Part |

Search for the Real Jesus, Part 1

Search for the Real Jesus, Part I1I
Biblelands: Road Map for Peace, Part I
Biblelands: Road Map for Peace, Part I1
Biography: Josiah Henson, Part 1
Biography: Josiah Henson, Part 1]
Biblelands: The Settlements, Part [
Biblelands: The Settlements, Part 11
Who Killed Jesus? A Personal Reflection
Hallelujah, What A Savior

Hallelujah, What A Savior

Biblelands: The Crucifixion of Christ
The Return of Christ

Israel, The Chosen People

Sanctuary

Biblelands: The Temple Mount
Inhumanity, Part

Inhumanity, Part 11

Jerusalem, City Reborn

Jerusalem, Eternal City

Treasures of Darkness, The Siaight Family, Part |

Treasures of Darkness, Joni Eareckson Tada, Part I

Airdate
14104

111504
1/18/04
1/25/04
211404

218104

2/15/04
2/22/04
2/29/04
37104

3/14/04
3/21/04
3/28/04
4/4/04

4/11/04
4/18/04
4/25/04
52104

59104

5/16/04
5123104
5/30/04
6/6/04

6/13/04
6/20/04

6/27/04



#1879
#1380
#1881
#1882
#1883
#1884
#1885
#1886
#1887
#1888
#1889
#1890
#1891
#1892
#1893
#1894
#1895
K1896
#1897
#1898
#1899
#1900
#1901
#1902
#1903
#1904
#1905

#1906

Eric Liddell Part I

Eric Liddell Part 1

Eric Liddel} Part 111

Olympic Special: Beyond the Gold
Genocide or Judgment, Israel’s Conquest....
Israel, Dry and Thirsty Land

Heaven

Weekend to Remember, Part I

Weekend to Remember, Part IT
Weekend to Remember, Part I

Does Faith Werk?

Istael: How God Speaks

Israel: Yom Kippur (Day of Atonement)
Israe): Suklcot (Feast of Tabernacles)
Pakistan: Shattered Dreams—Maybel Bruce
Pakistan: Shikarpur Diary (Part 1)
Pakistan: Shikarpur Diary (Part I)
Pakistan: Shikarpur Diary (Part [il)

The Crusades, War in the Name of God
The Crusades, Holy War and the Bible
A Voice in the Wildemess

The Settlements, Part I

The Settlements, Part II

Water: The Chesapeake Waterman
MUSIC: Christmas Special, First Call
Biography/Music: lsaac Watts
Biography: C. S. Lewis, Part |

Biography: C. S. Lewis, Part 1]

74104
7/11/04
7/18/04
7/25/04
8/1/04
8/8/04
8/15/04
8/22/04
8/29/04
9/5/04
9/12/04
9/19/04
9/26/04
10/3/04
10/10/04
10/17/04
10/24/04
10/31/04
11/7/04
11/14/04
11/21/04
11/28/04
12/5/04
[2/12/04
12/19/04
12/26/04
1/02/05

1/09/05



#1907
#1908
#1909
#1910
#1911
#1912
#1913
#1914
#1915
#1916
#1917
#1918
#1919
#1920
#1921
#1922
#1923
#1924
#1925
#1926
#1927
#1928
#1929
#1930
#1931
#1932
#1933
#1934

Biography: C. S. Lewis, Part III
Biography: C. S. Lewis, Part IV

Josiah Henson, Part 1

Josiah Henson, Part 11

MUSIC: Spirituals, Songs of the Soul
Israel: Two Spiritual Shepherds, Part |
Israel: Two Spiritual Shepherds, Part 11
Israel: Two Spiritual Shepherds, Part ITI
Where Did the Bible Come From? (Da Vinci)
Has the Bible been Corrupted? (Da Vinci)
Easter: Lamelle Harris Music Special
Biblelands: The Temple Mount

Heaven

Slaight Family

Joni Story

MUSIC: Paul The Apostle, Part 1
MTUSIC: Paul The Apostle, Part I1

Was Jesus More than a Man? (Da Vinci)
3 Marys Jesus Loved (Da Vinci)

The Crusades, War in the Name of God
The Crusades, Holy War and the Bible
Music: Sanctuary, w/Corey Emerson
The Diaspora of the Jewish People

The Restoration of Israel

My Search for Messiah-Part [ (Birth & Life)

My Search for Messiah-Part 1I (Death & Resurrection)

My Search for Messiah-Part HI (Return)

Genocide or Judgment

1116705
1/23/05
1/30/05
2/06/05
2/13/05
2/20/05
2/27105
3/06/05
3/13/05
3/20/05
3/27/05
4/03/05
4/10/05
4/17/05
4/24/05
5/01/05
5/08/05
5/15/05
5/22/05
5/29/05
6/05/05
6/12/05
6/19/05
6/26/05
13105

7110405
W17/05

7/124/05




#1935
#1936
#1937
#1938
#1939
#1940
#1941
#1942
#1943
#1944
#1945
#1946
#1947
#1948
#1949
#1950
#1951
#1952
#1953
#1954
#1955

#1956

Israel, Dry and Thirsty Land

Israel: The Story of 2 Kings (Herod/Jesus)
Stories of Salvation: Purim and Easter
Israel and the Church —MRD/Rydelnik
The Settlements, Part I

The Settlements, Part 1)

Israel: 3 Faiths, Part1 --Worldview
Israel: 3 Faiths, Part II--God

Israet: 3 Faiths, Part III--Scripture
Spirituals, Songs of the Soul

Israel: Yom Kippur

Israel: Sukkot

Nkiliji —Part [

Nkiliji--Part 1]

Israel; 3 Faiths, Part IV Human Nature

Iscael: 3 Faiths, Part V— Salvation

Music: A God of Many Chances-Bonnie Keen

Biography: Mildred

Israel: 3 Faiths, Part VI -Messiah
Israel: 3 Faiths, Part VII--Future
Music: Boundless, Marshal Hall

Christmas Special, First Call

1/31/05
8/07/05
8/14/05
8/21/05
8/28/05
9/04/05
9/11/05
9/18/05
9/25/05
10/02/05
10/09/05
10/16/05
10/23/05
10/30/05
11/06/05
11/13/05
11/20/05
11/27/05
12/04/05
12/11/05
12/18/05

12/25/05
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The official Web site of Davey and Goliath hitp://web.archive.org/web/2004 123 1075255/ http:/ 'www.daveyandgol..

WELCORE TOQ THE OFFICIAL
WES SITE OF

DAVEYarn
GOLATH

D&G GALLERY,
NEWSIAIVIEWS
GETAINVOLVED
STORE
HISTORY,
OTHERWINKS Thank you for. watching!
K1DS'AUBHOUSE
Stay tuned for. more Davey and Goliath
B the first to know what's new | announcements and future availability of

with Davey and Galiath - shows, s ’
. 'f":&’i.b“ T Davey and Goliath's Snowboad Christrnas.

ealMadia)
T —

e —_

1
| £ Davey |
and |
Cioltath|
Snowbl!

Christn|

’ smscnhb D and Goliath ﬁ
I % 1 + View Video Promo
4
I {
E {
i :
S ol |

Davey and Goliath's
Snowboard Christmas
maore =

'FEATUR.ED HIGHLIGETSE

5/31/2009 3:40 PM




The official Web site of Davey and Goliath

The _WJH'T Lutheran/Churchiin America and
Scholastic Initiate Agreesnant

| The ELCA'and Scholestic heve ([T, 3z 1o\
| ertered into a new agreement this (" SGERT
| summer in an effort to bring Davey. | Initiate
and Goliath to a new generation of | Agreement
) sl % Read related news
staries

PxND MORES

V’ew phoios Tom it the 2004
. bavey and G 10 the Fai
Neapa-wsic
1r“, ,T; ;_:. 3
-_J' [s} g \,?'u ::: 1or
= Vcw photos fro siobal Mission Evari
@ Involving Davey and Goharh |n Your-Mirvstry!
« Read the storles of real people who were

i
guestbook today

/6 of the fair. if you v

L]
vy

e -
Oriatn Onnge

aith Communicators Foru
30 sac. Davey Jl-u:

|,J"\|.|1Jr -3 I"‘!" My Fair

min 'L in Washi
-J.L[Jr E» i
Sep r1C -;'“ rael1Z T he two spotsyTi-R: )

VOr |L like a cop

DaveyandGaliath@elca.org

| Mitwaukea, Wiscons

Davey and Gaoli

hitp://web.archive.org/web/2004 123 10752 55/http:/ 'www.daveyandgol...

Davey and Goliath Devotions for Families on the
Go

Davey and Goliath's Devotions isa ®Davey | |
ﬁ’ﬁlm devotional magazing created. — i1 il
foday's busy families. (S EIRTNER — VerffET
loday ) Devotions |
I for, |

Families |
onthe Go |

>. on September 1114
adcast on the 300 &g. i

spots for. you local tefevision station

1% Share your, story {15 EUe [T S

5/31/2009 3:40 PV




Davey and Goliath Children's Series Episode Guide http://web.archive.orgiweb/ 2005020503071 7/ www.daveyandgoliath.o..

DAVEY»-GOLRATH @) ©) @

Davey and Goliath Children's Serles Episode Guide - Series 1

D&5 SALLERY,
NEWS & VIEWS5|
GETFINYCLVED
STORE [ Series 1) [ Series 2] [ Series 3] [ Series 4] [ Series 5] [ 30 Minute Spacials |
HISTORY.

OTHER|LINKS Lost In a Cave: Davey® remembers being separated from his family while they toured a cave.
K105, OLUBHOUSE But like Jesus going after a lost sheep, the family's tour guide rescued Davey.

Stranded on an tsland: When the tide turns, Davey, Sally, and Goliath® are stranded on an
island.

The Wild Goat: Davey and Goliath rescue a wild goat that was trapped under a heavy tree
branch.

The Winner: Jealous and ervious of his friend Mike, Davey enters a soap box derby.

The New Skates: Disobeying his mother, Davey skates on thinice and falls through. Thankfully,
Goliath is there to rescue him.

Cousin Barney: Davey is amazed that his father continues to show affection to Bamey, Davey's
annoying young cousin who has come for a visit.

The Kite: Davey, Jimmy, and Teddy try to fly a kite, but too many hands on the kite string resuft
in disaster.

The Mechanical Man: Davey Is fascinated by a new remote controlled robot toy until he realizes
it cannot love.

The Time Machine: Taking imaginary trips in a time machine, Davey, Sally, and Goliath see that
God's love transcends time,

On the Line: Davey makes a siring telephone and talks ta his unseen parents to show tis iriends
how it's possible to talk to God when God is invisible.

The Polka Dot Tie: Davey and friends reject Nat because he wears a funny tie, but they soon
realize God rejects no ane.

All Alone: During a family outing, Davey hops a ride on a train and is trapped Inside all by
himself, but he is comforted remembering that "God is everywhere.”

Pilgrim Boy: Davey learns about pilgrims via a flashback.

Davey and Goliath brings moral and faith-based values
to a new generation of children in lively and engaging ways.

e
B Ew zal Lutheras foure

1ofl 5/31/2009 3:40 PV
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In Touch Ministries - Charles Stanley http:/'web.archive org/web/ 200406 10075320/ www.intouch.orgfindex.

Home My In Touch Get Involved Insice In Touch Bookstare Search

Our mission Is to lead people worldwide Into & growing relationship
with Jesus Christ and to strengthen the local church

June 09, 2004 . . .
Letyour light shine befor
God's way Day By Day e b oseech aseay that they
in Dr. Stanley's new devotional g ey s€e )"nm' goenl juurk.\‘.
you will gain a better eeired glor:fy your Fatlhei

This &

month's y [ understanding of the Creator, tedver iy fin heaven, Matt 5:106
VI T e His love for you, and how to .
apply His wisdom to every area + Today's Devotional
of your life, » Today on Radio
More ¢ Broadcasts in Your Area
* This Week on TV
Fulfilling the Vision * TV Expanded Studies
Get more information on the exciting vision ¢ This Month's Magazine
s 4y that God is fulfiling through In Touch.
‘CHRISTIAN More
LIVING
INTEBACTIVE qnz- Q@'
MY IN TOUCH | GET INVOLVED | INSIDE [N TOUCH | BOOKSTORE | SEARCH | SITE MAP

Copyright @ 2004 IN TOUCH MINISTRIES®. Al rights reserved. Privacy Policy
U.S. Phone 800-789-1473 or Contact us | Quiside |).5, | Web Site Problems?

lofl 5/22/2009 12:26 PV



This Week's Television Message - Charles Stanley - In Touch Ministries  hitp//web.archive org/web/200406 1009493 | 'www.intouch.org/myint.

4£p In'Touch

Home My 1o Touch Gt 1 Inside InTouch

Baily Prayer  Exploving | Mighlty | Generation
Devotlonal LA Touch | theBible InSpirit | Next

This Week's Television Message
June 10, 2004 - Thursday

Our Rewards In Heaven

(oo (s

@! rer P Order This Message

Please make sure that you're running 6 Visit our Video Archives
the latest version of the RealPlayer.

ReaIPlayer Instaliation How-To's, &P Television Qutiine
If you have any problemns playing this % Expanded_Studies

RealAudio message please go ta the
RealAudio Help Pages.

HOME | Y IN TOUCH | GETINVOLVED | IMSIGE (N TOUCH | BOOKSTORE § SEARCH | SIEEMAP

Copyrght € 2004 N TOUCH MINISTRIES. Al rights reserved. Prlvacy Policy
U.S. Phone 800-789-1473 of Cantact us | Qubskds 105, | 2

tofi 5/2212009 12:25 Ph



Home - In Touch Ministries - Dr. Charles Stanley 2009 http://www .intouch.org/site/c.cnKBIPNuE0G/b.4945473/k. BE35/Home. htn

InTouch%23 liistres
- /

&) Ll e

JOINSWITEE US

B i LT AR 2SR ERNV LD LIS TN

| OICH MESSENGER

e e

== ogmi sy ki

el =t Tt At I

S A 0 AR N s .

God's Promises| -
== Find comiont and a
tiblical promiaes. -
GROUNDED
Impact Prayer Toam

[ @
Weskend
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TV Qutlines -Our Rewards In Heaven - June 6, 2004 http://web.archive.org/webr200406 14202955 www intouch.org/myir.

£» InTouch

Hame My Ir Towch rnside [n Touch f store

Daily | Prayer | Exploring | Mighty | Generation
Devotional | Droadcasts | .h | theBible | inSpirtt | Next

OUR REWARDS IN HEAVEN
Matthew 5:11-12

OUTLINE | ORDER INFORMATION

New EXPANDED STUDY ON THIS WEEK' £ new
I. God Will Judge Us By:
a. The light of truth we have received
b. The opportunities He has afforded us

c. The way we live our life

d. The motivation behind what we do

I1. Every day we either gain or lose rewards
III. Key Verses
a. Matthew 5:11-12
b. Matthew 10:40-42
. Matthew 16:24-27

c
d. Luke 6:35
Ephesian

P (1

2 John 7-8

new EXPANDED STUDY ON
THIS WEEK'S MESSAGE rew

ORDER INFORMATION

| of2 5/31/2009 3:49 Ph



TV Qutlines -Our Rewards In Heaven - June 6, 2604 http://web.archive.org/web/200406 14202955 /'www.intouch.org/myint..

Audio Cassette Message
CD Message
Video Cassette Message
DVD Messaqge

You may order through the In Touch Bogkstore or Calf 1-800-323-3747,

To find out where the IN TOUCH program can he seen, visit the television station listing.

Next Week On Television | TV QOutline Archives

HOME | MY IN TOUCH | GET INVOLVED | INSIDE IN TQUCH | KSTORE | SEARCH | SITE MAP

Copvright © 2004 IN TOUCH MINISTRIES. Al rights reserved. Privacy Policy
U.S. Phone 800-789-1473 or Contact us | Qutside 1.5, | Web Sie Problems?
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What Kind of America
Awaits Our Children?

RS AMERICA AT THE CROSSROADS

A New 4-Week Broadcast Series from
| Charles Stanley Teaching the Responsibilities of
Christians Living in a Morally Declining Nation

% The spiritual forees that are pulling our nation
apart are separating our society from God,
removing the rich Christian heritage from our
society, and atacking America’s longstanding
legacy of faith in God.

Protect Qur Christlan Legacy

Join Charles Stanley for all four of the messages

in his new teaching series on the spiritual condition
of our country, what God says in His Word, and
what Christians can do to return our nation to God
and protect our Christian legacy. Beginning Sunday,
October 10, with Which Way America?

Pray & Study—Prepare For Battle

Now is the time for bold Christian action in our
country, to unite and pray, and hold a line of
rightecusness against the enemies of God in
America. Please unite in prayer with Charles Stanley
and thousands of other Christian Americans who
seck to make a difference in our society for godii-
ness. Join the In Touch Impact Prayer Team

and receive a Personal Barrle Planner devotional and
prayer journal 2s a gift 1o aid you in your prayer
commitment. For more information, visit
intouch.org or call wll-free 1-888-562-0371.

.

wwwintouchorg | www.charlesstanlsyinstitute.com
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3 Who Am | ?
David Crowder: One of a Kind

Through the Eyes of Jesus
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' DAY BY DAY

e . L S e g Wy i L

CHEARTESE
STANLLEY

s T

i pending time with the Father every day will
renew your mind, encourage your heart, and fill
your soul with joy. In Dr. Stanley’s new devotional
God’s Way Day by Day, you will gain a better under-
standing of the Creator, His love for you, and how to
apply His wisdom to every area of your life. Reflecting
upon God’s principles will prepare you for the day
ahead as it blesses you with peace and confidence.
Every time you contemplate His wonderful truths,
there is opportunity for spiritual growth that can
energize you to impact this world with His fove.
Hardcover book, 400 pages

Order GWDBK 514,99
(Canada $21.99)

e

. To order, call 1-800-333-5849 in the U.S. and 1-800-323-3747 in Canada.
% #.47%  For internalicnal orders, contact your nearest In Touch office (see page 4).
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6 When We Say Yes to God

Obedience to God, which starts by
saying yes to His small requests, can
result in big blessing.

10 Who Am I?

A stay-at-home dad discovers identity
in Christ is the key to contentment in
his new role.

24 Early Ligin

Themed to Dr. Stanley’s radio messages,
these devotions are written 1o strengthen
your daily walk with Jesus Christ.

——— e —y

|81 S FARRE [

14 SOLVING!PROUEEMS GOD:S
gard imvolves as.
13 FAMILY:ROOM

gy e




INTOUCH MINISTRIES*

PO BOX 7500
ATLANTA, GA 30357

Father better—or pleases His heart
more—than an obedient, godly life.
Christians may say they love the Lord,
but often their conduct tells another
story. Although we will never attain
perfection in this life, God rightly
expects His children to exhibit a
lifestyle of obedience.

Honoring God, however, means
more than following His commands
just to avoid sin’s painful conse-
quences—obedience should be the
overflow of gratefulness for what
Christ did on your behalf. The Lord
also taught that merely ourward
adherence to the Law is insufficient;
abiding by biblical principles actually
begins internally. (Matthew 5:20-28)
For example, negative thoughts pre-
cede the very first word of gossip.

You can prevent seeds of temptation
from being planted in your thoughts
by feeding your sou) with scriprural
truth, Then you wifl “be transformed
by the renewing of your mind”
{Romans 12:2).

To puirchase The Key

 to the Heart of God, |-
call 1-808-333-5849
in'the tnlted States
and 1-800-323-3747
iin Canada. i
Order HRTB $22 -

 (Canada $26) for the audio set, and
order HRTCD $25 (Canada $33) for the
compact disc set.

\'{For Inlernational ordars, contact your nearast
In Touch office as lisiad on page 4.)







Bringing out the best in yoursclf starts

with listening to God. Our world is a
busy place with plenty of other voices
competing for your attention. While
life’s daily routine can deter you, hear-
ing from the Father is foundational
to spiritual maturity and growth.

In How to Listen to God, Dr. Stanley
teaches that the Lord has great and
mighty things in store for those who
listen for His direction. Discover the
scriptural guidelines for recognizing
God’s voice, four specific ways He
speaks to us, and the rewards of
listening. Featuring a gold embossed
title, this burgundy bonded-leather,
hardcover book with gilded edges
and specialty end sheets would

make an excellent gift or addition

to your personal library.

Leather edition, 276 pages
Order HTBKL $29.99, {Canada $36.99)

To order, call 1-800-333-5849 in the U.S. and 1-800-323-3747 in Canada.
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IN TOUCH MINISTRIES®

PO BOX 7900

ATLANTA, GA 30357

If you ever doubted the impact one
father could make, consider the

| example of Jonathan Edwards. Born
in 1703, this world-renowned pastor is
thought to be one of the most brilliant
theologians in history. Yet his greatest
accomplishment may have been raising
his three sons and cight daughters.
Edwards made it a habit to devote an
hour each day 1o his children. It’s likely
that these youngsters followed their
father’s lead in nurcuring their own
families. The list of Edward’s 1,394
known descendants includes 65 college
professors, 13 college presidents, 3
United States senators, 30 judges,

100 lawyers, 60 physicians, 75 military
officers, 100 missionarics and preachers,
60 authors of note, onc vice president
of the United States, 80 other public
officials, and 295 college graduates,
some of whom becare state feaders
and forcign ambassadors.

Every father is a rolc model for his
family—positive or negative. While your
career is impottant, nothing can compare
with providing a solid spiritual founda-
tion for your children. Your example of
godly characrer will equip them to
impact their world for
the Father’s glory.

To ardes Ballsver's
impact, call

1-800-333-6849
in the U1.S. and
1:800-323-3747
in Canada.
2-tapo sudio st o
Order MPLTB $11.{Canaida $13)
2-compact dise sel

Ordar MPCTCD $12 (Canads $17)
2-{ape video sel

Ortor YMPCT $25 (Canada $34).




EXHIBIT 2

H. IT IS WRITTEN



it Is Written [mernational Television
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Home TV Program

Events

http://web.archive.org/ web/200404300503 59/ http:/ /itiswritten.com/ind

Store

Resources Studies Make a Gift  Partners

It Is Written Canada | Digital Media Group | 1} Est Ecrit

Featured Product

Satisfied—How God Can
Meet Your Deepesi Needs
By Mark Finley

Book | Tape | CD

Current News

It Is Written welcomes
Shawn Boonstra as new
associate speaker. Click
here to Jearn more.

Prayer Requests

If you are facing
challenges in your
personal, business, or
family life, It Is Written
cares! To submit a prayer
request click here.

My Account
About Us

Contact | Site Map

A Welcome Trom

ster Marh Finley

It Is Written — Live in Denver

Join It Is Written in Denver this month as Pastor
Mark Fintey and Pastor Shawn Boonstra host the
LIVE "Revelation of Hope" doctrinal series about
the prophecies of Revelation. The series begins
Friday night, April 16, a1 7:30 p.m. in the Teikyo
Laredo Heights University auditorium, To register
for this event, please call 1-800-253-3000. Click
here to leam more.

Online Resources
Watch
Al }t":!r"-'. worth of

I Is\jﬁu’{ittt%n

station?

- ClickHere Q

Having trouble finding It Is Written in your area?
Click the left link to find It Is Written stations by
slate. Want to watch current and previous
programs? Click the right link to view It Is Written
on your schedule! Looking for Mark Finley's recent
series about the life of Christ? Then please visit our
Event Archives.

Audin S
Video

This Week's Program

Does Jesus Speak All
Languapes?

What if you had grown up
in another country with a
different family? What
might you believe today?
Join artist Hyatt Moore as
he describes how people
of all cultures are
responding to the gospel.

Free Book

View Online Video:
Windows Media | Real
Media

Cnline Bible Study
Cpen the Word on the
Web via the online
Discover Bible Guides,
These 26 free Bible
studies will ignite your
spiritual life!

Welcome & Overview

Stari
Now

5/22r2009 1:23 PI



It Is Writlen International Television http://web.archive orgweb/200404300503 59 /hup:/ fitiswritten.com/ind

Home | TV Program | Events | Resources | Studies | Make A Gift | Partners | About Us

It [s Written Television - Box 0, Thousand Qaks, CA 91360 - Tel 805-955-7733 - Fax 805-955-7734
©Copyright 2004, it Is Written International Television. Al rights reserved,
Terms of Use | Privacy Policy | webmaster@iiw.org
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It [s Written | TV Program - Outlines & Online Viewing hitp://web.archive.org/web/2004040 122543 4/itiswtitten.com/tvprogra:

>/
=4 miswritren

Swore | My Accoun: | Conlact  Site Map

Home TV Program Evenls Resources Studies Makca Gilt  Partners  Abgut Us
Program Outlines & Online Viewing | Upcoming Programs | Stations | Production | Global Television | Program Arnchives

Program Outlines & Online Viewing
March 28

Starving to Be OK

Young women in cconomically sound countries are starving themselves at an alarming rate. What is behind 1his
epidemic? Research has found two primary factors: body image and self-esteem. Individuals with cating disorders ofien
have a self-estieem that is dependent on body image. Who they are is all wrapped up in how they look. In this program.
Pastor Finley shows how we can be a healthy voice for someone who is hearing so many distorted voices inside.

View Online Video:
Windows Media
Real Medig

To read this week's script. click here.
To view a listing of the Scriptures quoted in this week's program, please click here.

BOOK OFFER
SOUL CARE

One of the most rewarding things in life is to discover haw deeply Christ cares for each individual, no matter what our
problems or frustrations are, and il is wonderful 10 make a connection with Him that brings us siability and peace,

Our gift book today can really help those whao have been siruggling with body image and self-esteem issues. [t can help
them begin building a better foundation, This book is called Sou/ Care: Becoming Whole in a Broken World, It shows, in
a very practical way, how to reach out for something better— how to get the best kind of nourishment for your soul.

You will enjoy chapters like “Feeding the Soul.” and ~Seeing Through God's Eyes.™ The book is our free gilt (o you.

Simply click here to request your free copy of Sonl Care

Heme | TV Program | Exents | Resources | Studies | Make A Gifl | Partners | About Us
It Is Written Television - Box 0. Thousand Qaks, CA 21360 * Tel 805-955-7733 - Fax 805-955-7734

DCopyright 2004, It Is Written International Television. All rights reserved.
Terms ol Use | Privacy Policy | webmasteriiw.or

I ofl 5/22/2009 1:24 P



TELECAST SCHEDULE

[T IS WRITTEN CREATIVE DIREGTOR

INTERN. J1-2N.AL TELEVISIOGN 101 W. COCHRAN ST

SIMI VALLEY, CA 93065
B05-955-7793 PHONE
805-955-7734 FAX
fredknopper@earthlink.net

PROPOSED TELECAST SCHEDULE Revised December 17, 2007

FOR 2004

DATE

JAN 4

JAN 11
JAN 18
JAN 24
FEB1

FEB 8

FEB 15
FEB 22
FEB 29
MAR 7
MAR 14
MAR 21
MAR 28
APR4

APR 11
APR 18
APR 25
MAY 2

MAY 9

MAY 16
MAY 23
MAY 30
JUN 6

JUN 13
JUN 20
JUN 27

¥ W

SHOW, TITLE
230 A Message Unchalned
931 Two Kinds of Power
932 Which Picture of Jesus?
933 A Dance With Death
9341 ! AMediator We Can't Manipulate |
935: i Beyond Our Fathers . _ _!!_
936! iLooking Beyond
943.  |The Rumble of Coercion ek
961; _{The God!Love (Joni Interview 1)
990: My Heerl Still Sings (Joni Interview 2) 4
977_§ _ éﬂapplness Forever (Dialogue Mark & Shawn] R .
954 %Whatpiffﬁme Does Faith Make? i
958/ | Starving to Be OK .
1001] ictash of Cultures 1: Broken Barometers
951] | (Easter) God Still Moves Stones :
1002  :Clash of Cultures 2; Mind Manipulators
9571  Does Jesus Speak All Languages? __
1003:  :Clash of Cultures 3: Seducing the Soul .
958: { {Mothers Day) Skeletons in Jesus’ Closet ST
1004:  iClash of Cultures 4: Better Than a Binge _ =
1005!  iClash of Cultures 5: Fatal Fantasies
069 {Memarial Day) When God's People Pray
1006 Shawn 1: Disaster in Halifax
1007 Shawn 2: Finding Comfort at Peggy's Cove
955; ; (Father's Day) God and the Astronomer
1008 ' Shawn 3: No Graves Unmarked




E
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2% 1T ISWRITIEN rreoorreR

(NTEEN.I1oN.AL TELEVISION

",

101 W. COCHRAN ST
SIMI VALLEY, CA 93065

2

805-955-7793 PHONE
805-955-7734 FAX
TELECAST SCHEDULE fedknopper@eartlnk et
PROPOSED SCHEDULE Revised December 17, 2007
FOR 2004
DATE SHOW TITLE
JUL 4 253 {Independence Day) Security is a Choice
JUL 11 1009; Shawn 4: What a Friend We Have in Jesus
JUL 18 902 RERUN: Disappearing Truths 1: it's Not What You Think ~_
JUL25 2903 RERUN: Disappearing Truths 2: There's Stealing the Facls
AUG 1 904 RERUN: Disappearing Truths 3: For Better and For Worse
AUG 8 1010;  Shawn 5: The Silent Killer i
AUG 15 101 2! : Shawn 7: Homeless Without A Cause !
AUG 22 1011 1 Shawn 8: Forbidden Knowledge (non-TBN)
AUG 29 ﬁir RERUN: Terror for Teror (non-TBN)
SEFPS 10135 Shawn 8: The Bible Matix (non-TBN)
SEP 12 1014 Shawn 9: Wounds Without a Cause
SEP 19 1015 Shawn 10: Dirty Dishes and Whitewashed Tombs
SEP 28 941 RERUN: The Roar of Pride, Rev 3 Most Wanted (1)
OCT3 942:  :RERUN: The Whisper of Complacency, Rev 3 Most Wanted
OCT 10 943 :RERUN: The Rumble of Coercion, Rev 3 Most Wanted {3)
oCcTi7 ___1016;  :Shawn 11: A Wolf in Sheep's Clothing _
OCT 24 1017% iShawn 12: Buy Now Paytater :
oCT31 1018]  Shawn 13: Till Death Do Us Part i
NOV 7 948%_ (Vetetans Day) RERUN: Firing Squad for & Nurse
NOV 14 1019; ESha\yn 14: Where Are Your Klds
NOV 21 959! | RERUN: Thanksgiving in Williamsburg
NOV 28 1020 Shawn 15; The Secret of Your Birth i
DECS 961 RERUN: The God i Love - Joni {nterview
DEC 12 990 ' RERUN: My Heart Still Sings - Joni Interview
DEC 19 960 . RERUN:The Night Angels Sang
DEC 26 969i  :RERUN: When God's People Pray




Air Date

1-2
1-9
1-16
1/23
1/30

2/6

2/13
2/20
2/27

3/6

3/13
3/20
3127

Show #

930
931
932
933
934

935
936
1001
1002

1003
1004
1005
886

IT IS WRITTEN

U. S. Schedule

January - March, 2005
TBD = To Be Determined

Title

A Message Unchained (Faith Odds 1)

Two Kinds of Power (Faith Odds 2)

Which Picture of Jesus? (Faith Odds 3)

A Dance With Death (Faith Odds 4)

A Mediator We Can’t Manipulate
(Faith Odds 5)

Beyond Our Fathers (Faith Odds 6)

Looking Beyond (Faith Odds 7)

Clash of Cultures 1: Broken Barometers

Clash of Cultures 2: Mind Manipulators

Clash of Cultures 3: Seducing the Soul
Clash of Cultures 4: Better Than a Binge
Clash of Cultures 5: Fatal Fantasies
Easter: The Original Passion Play

SF

None
None
None



Air Date
Apr3
April 10
April 17
April 24
May 1

May 8
DVD

May 15
May 22
May 29
Juns

June 12
June 19

June 26

Show #
1050
999
1000
1021
1022

1023

1024
1025
1026
944
945
946

947

IT IS WRITTEN

U. S. Schedule

April - June, 2005
TBD = To Be Determined

Title

When Waters Overwhelm
What’s Your Problem?
What’s Your Calling?

The Big Five 1: Does God Really Exist?

Offer
Discover Gdes
Discover
Discover

Discover

The Big Five 2: Is The Bible God’s Word? Discover

The Big Five 3: Is Jesus God?

Big Five Bk &

The Big Five 4: Good God, Bad Word, Why? Big Five & DVD

The Big Five 5; The Path to the Top
New Life for a Dying Nation

How to Get More Out of the Bible
How to Get More Out of Prayer
How to Get More Guidance

How to Get More Qut of Yourself

Big Five & DVD
Discover

I Want More

I Want More
Trust DVD

] Want More



IT IS WRITTEN

TBN Schedule

July - September, 2005
TBD = To Be Determined

AirDate  Show# Title Offer

July 3 1051 The Millennium Revival Discover

July 10 1052 Lethal Legacy Trust DVD

July 17 1029 Resisting God Discover

July 24 1027 When Your Names Comes Up in Judgment Trust DVD

July 31 860 A Good Step Backward (Lonely Isle#1)  Lonely Isle B/DVD
Aug7 861 Look at the Horizon (Lonely Isle #2) Lonely Isle BYDVD
Aug 14 862 Cutting the Compromise (Lonely Isle#3)  Lonely Isle B'DVD
Aug 21 863 When It’s Time to Leave (Lonely Isle#4)  The Appearing Promo
Aug 28 864 A Message for the Dead (Lonely Isle #5)  The Appearing Promo
Sept 4 865 Find the Open Door (Lonely Isle #6) The Appearing Promo
Sept 11 866 Shopping Spree Remedy (Lonely Isle #7)  The Appearing Promo
Sept 18 1040 The Fingerprints of God The Appearing Promo

Sept 25 1041 Even These Believed 1:The Barren Victory The Appearing Promo



IT IS WRITTEN

U. S. Schedule

October-December, 2005
TBD = To Be Determined

REVISED 10-3-05

Air Date Show # Title Offer
Oct 2 1042 Even These Believed 2:You CAN Go ETB or
ETBD

Home Again
Oct 9 1056 All These Things (Katrina) IBSD
Oct 16 1043 Even These 3: From Atheist to Ambassador ETB or ETBD
Oct 23 1044 Even These 4: Doubting the Divine ETB or ETBD
Oct 30 1045 Even These 5: The Day Doubt is Removed ETB or ETBD
Nov 6 997 Portraits of Things Unseen PICL or PICS
Nov 131047 Where Are You, Lord? SFCD or SFT
Nov 20959 Thanksgiving in Williamsburg NSP
Nov 271038 Something’s Slipping IBSD
Dec 4 1057 A Song in Sorrow (title change) IBSD
Dec 11 961 The God I Love GIL
Dec 18 990 My Heart Still Sings GIL

Dec 25 1046 Away in a Manger NSP
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Lakewood Church hitp://web.archive.orgiweb/20050101022252/www.lakewood cc/about. ht

o About Us
Ui avosus
M Ministries
WELCOME
; News and Events _ . o
. Welcome to the Lakewood Church web site. Our prayer is that this site
_ Missions will be informative and life-changing for you. We have compiled many
Find Your New 'les, sermons and testimonies that will help you discover your new
'\J\ S FAQ | Beglnning rng.
.. » Tan

[/ Jost Ottaon Sermons |
(N Tontact Us [ goun osteen cesves 5
lhﬂdmdwzlggm; 2w our service schedules, directions, hotel information and other
. axwre | larces to enhance your Lakewood experience.
f = Gk
F MAR
| Indudes map and driving directions to Lakewood Chuich

mQre >
BISTORY

W"—‘ Qur vision is to make a positive impact upon the city of Houston by
creating a city-wide family center in which all are welcome-a place
where all individuals and famities can grow and flourish in faith and
discaver God's plan for their lives.
more »>
PASTOR JOEL OSTEEN

Pastor Joal Osteen, a native Housloman, has committed his Iife to serving and
helping every person, regardless of background and economic slatus, lo achieve
their fullest potential. Having started Lakewood's television outreach ministry, Joet
Osteen worked side-by-side with his father, founding Pastar Johin Osteen for 17
years, and toak Lakewcod's posilive message of hope to over 100 million
households throughout the United Slates and 100 countries worldwide.
more »>»

LEADERSHIP

Dodie Osteen's genuine warmth and compassion is one reason why
Lakewood is an “Oasis of Love in a troubled world.”

Dodie Osteen ministered side-by-side with her husband, the late oo
Czteerr, since the humble beginnings of Lakewood Church in 1959. Her
hands-on experience in worldwide autreach over the years has given
her a special place in the hearts of the Lakewood congregation.

mose >»

TRIBULETO PASTORIQHN OSTEEN

John Osteen began Lakewood Church in a dusty, abandoned feed store
on Mother's Day 1959. Even in those early days amid those humble
surroundings, the young pastor and founder of Lakewoad Church could
best be described with the words, "No Limits.” His legendary phrase
reaching the unreached and tetiing the untold was the hallmark of his
extraordinary dream to reach the ends of the earth with the message of
God's love.

Moo o>

TELEVISION SCHEDULE

lof2 5312009 3:55 P



Lakewood Church
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http://web._archive.org/web/20050101022252/www.lakewood.cc/about.hv

Complete listing of all showings of the Lakewood Church television
program, both in the USA and on International stations around the

world,
Nofe =

home | about us | ministries | news and avents | nussions | resources | fag | conlact us

© Cogyrioht 2001-2003 Lakewood Chureh

513172009 3:55 P



Joel Osteen Ministries: About Us http://web.archive.org/web/2004 1208224552/ www . joelosteen.com/sit

About Joel Osteen

| Joel Osteen has quickly become a leading voice for a new generation
About Joel of ministers, After becoming Senior Pastor in October of 1999,
Lakewood Church has more than quadrupled its weekly attendance
. and is one of America's most diverse churches. According to
Broadcast Schedule Forbes.com and Qutreach magazine, Lakewoad is the largest and

i fastest growing congregation in America with over 25,000 in
g (g i attendance each weekend.

Ministry Resources

Dn-Ling Streaming

| Joel Qsteen can be seen via his weekly television broadcast on six
Ministry Support national cable networks, induding ABC Family and Black
Entertainment Television (BET), Trinity Broadcasting and the

SR Ak Daystar Television Network. The Program can also be seen
internationally in over 100 nations including CNBC Europe, Vision
Canada, and CNBC Australia. Joel's program is also carried on
prominent local network affiliates in the Top 30 markets in America.
Recent Nielsen Media Research rated Joel Osteen's broadcast as the
#1 inspirational program nationally, based on average television
viewers per market.

News & Events

& 2004 Joel Osieen Mnlsiries | Privacy Policy | Yerms of Use

Lofl 5/31/2009 3:54 PI



Lakewood Church http://web.archive. org/web/20040609 130948/ |akewood.cc/index.hir

lofi

Home
Aboat Us
Ministiies
Hews and Evants
Missians
Rasources
W fAd
AN B Contact Us
Danatians

v

Coming in 2005t
The New Lakewood
Imemational Center

[ [T & T T ™

For tnformation about
our TV ministry and to
watch programs and
services onqine.

June 09, 2004
home | about us § minlstries | news and events | missions | resources | fag | conact us
© Copyright 2001-2003 Lakewood Church

{rs]

5¢,27/2009 §:58 P1



Lakewood Church

§ Homs
Abast Us
Minsstrias
News and Events
Missions
Resources
FAQ
Lontact Us
Denations

) -

- N _'tii':llr“"
T

http://web.archive.orgiwebi2004 123 1043552 'www.lakewood.cc/index.ht

LMhLW O0D

Church L_-"E"!i_.cil

» View Construction Webcam
2y Be a Part of the Champions Legacy

Watch the Lakewood Jool Osteen Tour
Service Live & On Information.
Demand.

Joel Osteen Minkstries
Television.

takewood Chwerch
en Espaniol

December 30, 2004

home | about us | ministries | news and events | missions | rescurces | fag | contacl us

| of |

© Copyright 2001-2003 Lakewtod Church

5/31/2009 3:52 P}



Lakewood Church http://web.archive.org/webi200308 121 14313/lakewood.cc/fullListings.ho

A J%ﬂiv

=

Home USA - Nationwide

Abopl Us

Ministrios ' 500 M EST cunday
News and Evanls
\ M . RET (Preempted in some markets.}
A $5Hans 7:00 PM CST Sunday
'-~ Rosources 9:00 PM MST Sunday
% g“ Al 8 .00 PM PST Surday
O, Contact Uis
Donatinns
- 9.00 #M CST Toamtcay
bavstsr (Special 1-hour program.)
Also available on Direct TV, Ch. 369
Ep:.':'c.mn-. 9 11:00 PM CST Sund¥y

ABC Farmiy Channet

10:00 PM CST & MST  Sunday

AT
11:00 PM EST & PST  Sunday
.00 &M 5T Tursday
THM
B 00 PM CST Frday
7.00 PM CST Sunday

State Listings - Alphabetical Order

Righoen g

Hohly WHBR-13 1.00 PM Monday

600 PM Saturday

LR ETT

Phosr KSAT-TYLD 700 AM Sunday
CalMarrien

Los Angeles KTLA-TVS B5.30 AM Sunday

Sacramento KXTV-TV1D 8:30 AM Sunday

San Fransgco KTV TV2 £:00 AM Sunday
{olarads

Dhrungr KivR-Tw3 B:00 AM TSy
Firaks

Jacksonvils WTEV CHaZ7 8.30 AM Sunday

Ariando WHEMG-TVE £1:00 AM Surday

Tampa WTSP-TVID 8 30 AM Sunday

M WALG-TV10 7:00 AM Sunday
g

kb s WAGA-TVE .00 AN Sas¥iary

lofl 5i27/20092:00 P



Lakewood Church
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Ttbnoly
Chicago

Tndiana
Incdhanapois

Keetucky
Flemingsbuny

Loulsiaha

By

Crowiey

Monroe

Maryland
Salktrnora

Magsachussetis
Boston

Michigan
Detrok
Lansng

Mnnasota
Hinnaarols

Mg |

St Lous

Mpws Yook
haw York

Orhas
Cleveang

Crkahesm A
Tulka

Dregon
Portiandg

Pannsyhania
Phiageipha
Prusburgh

South Dakota

Shoux Falls

Taxas
Dalag/Fort Worth

http://web.archive.org/web/200308 121 143 13/|akewood.cc/ful lListings.hi

WELD-TV32

WARTV-TVG

FCATw

W30

KMCT

WerR-Tya5

WFXT-Tv25

WOIV-TV4
CABLE GNS-19

WETC-Twds

KDNL-TVI0

WNYW-TVS

WEWS-TVS

Local KGEB-53

Satelve GEB

KPTW-TWLE

WTXF-TV29
WPX-TV11
WPCB-40

VICTORY TV-48

B30 AM

9.00 AM

£-30 oM

900 PM
9:00 PM
8:00 PM
5:00 AM
1:00 PM
9:00 PM

1000 AM

B30 AM

730 AM
§:00 P4

B_ X AM

2 .30 Am

10 30 AW

7 30 AM

330 A
5:00 AM
5:00 AM
1:00 AM
9:00 AM
3:30 AM
1:00 PM

230 AM

7:00 AM
9:30 AM
6:00 AM

8:00 PM

7:00 PM
5:30PM

Tuesday
Fricay
Suray
Sunday
Sunday
Fricay

Surday
Wednesday

Sandwy

Wednesday
Sunday
Wednescay
Saturday
Saturday
Sunday
Sunday

Sunday
Sunday
Sunday

Manday
Friday

5/27/20092:00 P



Lakewood Church hitp://web.archive.org/web/200308 121143 13/lakewood.cc/fullListings.ht

9:00 PM Tuesday
Dakas KOFW-Tv4 713 AM Sunday
Falfurrias KOTTS-7 7:00 PM Thursday
Houston KTBU-55 9:00 AM Suncay
10:00 PM Sunday
KRIV-26 7:30 AM Surday
KHOU-TV11 10:00 AM Sunday
wanhimglon
Saartia REPG-TV1D 700 mM Sashidiey
Washingion, DC
Washinggon, 0C WG TS 0-00 AM Surdiny
International
11:00 PM Nonday
5:00 PM Sunday
Cyprus
[T MIDDLE EAST TV 12:30 FM Seehiy
it e
WORD OF LIFE .
Taden (Russian) 12:00 4M Sunday
&:30 PM Wednesday
10:00 aM Thursday
8:30 PM Sarurday
Exd il
WORD OF LIFE .
Tane (Estonian} 6:30 M Suhday
10:00 AM Manday
6:00 PM Wednesday
9:30 AM Frgay
Phdippaury CHBC PHILIPPINES 10:00 AM Sunday
9:00 PM Sunday
South Afriea
. TBN SOUTH .
Cke¥ Trangkel AFRICA 10:00 P ]
Trnhabes
Harale I 12:30 P Sunday

home | about us | rimistries | news and events | mssions | resources | faq | conacl us
© Capyright 2001- 2003 Lisewood Chuich

Jofl 527/2009 2:00 P
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John Hagee Ministries - Welcome Page

lofl

U Paslar Hogoe
: Events & Tours
: Caralog

= Program Guide

= Partnership

o Weekly Devouanal

2 Prayer Testinianies

> lagee Family

- John tagee Online

T EAD

= Donations

http://web.archive.org/web/200409 100550 14/www jhm.org/home-new.a:

RIS wonuo

S ‘*REJTURN 70 RIGHTEOUSNESS

Welcome

I want to personally welcome you to our
Internet site. The miracle of technology
allows us to present the gospel of Jesus
Christ to our partners across the nation
and around the world. This website helps
us to accomplish our mission of
proclaiming the gospel of Jesus Christ,
fulfilling the Great Commission,
Welcome and God Bless you as you
browse through our site.

Because of His Commission,

) ﬂmﬁé\

Congratulations!
Mark D. of Colorado!

name was drawn from the list of those who
completed our onling survey. If you haven't

filed out the survey yet, click here
Wa are giving sway $100 worth of Mnistry Melerials each
week 1 a randam drawing of those who have compleled the

5/22/2009 11:12 A



fohn Hagee Ministries - Program Guide hitp://'web.archive.org/web/20041009 160050/www jhm.org/program.a:

q.sf. ﬁ!lE WORLD

Yo -

‘\"“RETURN TO RIGHTEQUSNESS

= Program Guide
0 Belefs

3 Pastor Hagee Click your state to view the program schedule for your area.
a1 Events & Tours —
2 Cataloy

» Program Guide

u Pardnership K =T
"

0 Weekly Cevoticnal
C Prayer/Testimonies

C Hagee Fanuly

t John Hagee Online
L FAQ
L Donations

Weekly TV Featured Resources

*| VOTE THE BIBLE" {5
Buttons)

$10 OTHER K208
Qty 0

Bible Positions on Political
Issues Book & Button

$10 BOOK KTI11
Qty o

[ View Doseription s
Bible Positions on Political
Issues Series & Book

$33 CD KTHIOC
Qtyo

LV iew Deseripion )

back fo top =

1ofl 5/3172009 4:01 P



John Hagee Ministries Programming Guide - California

Select one of the programs from the list below to see where it is available in your state.
Comerstone [ Comerstone Live | John Hagee Today | John Hagee Today (Radio)

Cornerstone

civ [sution | Channel Jlime ] Day_

Chlco KCVU 30 6:00 am Sun
Los Angeles KTBN 40 1:00 pm Sun
Los Angeles KTBN 40 6:00 pm Tue
Sacramento/Stockton/Modesto KSPX 29 10:00 am  Sun
San Diego Cox Cable 4 7:30 am Sun
San Francisco/OQakland KKPX 65 9:00 am Sun
San Jacinto Ks3DU 53 1:00 am Sun

Cornerstone Live!

Unfortunately, Cornerstone Live! is not available in California.
You might want to look at our gatellite schedule.

Jahn Huaeee Taday

-

FresnoNisalia KAIL 53 6:30 am

Los Angeles KTBN 40 6:30 am M-F
Los Angeles KTBN 40 1:00 pm M-F
San Francisco KTLN 68 12:30 pm M-F
San Francisco KKPX 65 9:00 am M-F
San Jacinto K53DU 53 1:00 am M-F

John Hagee Today (Radiv)

Unfortunately, John Hagee Today is not available on the radio in California.
You might want to look at our satellite schedule.
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Language English Rosldence | United States Save Setlings Yes |

NATION. ..
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[IRSER Y (SN
P g
EVERYeDAY .,
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>a

JOYCE MEYER

ministries
WELCOMLE TO JOYCE MEYER MINISTRIES

Dave and I are so glad you'rz here-and we're grateful to be a part of what God has in
store for you today. While you're here, we hope you'll check out our all-new Enjoyving
Everyday Life telecast and radiocast ... and enjoy our newly revised magazine
containing inspiring features and articles.

And that's not all. You can also take a glimpse at our extensive outreaches, or check
our nation's pulse at our special America sub-section devoted to taking action fora
more godly America.

God is a God of growth and change-and we have so many new things to share with you.
Behind the scenes, we are even constructing a new and improved website;
so be on the lookout!

But in the meantime we still have some great things available for you now. We want to
help you in any way we can, and we pray that our website will bring you closer to God
and His good plan for your life. So, come on in and spend some time with us.

Guod bless you!
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Joyce Meyer Ministries — Vision/Mission hatp:/'www joycemeyer.org/ AboutUs/ VisionMissic
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Home » AbOWS Us » Vision/ Msgasn

Vision/Mission GIVE HOPI:

Viston/Mission BUILD A
BABIES HOME

-

Statement of Faith

-

contact Us
Annual Report

Financial Accountability

Ahout Joyee

Job Cpogrtunities
Yorn Qur Mailing List
Prayer Requests
Media Relations
Downkoads

v FAQ

NEVER

GIVE UPI
MNEW YORK
TIMES
DESTSELLER

iny
Minute
WNEW NOVEL
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how the donatiens
ara spent?
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Joyce Meyer Minisiries — Vision/Mission http:/'www joycemeyer.org/ AboutUs/VisionMissio

Joyce Meyer Ministries has a
God-ordained mandate to impact P
the world. We are called to present A /
the Gospel to the lost, disciple
nations, feed the hungry, clothe
the poor, minister to the elderly,
widows and orphans, visit
prisoners and reach out to pecple
of all ages and in all walks of life.
God requires that we teach people
how to apply biblical truth in every
facet of their lives and encourage
Christians to influence every
aspect of the world around them.
Matthew 28:18-20; Isajah 1:17

With the prayers and support of
our friends and partners around
the world, we present a creative
and relevant message of Christ
and His love for people

worldwide using the most powerful
forms of media and
communications available, as well
as the development and
distribution of practical teaching
resources,

We provide global humanitarian
aid to hurting people and teach
Christians and non-Christians alike
how to enjoy everyday life by
applying biblicat principles in ali
they do.

John 10:10

Our goal is to reach every nation,
every city, every day with the
Gospel of Jesus Christ.

= Download Vision/Mission
Statement (pdf)

Download Adobe Reader

I '
- [

Comact s FAQQ Site Map Copyright Policy Prvacy Pelicy
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Breakthrough - The Media Ministry of Pastor Rod Parsley hitp://web.archive.org/web/2004 1202122858/ http: //rodparsiey.org
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... the Greakthrough World Ministry Cyner Cenier of Pastor Rod Parsiey and World
Harvest Churchin Columnbus. Qe the next hest thing to being here with us!

Meet Pastor Rod and Joni

57312009 4:12 PM
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This Week on Breakthrough
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Worid Harvest Church http://web.archive.org/web/2004101 1174204/ www.breakthrough.net/b

May 31, 2009
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January 4
January 11
January 18

January 25
February 1

February 8

February 15
February 22

February 29

March 7
March 14

March 21
March 28

April4 (Palm Sun.)
April 11 (EASTER)

CENTRAL MESSAGE
2004 BROADCAST SCHEDULE

“Kisses From the Father” Series - reruns
“The Waiting Father” (A06-2203)
“Forever in Abba’s Arms” (A06-2903)
“Search for the Father” (A05-0403)

“Breaking the Orphan Spirit” (2)
“Breaking the Orphan Spirit” — Pt. 1 (B12-1403a) — Brownsville
“Breaking the Orphan Spirit” — Pt. 2 (B12-1403b) ~ Brownsville

“How to Cancel Fear” (A01-0404)

“The Last Days” Series
“Can I Escape the Coming Terror?” (A11-0203)
“Who Is the Antichrist?” (A11-0903)

“Season for Suffering”
“Light & Glory” — Pt. 1 (P112303)

“The Last Days™ Series
“Hell: The Ultimate Terror” (A11-2303)
“When I Get to Heaven” (A11-0603)

Healing - Pt. I (D. Parker)
Healing - Pt. 2 (D. Parker)

“Pure Passion” Series
“The Passion of Christ” — Pt. 1 (A03-0704a)
“The Passion of Christ” — Pt. 2 (A03-0704b)



“Breaking the Orphan Spiri¢”(2)
April 18 “Breaking the Orphan Spirit” - Pt. 1 (B12-1403a) - Brownsville
April 25 “Breaking the Orphan Spirit” - Pt. 2 (B12-1403b) - Brownsville

“Radical Choices: Choosing to Change” Series

May 2 “Move Into the Miraculous”
May 9 “Failure is Not Final" (Mother’s Day)
“Passion for Wership”
May 16 “There Is a Place” - Pt. |
May 23 “There Is a Place” - Pt. 2
May 30 “There Is a Place” — Pt. | (Rerun) - Memorial Day/Monday

“How to Affair Proof Your Marriage”
June 6 “Keep Your Love Tank Full”

June 13 “A Passion for the Family”

“How to Affair Proof Your Marriage”

June 20 “Make Your Mate Your Best Friend” —~ (Father’s Day)
June 27 “Keep Your Love Tank Full” — (rerun)
July 4 “I] Believe in America”
“Last Days” Series
July 11 “Hell: The Ultimate Terror”
July 18 Healing - Pt. 1 (D. Parker)
July 25 Healing — Pt. 2 (D. Parker)

“Breaking Down the Walls” series (2)
August 1 “Breaking Down the Walls” - Pt. 1
August § “Breaking Down the Walls” — Pt. 2

“Let the Games Begin” series

August 15 “The Crowning of the Champions”
“American Prophecies”
August 22 “American Prophecies, Part 17

August 29 “American Prophecies, Part 2"



September 5

September 12
September 19

September 26

October 3
October 10

October 17

October 24
October 31
November 7
November 14
November 21
November 28
December 5
December 12
December 19

December 26

“Passion for Worship”
“There Is a Place™ - Pt. 1 (only airing one part)

“American Prophecies” (re-air)
“American Prophecies, Part 17
“American Prophecies, Part 1”

“The Company of David”

“Restoration”
“You’re Worth More If You Let God Restore” {A09-1204}
“The Road to Restoration” (P08-0704)

“The Cost of Restoration” (A08-0804)

“American Prophecies” (re-air)

“American Prophecies, Part 17

*American Prophecies, Part 17

“How To Cope With Terror” (P09-1204)

“How To Cope With Terror” (P09-1204) (re-air)
Reclziming Christmas Traditions, Part 1
Reclaiming Christmas Traditions, Part 2
Reclaiming Christmas Traditions, Part 1 (re-air)
Reclaiming Christmas Traditions, Part 2 (re-air)
Christ — The Perfect Gift (A11-3003)

God’s Cure For Depression, Pt. 1 (P11-0302a) (re-air)



January 2
January 9
January 16
January 23
January 30

February 6
February 13

February 20
February 27

March 6
March 13

March 20
March 27

April 3
April 10

April 17

April 24
May 1

May 8

May 15
May 22
May 29

June s
June 12

June 19

June 26

CENTRAL MESSAGE
2005 BROADCAST SCHEDULE

God’s Cure For Depression, Pt 2 (P11-0302b) (re-air)
How To Stay Alive in 2005 (P12-2604)

“Brownsville Message”
Free To Dance, Pt. 1 (P11-0504a)
Free To Dance, Pt. 2 (P11-0504b)

How To Stay Alive in 2005 {P12-2604) (re-air)

“Healing” (old sermons re-edited with new testimonies)
11 Bible Ways To Healing, Pt. 1 (A01-0701) — Dr. Rogers interview
11 Bible Ways To Healing, Pt. 2 (A01-1401) - Jack Morton testimony

“Radical Choices: Choosing to Change” Series (re-air w/new offer)
Move Into the Miraculous
Failure is Not Final (may have Mother’s day mention) — Daystar pre-cmption on 3/4

“Healing” (old sermons re-edited with new testimonies)
11 Bible Ways To Healing, Pt. 1 (A01-0701) — Dr. Rogers interview
11 Bible Ways To Healing, Pt. 1 {A01-0701) — Dr. Rogers interview

“The Suffering of Christ” Part 1
“The Suffering of Christ” Part 2

“Brownsville Message” (re-air)
Free To Dance, Pt. 1 (P11-0504a)
Free To Dance, Pt. 2 (P11-0504b)

Building Storm Proof Homes (A10-0304)

“Healing” (old sermons re-edited with new testimonies)
11 Bible Ways To Healing, Pt. 1 (A01-0701) - Dr. Rogers interview
11 Bible Ways To Healing, Pt. 2 (A01-1401) - Jack Morton testimony

“Marriage Matters” Series

Building Storm Proof Homes (A10-0304)
Soul-Mates, Not Inmates (A10-1004)
Raising Kids That Win (A10-1704)
Mend Your Broken Marriage (A10-2404)

The Stones Cry Out
“Ark of the Covenant” (re-air)

Kisses From The Father
Search For The Father (A05-0403)
The Waiting Father (A06-2203)

Money Matters, Part 1



July 3
July 10
July 17
July 24
July 31
August 7
August 14
August 21

August 28

September 4
September 11

Septemnber 18
September 25

QOctober 2
October 9

October 16
Qctober 23

October 30
November 6

November 13

November 20
November 27

December 4
December 11

December 18
December 25

Monecy Matters, Part 2

Money Matters, Part 1

Money Matters, Part 2

Money Matters, Part 1

Money Matters, Part 2

Money Matters, Part 1

Money Matters, Part 2

Best of Ron Phillips - “Breaking Down The Walls, Part 1”
Best of Ron Phillips - “Breaking Down The Walls, Part 2”
Saving America (A05-2905)

Saving America (A05-2905) (re-air)

“Keys To Spiritual Power” series

Where Is There? (A04-03053)

What Is That? (A04-1005)

Best of Ron Phillips - Healing, Part 1 (Dr. Rogers)
Best of Ron Phillips — Healing, Part 2 (Jack Morton)

Best of Ron Phillips — As It Was In The Days of Noah
Best of Ron Phillips — Ark of the Covenant

Money Matters/Fundraising Show 1 (re-air)
Money Matters/Fundraising Show 2 (re-air)

Best of Ron Phillips — Reclaiming Christmas Traditions

Best of Ron Phillips — Fount Of Every Blessing, Part 1
Best of Ron Phillips — Fount Of Every Blessing, Part 1

Best of Ron Phillips ~ Keep Your Love Tank Ful
Best of Ron Phillips -~ Make Your Mate Your Best Friend

Hanukkah and Christmas (A12-0505)
Hanukkah and Christmas (A12-0505) (re-air)
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The Potier's House hitp://web.archive.org/web/20040624 12041 8/ www.thepottershouse.or

Ministres Everts  Tolevision Bookstore Communy

Links =« The Potter's
House

Home  About

The Potter's House

The Potter's House
6777 West Kiest Blvd
Dallas, Texas 75236

The Potter’s House is a nondenominational church, located in
the southern sector of Dallas, Texas, that was founded in 1996,
In just over seven years, The Polter's House grew frorn 50
families to more than 28,000 members who step out in force,
inspired and spiritually armed by Bishop T.D. Jakes to help
others in their communities and across the world. Christian
Today and The Dailas Morning News tag The Potter’s House
church as one of the fastest growing churches in the nation.

Church Demographics:

The Potter’s House, as of December, 2002, is the vibrant home
of over 28,000 members from this multicultural city and across
a wide breadth of The Dallas/Forth Worth area. It currently
houses these percentiles:

77% African-American

13% Caucasian

7% Hispanic

3% Other - comprised of 17 different nationalities.

Men comprise 45% of the total congregation - a male
involvement unusually high for a mostly minority church. The
church brings together the down and out - the homeless and
released offender - to sit beside the up and coming - the
celebrity and community leader. They worship and serve
together in one or more of the 59 different ministries within the
church, including GED/literacy programs, AIDS outreach, the
homeless in the Dallas/Fort Worth area, male mentorship, a
debutante program for young ladies, and one of the nation’s
largest and fastest growing prison ministry with a Prison
Satellite Network Broadcasting to over 260 prisons in the land.

The Potter’'s House s currently one of the largest churches in
the nation. Christianity Today quotes it as "one of America’s
fasting growing churches” which grew from only 50 families in
May, 1996 to over 28,000 members, as of December 2002!

Last Updated November 12, 2002

Worship Services
Where We Are
Migsion Statermnent
Belief Statement
Doctrinal Statement
Qur_Staff
Employment

The Potter's House
Event Center

Church News

Listen to Samples of
the New CD Project
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Resources  Ministries  Conferences Events  Television Bogkstore Conmmuntty  Contact

About Bishop
Jakes

Bishop T.D. Jakes Biography

Timeline

Media Quotes

“He is & virtuoso, a prodigy. The I H

only thing more ;xhﬂaraﬂng than s,g_e%eg_::_no_r

the style of 7.D. Jakes’ sermons is Published Works

their rigor and compassion.” The First Lady

-~-Time Magazine, September Questions

2001
Bishop s Itinerary

Biography

Pastor, community advocate,

humanitarian, author, songwriter, playwright, conference
speaker and broadcaster, Bishop Thomas D. Jakes, Sr. was
born on June 9, 1957 in South Charleston, WV, His parents,
businessman and entrepreneur Ernest Sr. and educator Odith
were charitable benefactors in their community, and to whom
their son credits for his own integrity, discipline and
self-reliance. From a very young age, he was devoted to the
gospel and in 1979, Bishop Jakes hegan fulfilling his call to the
ministry by founding and serving as Pastor of Greater
Emmanuel Temple of Faith, a small storefront church in
Montgomery, WV, which originated with only 10 members.

Pastor

Now, 20 years later as a Pastor and some 25 years later
serving in the ministry, he pastors what Christianity Today calls
“one of America’s fastest growing mega-churches.” Named The
Potter’s House, this multiracial, nondenominational church
with 59 active Internal and outreach ministries has dominated
church growth records since 1996. In only five years since
relocating the church from West Virginia to Dallas, TX, The
Potter’s House grew from 50 families to more than 28,000
members to date.

InJanuary, 1999, the New York Times named Bishop T.D.
Jakes as "one of the top five evangelists most frequently cited
by scholars, theologians, and evangelical leaders to step up the
international pulpit behind the Rev. Billy Graham* while Time
magazine featured Bishop Jakes on a September 2001 cover
and named tum "America‘s Best Preacher.”

Often referred to as a “Shepherd to the Shattered,” Bishop
Jakes has made great strides in Dallas to help turn around the
lives of the hometess, drug addicts, prostitutes, single mothers,
and others in life-threatening ¢ircumstances. In addition, The
Potter's House has created programs such as The Guardians, an
outreach to the homeless; Rahab International, an outreach to
prostitutes and women in abusive domaestic situations; 8 GED
literacy program; the Transformation Treatment Program for
drug and alcohol abusers; an AIDS outreach, and a prisen
outreach. A devoted advocate of religious outreach to prison
inmates, Bishop Jakes has been to several prisons to minister
in person, most recently at a three-day summer crusade at San
Quentin. He also created The Potter’s House Prison Satellite

5/31/2009 4:20 P!
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Network, which provides gospel programming to more than
375 prisons in 40 states, a viewership more than 350,000
inmates.

Evangelist

To reach the greater rel'gious community, Bishop T.D. Jakes
preaches the gospel on his national weekly television broadcast
"The Potter's House” on the Trinity Broadcasting Network
(TBN), Black Entertainment Television {BET) and the Daystar
Network. He broadcasts to international audiences weekly via
the Inspiration Network, Christian Channel Europe and the God
Channel. His other weekly program is “The Potter’s Touch,” a
daily 30-minute talk show that focuses on many of the pressing
toplcs and situations that affect the church and the Body of
Christ. It is seen on both the Trinity Broadcasting Network and
Black Entertainment Television.

Bishop Jakes 1s the CEQ of The Potter's House Ministries, a
non-profit organization that produces three major national
conferences - "The Pastor’s and Leadership Conference,”
*ManPower,” and “"Woman, Thou Art Loosed!"(WTAL). WTAL, a
powerful and popular symposium for women that addresses the
pain of wormen of all races and ages, has set national indoor
attendance records with B4,500 attendees and an additionat
20,000 in overflow at the Georgia Dome in 1999,

He is also the founder of the for-profit T.D. Jakes Enterprises,
which employs tis other aptitudes as author, songwriter and
playwright. A renowned religious author with 27 books to his
credit, Bishop Jakes has had 11 of them featured on various
Christian, Secular and Business Best Seller Lists. His top five
bestsellers are: *Maximize the Moment;” "Woman, Thou Art
Loosed;” “The Lady, Her Lover and Her Lord;” “The Great
Investment: Faith, Family and Finance;"” and most recently,
"God's Leading Lady,” which has peaked at #4 on the New York
Times Hardcover Advice List.

His theatre production company, Touchdown Concepts, created
and produced the plays, "Woman, Thou Art Loosed!,” and
*Behind Closed Doors” which both became the number one
gospel play in the U.S. Furthermore, Jakes’ music label,
Dexterity Sounds, in collaboration with EMI Gospel Music, was
created for the purpose of developing music with a divine
message. Their first effort resulted in “The Storm Is Over”
debuting at number one on Billboard's Gospel chart, and
received a Grammy nomination and other numerous musical
achievement awards. In 1998, the “Woman, Thou Art Loosed!”
cast atbumn featuring T.D. Jakes on vocals, received a Dove
award and a Grammy nomination. Furthermore, Billboard
magazine named Bishop Jakes' albums “Sacred Lave Songs”
and “Live from the Potter's House” among the top Gospel
albums of 1999.

Bishop T.D. Jakes is also a columnist on three nationally
circulated magazines, "Gospel Today,"” “Christianity Today” and
“Ministries Today” as well as the largest faith based Internet
site in the world, Bellefet, Bishop Jakes heads two of most
widely accessed ministry Internet sites in the world today,

www . thepotterstouch.org and www, thepottershouse.org.

He has been a frequent guest on several national news
programs as a source of spiritual advice and inspiration.
Presidents and statesmen have frequently asked for his wisdem
and counsel. Most recently, Bishop Jakes was asked by
President Bush to meet with 35 other religicus leaders to
discuss the September 11 iragedy and how to recuperate from
it.

Bishop Jakes lives in Dallas with his wife Serita and their five
children,
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the death toll, nearing 77,000 and AudioOnly o dyicts promoted

climbing, could double. on The 700 Club.

* Send Operation Blessing a gift 1o
help the tsunami victims

¢ Sce what OB is doing to aid the
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and why?

s Contact Your Senator or
Representative
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¢ Today's Show

htip://web.archive.org/web/2004 12 14010554/ www .cbn.com/700clu

today's show
. Diana Thomas: Delivered
‘ From the Taliban's Grasp
' Diana Thomas and eight other
Christian foreign aid workers
living in Afghanistan, including
missionary Heather Mercer, were
imprisoned by the Taliban for
allegedly preaching the gospel.
Despite their desperate
circumstances, Diana and her
friends faithfully relied on God to
see them to freedom.
Church of the Week
-
Bay Shore Communi [
Church « 700 Club
Archi
This Delaware church is sending . T,:}c L'i:lgings
Christmas care packages to * More About The
soldiers stationed in Iraq over the Club
holidays.

As seen on the ¢lub

Get into shape
using Pat ;
Robertson's diet Get this 2-CD set from
and exercise Integrity Music for only
secrets. Yours $19.95,
for a gift of $25. plus shipping and handling,
‘foday's Poll bring it on
Is it OK for a
Christian to practice
Pilates?
How close are you to having ~ Click on the above
iour Christmas shopping question to find out Pat's
Ana®
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FEATUR

2-04— AKG5 Super Bowl

2-22—)B9, een
2-24—GW106 Cindy Asmus {healed of Parkinsons)
3-25—-5W62 Mel Gibson

5-12~5H1 Brent Cooper {boxer, “Contender”)

5-26—SH2 Cheryl Ladd

6-03—MW77 Janice Pridgen (healed of MS)

6-23—AR20 Victoria Justinian (healed of leukemia)
7-18—AK47 Andy Pettite (MLB)

10-27--KW37 Fantasia {American idol)

11-24—CW?73 Ashley Smith {(Atlanta murderer’s hostage)
11-25—AK82 Shaun Alexander (NFL)

12-20—Greg Montgomery {healed of MS)

O

1-11—India Tsnami outreach

1-17-—~0B369 Meneka's Orphanage

1-24--0B386 India Tsnami

1-17—08343 Living Water

9-06—0B465 Katrina Disaster watk {Pat & Kristi}
9-22--08480 Operation Blue Roof

NEWS

1/14— john Tesh and Connle Selleca were on to talk about tsunami relief in india
2/9—Heart Risks - recognizing heart health risks (Totheroh)

3/9—Exercise Benefits {Totheroh)



3/14~~ Sleeper Cells - terror sieeper cells in the US (Hurd)

3/15—Sex on Campus - "hook up” generation (Strand)

3/18-—Terry Schiavo saga {continues throughout the month of March}{Griffith)
4/18 & 4-20—Pope dies, selecting new pope (Mitchell)

4/19-- First of a 6-part series on Terror Havens around the werld (Thomas)
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President’s Message

stations, phs cable and
sanellfve.

Operation Blessing$
HusgarStrike Fomra -
distrdating 4.4 million
meals tothe hungry each
rronth.

CBN Animation ~
producing Bible-based
children's vidaos in more
than 60 languages.
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people every month.
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International and Domestic Ministry

T 1 T e

i Tl et

AV in Thalland — Dunng' o
meent zoonth, P68000 vastvers
m Thaiknd wened . to wanch
Fivsn Hoot b Basr, the Tha
vemion of The A0 Gl
Thadkend i 88 percent Buddhast

Mater in Ghana - CBN
mhahilitied five old wrelk in
five Twinl corvaramities
Ghana, proeiding foes b wter
23,250 paogle, zvostly
fuaxcer. During the
cornmassionng of the welb,
1000 people pryed © meeme
Jeus 32 their Sasnor

visadein Nigata —-Dumga
CBN rredical rrizaion in
Higena, a paakzed byenrold
boy wes boought o hechue,
Befers Badng sean by dooror,

he moeamed pryer snd v
mstandy healed

sAmard in te Philippines—
Operation Blesing Foundation
in the Philippines recemed the
pr=tgioe “"HGO of the Year
Peace Avaxd” oo President
Glers MbespagalAncyo snd
the country’s Amoed Fomoes
chisf of stff

#Clinies in Guatanala = Thamesn
CBN reedisl outvmches helped
alerost 6,000 Quaterculans, and
432 wcepied the Lond.

5 Osphanagesin China ~Ina
meent meath, CBH proraded
fur Chinese orphanage: with
od, tops, dlothing, beddag
and reedical sexevices,

CBMNpovinaz woke & s of difareos
1 hwcuagh thiss ik of & base wallfrom CBN, we vt come to hvw of & God whwloves us
2o usdy though we never knewe sdted -~ From 3 Wllager in inda

huitchig her jasw, Jenny walked mto the
moeption amawith her £radky Tengpear-old
scrrecme could help her oo For two rocodhs,
Jeang had suffered hombly frorn s méeted vooth =
sinply becanse they eouldn’tafiad adentist vt
Hearmng sbout the fiee dental clinae sponsooed by
Operation Blsamg snd Shelter Rock Mardstrias, the
£avdly drove s honr %0 Boane, NG
They carne to the nght phce Tive dentists, one
doctax, two hpglanisty, Dur dental studers, and forr
nurses roanned 10 dental chamm, sarmg forless-
frtunve people m this Appalachin region
IE1y, avoluntesr, wshered patients © the next
swraibble chair She swad, “These s £agotten pacpla

IEVING SUEFERING IN APPALACE

B i =

Vi need to show thern
that they s beed”

When 2 e Jenny’s
turn, adentst gently
sdraundstened an
amesthetic snd merooved
the pairful tooth. Later,
Irtle Bovmey seceied a
§ling nd cleaning
sy 3nd Britney srexe
filled with griatude. i

Mwmdnmbs\nouafd, mmﬁeﬂ.
Shalter Reck’s Cutherime Reass. "There has bean 1o
shematie 1 these peopls untl sow. A reazanke
occurmed todsgl™

GBN i




Health and Fithess News
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A Fighting Chance

ohn Gotman, PhD., hss

developed a technijue to

help couples improte their

relitionships During an
argument with your spouse, Dr.
Gotuman suggests monitoring
vour heart rate. If it increases 10
beats per minute over nornyl,
stop the discussion

He instructs couples to take a
walk, pray or listen to music, and
avoid thinking about the £wlts of
your spouse during this time. He
suggests replacing negative
thoughts with kinder thoughts
about your spouse’s good
qualities

Afier yvou calm down, you
can then listen and validate what
YOUT SpOUs? is saying,

Not only can this technique
help your relaticnship - it can
also improve your health by
reducing stress

Mature Moms

Accornding to the Natioral
Center for Health Sttistics, the
mumber of pregnant woinen
between the ages of 40 and 44 is
the highest it's been since the
1960s. A number of Ectors
underscore this phenomencn,
including rising life expectancy:
Todiy, older parents will likely
rase their children into
adulthood.

However, those who chocse

Be sure to consult your physician belore starting any new
health ragirmen or supplement prograrm.

to become parents kter in life
may fxe some challenges.
According to the Genetics and
IVF Institute, the relative fertility
rates for women age 40 to 44 is
3 to 7 percent And women age
45 and older have a 73 percent
chance of miscarmiage. The
chance of complicatiors such as
gestatioml diabetes is also highet

A recent study says 47
percent of frst-time mothers
over 40 have Cagsarean sections,
twice 28 marty as women in their
20s, ard their Bequency of
having a baby with a
clromosomal abnormality is
about 5 percent.

But there are abo benefils to
parenting later in life. Psychiatrists
sav matutity can be an asset in
child rearing - older parents
are mote thoughtful
patient and betier able 48
to discipline. A8 488
children grow, Al
they will start
to notice that
their parents
are different
fom others
in the

carpool But -
research shows

o e

—t Lty it S

that older parenting is generally
beneficial for chikdren, thanks to
more stable marrizges, ffnancial
security and maturity.

Healthy Dieting

Americaspends $30 billion a
year on dieting - anx the rising
star is the low~carb appraxch. A
hoge mimber of Americans ane
tessing aside the old food
pyramid to consume fewer
carbohydrates and more protein

However, wellness physician
Lisa Harri says the key to smart
eating is not eliminating
carbohydrates, but choasing
hezlthier ones such # brown
rice, brown pasta, brown bead,
and more vegetables.

She also camtions agairst
eliminating too nmch fat As
with carbohydsates, the key k to
choose good £ats - such as olive
oil ar fish oil.




Pat Robertson Teache
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Crisis And Consequences

“The United States started with a prayer
meeting, dedicating the land to God’

s T

n 1607. 120 ElghSh a 7-foot oak Croas, planted itin

settlers landed at Cape the smund. km'elt in prayer,

Henry, Virginia - justa and claimed this lzmd for the

few miles from CBN. glory of Jesus Christ. The
These intrepid voyagers made United States started with a

the dangerous trip in three
soll ships to found a new
colory in a new world.

But they had quarteled
during the long Atantic And how God hss blessed
crcssi:g. so Chaplain Robert AmericalIt’s grown big, rich
Hunt led them in two days of 21 powerful He hax watched
repentance and reconciliation. OV WS arx] guided vz Now,
they came aﬁl-nm with lmver. our mtion is in crisis.

Finally,

¥ { 1
114, FS A o |
! 4 £ ] i - el
red Bt
. T g
i 7 i

, it H’- AT 2
Claglain Ribat Ht, 20 aneastor of Bt Robextson, Jod G
seflers inpayea wthey dodicared thirhindto Godin 1602

prayer meeting - dedicating
the land to God, for the
pwpose of propagaling the
Gospel throughont the workl

W& have forsaken His
laws and His Word.
But God promises,
. “If My people, who are
. called by My name,
will humble themselves
and pray ard seek My
face and turn from
their wicked ways, then
will I hear from heaven
and will forgive their
sin and will heal their

land” (2 Cluonicles 7:14, NIV).
Orxe again, we need to
humble ourseives, repent and
ptaay. Let's ask God to renew
the covenant our brefathers
made with Himin 1607 May
God mightily use us to fulfll
the dream of those early
settlers, that the Gospel may
go forth from these shores
throughout this world!

Miracle Encounters

A Dead Man Lives

awl is a cardiac surgeon in Chennai, Indis,

and a regular viewer of The 700 Chd The

doctor’s fith has grown by watching
CBN programs and reading Pat Robertson’s
awbiography:

Recently, he was periorming a cororary
bypass on Selvarmn, a 40-year-old cardiae patient
It seemec] the operation had Giled, “He was to be
shifted out of the operating roomas 'dead on
table’ after 18 hours of surgery.” Paul wrote ina

note to Pat Roberison “As I krelt before our
Loard, the staternent fiom your book in the
prologue encouraged me: “When you are truly
walking by Eith, you are living in the middle of 2
mirxcle on the edge of disaster™

Paul szd, “In fith, I cried out to our Lord
Jesus” Amazingly, he reports, “as the patient was
to be shifted out of the operating roomzs dead,
everything changed and the patient became well”

He concluded, “It's a mraclel
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Whﬂf we Believg Page Contents

What We Belleve
what We Do

About Zola

Broadcast Shmmary
News/Announcements
Ways to Donate

Zola Levitt Ministries, Inc., is a non-profit 501(c)
organization guided by the standard of Romans 1:16 — "To
the Jew first and also to the Gentile.”

We hold to a strictly literal and inerrant Bible interpretation, salvation through Christ
alone, a soon pre-tribulation Rapture of all believers and the establishment of a
thousand-year kingdom on Earth.

The evangelism of the unbelievers and the exhortation of the believers take
precedence over all other activities of this ministry.

What We Do

We are principally a teaching and evangelistic association.

¢ Our national television program, Zo/a Levitt Presents, teaches the Bible with an
emphasis on Israel, prophecy, and the Jewish roots of Christianity.

® Our free monthly Levitt Letter newsletter gives a concise Biblical perspective
with updates on recent events in Israel.

¢ Our Institute of Jewish-Christian Studies correspondence course teaches the
Jewish roots of the Christian faith to more than 3,000 currently-enrolled
students,

® Our online store carries a large number of teaching materials.
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* We offer several tours each year to Israel, Greece and locations in the U.S.

® Zola speaks at churches, civic groups, university conferences and the like — giving
updated Middle East reports and general Bible teaching.

Zola Levitt Ministries has sent hundreds of books to the Holy Land and planted
thousands of trees throughout Israel.

About Zola

Zola is a Jewish Christian thoroughly educated in the synagogues and
brought to the Messiah in 1971, He holds music degrees from
Duquesne University and Indiana University, and an Honorary Th.D.
from Faith Bible College.

He is best known as the host of the weekly national television
program Zola Levitt Presents, and was formerly the host of two
top-rated radio talk shows — The Hear? of the Matterin Dallas, and
the nationally syndicated Zo/a Levitt Live,

Zola is also a widely published author with more than 50 books in several languages,
and the composer of some 200 spiritual songs.

Zola has acted as/lecturer and tour host on more than 80 trips to Israel, Egypt, the
arecs of the seven churches, Mediterranean islands, European capitals, etc. He formerly
taught a course on “Christ in the Old Testament” at Dallas Baptist University and
continues to give seminars at other education institutions.

Broadcast Summary

Watch Zola every Monday morning on TBN, every Sunday evening on FAM,
and every Wednesday morning on PAX. Thirty minutes of Bible teaching with an
emphasis on Israel, prophecy and the Jewish roots of Christianity.

TBN: Monday — 8:00 AM Eastern Time, 7:00 AM Central Time, 6:00 AM Mountain

2of5 5/31/2009 4:22 Ph
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Time, 5:00 AM Pacific Time

FAM: Sunday evenings — 1:00 AM both coasts, Midnight Central Time, 11:00 PM
or'2:00 AM Mountain Time

PAX: Thursday mornings — 9:30 AM both coasts, 8:30 AM Mountain and Central
Time

INSP: Wednesday — 6:30 AM & 8:30 PM Eastern Time, 5:30 AM & 7:30 PM
Central Time, 4:30 AM & 6:30 PM Mountain Time, 3:30' AM & 5:30 PM Pacific
Time

See our online TV Airing Schedule for our independent TV stations across
America.

Missed an episode? Watch it on your computer over the internet.

News / Announcements

LE R N
_i_l FANTY NAMIGATE :II{

Zola Levitt Ministries awarded 4-star rating from TR
CharityNavigator.orgl

Charity Navigator, America’s largest independent evaluator of charities, has rated
us four out of a possible four stars (a score of 61.79 out of 70).

See our entry on their site for more details.

Zola on World Harvest Network

DirecTV subscribers and C-Band Satellite viewers can watch "Zola Levitt
Presents” on Saturday evenings at 10:00 Eastern Time, 9:00 Central, 8:00
Mountain and 7:00 Pacific.

20+ million new homes are now able to tune in our weekly broadcast! DirecTV's
basic package includes the World Harvest Network (WHT) as Channel 321.

See our online TV Airing Schedule for details and our independent TV stations
across America,
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Upcoming Tours

Holy Land Experience in Orlando
Come and experience Israel in Orlando, Florida, during your winter holidays.

Zola will be leading tours at The Holy Land Experience during the weekends
of November 26-28 and December 31-January 2. This makes a wonderful
getaway for families during the helidays.

Spring Israel Tour 2005
Our spring 6rand Petra tour is set for March 13-27, Shorter packages are

availgble that omit visiting Petra, See the tour information page for more
details.

For further information on tours:
* Read more on our Travel page.
® Call Tony at (214) 696-9760 or our answering service at 1-800-WONDERS (1-800-966-3377).
¢ Click here te request information online.

Zola on Internet Radio

In addition to our TV program, Zola Levitt Presents, we carry Zola's teaching
audio cassettes and the soundtracks of his TV programs on Internet Radio.

Monday through Saturday at 9 PM Central Time:
Praise Broadcasting Network

You will find terrific praise and worship music there anytime you listen, including
some of Zola's. Whenever you're working or playing on your computer, why not let
its speakers bless you with free teaching and music?

Mailing Lists

Subscribe to our free newsletters! You will receive our Levitt Leter newsletter
and Zola's more informal Personal Letter in your mailbox each month.

Join our free e-mail mailing list. This will notify you by e-mail when we update
Zola's web site with new newsletters. You can read our Levitt Letter newsletter
and Zola's more informal Personal Letter on this website each month.
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Ways to Donate

We have a four-star rating by Charity Navigator, America's
largest independent evaluator of charities.

® Give a one-time donation
® Give a repeating donation (become a Sustaining Partner)
® Christign Wil

“And how shall they preach, except they be sent?” —Romans 10:15

Our policy is to protectour donors’ confidential information. We will not sell or
trade a donor's personal information to any other entity in existence without the
written permission of the donor.

Feel free to create links to our page at http://www.levitt.com/

We have instructions and sample linking icons.
W3~ ’;"'J“& WiC css&

Copyright @ 1997, 2004 Zola Levitt Ministries, Inc., a non-profit S01(c) organization. All rights reserved. Brief
passages may be quoted in reviews or other article. For afl other use, please get our written approval.

53112009 4:22 Ph



EXHIBIT 3

12



Before the
COPYRIGHT ROYALTY JUDGES
Washington, D.C.

In the Matter of )
)
Distribution of the 2004-2005 ) Docket No.
Cable Royaity Funds ) 2007-3 CRB 2004-2005
)
)
Testimony of

Bruce Johansen

June 1, 2009

CORRECTED October 6, 2009

DC Exhibit 2~



TESTIMONY OF BRUCE JOHANSEN

My name is Bruce Johansen. I am the former President and CEO of NATPE, the
National Association of Television Program Executives. I am aiso a former broadeast
station executive and Vice President of two nationa) syndication companies. | am pleased
to appear before the Copyright Royalty Board on behalf of the Devotional Claimants. A
statement of my background and professional experience is attached as Exhibit 1.

OVERVIEW

The purpose of my testimony is to underscore the significance of devotional
programuning to the television program industry. I will present the case that the refative
marketplace value of devotional programming in the context of the cable compuisory
royalty system has increased significantly since the early 1990s. This is evidenced by the
enhanced capacity of this program category in syndication to serve the needs of
individual broadcast television stations and cable operators. It is firther evidenced by the
significant growth of exclusive devotional content cable networks, inspired by broadcast
syndication. To support this position, I will offer an overview of the programming
industry from my perspective as a former television executive and demonstrate the core
value of devotional programming within that industry, for the years of my tenure as the

head ofa television programming trade association and thereafter.

BACKGROUND/NATPE

Once each year, since the early 1960°s, the television programming industry has come
together to buy and sell syndicated product, meet with potential advertisers, discuss
trends in the constantly-changing television business and hear about proposed regulatory
changes to the broadcast and cabie industries. These annual meetings have come to be
called “NATPE”. The acronym stands for the National Association of Television
Program Executives, a non-profit trade association created for the express purpose of

providing information and assistance to television programming professionals.



I was fortunate to have been selected President and CEO of NATPE and served in that
capacity for 11 years from 1992 to 2003. My experience in both the broadcast and
syndication sides of the industry provided the insight and inspiration to lead the
organization through some of the most challenging years of broadcast history, having
managed a small UHF television station in the Los Angeles metropolitan area and then
spearheaded intemational sales divisions for Multimedia Entertainment and Golden West
Televisicn, prominent syndication companies that pioneered the talk genre niche with
shows like Donahue, Sally Jessy Raphael, Jerry Springer, Rush Limbaugh and Woman
To Woman. Multimedia Entertainment was an independent participant in Phase II
copyright royalty proceedings for many years, securing its fair share of Program Supplier
funds. Multimedia also distributed and was credited for Gospel Singing Jubilee within
the Devotional Claimant group. With this background, I had the unique perspective on
both the buying and selling of syndicated program content.

My mandate upon taking the helm of NATPE was to oversee its diversification and
usefulness to the emerging business of cable and satellite, even cell phone technology and
the Internet, and to do so with an eye to embracing global players, not just the traditional
domestic media companies. At its peak in the early 2000s, NATPE attracted over 21,000
attendees from the world over to its annual convention, representing program producers,
program distributors, broadcast and cable networks, advertisers, talent representatives and
independent and affiliated television stations. While we did not break out attendees by
program category, I did notice an increased interest in the availability of niche programs

for sale at the conference over the span of my tenure.

Program suppliers offered programming that ran the gamut from original programming to
post-network mega hits. The original syndicated programming offered for sale to
individual stations and cable systems included scripted shows, reality programs, game
shows, tatk shows, devotional programs, ad hoc network event programs, children’s
programs, comedy specials and sports-related programs. Each of these program elements
were, and continue to be, valid, altemative opportunities for television stations across the
couniry to provide programs for different segments of the population and were licensed to

and aired in virtually every television market,



In addition to the robust programming marketplace at each NATPE conference, seminars
were offered to attendees dealing with topical issues such as proposed regulatory changes
from the FCC, new advertising opportunities, the basics of local program production and
general programming trends. Occasionally seminars dealing with specific programming
niches, such as devotional programs and other altemnatives to conventional entertainment
programs were featured. I specifically recall topics dealing with family friendly trends

and the benefits of religious programming to the local broadcaster.

SYNDICATION

In the early 1970"s, television syndication took root as the FCC laid the groundwork for
independent producers and distributors by enacting the Prime Time Access Rule (PTAR).
Up to that time, most network-affiliated local stations were individually owned and
operated and carried network-produced programs throughout much of the broadcast
schedule, Because of the new FCC ruling, prime time access, or the 3 hours leading up to
prime time, could no longer be programmed by the network and the stations were
encouraged to develop their own programming to fill the non-prime time slots. This had
no appreciable effect on independent or non-affiliated stations since they carried virtually
no network feeds. Cost realities dictated that it was far more lucrative for the stations to
purchase programs from outside sources rather than produce them in-house; hence the

birth of a robust syndication marketplace,

Fast forward several decades to the present, a time when all television stations, and
ultimately cable and satellite retransmission services, rely on syndication to fill time

periods not programmed by the networks.
There are essentially two types of syndication: off net and first run.

Off net refers to the licensing of reruns of network series. Traditionally these programs
are seripted and include such network hits as Seinfeld, Friends and Two and A Half Men.
Off net can also, however, refer to non-scripted or “reality” programs which have

enjoyed significant success in their initial network run.



First run bypasses the network: the ideas are created and developed by an independent
studio or entity, either internally or purchased from outside sources, packaged with a
talent and production team, produced in-house and then sold directly to the individual
television station or station group. Examples of this type of programming include game
shows such as Jeopardy, Wheel of Fortune and Family Feud. Other genres include court
shows such as Judge Judy and The People's Court and talk shows such as Oprah, Dr.
Phil and The Ellen Degeneres Show. Devotional programs such as Hour of Power, The

700 Club and In Touch fall into this category as well.

The revenue stream for syndication flows in a variety of ways. Generally, an individual
station, or group of stations, pays a license fee for each episode for a term of years (often

as long as 7-10). The station then sells advertising time to recoup the fee and make a

profit.

A system of barter advertising evolved in the 1980s, with syndicators exchanging
programming for a fee plus some minutes of advertising time, which the syndicator
would then resell to advertisers on a national basis, in effect creating an ad hoc network.
During my tenure with Multimedia Entertainment, we were a pioneer in barter
advertising. In some cases, programs were syndicated to TV stations for no cash, only
advertising time. This barter syndication worked well for both parties, because stations
parted with less cash (thus reducing their risks and improving cash flow}), while
syndicators had the opportunity to reap a bonus when programs attracted high advertising
value. In order to most effectively sell this advertising time, the distributor typically

needs to offer at least 80% coverage of the 212 television markets in the United States.

Another system of syndication involves long form media sales, In this case, the station
sells a block of time and the purchaser controls the content within that time period.
Devotional programming typically operates in this system, as the religious syndicators
want to assure that their spiritual content is not interrupted by, for example, beer or car
ads. While commercial syndicators find the cash or barter systems enable them to make a
profit, devotional programmers, almost universally charitable, non-profit organizations,

are not out to make a profit. That does not mean they are not seeking financial or in-kind

support for their religious and public services.



It would be surprising in any event, if the total remuneration received by Devotional
Claimants did not exceed (perhaps substantially exceed) the cost of paid time. In this
regard, the Devotional Claimants are closely aligned with barter syndicators, who make
their programming available to broadcast stations not for a license fee, but rather for the
commercial avails within the program which are then sold to advertisers on an ad hoc
network basis. In both barter and long form media sales, the syndicator exercises total
control over the content of messages within the program. However, one advantage for
devotional programmers is that, since many focus on their local and regional congregants
and audiences, they are not obliged to assemble $0% coverage of TV markets, as their
barter syndication counterparts need to in order to price advertising successfully, Instead,
they can reach discrete communities served by the broadcast signal and the cable

retransmissions without delivering an arbitrary number of homes to advertisers.

THE COMMUNICATIONS ACT OF 1996

The Communications Act of 1996 paved the way for vast changes in the broadcasting
industry. It created, among other things, a fundamental shift in ownership rules that
opened the door to consolidation in the television industry. Previously hundreds of
individual buyers and sellers negotiated with each other at conferences such as NATPE,
NAB (National Association of Broadcasters) and NRB (National Religious Broadcasters).
The NAB is the preeminent broadcast advocacy association representing over 8300
members, including radio and broadcast stations, networks and advertisers. The NRB isa
1400-member organization which hosts an annual conference that atracts any number of

companies and individuals interested in interacting with a common focus, namely to

advance Christian communications.

During the consolidation phase, station group owners Iike Hearst-Argyle, Tribune,
Gannett, Belo and Cox went on a buying spree, buying up locally-owned operations.
Practically overnight the hundreds of individual stations that were purchasers of
syndicated programming were reduced to a handful of group owners. At the same time,

the program production companies which flourished following PTAR were either
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purchased or forced out of business by the majors, namely, Sony, Warner Bros.,
Paramount, Disney and Fox. Significant compantes like King World and Multimedia

were either absorbed by the majors or ceased to exist.

Prior to 1996 most syndicated program purchases were made by the program directors of
individual television stations across the country. By and large the directors flocked to
conferences like NATPE to commit to programs being offered for future sale. For first
run, when a syndicator received a sufficient commitment collectively from these stations,
it could give the green light to its production team and produce and distribute the
programs several months later. Networks were prohibited from owning any of these
programs, so independent companies flourished. Following the Communications Act of
1996, however, and with the commitment of programs being made by essentially a
handful of customers, the syndicators lost much of their leverage and found it difficult, if
not impossible, to compete with the major studios and particularly the networks, which

were now allowed to produce and distribute product.

At NATPE, in the late 1990s and early in the new century, I noticed an increase in
attendance from stations, such as KNXT, owned by the Catholic diocese in Fresno, as

well as representatives from stations designated as “specialty” (Federal Register Vol. 72,
No. 204). As you are aware some, but not all, of the specialty stations licensed in the

U.S. are devotional. The requirement for licensing as a specialty station is only that its
schedule be dedicated to religious, foreign language and/or automated programming in
one third of the hours of an average broadcast week and one third of the weekly prime
hours. Increasingly these purchasers of programming found a highly diverse collection of
devotional-themed product being marketed at the annual conference and found an

opportunity to reach a loyal and under-served contingent within the larger audience

universe.

Devotional programs have always been a niche component at the NATPE conferences.
Exhibitors included the Wyland Group, the Seventh Day Adventist Church in North
America, the Evangelical Lutheran Church and Lightworks Producing Group. Their
programming catalogues ran the gamut from series to one-off specials, particularly for the
holidays. As is to be expected, their volume is less than the majors; nevertheless, the fact
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that they consistently attended the NATPE conference attests to the fact that they were
bona fide providers of devotional content to the broadcast marketplace and that a loyal

group of broadcasters were interested in licensing and airing their product.

ADJUNCT REVENUE

During my tenure at NATPE, I also observed a developing shift in advertising budgets
from traditional media to the Internet, with local television stations being forced to adjust
their operations and business plans. This trend has accelerated in recent years. One of
the ways broadcasters offset this loss of advertising revenue was by increasing their
reliance on paid programming, particularly devotional programming. As the market for
advertising shifts online, devotional programs became more attractive for stations, as a
guaranteed fee which has made up a greater share of a station’s revenue stream;

concomitantly, the devotional content became more prevalent in the local and distant

signal retransmission marketplaces.

While the ratings of devotional programs, often in non-peak viewing periods, were not
huge, that did not necessarily diminish the importance of the genre for local broadcasters,
or the cable/satellite operations that delivered TV signals to appreciative audiences. I
recall even back in the 1970s, when conducting Corﬁmunity Interest Surveys as a
broadeaster during license renewal time, hearing repeated requests for more programs
dealing with devotional content. These programs provided alternatives to the off-net
series and served a defined audience. From my perspective in broadcast and syndication,
the opportunity for religious program syndicators to purchase airtime and present a
program with “pure” content makes more sense and as such has been embraced by the
devotional community. Iknow from my years at NATPE that the producers and
distributors of religious content preferred to exclude interruptions and interference within

their message and were, therefore, eager to purchase the airtime and present their content

in an unadulterated manner,

Cortroborating this point is Dr. Peter Horsfield who writes in Religious Television: The

American Experience: “It was partly as a result of having to circumvent the restrictions of
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network and station control that many evangelical and fundamentalist broadcasters
developed economic independence from the networks and stations, cultivating their own
independent audience support. In this way, they claim, they are able to develop better
programs and free themselves from the demands and interference of the television

http://www.religiononline.org/showchapter.as 2title=16278&C=1582).

industry,”

The devotional programmer clearly has always had an incentive to control the content
within the framework of the program being produced and distributed. This incentive has
been a boon to many local television stations that welcome the payments for airtime, and
also a boon to CATV operators retransmitting the TV signals, whose subscribers

otherwise might protest the lack of religious fare.

EVOLUTION OF BROADCAST DEVOTIONAL PROGRAMMING

According to Stewart M. Hoover and J. Jerome Lackamp, in an article written for the

Museum of Broadcasting, devotional programmers have traditionally utilized radio and
television to expose their message to the general public; indeed, this type of programming
has been a fixture of television from its earliest years. According to Hoover and
Lackamp, in the early days of television, programs produced by the National Council of
Churches, the New York Board of Rabbis, the Southern Baptist Convention and the
United States Catholic Conference received free airtime or “sustaining time” status,

They further explain that in the 1970s, however, an entirely different type of devotional

program arose out of newly-created television ministries.

(http://www.museum.tv/eotvsection.th?entrycode#e]igionont.)

Some of those earlier incarnations include the The PTY. Club, The 700 Club, Oral Roberts

and The Cathedral of Tomorrow. During this period of transition, free airtime gradually
gave way to paid programming. The television ministries made clear they wished to

contro! the content, including advertising messages that were associated with their

programming,



Nevertheless, it would be a serious mistake to assume that broadcasters and cable
operators were not interested in reaching the audience for devotional programming, or
that these groups found no value in religious programming. Quite the contrary, when
there is a cohesive audience that is loyal to a category of programs, broadcasters and
cable operators are attracted to this base and want an association with it. Moreover, as
the devotional syndicators grew more sophisticated, they placed varied program offerings
designed to appeal to broader cross-sections of America, including scripted programming
with high production values, and lifestyle programming on social issues such as abortion,

martiage and parent counseling, health, teen and children’s programming.

From my perspective as a former broadcaster, syndicator and as head of the premiere
association representing the syndication marketplace, it became clear to me that broadcast

stations embraced the opportunity to carry paid religious programming for two very
significant reasons: 1) since they were paid for the time, there was a clear financial
benefit to do so; but equally 2) it demonstrated to the viewers that the station cared about
the diverse interests of its audience base, providing programming for the niche interests

in the broader community it serves.

EVOLUTION OF DEVOTIONAL PROGRAMMING ON CABLE NETWORKS

Prior to 1990, there were a handful of cable networks devoted primarily to devotional
programming. Some like The Christian Broadcasting Network (CBN) and Eternal World
Television Network (EWTN) began national broadcasting in the 1970s or 1980s. Others
had broadcast roots, like Trinity Broadcasting Network (TBN) and Christian Television

Network (CTN).

In the past decade, however, there has been a dramatic increase in the number of satellite-
delivered networks featuring devotional content. The current lineup is impressive and
underscores the strength of the niche for devotional programming in media in this
country. As many as 24 religious and faith-based networks are currently available via
cable and satellite, including Christian Hope Network, Christian Television Network,

Daystar Network, Eternal World Television Network, God TV, Inspiration Network,
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NRB Network, Trinity Broadcasting Network, The Church Channel, TCT Television
Network, World Harvest Television and the WORD Network. TCT was an affiliate of
TBN but split off on its own in 2006. Some are subsidiatries of TBN, which has grown to
embrace a handful of networks with more focused coverage, such as the Church Channel,
Enlace (Spanish language), JCTV for teens and young aduits and Smile of the Child TV
which launched as recently as 2006. Each offers 24 hours of non-stop devotional
programs. It is not uncommon for a particular program to air on multiple networks,

enhancing the show’s reach and reinforcing the concept that this is indeed a strong niche.

The sheer volume of available programming is impressive. Consider that 24 devotional
networks represent 576 hours per day or well over 200,000 hours of devotional
programming per year. This volume of available devotional content speaks to the
dimension of public interest in this genre. Through this programming, cable operators are
able to attract and retain subscribers by targeting a range of interests and demographics

within the broader devotional base.

I fully understand that for cable copyright royalty purposes the programs carried on these
cable networks have o compensable value. Nevertheless, I believe that the existence of
these networks have import for the Copyright Royalty Board’s considerations in the

2004-2005 royalty distribution proceeding for several reasons.

First, from the perspective of program syndication, distributors of religious programming
respond to public interest in content. There simply would not be so many devotional
networks if there was not a clearly-recognized, public interested in the programming,
That interest began and remains deeply rooted in the broadcasting of devotional content
by FCC-licensed television signals, many of whose signals are retransmitted on a distant

basis to cable systems that pay compulsory royalties, the subject of this proceeding.

Second, cable operators respond to perceived subscriber interest in content. Cable
operators would not devote significant channel capacity to program content that does not
have a subscriber base to which they can market. Making one, two, three channels of a
particular kind of programming available to subscribers can certainly meet a cable

operator’s need to appeal to a subscriber base or fulfill a cable operator’s community

10



obligation for service. But making dozens of channels of programming available tells a
vastly different story -- it means that the cable operator believes that there is a diverse,
widespread subscriber based that wants more opportunity for particular content. This is
sound business for cable operators, because it is well known that there are few elements
of American society that are more universal, yet fundamentally diverse, than religion.
There is a vast treasure trove of religious traditions in America (Evangelical Protestant,
Mainline Protestant, Catholic, Baptist, Mormon, Russian Orthodox, Jewish, Muslim,
Buddhist, Hindu, Jehovah’s Witness, to name but a few) and a growing array of programs

dedicated to these faiths are emerging.

Third, the number of devotional networks has continued to grow since 2004-2005. This
means that many of the recently established cable networks had their roots in pervasive
public interest in devotional programming demonstrated during 2004-2005. Given the
lead time needed to build a cable network (from creating the programming concept to
securing funding, to obtaining programming rights and equipment, to launching, to
obtaining CATV operator acceptance and channel space), it is clear to me that the
devotional programming landscape in the 2004-2005 petiod — a period I would add
during which America was in particular need for spiritual guidance after 9-11 and while

at war against Al Qaeda — was the catalyst for this new dynamic growth.

In sum, devotional programming has shown itself to be not simply a durable format, but

more formidably, a vital programming niche that attracts impressive and growing sources

of program production and outlets of distribution.

DEVOTIONAL NICHE HAS BEEN UNDERVALUED IN THE DISTRIBUTION OF CABLE
COPYRIGHT COMPULSORY ROYALTIES

Evidence suggests that the American religious marketplace is vigorous and focused. The
largest of the mega churches, like Joel Osteen’s Lakewood Church, TD Jakes’ The
Potter’s House and Rev. Robert Schuller’s Crystal Cathedral, draw thousands of people to

their live, weekly televised services. Devotional programming also features popular and

charismatic ministers, like Dr. Charles Stanley of In Touch Ministries and Pat Robertson

of CBN. These and other leaders and institutions employ large staffs, who actively

11



communicate with their congregations, constituents and adherents, publish books, operate
life-line and call-in centers, maintain websites, and make personal appearances. These

diverse activities complement the broadcast services and further attract and maintain a

vocal and ardent group of viewers.

As noted, cable operators are complementing devotional content available on local and
distant broadcast channels, by making many devotional cable network channels available
as well. In my opinion, this is a reflection of their appreciation of the phenomenon of the
mega church ~ the huge number of people interested in religion — as well as the fact that
devotional programmers are successfully involved in many aspects of lives and passions
of theit viewers outside broadcast time, and cable companies want to attach themselves to

some of that appeal in order to maintain existing subscribers and attract new ones.

I'am also aware that the devotional programs are often a meaningful factor in determining
which TV program service a subscriber selects or which station a viewer supports and
watches on a regular basis. In fact, I have been party to conversations with friends and
colleagues who have indicated that the devotional programs affected their decision

regarding which TV service (cable or satellite) to select,

Since cable operators understand that devotional content serves a valuable niche in their overall
operations, as highlighted above, it is timely for the Copyright Royalty Board to revalue the
contribution of devotional programming in the context of the compulsory royalty system.

Knowing that the Devotional Claimants have been awarded only slightly more than 1% of all the
cable copyright compulsory royalties for several decades, I believe devotional programming has for
too long been undervalued. By greatly expanding the devotional content offerings, cable operators
have shown they have taken heed of the developments in religious programming and have placed

enhanced value on that content, The Copyright Royalty Board should do the same.

MARKETPLACE VALUE
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Prioritizing the value of the various programming segments offered to the viewer is

difficult since numerous measurements may be used, all of which will produce different

results.

Many devotional programs are of comparable production quality to mainstream television
programs but air in less desirable time periods. When they air in prime time as either
specials or mini-series, without exception the devotional programs attract larger
audiences, particularly during holiday times. While viewing patterns are certainly fluid
and vary with respect to particular programs, I do not feel that viewing habits with respect

to program type vary materially year over year.

The CARPs, and the CRT before them, have reviewed arguments purporting that
audience share should determine “value”, while others have argued that comparing
percentages of broadcast time devoted to one segment is a better vardstick for measuring

value. Ratings and minutes do not tell the whole story.

RATINGS

The most commonly used figures for estimating audience size for television programs are
the Nielsen ratings. Nielsen conducts continuous research on a statistically representative
basis on audiences of broadcast and cable programs using a complex and often
controversial formula. These results then become the justification for advertising rates
and, ultimately, a program’s survival. But even Nielsen admits to its shortfalls and is
refining its techniques to include factors such as psychographics to attempt to better

understand the complex nature of audience composition.

Some of the problems of relying on Nielsen data include the following: differentiating
between overlapping programs and incorrectly crediting one at the expense of another,
measuring tuning activity rather than actual viewing activity, and the lack of meaningful

sample size reflecting the diversity of the community being measured.

As Dr, Horsfield points out, Nielsen ratings for syndicated programs in general may be

too low since they represent the average quarter-hour audience for each program in spite
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of the fact that some viewers may tune out in a given quarter-hour, to be replaced by
different viewers in the next quarter-hour. Religious Television: The American
Experience (http:f/www.religion-online.org/showchapter.asp‘?tit le=1627&C=1582),
Therefore, the average audience figures provided by Nielsen may be understating the total
viewing level of any given program at any given time. Horsfield further suggests that
there may be as much as two-thirds more “total audience” for a given program than there

is “average audience” at any given quarter-hour.

GROSS MINUTES

Calculating the amount of time on a broadcast schedule devoted to each program type is
simplistic and misleading. As pointed out to the CARP in the early 1990s, when
calculating the total minutes of a syndicated series on one independent station, the resuit
accounted for as many viewing minutes as ali of the sports programining on all the distant
signals. And in that same submission to the CARP, according to a one survey
infomercials were as valuable as all the Chicago Bulls games, since both attracted about
the same number of total viewing minutes. Clearly these two (of potentially
innumerable) examples demonstrate the potential for inaccurate interpretations of the

relative value of various program elements based on gross minutes.

Moreover, ratings and time as formulas for measuring value overlook one very significant
point: special interest categories of programs (such as sports and devotional broadcasts)
are coveted by intensely loyal viewers who attach significant personal value to that
programming. This fact is one that CATV and satellite operators deem critical when
identifying stations and their lineup of content to import from distant broadcast markets,
It is a compelling element in their overall viewing patterns and cannot be measured

simply by ratings or by tabulating gross minutes of airtime,

RECOMMENDATION

Viewers of devotional programming constitute what we in the television syndication
programming industry call “appointment viewers.” They are considerably more dedicated

to niche categories of content than the average viewer is to mainstream programming. As
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such they are more meaningful to CATV and satellite operators who assemble content to
appeal to niche audiences, building and maintaining their subscriber base, As the
Copyright Royalty Board develops a standard for relative valuation of specific program
types, Iurge it to weigh the impact of these viewers on the overall assessment of the
viewing public and retransmission operations, The growth of prograrnming outlets, and

the dedication and intense loyalty on the part of the viewer base for devotional content

Justifies, in my mind, this relative share.

CONCLUSION

From my professional vantage point, having served as a station manager, a syndication
executive and head of the leading trade association for syndication and program
executives, I can say with knowledge and candor that devotional programming is a
significant component of the television programming landscape. Devotional
programming serves a core, meaningful niche within not only the syndicated program and
broadcast industries, but also within the cable and satellite industries that retransmit TV
stations. Devotional program viewers represent a large, passionate, focused and
dedicated universe. Devotional programming has been an essential element of television
broadcasting since the earliest days of commercial television, and it continues to have a
growing impact on millions of viewers. Evidence of its growing influence has been
demonstrated particularly in recent years as the number of new outlets dedicated to
devotional program offerings, targeting niche audiences via cable operators have grown.
Television affiliates and independent stations now have a much wider array of devotional
program offerings from which to select. When the volume of syndicated product airing
on individual television stations, traditional broadcast and cable networks is tabulated, it
becomes clear that this segment of the programming universe is a growing force that
derives strength from a larger public base. It is time for the breadth of this programming
niche to be appreciated in the retransmission distribution proceedings. Devotional

programming serves a cleatly defined, meaningful market and its contribution should be

rewarded accordingly,
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L Bruce Johansen, declare under penalty of perjury that the foregoing testimony is true
and correct to the best of my knowledge and belief:

This 29" day of May, 2009.
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EXHIBIT 1
Biography of BRUCE JOHANSEN

Johansen grew up in the San Francisco Bay area. After two years of undergraduate study at Antioch
College, Ohio he subsequently graduated from San Francisco State University with a B.A. in Radio and
TV Communications while working at KSFR FM, KDFC FM and KFOG FM in San Francisco and
KCRA in Sacramento. Upon graduation he moved to Paris where he worked for six years as a voice-over
artist in Paris and Rome for various European studios and production companies.

Johansen retumned to the states in the 70's to work for Kaiser Broadcasting first as Operations Manager
and then as Vice President and General Manager of KBSC TV, Los Angeles. He was the youngest G.M
of a commercial television station in the United States. When the station was sold, he remained with the
new ownership for two years and managed the first over-the-air pay television operation in the states, ON-

TV, launched by Norman Lear and Jerry Perenchio.

He was then offered an equity opportunity and, as President of Cross Country Communications, Inc.,
purchased and operated an AM-FM radio station in the central valley of California, KQIQ. He sold his
position after the obligatory three years and signed on as an executive in television program distribution
sales with Multimedia Entertainment. In that capacity he oversaw west coast sales for DONAHUE,
SALLY JESSY RAPHAEL, JERRY SPRINGER and other Multimedia product.

He then moved to Golden West Television (KTLA) where he spearheaded worldwide distribution sales
for various programs including the RICHARD SIMMONS SHOW and WOMAN TO WOMAN with Pat
Mitchell. Upon the sale of KTLA to Tribune and the dismantling of Golden West Television, he returned
to Multimedia Entertainment as Senior Vice President, International Sales where he oversaw worldwide
sales activity and program development on the west coast for the Cincinnati-based media company.

In 1993 Johansen was appointed President and CEO of the National Association of Television Program
Executives (NATPE) in Los Angeles. The association was originally created as a trade association for_
television station program managers. Its annual convention provided a venue for management to acquire

syndicated television programming and discuss trends in broadcast legislation,

He expanded the membership to include intemnational participants from global media companies and grew
the non-profit association from essentially a domestic meeting venue to an international marketplace
attracting over 20,000 participants. With founder Lew Klein he expanded the association’s educational
outreach with universities around the globe and attracted new media support for the organization’s
activities. At its peak in 2003 NATPE was the premiere venue for the distribution of syndicated and
original programming for television stations, networks and cable systems across the globe. Its list of
exhibitors was a who’s who of the television production and distribution community. As head of the
association he was in an ideal position to gauge the political and economic winds of the television

program industry.

Johausen currently lives in Palm Springs, California where he shares his expertise in management and
marketing with various community organizations and consults with production and distribution

companies abroad.
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Devotional Television Viewing Ll

Devotional Television Viewing from1990 to 2005:
Implications for Cable Television Royalties

My name is William Brown. Iam Professor and Research Fellow at the Schoo] of
Communication and the Arts at Regent University in Virginia Beach, Virginia, where I served as
Dean of the School for ten years. [ am also a partner in Brown Fraser & Associates, a consulting
firm in Chesapeake, VA. My professional Curriculum Vitae is attached as Exhibit 1.

The purpose of my testimony is to discuss important changes in the nature and influence
of devotional television and its audience, focusing on their implications for the distribution of
cable television royalties. First, I will discuss the growth of the devotional television audience
during the late 1980s and early 1990s and interest in this audience among communication
scholars. Second, I will discuss the changes affecting the avidity and loyalty of the devotional
television audience and the value of devotional television programs. Third, I will discuss
implications of the expanded value of religious programming and influence of the devotional
audience on the perceived value of this market segment on the cable television industry. Finally,
I ' will comment on certain quantitative measures for assessin g the value of the devotional
television audience and its share of the cable television industry’s royalties.

L The Growth of Religious Television
A. Size of Religious TV Audience from Origin to the end of the 1980s

The early pioneers of religious television programming such as Oral Roberts, Billy
Graham, and Rex Humbard during the 1950s and Fulton J. Sheen during the 1960s paved the
way for the eventual explosion of religious television ministries during the 1970s and 1980s. By
1980, two studies (relying on data from the 1970s) conservatively placed the number of religious

television viewers at 20 million people.’ These two studies were conducted prior to the rapid
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growth of television ministries during the following decade. By 1984, the number of religious
television viewers who watched at least one hour of devotional programming a week was
estimated at 23.5 percent of all television viewers,” which (excluding children under 14) is
estimated at 43 million people. A 1985 study of electronic church programs indicated 40 percent
of television households in the U.S. were accessing devotional television programming.’ Noted
television scholar Stewart Hoover stated that “time and time again, [public} opinion polls have
found that that over 40% of Americans claim to be regular viewers” of religious television
programs during the 1980s.* Based on Anneburg-Gatllup data collected during the early 1980s,
Robert Wuthnow reported that one-third of the U.S. population had watched at least one

religious program on television in the past month.®

Television ratings data such as that provided by the A.C. Nielsen Company and Arbitron
ratings during the early 1980s, which estimated the regular number of religious television
viewers to be less than half that reported in public opinion polls,'s was analyzed in 1984 by the
Annenberg-Gallup study. This study found that ratings data is prone to underestimate the total
religious television viewing audience for severa) reasons. First, the relatively small audiences of
many of the hundreds of regional devotional programs, while cumulatively meaningful, do not
show up in large market ratings data because the individual program ratings is often less than one
percent and thus is too small for Nielsen or Arbitron to track. Second, successful daily devotional
programs, like The 700 Club, have different viewers each day. Since daily television programs
like television talk shows do not have the exact same viewers each day, a weekly cumulative
viewing audience (the total number of television viewers that watch at least one episode of a
television program) is a much more accurate measure of their viewership, rather than a rating

method which identifies a number of viewers of a specific program. In the case of audience
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research on devotional programs, when ratings data reveal that 20,000 people watched a program
on Monday and 20,000 people watched a program on Tuesday, the result more accurately means
that between 20,000 and 40,000 different people watched the program one of the two days.
While every program’s cumulative audience will always be larger than its rating-based audience,
diverse and reliable research has consistently established that the cumulative number of viewers
of religious programming materially exceeds the number of viewers predicted by ratings data.

In sum, based on the studies I have reviewed, Ibelieve it reasonable to conclude that the
cumulative monthly television audience for all devotional programming, whether Christian,
Jewish, or some other religious faith, reached 40 percent of all American television viewers by
the early 1990s. Moreover, convincing scholarship conducted during the 1970s and 1980s on
religious television viewing indicates that devotional television programs became established as
a staple of the American television diet.’

During the period of rapid growth of religious television ministries during the 1980s,
there was a great deal of academic research on religious television programming taking place,
with a strong emphasis on what became known as televangelism. A number of academic books
were published during this time as well as numerous academic studies that focused on the
growing influence of various religious television ministries. This heightened research
conspicuously declined during the early 1990s. The moral failures of certain prominent
television ministry leaders and subsequent collapse of their television ministries, particularly Jim
Bakker’s PTL and the Jimmy Swaggert Show, coupled with Pat Robertson’s unsuccessful bid for
the Republican Presidential nomination in 1988, turned scholars’ attention elsewhere,
Nevertheless, based on my own research, there appears little scholarly evidence to indicate that

the highly publicized ministry scandals of a few televangelists reduced the size or importance of



Devotional Television Viewing Fiii

devotional television viewers during the 1990s. In fact, there is substantial evidence that the
social influence of devotional television programming continued to grow during this period,
which I will explain the next discussion section.
B. Expansion of Religious Media in the 1990s

The 1990s brought increasing consumption of religious media content in the U.S.
Americans in general have reflected a strong Judeo-Christian heritage and there is considerable
evidence that the U.S. is still largely a religious nation whose current beliefs are rooted in its
past. In a study by the Barna Research Group in 1991, two out of every three Americans
described themselves as “religious” and, further, four out of five agreed with the idea that the
Christian faith is relevant to contemporary life.® Also, prayer and to a lesser extent, organized
religion, play a significant part in the lives of tens of millions of Americaris. A 1989 national
Gallup study found that 94% of American adults “believe in God or a universal spirit.”” These
and other findings indicate the extent of spirituality in the private lives of Americans. In the 1998
and 1999 Gallup studies on religion, 68 percent and 70 percent respectively of those polled

reported being a member of a church or synagogue.'°

The resurgence of spiritual themes in popular film and television during the 1990s closely
reflected a desire for spiritual media content by American consumers. One study confirmed that
religious television viewers seek to support their belief systems and fulfill a need to know
themselves better.!! This result is consistent with studies from the 1980s of religious television
viewers by Robert Ableman, which indicate that disenchantment with secular television, in
conjunction with religiosity, motivated many religious television viewers to seek out purely
religious television content.'? Hamilton and Rubin'3 confirmed the importance of religiosity as

a variable in uses and gratifications research of reli gious television and discovered that religious



Devotional Television Viewing 5]

conservatives were less likely to watch programming with sexual content than religious liberals.
Concemn for the inappropriate sexual content in television programming also emerged as an
important issue for many television viewers,'* especially religious conservatives.

Devotional television pro gramming during the 1990s was predominantly produced and
consumed by evangelical Christians, representing the themes and employing the langnage of
evangelicalism. Drawing on the work of Robert Wuthnow!® and Bobby Alexzamde:r,16 Paul
Teusner'’ explains why the popular religious television talk show is so effective in attracting

religious viewers, observing:

Religious television may be best described as the creation of a symbolic sanctuary. In its
framing of visual stimuli, it endeavors to create a religious experience for the viewer.
-..The language of religious television is experiential and emotional, and endeavors to
legitimate the religious identity of the viewer.

One of the important factors that has contributed to the growth of devotional television
programming is the rise of Pentecostalism. During the 1980s and 1990s, evangelical Christian
influence in the United States and worldwide was enhanced by an even larger Pentecostal
movement embraced by many evangelicals as well as main-line denominational churches.
Pentecostalism has resulted in the proliferation of Christian television programming worldwide.
Identified by Casanova'® as the “predominant global form of Christianity in the 21 century,” the
number of Pentecostal Christians is believed to exceed 500 million people within the last
century. ** Church scholar Dr. Vinson Synan refers to twentieth century church history as the
“century of the Holy Spirit” because of the ubiquitous emergence of Pentecostal practices in
almost every major Christian denomination and worship tradition.® Pentecostal Christianity has
experienced great growth among Latin Americans,”' fueling the desire for more evangelical

television programming among this growing audience segment both in the U.S. and in Latin

Aimerica.
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A great deal of religious television programming that endured through the 1990s carries
strong elements of Pentecostal Christianity. Janice Peck® observed that many television
ministries feature personal testimonies of physical and emotional healing, freedom from
addictions and depression, reversals of financial misfortune, deliverance from demonic
oppression, and other supernatural miracles brought about through the power of God. In addition
to offering salvation from sickness, television minjstries also offer salvation from poverty,
informing viewers how to overcome unhappiness and develop positive attitude about their
lives.” By ascertaining the needs of television audiences through market research and telephone
counseling centers, devotional television programs shifted their focus away from the heavy
teaching and preaching of the 1980s to a focus on counseling, healing, interpersonal relationships
and holistic living during the 1990s.2* The result has solidified the important place of religious
television programming in the lives of people who practice and value their religious faith and
who look to devotional programs as a source of spiritual nourishment, growth and support.

C. Religious Television in the 21* Century

Religious television pro gramming has continued to expand in the 21 century, remaining
strong in the U.S. In Barna’s 2002 U S. study, the aggregate adult audience for Christian
television programming during the past month was 90 million people - approximately the same
number who attend Christian churches in any given week.”> Bama attributed the Jong-term
strength of the religious television market into the 21° century due to the advent of cable and
satellite channels, which not only carried many of the same programs available on FCC-licensed
TV stations, but also provided more telecasting opportunities for a greater variety of devotional
programming. In 2005, a Barna study estimated that the percentage of American adults who

watched Christian television programming during a typical month to be 45% of the national
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audience, a percentage estimate relatively consistent with those from the 1990s.26 Although a
smaller percentage of the adult population watched devotional television programs on a daily
basis in the U.S., the approximately 45 percent who watch one or more devotional programs
monthly indicates that more people regularly watch devotional television programming than
attend church services in the U.8.7

I draw three important conclusions from the Barna studies for this proceeding: first, that
the cumulative audience for religious programming is, and has been, very significant and
remarkably consistent in the 40-45% range from the 1980s through the early 2000s (even as the
U.S. population grew by about 60 million people ); second, that this cumulative audience has
been consistently greater than ratings data have suggested; and third, that sophisticated
entrepreneurs in the cable industry can readily see the value of this content for attracting and
maintaining subscribers.

D. Loyalty and Avidity of the Religious Television Program Audience

A number of social science scholars who have studied the influence of devotional
television programming in the U.S. have made the argument that the size of the audience for
religious programming is not the most important factor to consider when assessing the influence
of religious programming.?® Stewart Hoover® makes a cogent argument, stating:

Simply put, the measures of viewing most often used to assess the “audience” of the

“Electronic Church” are totally inadequate to assess the depth and quality of the viewing

experience, and are thus poorly fitted to the task of explaining the overall “impact” of
religious broadcasting in any detail.

Hoover further explains that ratings data “do not tell us much about the religious significance of
these programs, neither do they tell us much about their political influence.”*® Television ratings
data only provide the most superficial level of media effects, exposure, and exposure alone is a

poor predictor of cognitive, emotional and behaviora] change.
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William McGwire of Stanford University proposed 13 levels of media effects in his
hierarchy of effects model,”! placing exposure at level 1, long-term behavioral change at level
12, and proselytizing (getting other people to change their behavior) at level 13. The social
influence of religious television programming has produced long—teﬁn behavioral change in
viewers, including the cessation of destructive health practices such as drug and alcohol abuse.*
For many religious television viewers, devotional television programs offer more than simply
entertainment or even information: they offer a community of faith through which people of faith
have anchored their self-identity.

In my opinion, this avid, loyal following will search out the programs that fill their
spiritual and emotional needs just as assuredly as they will avoid those programs that offend their
moral sensibilities. Cable operators understand that satisfying the needs of avid, loyal devotional
program viewers will redound to their systems’ benefit in terms of attracting and sustaining

subscribers.

II Changes Since 1992 Affecting the Avidity and Loyalty of Devotional Audience and
thus the Value of Devotional Television Programming

[ trace the avidity and loyalty of the devotional program audience to a series of eight
factors that have grown in importance since the 1992 copyright proceeding, the last time a
federal agency took a formal opportunity to assess the relative value of devotional programming
in the context of allocating cable compulsory royalties. Each one of these changes has important
implications for the cable television industry and the Copyright Royalty Board’s consideration of

the fair share due Devotional Claimants.

A. Increased Sex and Violence in Television Programming
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First, television has become an increasingly sexualized and violent world during the past
two decades. Studies by a number of media scholars have shown that television programs
routinely portray irresponsible sexual behavior and rarely show the negative consequences of
high risk sexual behavior.** In 2003, the Kaiser Family Foundation commissioned a study on
sexual content in television and consequences portrayed. The researchers found that 83% of the
top 20 Nielsen-rated teen television shows contained some sexual content; however, only 12% of
those programs showed the sexual risks or discussed responsibilities associated with the sexual
behavior portrayed.** Sexual content on television affects attitudes and beliefs about sex,”’ a
great concern to parents and health educators.

Recognition by the public that television is an important source of sexual information for
young people and that it influences their beliefs about sex and sexual practices has focused
increased attention on this topic within the scholarly community during the past 15 years.?®
Television’s sexual socialization, defined as the process by which sexual beliefs are established,
attitudes about sex are crystallized, and behavioral patterns are developed, is moving parents to
seek alternative television programming. Socialization that encourages engagement in risky
sexual behaviors, such as the earlier initiation of sex and engaging in sex with a number of
different partners over time has deleterious health consequences and, in my opinion, is
especially offensive to religious television viewers.

In addition to the increase in sexual content, television programs have become more
violent. The cumulative evidence that television violence is harmful, especially to children, grew
substantially during the 1990s. By the 21% century, the connection between media violence and
aggressive and violent behavior in real life had become firmly established. A 15-year

longitudinal study published by the American Psychiatric Association on media violence
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virtually ended the futile attempis by television industry executives to claim there is no evidence
that television violence is hatmful.’’ The evidence provided through many scholarly studies is
overwhelming. The National Television Violence Study is one the largest analytic studies of
content of television programming ever undertaken, analyzing 10,000 hours of network and
cable television programming over three consecutive television seasons from 1994 to 199738
Among the study’s findings was that nearly two out of three TV programs contained some
violence, which was more prevalent in children’s programming (69%) than in other types of
programming (57%), and that children’s shows featured more than twice as many violent
incidents (14) than other types of programming (6) during an hour of programming,. In addition,
the number of prime-time programs with violence increased over the three years of the study,
from 53% to 67% on broadcast television and from 54% to 64% on basic cable.®

Public concern about increased portrayals of sex and violence on television, especially by
people of faith, has motivated millions of television viewers to look to devotional television
programming. This connection was revealed by the Annenberg-Gallup study of religious
television viewers, which found that dissatisfaction with prevailing moral standards and practices
depicted in non-religious television programming was “one of the most distinctive bonds
between religious programs and their viewers.”*® Robert Abelman’s study three years later
confirmed that a major motivation for watching religious television programming is because of
the “negative perception of secular television programming” and “to obtain the spiritual guidance
and moral support not found in commercial television.”' After reviewing much of the research
on religion and television, William Fore concluded that “for most heavy viewers of religious
television, watching is both an expression of belief and an act of protest against the world of

general television.”* In my opinion, the research supports the conclusion that many viewers are
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actively seeking out programs that encourage their beliefs, rather than war against them. In this
manner, excessive sexual content and violence in television has been pushing religious
consumers to search for more family oriented and devotional pro gramming, an industry change
that intensified during the 1990s and 2000s, thus increasing the value of religious television
programs that provided non-sexualized, non-violent content alternatives and the value of that
program offering to cable system operators who want to expand choices for viewers who search
for and demand specific kinds of content.

B. Desire for Moral and Spiritual Television Content

Second, another major factor that is reflective of the avidity and loyalty of devotional
program viewership is their heightened interest in television programs with moral and spiritual
content. Evangelical ministries that broadcast television programs during the 1980s created an
appetite for family oriented programming with reli gious content in the 1990s. By 1987, Hadden®
notes that evangelical Christians “had made great strides to use media to ‘influence and reshape
American culture.”” The 1990s saw a rise of involvement by Christian leaders such as Pat
Robertson and his company, International Family Entertainment, and Lowell “Bud” Paxon and
his company, Paxon Communications, in creating entertainment television programming for
religious and family-oriented viewers.

Complementing The Family Channel and Pax TV, other networks like the Christian
Television Network, the first African-American Christian television network, Inspiration
Television, and the Trinity Broadcasting Network, began producing and broadcasting new
devotional programming and expanding their television audiences during the 1990s. The
perceived moral decay of general television pro gramming during this time made new religious

programs produced by these networks even more appealing to religious television viewers.

)
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In addition to the desire for morally and spiritually uplifting family entertainment,
religious audiences also desire overtly religious television programs. The demand for devotional
programming has grown steadily during the past two decades. As Carlton Harvey™ has observed,

Indeed, millions of viewers each week find their spiritual education, nurture and

fellowship via favorite television programs. Additionally, millions of people experience

worship via television. For huge numbers of people, both the infirm and the healthy, their

church is the television.
As many scholars note, devotional television programming has found a central place in the lives
of religious believers and in American popular culture.® In 1984, the Annenberg-Gallup study
revealed that 14 percent of the national survey participants watched religious television programs
as a substitute for going to church, and 52 percent reported the devotional programs they
watched made them feel closer to God and uplifted their spirits.*® Devotional television
programming, as noted earlier, is now a staple of the American television diet. Further, many
television church services, like Joel Osteen’s, TD Jakes’ and Rev. Schuller’s, are conducted in
huge venues — amphitheaters and mega churches. For many who grew up going to church
services, the opportunity to maintain their religious commitment by watching large communal
services preserves an important bond with their faith. The benefit of that association not only
flows to the television ministry, but also to the media outlets that enable the association. In some
measure, this may help the Board understand the value that cable operators place on devotional
content.

By 2005, George Barna found that more people use Christian media than attend religious
services in the U.S.*’ The growth of devotional television program production and distribution
continues to increase in the 21* century through global distribution networks.** Clearly, an

increased desire for moral and spiritual television content has increased the value of devotional

television programming during the past decade and a half.
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C. Hostility of Intellectual Elite toward Religious Faith

Third, the assault on religious faith in the U.S. evolved as a major public issue during the
1990s, which became commonly known as “the culture wars.”*® The polarization of political and
social views between religious conservatives and liberal progressives during the 1990s
emboldened the intellectual elite to openly seek to marginalize people of religious faith.*® During
this time, tens of millions of Americans viewed the entertainment industry as a powerful source
of corruption that assaulted many of America’s most cherished values.” The Christian faith and
evangelical Christians are often pilloried by popular entertainment programs in the U.8.>
Religious broadcasters took advantage of the perceived attacks on traditional Judeo-Christian
values and beliefs by media elites, creating television programming content designed to rebuff
such attacks. As a result, devotional programming was appropriated as an antidote to a toxic
media culture that was viewed as fomenting hostility toward people of faith.

This perceived hostility against America’s Judeo-Christian heritage and defense of that
heritage has continued to play out through the popular media in the 21*° century. Many top-
selling books on America’s social aﬁd political culture during the past ten years have been
written by media personalities, for example, Fox News’ Bill O’Reilly, former speaker of the
House Newt Gingrich, radio talk show host Laura Ingraham, and political commentator Ann
Coulter, who are seen by many as defenders of America’s traditional values. At the same time,
popular films, television programs and media personalities continue to belittle the evangelical
Christian faith. Such media-promoted cultural conflict reinforces the demand for counter-
programming, or devotional programming with social and political commentary and

perspectives. This explains why devotional programs like The 700 Club continue to attract an

avid and loyal television audience.
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D. Distrust of News Media

Fourth, since 1988, more than 50 percent of the American public believe reports in the
news media are often inaccurate, and in the year 2000, that percentage climbed to 65 percent.”® A
2001 study of news credibility ratings indicated that at best news credibility was rated as
mediocre.** Among evangelical Christians, there is substantial distrust of news media, partly
because network television news has not framed evangelical Christians in a positive light.** In
addition to believing that many mainstream media journalists misrepresent Christians and other
people of faith, religious media consumers also feel that Jjournalists, which as a professional
group have one of the lowest percentages of religious believers among any profession in the
U.8., do not have the ability to accurately report matters of religious faith. A 2008 Harris Poll
indicated 83 percent of Americans feel that major news media never reports stories about
miracles or outcomes that people attribute to God.*¢

Basic distrust of the news media’s fair treatment of religious believers has created a
strong interest in news programs that are perceived as giving fair or favorable treatment to
people of faith, such as Fox News, whose news ratings exceed other cable news media, including
CNN and MSNBC.”’ In a 2008 national online sample of more than 3,000 adult television
viewers by Harris Interactive, 92 percent of the respondents said that major news media coverage
1s frequently manipulated and has an obvious political bias.*® In the same study, 37% of cable or
satellite subscribers expressed a willingness to change their program provider in order to receive
a news channel that provided devotional content, and 24% non-cable and non-satellite
subscribers expressed a willingness to obtain service if such a channel were offered.> While this
survey was taken in 2008, it is consistent with other contemporary evidence over the last decade

that devotional content has achieved an avid, loyal following. Ihave no reason to believe that
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the results would have been any different in 2004 or 2005. Consistent with the Harris Poll
findings, other cable television experts argue that cable television viewers are seeking cable
television services that allow them to choose exactly which channels they want access to so they
can receive family-oriented and devotional programming and not receive those channels which
programming they find offensive.5

E. Desire for Political Awareness

Fifth, the political influence of devotional programming has been examined by a number
of scholars during the past 25 years. Billy Graham has had open access to every sitting U.S.
President during the past four decades.5! The executive board of the National Religious
Broadcasters have had regular meetings with senior White House representatives of the Bush
administration.®* The political influence of devotional programming is felt both in the U.S. and
abroad.®® For example, on the CBN program The 700 Club, a 1994 study found that viewers
watch the program to hear Pat Robertson’s commentary on national and international events of
the day.®* A study ten years later, focusing on The 700 Club’s content with regards to radical
Islam, confirmed this earlier finding.** A 2005 study by The Barna Group® and 2008 study by
Harris Interactive®’ for the Christian Broadcasting Network added further evidence that religious
television viewers look for political commentary on the world.

Interest in political commentary from religious broadcasters has contributed to the rise in
political influence of evangelical Christians during the 1990s and 2000s. Every major
presidential election since 1988 has considered the evangelical vote as an influential and
important political voting block.% In addition, congressional elections have also been strongly
influenced since the mid-1990s by those who uphold evangelical Christian values and beliefs,*

and this voting block makes up the bulk of religious program viewers. The central role of moral
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issues in the American political process that emerged during the 1990s was still an important
factor in the 2004 presidential election.”

F. Technology Growth and Competition

Sixth, the development of satellite technology in the late 1990s and 2000s has intensified
competition in the cable television industry, mostly to the benefit of media consumers.”" The
growing subscriptions for direct broadcast satellite services throughout the U.S. are pushing
incentives from cable television providers that will keep their subscriber base.” The competition
for subscribers means the cable industry can no longer consider devotional viewers as a given
they must fight to keep them as paying customers. Producers of devotional programming have
welcomed competition,” recognizing the advantages to both the producers and consumers of

religious television programs.

New media products and services such as Verizon’s Fios service and AT&T’s U-Verse
product are pushing the competition even further.”* Increased competition for access to
devotional programming content has strengthened the overall value of devotional programming
in the 2000s. Some services are now promoting bundled channels of devotional programming.

G. Threat of Radical Islam and the Wars in Afghanistan and Iraq

Seventh, the surprise attacks on the U.S. by radical Islamists in September of 2001 was a
dramatic point in history that launched substantial changes in social, political and military
policies in the U.S. The attacks also created a fear of radical Islam that has directly impacted the
value of the audience for devotional television programming. Following the attack, loyal
religious television viewers turned to devotional television programs to provide a religious and
spiritual perspective on the World Trade Center and Pentagon attacks and to make sense of

American’s burgeoning conflict with Islamic terrorists.” These viewers also used devotional



program call-in centers in increasing numbers for counseling, comfort and advice. Then, starting
in 2003, the wars in Afghanistan and Iraq brought the horrors and moral conflicts of war to the
American public as not previously seen for a generation. The need for spiritual support and
counseling was more intense that at any time since the War in Vietnam.

In my opinion, the awareness of the threat of radical Islam that was generated as a result
of the 9-11 attacks, especially among the evangelical Christian community, as well as the moral
and spiritual concerns engendered by the wars in Afghanistan and Iraq, increased the perceived
value of devotional programming from 2001-2005. In particular, programs providing spiritual
guidance and support, and political and international commentary from a perspective of faith
were appreciated with heightened understanding. As borne out in the Harris survey, those loyal
and avid followers of devotional programming have a measure of distrust of the traditional
media, which seeks a devotional perspective to news and events. Specifically, the Harris
Interactive poll cited earlier found that 87 percent of the sample believed “the major news media
report on radical Islam from a politically correct perspective rather than its real impact on world
peace.”’® These research results further demonstrate that devotional viewers want to hear the
perspective of religious broadcasters on the ongoing world conflict with Islamic terrorists.

H. Demographic Changes in U.S.

Eighth, demographic changes in the U.S. documented by the 1990 census and 2000
census indicate the Hispanic/Latin American and African American populations now account for
about one-fourth of all Americans.”” Latin American evangelical churches are growing in both
the U.S. and abroad,” as many Latin Americans are joining Protestant evangelical churches.”

This demographic shift coupled with the growth of the U.S. Hispanic population, which is now
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the largest minority cultural group in the U.S., is adding new viewers to the devotional television
audience.

African-American religious television viewers comprise an important segment of the
devotional audience® and they are increasing their involvement in evangelical organizations.®!
The growth of evangelical Christian ministries such as those of Creflo Dollar and T.D. Jakes are
two examples of the attraction of evangelicalism to African Americans. Nearly one-quarter of
CBN’s audience for The 700 Club is African-American.

In addition to existing minority populations, growing immigrant populations in the U.S.
are contributing to the devotional television audience. The majority of U.S. immigrants during
the last couple of decades hold to the Christian faith® and are attracted to more family-oriented
and religious television programming then the general population. The growth of the U.S.
immigrant population coupled with the strong interest in Hispanic/Latino-Americans and African
Americans in religious programming both work to increase the value of the devotional television
audience in the U.8. For cable operators seeking to secure and maintain a strong subscriber base
among those newly arrived to the U.S., having programmi'ng téilored to strongly held religious
beliefs is an essential element to a diverse and successful programming fare. The retransmission
of distant signals with devotional content serves these strongly felt needs, especially among
immigrants who may find that their local content is not as directly relevant as distantly
retransmitted programming.

IIl.  Implications of the Expanded Value of the Religious Community for Media

As noted earlier in this testimony, a number of media and religion scholars have argued

that the importance of the devotional television audience has increased during the 1990s and

2000s. Stewart Hoover, one of the most prominent among such scholars, has argued that cultural
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studies are better suited to reflecting on the social significance of people of faith and their media
use than simple quantitative studies of television viewing.®*> He notes that reducing the impact
of such programming on religious television viewers to rating points is inadequate in assessing
the programming’s social influence and intrinsic value within American culture, a point which
does not escape the watchful eye of cable operators. Michael Serazio® expresses a similar view,
explaining:

It would seem difficult to overstate the impact and influence of an American media
outlet “winning” a soul (though it remains prudent to temper those claims). Unlike, for
example, Disney’s endeavors to corner foreign markets or even U.S. public diplomacy
efforts to foment democratic change, converting loyalties to global religious broadcasters
theoretically demands one’s wallet, one’s politics, and one’s all-encompassing existential
allegiance.

As is repeatedly shown in the programming and in commentary, a substantial number of viewers
of devotional programs claim such programs have permanently changed their lives for the better,
including giving them spiritual peace, psychological health, and physical wellness.®® That
devotional programming offers this opportunity and experience for many of its viewers explains,
in no small measure, the power of the content and the loyalty of its following. While I would not
diminish the enjoyment of watching a favorite nightlimc drama or favorite baseball team, when
that experience is compared with the transformative experience of which viewers of devotional
programs can partake, with its spiritual edification, encouragement, and increased quality of life,
one can at least understand the important impact and effect of this genre of programming on its
audience.

In short, I believe the effects of devotional television programming cannot be assessed
properly outside of the context of the religious communities where people find transcendent

meaning, purpose, and identity. Devotional programming is an extension of those religious

communities. Moreover, for the elderly, the infirm, and those who are not able to attend
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traditional religious services, devotional programming is at the very heart of their religious
experience and well-being, their “symbolic sanctuary” as Paul Teusner observed. At the same
time, devotional programming also reinforces the faith, beliefs and values of those who do attend
such services. For cable operators, the value of having retransmitted religious services as a
complement to all other devotional content is clearly a plus. The ability to offer the elderly and
infirm additional opportunities to watch services in lieu of leaving their homes is a public service
that the cable operators can readily perceive enhancing their standing with paying — and
appreciative — subscribers,

IV.  Quantifying the Market Value of the Devotional Audience

The cable royalties distribution system currently in place, which allocates only slightly

more than 1% of the compulsory fees to Devotional Claimants, is not based on an accurate
measure of the relative marketplace value of devotional programming and thus should be

changed according to better marketplace value assessments.
Television is an integral part of American culture, and some would argue, at the center of
American culture.® Religion is also at the center of American culture, and the intersection of
religion and television is an important dimension in the lives of millions of Americans.
American Studies scholar Mark Hulsether”” wonders with such high percentages of Americans
who claim to be evangelical Christians who believe in the Bible (85 percent accept the Bible as
divinely inspired), “How high do these numbers have to rise before our field treats popular
religion as an integral part of United States popular culture?” The devotional audience of
American media consumers has developed into a well-established “niche market” during the
8

1990s that accounts for a substantial amount of radio, television, and print media consumption,g

and is also a major factor in the use of the Internet.” It appears that the distribution of cable
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television royalties is based on an inadequate recognition of both the size and influence of this
"niche market.” Therefore, alternative ways of assessing the relative value of devotional
television programming compared to the other programs that are retransmitted into distant cable
markets is needed.

If indeed the devotional audience is relatively undervalued, determining exactly how
much 1t is undervalued is a challenging task. Cable television is the classic example of a bundled
commodity; therefore, the task is to measure the relative value of programming which enables
cable operators attract and keep subscribers.

One methodology employed to quantify the marketplace value of the devotional audience
relies on television ratings data, which as noted earlier, materially underestimates the cumulative
number of religious television viewers and the relative marketplace value of devotional content.
Television ratings data derived from diaries and various types of meters measures exposure to
television programs, the lowest level of media effects data. Such data do not indicate whether
viewers are paying attention to the programs they watch, whether they understand the content, or
how the content affects their attitudes, beliefs and behavior. The TV ratings system has also had
serious problems properly measuring minority populations (African American and Hispanic), a
significant segment of the audience for devotional content and significant sectors of the CATV
subscriber base.” Furthermore, ratings data do not indicate the value of a cable television
subscriber.

For the cable operator, the primary concem is maintaining current subscribers and
attracting new ones. Cable television companies gain subscribers by offering a diversity of

programming to attract a broad audience. A cable television company prefers to offer a wide
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variety of programming that collectively appeals to the greatest number of subscribers, rather
than programming with the highest ratings that appeals to a narrower market.

For purposes of better allocating cable compulsory royalties to reflect the actual market
value, the alternative methodology developed by Bortz makes more sense. The Bortz
methodology seeks to quantify the market value of the distantly retransmitted devotional
programs by asking cable operators to place a dollar value on that program segment in
comparison to the value placed on other programming. This measure is more appropriate than
television ratings data because it quantifies the perceived value of categories of programming to
the cable industry which pays the compulsory royalties. The further advantage of the Bortz
measure is that it estimates the relative value of the devotional programming as a percentage of
the total market value of all programming incorporated into the CATV retransmission schedule
that CATV operators pay for. Thus, the Bortz study recognizes and more effectively measures
the “niche market” value of the devotional content.

V. Conclusion

In summary, from its origins to 2005, devotional programs have proven to be a vibrant
sector of American television culture. There are reasons for the establishment and growth of
this niche. As explained, I believe there are eight important changes in the U.S. and its
television industry that have occurred during the time period from 1990s through 2005 that have
markedly increased the value of the devotional television audience to the CATV operators who
are seeking to get and maintain subscribers. These changes, which are enumerated in my
testimony, should be closely considered by the Copyright Royalty Board as it determines the fair

distribution of cable television royalties.
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Properly considered, these results provide further credibility to the Bortz data by
explaining reasons why devotional programming is valued by both cable television viewers and
providers. The factors described in my testimony show why devotional content is a vibrant,
vital programming niche that attracts and maintains a loyal, avid audience that cable operators
not only appreciate, but most importantly value significantly. Cable television companies are
aware of their niche audiences and do not want to lose them, and thus place a value on this niche
when they answer the Bortz survey. The fact that the Bortz survey shows a higher perceived
value of the devotional audience than ratings data and growing perceived value over the last
decade is consistent with the trends provided here which explain the long-term demands for

devotional television programming that is offered by cable companies.
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behaving goodly. In D. 8. Claussen (Ed.), Standing on the promises (75-88). Cleveland,

OH: The Pilgrim Press.

Brown, W. J., & Singhal, A. (1999). Entertainment-education strategies for social change. In D.
P. Demers and K. Viswanath (Eds.), Mass media, social control and social change
{263-280). Ames, Iowa: Iowa State University Press.

Bocarnea, M. C,, Brown, W. J., & Fraser, B. P. (1999). Portrayals of post-Communist Romania
in Unites States newspapers and magazines. In M. Prosser & k. s. Sitaram (Eds.), Civie
Discourse: Intercultural, international, and global media (157-168). Stamford, CT:

Ablex Publishing Company.

Brown, W. J., & Fraser, B. P, (1998). Multicultural expressions of religious symbols. In T. M.
Singelis (Ed.), Teaching about culture, ethnicity, and diversity (pp. 215-220). Thousand

Oaks, CA: Sage Publications.

Keeler, J., Brown, W. J., & Tarpley, D. (1998). PC in perspective: Implications for joumalists. In
W. D. Sloan & E. E. Hoff (Eds.), Contemporary media issues (56-7 5). Northport, AL:

Visiot1 Press.

Brown, W. J., & Bocarnea, M. C. (1998), AIDS attitudes, beliefs, and communication behavior
inventory. In C. M. Davis (Ed.) Sexually-related measures: A compendium. Sage

Publications.

Brown, W.J., & Singhal, A. (1997), Ethical guidelines for promoting prosocial messages
through the popular media. In G. R. Edgerton, M. T. Marsden, & J. Nachbar (Ed.), In the
eye of the beholder: Critical perspectives in popular film and television (pp. 207-223).
Bowling Green, OH: Bowling Green State University Popular Press.
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Brown, W. I., & Singhal, A. (1995). Influencing the character of American television: Ethical
dilemmas of prosocial programming. In D. E. Eberly (Ed.), The content of America's
character: Recovering civic virtue (pp. 333-345), Lanhara, MD: University Press of

America, Inc.

Singhal, A., Rogers, E. M., & Brown, W. J. (1993). Entertainment telenovelas for development:

Lessons leamed. In A. Fadul's (Ed.), Serial fiction in TV: The Latin American
Telenovelas (pp. 149-165). Sao Paulo: Nucleo de Pesquisa de Telenovelas, UCA-USP.

Book Reviews

Brown, W. J. (2009). Review of Strong religion, zealous medig. PNEUMA: The Journal of the
Society for Pentecostal Studies, 30, pages in press.

Brown, W. J. (2007). Review of Two Aspirins and a comedy: How television can enhance health
and society. Journal of Communication, 57, 609-611.

Daoctoral Dissertation

Brown, W. J. (1988). Effects of "Hum Log," a television soap opera, on prosocial beliefs in
India. Dissertation Abstracts International, 50, 014, 20.

Masters Thesis

Brown, W. J. (1986). Communication technology in Third World contexts: Lessons from two

case studies in Asia. Los Angeles, CA: University of Southern California.

Books
Brown, W. Joseph (2005). Into the winds of fear. Baltimore, MD: Publish America.

Brown, W. J. (2008). Confessions from ltaly: Journal of a research fellow. Mansfield, Ohio:
Book Masters, Inc.

Academic Conference Papers and Presentations

Brown, W. J., Barker, G., & Presnell, K. K. (2008). The social impact of mediated celebrities:
Cognitive and emotional responses to the death of Dale Earnhardt. Paper accepted for
presentation to the National Communication Association’s Annual Conference, San

Diego, California.
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Strong, D. A., & Brown, W. J. (2008). Effects of a children's entertainment-education television
program in Nepal on beliefs and behavior toward people with disabilities. Paper accepted
for presentation to the National Communication Association’s Annual Conference, San

Diego, California,

Brown, W. J., & de Matviuk, M.A.C. (2007). The social influence of a sports’ celebrity:
The case of Diego Maradona. Competitive paper to be presented to the annual conference
of the National Communication Association, Chicago, Nov. 15-18, 2007.

Brown, W. I, Keeler, J., & Pfeiffer (2007). The uses of YouTube among religious on-line
media consumers. Research presented to the annual conference of the Religious

Communication Association, Chicago, Nov. 15-18, 2007.

Brown, W. J. (2007). The Use of entertainment-education for social change: Examples from
around the World. Presentation to the Virginia Association of Communication Arts
and Sciences, October 19-20, Virginia Beach, VA

Brown, W. ], & Fraser, B. P. (2007). Mediated Involvement with a Celebrity Hero:
Responses to the Tragic Death of Steve Irwin. Competitive paper presented to the
International Communication Association, May 24-29, San Francisco.

Legg, K., Bacon, C., Fraser, B. P., Brown, W. ], & Kiruswa, S. L. (2007). Visual study of the
Maasai through digital photography. Competitive paper presented to the Visual Studies
Division of the International Communication Association at the annual conference, San

Francisco, May 24-28, 2007.

Brown, W. 1., & Pfieffer, M. (2006). Mediated involvement with a celebrity hero: Responding to
the death of Pope John Paul II. Competitive paper presented to the 92™ annual
convention of the National Communication Association, November 16-19, San Antonio,

TX.

Brown, W. J., & Fraser, B. P. (2006). Utilitarian and communitarian ethical approaches to
HIV/AIDS prevention in sub-saharan Africa. Competitive paper presented to the annual
conference of the African Studies Association, November 15-18, San Francisco, CA.

Barker, G., & Brown, W. J. (2006). Cultural Influences on the News: Portrayals of the Iraq War
by Swedish and American Media. Competitive paper presented to the Annual Conference
of the International Communication Association, June 19-23, Drésden, Germany,

Brown, W. J., Kiruswa, S. L., & Frager, B. P. (2005). Promoting HIV/AIDS Prevention among
the Military in Kenya. Competitive paper presented to the Annual Meeting of the

International Communication Association, May 26-30, New York, N.Y.
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Keeler, J., & Brown, W. J. (2004). Assessing the Impact of The Passion of the Christ
Competitive paper presented to the Annual Conference of the National Communication

Association, November 12-15, Chicago.

Brown, W. ], Keeler, J., & Shen, J. (2004). Audience Responses to The Passion of the Christ.
Competitive paper presenied to the Annual Conference of the Society for the Scientific

Study of Religion, October 22-24, Kansas City.

Brown, W. J., Fraser, B. P., & Kiruswa, 8. (2004). Promoting HIV/AIDS prevention through
dramatic film: Lessons from Tanzania and Kenya. Competitive paper presented to the
Fourth International Conference on Entertainment-Education for Social Change,

September 25-30, Cape Town, South Africa.

Brown, W. J., & Fraser, B. P. (2004). Turning celebrity cap:tal into political influence: Lessons
From Schwamenegger s Gubernatorial Election in Calzfom ia. Competitive paper
presented to the Political Communication Division at the 54™ Annual Conference of the

International Communication Association, May 27-31, New Orleans.

Welch, S. R., & Brown, W. J. (2004). Post-September 11" Perceptions of Islam and the szrai of
Szlence Competitive paper presented to the Mass Communication Division at the 54"
Annual Conference of the International Communication Association, May 27-31, New

Orleans,

Smith, M. R., & Brown, W. J. (2004). World Magazine's news coverage and news agenda
sefting. Competitive paper presented to the Campbell University Confercncc on Faith and

Communication, May 15, Buies Creek, North Carolina.

Brown, W. I., Fraser, B. P., & Kirswa, S. L. (2003). Identification as a Process of Social
Change: Audience Responses to Heroes and Celebrities. Competitive paper presented to
the Rhetorical and Communication Theory Division of the National Communication
Association at the 89" Annual Meeting , November 19-23, Miami.

Brown, W. J., Fraser, B. P., & Kiruswa, S. (2003). Promoting HIV/AIDS Prevention through
Entertainment-Education: Film Intervention in the Tanzanian Military. Competitive
paper presented to the Mass Communication Division of the National Communication
Association at the 89™ Annual Meeting, November 19-23, Miami.

Keeler, J., & Brown, W. J. (2003). Who do they Trust about Religion in a Mediated World:
Are Celebrities Shaping Religious Beliefs and Practices? Competitive paper presented to
the Annual Conference of the Society for the Scientific Study of Religion,
October 24-26, Norfolk, VA,
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Brown, W.J., Fraser, B. P. (2003). Exploring the boundaries of heroes, celebrities and role
models after 9/11: Lessons from Shanksville. Competitive paper presented to the Mass
Communication Division of the Intemnational Communication Association’s annual
conference, May 24-27, San Diego, CA.

Brown, W. I, Fraser, B. P. (2003). Diffusing global culture through celebrity identification.
Competitive paper presented to the World Communication Association’s biennial

Conference, July 21-14, Stockholm, Sweden.

Brown, W. J., Fraser, B. P., Kiruswa, S., & Bocamea, M. C. (2002). Promoting HIV/AIDS
Pprevention through soap operas: Tanzania s experience with “Maisha.” Competitive
paper presented at the annual meeting of the International Communication Association,

July 15-19, Seoul, Korea.

Brown, W. J., & Fraser, B. P. (2001). Transnational Celebrity Identification. Competitive paper
presented at the 16" biennial conference of the World Communication Association, July

1-5, Santander, Spain.

Brown, W. J., Fraser, B. P., & Bocamea, M. (2001, May). ldentification with mediated
celebrities: Remembering John F. Kennedy, Jr. Competitive paper presented to the
Intemational Communication Association’s annual conference, May 24-28, Washington,

D.C.

Edwards, R. W. C. L., Reynolds, R. A., & Brown, W. J. (2000, October). An intercultural
Comparison of two styles of parental communication: American and Chinese.
Competitive paper submitted to the International Communication Association’s annual

conference, May 24-28, Washington, D.C.

Brown, W. J., & Fraser, B. P. (2001). Star light star bright: The potential of celebrity
identification for entertainment-education, Competitive paper presented to the Third
Entertainment-Education for Social Change Conference, The Netherlands, September

17-24, 2000.

Wales, L., & Brown, W. J. (2000, August). Predicting box affice receipts from film reviews and
MPAA ratings. Competitive paper presented to annual conference of the University Film

and VideoAssociation, Colorado Springs, CO, August 2000.

Bocarnea, M. C., Brown, W. J., & Fraser, B. F. (2000, July). Communist mythopoeia: Romania
doctrinal documents on edifying the new man. Competitive paper presented to Rochester
Intercultural Conference, Rochester, N.Y., July 20-22, 2000.
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Martin, G., Reynolds, R. A., & Brown, W. J. (1999, November). Individualism and Collectivism
As Predictors of Functional Roles and Communicator Style of Individual Members of
Multicultural Teams. Competitive paper to be presented to the 85™ National Conference
of the National Communication Association, Chicago, November 4-7, 1999.

Lindvall, T. R., Brown, W. I., & Fraser, B. P. (1999, November). 4 Holy Critique: Examining

Visual Translations of the Bible. Competitive paper to be presented to the 85" National
Conference of the National Communication Association, Chicago, November 4-7, 1999.

Brown, W. J., Basil, M. D., & Bocarnea, M. C. (1999, May). fnvolvement with an American
Role model: Mark McGwire's influence on public opinion toward two health issues.
Competitive paper presented to the 49™ Annual Conference of the International

Communication Association, May 27-31, San Francisco.

Basil, M. D., & Brown, W. J. (1999, May). 4 comparative analysis of multiple data sets
of identification with Princess Diana: When student samples are acceptable. Competitive
paper presented to the 49™ Annual Conference of the International Communication

Association, May 27-31, San Francisco.

Brown, W. I, Basil, M. D., & Bocarnea, M. C. (1998, July). Responding to the death of
Princess Diana: Audience involvement with an international celebrity. Competitive paper
presented to the 48" Annual Conference of the International Communication Association,

July 20-24, Jerusalem.

Keeler, J., Brown, W. J., & Elser, G. (1998, July). Attitudes and behavior regarding
religious expression in the workplace: Legal issues and implications for managers.
Competitive paper presented to the 48" Annual Conference of the International

CommunicationAssociation, July 20-24, Jerusalem.

Fraser, B. P, & Brown, W. J. (1998, July). Cross-cultural celebrity appeal: Lessons

From Elvis Presley impersonators. Competitive paper presented to the summer
conference of the National Communication Association and International Communication

Association, July 15-18, Rome.

Brown, W. J., Fraser, B. P., & Bocarnea, M. (1997, May). Media coverage of court cases and
effecis on the public: Audience responses to O.J. Simpson's criminal trial. Competitive
paper presented to the 47th annual conference of the International Communication

Association, Monireal, May 23-27.

Brown, W. J., & Fraser, B. P. (1997, May). The diffusion of "Superbook™: One of the world's
most popular entertainment-education series. Competitive paper presented to the 47th
annual conference of the International Communication Association, Montreal, May 23-

27.
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Singhal, A., & Brown, W. J. (1997, May). Entertainmeni-education: Where has it been? Where
is it going? Competitive paper presented to the second conference on Entertainment-

Education for Social Change, Athens, Ohio, May 7-9.

Piper, D. P., Keeler, J., & Brown, W. J. (1997, April). Audience involvement with “Touched by
an Angel." Competitive paper presented to the 42nd annual convention of the Broadcast

Education Association, Las Vegas, April 4-7.

Bocarnea, M. C., Fraser, B. P., & Brown, W. J. (1996). Portrayals of post-communist Romania
in United States' newsCompetitive papers and magazines. Competitive paper presented to

the Global Communication Conference, Rochester, N.Y., J uly 1996,

Brown, William I., & Fraser, B. P. (1995). Public perceptions of negative political campaigns:
Responses to the 1994 Virginia senate race. Competitive paper presented at the World
Communication Association's 13th biennial conference, July 23-27, Vancouver, B.C.

Fraser, B. P., & Brown, W. J. (1995). 4n analysis of daytime television talk shows. Competitive
paper presented at the World Communication Association's 13th biennial conference,

July 23-27, Vancouver, B.C.

Brown, W. J., & Fraser, B. P. (1995). Effects of media coverage of the O.J. Simpson Trial on.
Beliefs about the Legal System. Competitive paper to be presented to the Commumication
Law and Policy Group of the International Communication Association, Albuquerque,

May 27-31.

Gilmors, K., & Brown, W. J. (1995). White House Spin Doctors and Media Watchdogs: David
Gergen's Presidential Communication, Competitive paper to be presented to the Political
Communication Division of the Intemnational Communication Association,

Albuquerque, May 27-31.

Singhal, A., & Brown, W. J. (1995). Entertainment-education: Where it's been, where it is, and
where it should go in the future. Competitive paper to be presented to the Intercultural
and Development Communication Division of the Intemational Communication

Association, Albuquerque, May 27-31.

Brown, W. I., Fraser, B. P., & Bocarnea, M. C. (1994). The agenda-setting effects of media
coverage of the O.J. Simpson trial. Competitive paper presented to the Westem States
Communication Association, Portland, February 11-14.

Babb, V., & Brown, W. J. (1994). "Adolescents’ development of parasocial relationships through
popular television situation comedies. Competitive paper to be presented to the 44th
Annual Conference of the International Communication Association, Sydney, July 11-15.
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Basil, M. D., & Brown, W. J. (1994), A critical test of the impersonal versus differential impact
hypothesis on concern about AIDS. Competitive paper (top 3 ranking) presented to the
44th Annual Conference of the International Communication Association, Sydney, July

11-15.

Brown, W. J. (1994). Lessons learned about the entertainment-education strategy at home and
abroad. Competitive paper presented to the Southern States Communication Association,

April 6-9, Norfolk, Virginia.

Brown, W. J., & Fraser, B. P. (1993). A comparative analysis of the uses and impact of daytime
television talk shows on religious television viewers. Competitive paper presented to the
Annnal Conference of the Society for the Scientific Study of Religion, October 28-31, 1993,

Raleigh, N.C.

Fraser, B. P., & Brown, W. J. (1993), Religious research and agenda-setting: Issues of public
concern. Competitive paper presented to the Annual Meeting of the Religious Research

Association, October 28-31, 1993, Raleigh, NC.

Brown, W. J. (1993). Media and its impact on race relations. Competitive paper presented to the
World Communication Association, July 26-31, Pretoria, Republic of South Africa.

Brown, W. J., & Fraser, B. P. (1993). A comparative analysis of audience invoilvement with "The
700 Club” and other daytime television talk shows. Competitive paper presented to the 3rd

Christianity and Communication Conference, June 2-4, Virginia Beach, VA.

Brown, W. J., & Basil, M. D. (1993). Impact of the "Magic” Johnson news story on AIDS
prevention. Competitive paper presented to the International Communication Association,

43rd Annual Conference, May 27-31, Washington, D.C.

Singelis, T. M., & Brown, W. J. (1993). Collectivist communication behavior and concepts of self:

An individual-level analysis. Competitive paper presented to the Internationat
Communication Association, 43rd Annual Conference, May 27-31,Washington, D.C.

Singhal, A., Rogers, E. M., & Brown, W. J. (1992). Entertainment telenovelas for development:
Lessons learned about creation and implementation. Competitive paper presented fo the
International Association for Mass Communication Research, August 16-21, Sao Paulo,

Brazil.

Basil, M. D., Brown, W. J., & Hariguchi, G. (1992). Interpersonal communication in news
diffusion: A study of "Magic" Johnson's announcement. Competitive paper presented to the
Association for Education in Journalism and Mass Communication, August 5-8, Monireal.
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Brown, W. I, & Basil, M. D. (1992). Celebrity appeal for AIDS prevention: Lessons for Japan .
from the U.S. news media. Competitive paper presented to the Communication Association

of Japan, June 27-28, Tokyo.

Brown, W. J., & Singhal, A. (1992). Entertainment-education media: Strategies Lessons for Japan
from the U.S. news media. Competitive paper presented to the Communication Association

of Japan, June 27-28, Tokyo.

Reynolds, J. L., & Brown, W. I. (1992). An impression management theory perspective on verbal
aggression strategies. Competitive paper presented at the 62nd Annual Conference of the
Western States Communication Association, February 21-24, Boise, Idaho.

Brown, W. 1., & Facciola, P. C. (1991). Effects of media coverage on public attitudes and beliefs of
the Persian Gulf War. Competitive paper presented at the seventy-seventh Annual
Conference of the Speech Communication Association, Oct. 31-Nov. 3, Atlanta.

Brown, W. (1991). Effects of an AIDS communication campaign on attitudes, beliefs, and
communication behavior, Competitive paper presented at the 41° Annual Conference of the

International Communication Association, May 23-27, Chicago.

Brown, W.J., & Cody, M. 1. (1990). Promoting women's status through a television soap opera:
Effects of "Hum Log” in India. Competitive paper presented at the 76th Annual Meeting of
the Speech Communication Association, November 1-4, 1990, Chicago.

Brown, W. J., & Singhal, A. (1990). Ethical dilemmas of prosocial television. Compgtitive paper to
be presented at the 40th Annual Conference of the Intemational Communication
Association, June 24-29, 1990, Dublin, Ireland.

Brown, W.J. (1989). The role of entertainment television for development. Com.pet'%tive paper
presented at the 39th Annual Conference of the Intermational Communication Association,

May 25-29, 1989, San Francisco, CA.

Brown, W. J. (1988). U.S. foreign policy with Iran: Portrayals by American news papers and the
Tower Commission Report. Competitive paper presented at the 38" Annual Conference of
the International Communication Association, May 29-June 2, 1989, New Orleans, LA.

Brown, W. J. (1987). What makes's terrorist rhetoric compelling? Competitive paper presented at
the37th Annual Conference of the Western Speech Communication Association, February

17-21, San Diego, CA.
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Brown, W. I. (1987). Cultural context and national development in Japanese - American relations.
Competitive paper presented at the Communication Association of Japan's 17th Annual

Conference, Tokyo, June 1987.

Brown, W. J. (1987). Mediated communication flows during a terrorist event: The TWA Flight 847
hijacking. Competitive paper presented at the International 37th Anmual.Conference of the

International Communication Association, May 21-25, 1987, Montreal.

Non-Academic Publications

Brown, W, J. (2002, August). Captivated by stories. The Creative Spirit, 2(1), 14.

Brown, W. J., & Fraser, B. P. (2001). Using mass media to penetrate cultures for evangelism.
In W. W. Conrad (Ed.), The Mission of an Evangelist. Minneapolis, MN: Worldwide

Publications,

Brown, W. ], & Fraser, B. P. (2001, January). Hip-hop cuiture and the church. Christianity
Today, 45, 48-54.

Henrich, D., Brown, W. J., & Fraser, B. P, (1997, Febrauary-March). AD 2000.
Religious Broadcasting, p. 92.

Singhal, A. & Brown, W. J. (1995). Entertainment-education: Looking backward
and looking forward. CommDev News, 6(2), 1-5.

AWARDS AND MERITS

Fulbright Senior Scholars Program nominee (five-year recognition), August 2007

Fulbright Fellowship nomination by the Fulbright Commission, November 2006

Fulbright Fellowship nomination by the Fulbright Commission, November 2004

The Chancellor’s Award, 2003, Regent University

Who's Who in American Education, 1992 to present,

Faculty Fellow, Aug-Dec, 1989, Center for Arts & Humanities at the University of Hawaii
Awarded a research feilowship, University of Hawaii, to conduct HIV/AIDS prevention research.
Distinguished Student, 1975, 1976, 1977, and 1978, Purdue University, West Lafayette, Indiana.

Who's Who in American High Schools, 1974,
Distinguished Honor Student, 1970-1974: Watertown High School, Watertown, Massachusetts,

RESEARCH AND PRODUCTION GRANTS

2008: Awarded $5,000 from Regent University to study the use of entertainment television
to promote social change in Nepal.



2007:

2004:

2003:

2002:

2002:

2002;

2002:

2001:

2000

1996:

1993:

1592:

1990:
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Awarded $8,505 from Regent University to study and teach the use of entertainment-
education for social change at the Netherlands Entertainment-Education Foundation

in the spring and summer of 2008.

Awarded $7,600 from Regent University to study rele of the religious organizations
internationally in prometing HIV/AIDS prevention.

Awarded $2,564 from Regent University to study the use of new cormunication technology
by churches internationally,

Awarded $258,000 from the Department of Defense to produce and study the effects of
an HIV/AIDS prevention film in Kenya for the Kenyan military.

Awarded a $13,800 supplemental grant from the U.S. Department of Defense to complete
editing and distribution of Ukimwi: Adui Aliyefificha, an HIV/AIDS prevention film.

Awarded $14,850 from the Department of Defense to produce a Sawahili version of “4/DS:
The Hidden Eenemy, an HIV/AIDS prevention film for the Tanzanian Military.

Awarded a $700,000 grant with three other faculty members from the Newington-Cropsey
Foundation in New York to produce and study the effects of an entertainment-education film
to increase awareness of the role of divine inspiration in artistic creativity.

Awarded $109,9400 from the Department of Defense to produce and study the effec;ts
of AIDS: The Hidden Eenemy, an HIV/AIDS prevention film for the Tanzanian Mihtary.

Received a $1,600 grant from Regent University with Tim Wright to study the effects of live
theater on changing spiritual values, beliefs and behavior.

Awarded $2,500 from Regent University to develop a multimedia script for CD-ROM
development and for teaching CD-ROM scriptwriting in cinema-television-theatre program.

Awarded $2,500 from Regent University and $2,500 from CBN, Inc. to study the dif.fusion
of the animated television series "Superbook” in Eastern Europe and the former Soviet

Union.

Awarded a $375.00 grant from the Center for Arts & Humanities to analyze the effects of
Magic Johnson's AIDS prevention messages on the attitudes, beliefs, and behaviors of
young-adult heterosexnals.

Awarded 2 $500.00 grant from the Spark M, Matsunaga Institute of Peace for the study of
the media's coverage of the Persian Guif War.
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1989: Awarded a $3,100.00 research grant from the University of Hawaii's Research Council to
conduct research on the effects of cultural training programs on Hawaii's hotel industry.

1987: Awarded a $29,925.00 research grant by the Rockefeller Foundation with two other faculty
members and another doctoral student at the University of Southern California a to study the

effects of a television program in India.

INTERNATIONAL EXPERIENCE

Visiting scholar to the Netherlands Entertainment-Education Foundation in Gouda,
the Netherlands, March-July, 2008,
Visiting lecturer to Longido Community Integrated Programs, Arusha, Tanzania,
July 2006.
Visiting lecturer to Longide Community Integrated Programs, Arusha, Tanzania,
July 2005,
Visiting lecturer to Vanguard Ministries Leadership Training Program, Democratic Republic of
Congo, July 2003,
Visiting lectuer to Bangkok University in Bangkok, Thailand, April 1995.
Resident of Hong Kong Island, Hong Kong, 1981-1985.
Resident of Cambridge, Ontario, Canada, 1980-1981.
Resident of Saipan, Central Marianas Islands, Micronesia, 1978-1979.
Guest Speaker: Universities and organizations in the nations of J apan, Korea, Hong Kong,
Taiwan, the Philippines, Malaysia, Singapore, Indonesia, Thailand, Burma, West
Germany, South Africa, Canada, and the United States, 1979-1989. ‘
Academic Conference Speaker: Australia, Canada, Costa Rica, Hong Kong, Japan, Ireland, Israel,
the Netherlands, Spain, South Aftica and the United States.
Non-academic Conference Speaker: The Netherlands, Romania, the Philippines, Hong Kong,
Singapore, Thailand, South Aftica, the Democratic Republic of Congo, Tanzania and the United

States.

CONSULTING, TRAINING AND ORGANIZATIONAY, DEVELOPMENT

American Institute of Banking

Ameron Corporation, Honolulu, Hawaii

Baby Slings Hawaii, Honolulu, Hawaii

Bank of Hawaii

Beauty Pageants International, Honolulu, Hawaii
Belhaven College

Bituminals, Incorporated

Brewer's Yeast Company

CAM-MAC Originals, San Jose, CA
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Christian Broadcasting Network
Dole Pineapple Company

Hawaiian Electric Company

Hawaii's Department of Labor and Industrial Relations

Hawaii's Department of Health

Hope of Freedom Foundation, Bangkok, Thailand

Maui Community College

Medical University of South Carolina

Newington-Cropsey Foundation

Operation Blessing

Pacific Asian & Christian University

Parroco Production Group, Inc,

Shirokiya, Inc.

Success Media, Bangkok, Thailand

University of Califomia Medical School, Davis, CA

University of Hawaii's College of Continuing Education and Community Service
University of the Nations, Hawaii, Hong Kong

U.8. Army Corp of Engineers

United Way Hampton Roads

RESEARCH CONSULTING AND MARKET ANALYSIS

American Bible Society

Arxk Multimedia Publishing

Christian Broadcasting Network

Crossroads Community Church, Newport News
In Touch Ministries — Charles Stanley
American Center for Law and Justice
Shirckiya, Inc.

The Christian Film and Television Commission
First Baptist Church of Norfolk

Founders Village

Episcopal Renewal Ministries

Project Light

University of the Nations

Regent University

Operation Blessing humanitarian relief organization
The Founders Inn and Conference Center

TLN Chicago - Jerry Rose

United States Department of Defense

United Way, Hamptor Roads

20
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ACADEMIC JOURNAL REVIEWER

International Journal of Leadership Studies
Communication Management Quarterly
Communication Monographs
Communication Research

Communication Theory

Health Communication

Journal of Broadcasting and Electronic Media

BQOK REVIEWER

Sage Publications
St. Martin’s Press
Lawrence Erlbaum Associates

CO SERVICE

Board Member, Friends for Africa Development, 2008-present

Board Member, Africa Conservancy, 2007-present

Board Member, Earth Conservancy, 2003-present

Board Member, The Man Called Jesus International, 1999-present

Board Member, Heartbridge International, 2001-present

Advisory Board Member, New Life Minisiries International, 2003-present

Vice-President, Warrington Hall Homeowners Association Transition Board, 2004-2007
President, Vice-President, Secretary, Plantation Lakes Home Owners Association, 1994-2000
Curriculum and academic program consultant, Belhaven College, April 2006

Curriculum and academic program consultant, Oxford Centre for Mission Studies, Feb. 1995

PROFESSIONAT ORGANIZATIONS AND AFFILIATIONS

Asian Mass Communication Research and Information Centre
International Communication Association

National Communication Association

Western States Communication Association

World Association for Christian Comtunication

World Communication Association
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Before the
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TESTIMONY OF DR. MICHAEL A. SALINGER

l. Qualifications

1. My name is Michael A. Salinger. I am Professor of Economics at the Boston
University School of Management and Managing Director of LECG, a company that

provides economic analysis for legal and regulatory proceedings.

2. From July 2005 through June 2007, I took a leave of absence from Boston University
to serve as Director of the Bureau of Economics at the United States Federal Trade

Commission (FTC).

3. I joined the Boston University Faculty in 1990. Most of the courses I have taught
have been in managerial economics or statistics. I have taught economics at the
undergraduate, masters, doctoral, and executive level. I have taught statistics at the
undergraduate and masters level. As Director of the Bureau of Economics, |
designed a statistics course for antitrust attorneys. I have also taught business
history, health care economics, and health care finance. I have been faculty director
of the undergraduate business program, faculty director of the undergraduate honors
program in the School of Management, and chairman of the Department of Finance
and Economics. After returning to Boston University from the FTC, I was named an
Everett W. Lord Distinguished Faculty Scholar. Prior to joining the Boston
University faculty, I was an associate professor at the Graduate School of Business at

Columbia University.



4. My area of specialization within economics is “industrial economics” (or “industrial
organization”). [ have published on a wide variety of economic topics' and have
served on the editorial boards of both The Journal of Industrial Economics and The
Review of Industrial Organization, two journals that specialize in publishing

academic articles on industrial economics.

5. I have experience with respect to the cable television industry as a researcher,
consultant, and government official. In 1989, shortly after the Time-Warner merger
was announced, I testified before the Communications Subcommittee of the Senate
Commerce Committee about my research on vertical integration between cable
operators and pay cable services. I did various consulting assignments for Turner
Broadcasting with respect to its cable operations, including an analysis of fees cable
networks should pay ASCAP for the performance rights to music in the
programming on its cable networks. While [ was Director of the Bureau of
Economics, the Commission reviewed the transaction in which Comcast and Time
Warner acquired the assets of Adelphia Communications. I testified before the
Scnate Judiciary Committee about the Commission’s decision not to challenge that

acquisition.

6. My experience in the cable industry also includes my 1995 and 1996 testimony on
behalf of Devotional Claimants before the Copyright Arbitration Royalty Panel
(CARP) that determined the allocation of the compulsory license fees paid by cable

systems from 1990 - 1992 for retransmitting distant broadcast signals.

I Statistical theory has played a central role in some of my publications. An example is Michael Salinger,
“Standard Errors in Event Studies,” Journa! of Financial and Quantitative Analysis, Volume 27, March
1992, pp. 39-53. This article pointed cut a common error in the computation of standard errors in a type of
statistical analysis that is prevalent in the financial economics literature.



7. My affiliation with LECG started on August 1, 2007, Prior to working at the FTC, 1
was a special consultant to NERA and, before that, an academic adviser to the
Princeton Economics Group. Over my career, I have worked on a variety of

consulting assignments associated with legal and regulatory proceedings.

8. Ireceived my BA, magna cum laude and with honors in economics, from Yale
University in 1978. Ireceived a Ph.D. in economics from the Massachusetts

Institute of Technology in 1982.

9. For further details on my qualifications, see my curriculum vitae, which is attached

as Appendix A to my statement.

Il. Assignment and Main Conclusions

10. Counsel for Devotional Claimants has asked me to review the reports and analyses
submitted by Professor Joel Waldfogel on behalf of Commercial Television/Settling
Parties, Dr. Arthur C. Gruen on behalf of Program Suppliers, Dr. George S. Ford,
also on behalf of Program Suppliers, and the Bortz Survey presented by James M.
Trautman on behalf of the Joint Sports Claimants/Settling Parties and to assess their
usefulness for determining the appropriate allocation of copyright royalties paid by
cable systems for the retransmission of distant broadcast signals. More specifically,
counsel has asked me to assess the extent to which the Professor Waldfogel, Dr.
Gruen, and Dr. Ford studies and analyses confirm or contradict the results of the
Bortz survey and whether any of them might even be superior to the Bortz survey as
a foundation for allocating the copyright funds. Counsel has also asked me whether

Professor Waldfogel’s econometric study or the two Program Suppliers’ surveys



have altered my expert opinion, which I have previously expressed, that the Bortz

survey is the best available basis for allocating the compulsory copyright funds.
11. My major conclusions are as follows.

a. For at least three reasons, the Waldfogel analysis has no probative value.
First, whatever Professor Waldfogel’s regression analysis measures, it is
statistically too imprecise to be reliable. Second, Professor Waldfogel’s
use of his regression reflects a fundamental misinterpretation of what his
results would mean (if they were measured precisely enough to mean
anything). Professor Waldfogel measures a statistical relationship
between royalties paid by cable systems and the minutes of different
categories of retransmitted programming. In using the regression
coefficients as measures of the value of different classes of
programming, Professor Waldfogel implicitly assumes that the
relationship he has measured between royalties and retransmitted
programming reflects a relationship between programming value and
retransmitted programming. It does not. Rather, it reflects the
surprisingly complex statistical relationship between the amount of
retransmitted programming and the number of distant signal equivalents
(DSEs) used in the formula mandated by statute (rather than determined
in a market) for computing royalty payments. As a result, Professor
Waldfogel’s regression reflects regulation, not market value. Third, even
if Professor Waldfogel’s results did reflect a statistical relationship

between the value of programming carried by a cable system and



categories of retransmitted programming, one could not legitimately
attribute the higher values associated with particular classes of
retransmitted programming as being caused by the retransmitted
programming without controlling for variation in the value of other
programming cable systems carry, which he did not measure. Each of
these three reasons is sufficient to dismiss the Waldfogel study as being a
false measure of relative marketplace value and a fundamentally

unreliable econometric tool in this proceeding.

Dr. Ford’s survey, which measures the advertising value of different
classes of programming, does not provide information about the value of
different programming to cable operators, who do not sell advertising on
the distant signals they import. Therefore, in my opinion, it is a useless
tool for evaluating the relative marketplace value to cable operators of

distantly retransmitted, non-network programming.

Dr. Gruen’s survey of the value cable subscribers get from the different
classes of programming provides indirect evidence about the value cable
operators receive from programming. Dr. Gruen’s survey, which was
designed to parallel attributes of the Bortz survey, establishes that the
relative value cable subscribers placed on religious programming closely
resembles the value that Bortz’s cable operators placed on key program
categories, including religious programming. To the extent Dr. Gruen’s

survey is deemed reliable, it materially corroborates the survey answers



of cable operators about the value they place on programming, including

religious programming.

d. By contrast, the 2004-2005 Bortz Survey faithfully updates the one I
previously reviewed in my 1990-1992 Cable Royalty Distribution
Proceeding testimony. In my professional opinion, the Bortz Survey is
the best available approach to ascertaining the relevant marketplace
value of the different classes of programming because it asks the right

questions to the right parties.

. The Waldfogel Study

12. The Waldfogel study is the most recent of a series of econometric studies put
forward in proceedings to allocate the royalties paid by cable operators for the
retransmission of distant broadcast signals.” In general, economists are skeptical of
survey results because what people say about what they would do under various
circumstances can differ substantially from what they would actually do. In contrast,
market data retlects actual behavior. I share the concerns many economists have

about survey evidence,® but it does not follow that all regression analysis based on

* Earlier attempts are the Besen study submitted in the CARP proceeding to allocate the 1990-1992
copyright royalty payments for cable system retransmission of distant broadcast signals and the Rosston
study submitted in the 1998-1999 proceeding.

* Notwithstanding this skepticism, survey evidence is sometimes the best evidence available. Particularly
with respect to its consumer protection mission, the Federal Trade Commission sometimes relies on survey
results. My duties as Director of the Bureau of Economics included assessing the relevance of survey
results and advising the Chairman and other Commissioners based on those assessments. I have also used
survey results in my published work. See Keith A. Anderson, Erik Durbin, and Michael A. Salinger,
“Identity Theft,” Journal of Economic Perspectives, Volume 22, 2008, pp. 171-192.



market data is useful. In fact, Professor Waldfogel’s regression analysis is seriously

flawed even as a tool for confirming the results of the Bortz survey.*

13. As described above in my “Main Conclusions,” three of the problems with Professor
Waldfogel’s analysis are so fundamental that each by itself renders the study
completely unreliable as a basis for allocating the royalties at issue in this

proceeding.

14. First, even taken at face value, the results have such a large margin of error that they
would not rule out any of the plausible allocations.” Subsection A below explains

this point in more detail.

15. In addition, Professor Waldfogel misinterprets what his regression coefficients
would mean if the estimates were precise enough to mean anything (which they are
not). He estimates a statistical relationship between royalties paid by cable systems
and the minutes of different categories of retransmitted programming, holding
certain factors constant. The results indicate, for example, that an additional minute
of sports programming is associated with a higher rovalty of $2.77, whereas an
additional minute of Program Supplier programming is associated with a higher
royalty of only $0.075.° They also indicate that an additional minute of devotional

programming is associated with a lower royalty payment, although the estimate is

* Since the Waldfogel results have no value even as a validation of the Bortz results, it should go without
saying that they would not be a valid primary basis for allocating the copyright funds.

* This point would apply to what Professor Waldfogel reports about the precision of his results. As ]I
explain below, the results are even less precise than he reports.

¢ The underlying programming category data reflect three weeks of observations. To get a more intuitive
feel for the magnitudes involved, it might be helpful to consider what the coefficients imply about an
additional hour per week of a particular type of programming. To do so, all that is necessary is to multiply
the regression coefficients by 180 (because an extra hour per week would result in an additional 180
minutes over the three week period.) The coefficients imply that an additional hour of retransmitted Sports
and Program Supplier programming per week would be asscciated with a higher royalty per six-month
reporting period of $498.60 and $13.50, respectively.



16.

17.

18.

not statistically significant (even under Professor Waldfogel’s flawed calculation of
statistical significance). Professor Waldfogel interprets these regression
coefficients to mean that retransmitted Sports programming provides cable with 37.5
times (calculated as 2.77/0.075) more value per minute as does Program Supplier
Programming and that Devotional Programming provides cable operators with no

value.

To understand the flaws in this interpretation, an elaboration on why Professor
Waldfogel got the results he did is necessary. Both as a legal and (as I will show)a
statistical matter, the royalties a cable system pays depend primarily on system
receipts and the number of DSEs. Ultimately, therefore, the statistical relationship
between program category minutes and royalties must reflect some combination of
the relationship between program category minutes and receipts and the relationship

between program category minutes and DSEs.

Subsection B demonstrates that the coefficients Professor Waldfogel estimates on the
programming category minutes variables largely reflect the relationship between
programming category minutes and DSEs. They have virtually nothing to do with

the relationship between programming category minutes and system receipts.

The results in Subsection B are at the heart for the first fundamental flaw in
Professor Waldfogel’s interpretation of his results. In analogizing his regressions to
hedonic regression analysis, Professor Waldfogel assumes that the relative size of the
estimated coefficients on program category minutes reflect the relative market value
to cable operators of the different categories of programming. In fact, what they

reflect is a regulatory formula.
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20.

21

There is an additional reason why Professor Waldfogel has misinterpreted what his
results would mean (if they were precise enough to mean anything).” Suppose
Professor Waldfogel had established that systems with relatively more sports
programming had more valuable programming that resulted in higher receipts (which
he has not established and could not possibly establish because it is not true). He
could not logically attribute the higher value to the programming from the
retransmitted distant broadcast signals without controlling for the programming on
other channels carried by the cable system. As I explain in Subsection C, his
interpretation is logically equivalent to comparing the average value of three-
bathroom and four-bathroom houses and using the difference as an estimate of the
value of an additional bathroom. Without controls for the other features of four-
bathroom houses that are likely to make them more valuable than three-bathroom

houses, such an interpretation is deeply flawed.

A. Extreme Imprecision of Waldfogel Results

Professor Waldfogel’s regression resuits are based on regression analysis using data
from four reporting periods spanning two years. Perhaps the simplest way to sec that
Professor Waldfogel’s regression would be an unreliable basis for allocating

royalties is to consider Tables 1 and 2.

Table 1 shows Professor Waldfogel’s results using the entire sample period as well

as the results from estimating the same regression separately for 2004 and 2005.%

" I reiterate that they are not.
¥ Here, the “same regression” means using the same variables.



Table 1
Instability of Professor Waldfogel's Regression Results

Entire Sample 2004 2005 2004-2005 %
0 @ ) @
Program Suppliers 0.075 ** 0.111 ** 0.032 -71%
(0.037) {0.047) {0.055)
(2.04) {2.35) {0.58)
Sports 2,770 * 2.700 »* 3791 * 40%
{0.989) 1127} (2.185)
(280) (2.40) (1L74)
Commercial TV 0.256 * 0.152 0.329 116%
(0.141) (0.176) {0.216)
(1.82) (0.87) (1.52)
Public Broadcasting 0.042 0.001 0.081 7247 %
{0.043) {0.046) (0.072)
{0.96) (0.02) {113)
Devotional -0.067 -0.058 -0.094 63%
{0.123) {0153) 0.191)
{-0.54) {-0.38} {-0.43)
Canadian 0.282 ** 0.355 * 0.221 -38%
(0124) {0.207) {0.140)
(2.28) {172) {1.58)
Low Power -0.115 -0.148 -0.099 -33%
{0.334) (0.446) {0.496)
{0.34) (-033) {-0.20)
Mexican 0.886 ** 1.470 *+* 0.452 -69%
{0.413) {0.308) (0.404)
(215) 4.77) (112)
Lagged Subscribers 0.864 *** 0.830 ™ (.892 =+ 7%
(0.029} (0.038) (0.044)
(29.48) (2214) (20.29)
R-squared 0.75 0.75 0.75
Standard Error 37,491 33,5% 41,301
Cbservations 4,954 2,604 2,350

Notes: Columns (1) - (3) report regression results for the entire period, the 2004 sub-period, and the
2005 sub-period respectively. The dependent variable is royalty payments. The independent
variables are same as those in Table 2 of Dr. Waldfogel's Report {with the exception that the two sub-
period regressions leave out the accounting period indicator variables that are included in the whole
period regression). (Column (1) is a reproduction of Dr. Waldfogel's results) The Table reports only
the results for the coefficients on the programming minutes variables and the lagged subscribers
variable. See Table Bl in Appendix B for the full set of regression coefficients. Column 4 reports the
percentage difference between the coefficients in column 3 and column 2. The values below each
estimated coefficient are the coefficient standard error estimated with the same technique used by Dr.
Waldfogel and the implied t-value, respectively. (See, however, the critique of Dr. Waldfogel's
methodology for estimating standard errors in the text.) A single asterisk, double asterisks, and triple
asterisks indicate significance at the 10%, 5%, and 1% significance levels respectively.
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22. Crucially, the results are not stable across the sub-periods. In Table 1, the estimated

coefficient on the Program Suppliers minutes variable is nearly three times as large

with the 2004 data as with the 2005 data (0.111 versus 0.032). The estimated

coefficient on the Commercial TV minutes variable is more than twice as large with

the 2005 data as with the 2004 data (0.329 vs. 0.152). The coefficients on Public

Broadcasting minutes differ by a factor of 80 between the two years (0.001 and

0.081). Even the coefficients on the Sports minutes variable differ substantially

between the two years.

23. Table 2 shows the royalty allocation implied by the three regressions using Professor

Waldfogel’s methodology.

Table 2
Instability of Shares From Professor Waldfogel's Methodology
Entire Sample 2004 2005 2004-2005 %

) @ 3 )
Program Suppliers 24.7% 354% 10.2% -71%
Sports 42.3% 474% 45.1% 5%
Commercial TV 22.8% 12.9% 292% 127%
Public Broadcasting 6.8% 0.2% 12.9% 7303%
Devotional 0.0% 0.0% 0.0% N/A
Canadian 3.5% 4.1% 25% -38%
Low Power 0.0% 0.0% 0.0% N/A
Mexican 0.1% 0.1% 0.0% -66%

Notes: Column (1) reports results from reproduction of Professor Waldfogel's Table Y. Columns 2 and 3 report the resulls from
the same methodology applied to the 2004 and 2005 sub-samples, respectively. Column 4 reports the percentage difference

between the coefficients in column 3 and column 2.

24. Table 2 shows that the large differences in the estimated regression coefficients

between 2004 and 2005 give rise to large differences in imputed shares. The

Waldfogel methodology would give program suppliers a 35.4% share for 2004 data

and only a 10.2% share for 2005. Much of the difference would go to Commercial

11



25.

26.

TV, which would receive a 29.2% share for 2005 using the Waldfogel methodology
but only a 12.9% share for 2004. The Waldfogel methodology would give Public
Broadcasting a paltry 0.2% for 2004 and a robust 12.9% for 2005. These results are
totally inconsistent with a theme of the Settling Parties, namely that the marketplace
value of the programming did not change substantially from 1998-99 to 2004-2005.
Certainly, to my knowledge, no evidence was presented of dramatic marketplace

factors supporting a dramatic difference in share between 2004 and 2005.

While Tables 1 and 2 provide an intuitive illustration of the instability of the
allocations implied by Professor Waldfogel’s methodologies, that instability is
evident just from Professor Waldfogel’s reported results. Because the data used to
estimate regressions are subject to random variation, the parameters in a regression
are themselves random. The regression coefficients should be understood as a “best
available estimate.” But “best” is not necessarily “very good.” In evaluating a
regression equation, one needs to consider not only the coefficients or “best
estimate” but the entire range of plausible estimates. The appropriate approach for
doing so is to construct “confidence regions” based on the estimated coefficients and
their associated standard errors. The standard error associated with each coefficient

is a measure of the imprecision of the coefficient estimate.

To construct a 95% symmetric confidence region for a coefficient, one multiplies the
coefficient standard error by 1.96 and both adds and subtracts the resulting value to

the estimated coefficient.” For example, using the entire sample, the coefficient on

? The width of a symmetric 95% confidence interval for a regression coefficient is always the product of the
standard error of the parameter and a scaling factor that is typically about 2. The exact scaling factor (1.96

12



the Program Suppliers minutes variable is 0.075 with an estimated standard error of
0.037. Multiplying 0.037 by 1.96 gives 0.073. Both adding and subtracting this
value from the estimated coefficient gives a 95% confidence interval 0.002 to 0.148.
Note that the estimated coefficients for 2004 and 2005 of 0.111 and 0.032 both lie
well within the confidence region estimated from the entire sample.'® The same
points apply to the coefficients on Commercial TV and Public Broadcasting. Using
the results for the entire sample, the 95% confidence region for the coefficients on
the Commercial Broadcaster minutes variable is from -0.020 to +0.532. The values
estimated from the 2004 and 2005 data of 0.152 and 0.329, respectively, lie well
within that range. For the coefficient on the Public Broadcasting minutes variable,
the 95% confidence region is -0.043 to 0.126, a range that comfortably includes the

0.001 coefficient estimated for 2004 and the 0.081 coefficient estimated for 2005.

27. Because of the imprecision of the Waldfogel evidence as measured by the standard
errors of the coefficients, any resemblance of the shares implied by the regression
equation and the Bortz coefficients is at best merely a coincidence. Had purely
random factors attecting the data turned out differently, the results could easily have
implied shares dramatically different from the Bortz shares. If the Judges accept this
methodology as being relevant for its allocations, they should anticipate that results

in future years will imply shares much different from the Bortz survey (or any other

in this case) depends on the number of “degrees of freedom,” which in furn depends on the number of
abservations and the number of variables included in the regression.

' The importance of this point is that it refutes any argument that the imprecision revealed by comparing
the estimates from different years of data arises because of the smaller sample sizes that result from
splitting the sample in half. The variation observed between the two years is well within the range of
plausible parameter values that could be estimated using the entire sample period. (Moreover, as I discuss
below, using two years data from the same systems does not make the estimates much more precise than
the estimates based on one year of data.)

13
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29.

30.

credible methodology that might be put forward) even in periods when there would
be no other reason to suspect a market change significant enough to warrant a

substantially different allocation.

While the instability of the results across periods is the main point to take from Table
1, several additional points about Professor Waldfogel’s results and Table 1 are
worth noting.

1. Additional Comments on Professor
Waldfogel’s Regression results

Various aspects of Professor Waldfogel’s results might initially seem to create the
appearance of statistical validity. In fact, however, any such appearance is an

itlusion.

The first aspect of the results that might seem to suggest some statistical validity to
Professor Waldfogel’s regressions is that the over-all statistical fit of the regression
appears reasonably good. The R-squared value of (.75 means that the model
“explains” 75% of the variation in royalties paid by cable systems. As Professor
Waldfogel pointed out in his oral testimony, one must be careful about drawing
inferences from the level of R-squared. But even if one could use the fit of the
model to inform one’s assessment of its statistical validity, the over-all fit of the
model says nothing about the statistical properties of the individual coefficients that

Professor Waldfogel takes as estimates of programming value. "’

"' An analogy illustrates the point. Suppose one had data on the number of wins for each Major League
Baseball team in a season, the number of runs it scored, the number of runs it allowed, and the average

height of ushers working at the team’s stadium. Suppose one then used those data to run a regression in

with the number of wins as the dependent variable, and runs scored, runs allowed, and average usher height

14



31. The vast majority of the explanatory power in the regression comes from the
subscriber variable. The cable systems in the data set vary substantially in size.
Bigger systems pay higher royalties. While intuitive, the point is evident in the
formal statistics. In addition to the program category minutes variables, Table 1
reports the coefficients on the number of subscribers (“Lagged Subscribers™).'? The
t-statistics on the subscriber variable are approximately 10 times the t-statistic even
on the Sports minutes variable (the most significant of the program category minutes
variables). (The t-statistic on a coefficient can be interpreted as reflecting the
additional explanatory power added by the associated variable). All the other
variables combined (including such obvious measures as the indicator variable for

paying 3.75% royalties), add relatively little explanatory power. 3

32. The second aspect of the Professor Waldfogel’s results that might create the illusion

of statistical validity is that he reports that the coefficient he estimates on the Sports

as independent variables. Because runs scored and runs allowed likely have substantial statistical power in
explaining the number of wins, the R-squared statistic in the regression might be reasonably high. That
would not in any way provide evidence that usher height has anything to do with the number of wins.

* Professor Waldfoge! uses lagged subscribers rather than subscribers in his regression. The apparent
reason for doing so is to take lagged subscribers as an exogenous measure of system size and then to allow
for the possibility that attractive programming could create value by increasing the number of subscribers.
The use of lagged subscribers rather than subscribers does not have a material effect on Dr. Waldfogel’s
results. Asa technical matter of econometrics, the lagged subscribers variable is not exogenous because
the errors in the model are correlated across cable systems over time.

* The estimated coefficient of 0.864 in the full sample means that in comparing systems that have the same
value for the other variables included in the regression, systems with more subscribers pay higher royalties
on average than do systems with fewer subscribers. More precisely, the estimate indicates that the
additional royalties paid by larger systems (for a six-month period) are, on average, higher by $0.864 per
additional subscriber. It should come as no surprise that systems with more subscribers pay higher
royalties and the magnitude of the coefficient also conforms with common sense. One might expect the
coefficient on the number of subscribers to equal the average royalty per subscriber. The average royalties
per system are $43,533 and the average number of subscribers is 36,673, which implies an average royalty
of $1.19, which is greater than the estimated coefficient of 0.864. The main explanation for the difference
is that royalties per subscriber are lower for larger systems in large part because, on average, larger systems
have fewer DSEs than do small systems. Note that in distinct contrast to the coefficients on the
programming category minutes variables, the parameter estimated on the subscriber variable is stable over
time and very precisely measured. The estimated coefficient on the subscriber variable provides an
example of the sort of regression result that lends itself to a meaningful and valid interpreation.
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minutes variable is significant at the 1% level and that the coefficients he estimates
on the Program Supplier, Canadian, and Mexican minutes variables are significant at

the 5% level.

33. Firstofall, in all likelihood, none of the coefficients on the program category
minutes variables is statistically significant. Professor Waldfogel’s assessment of
statistical significance is based on his estimated t-statistics. With a sample as large
as Professor Waldfogel’s, a t-statistic with an absolute value greater than 1.96 means
that the associated coefficient is significant at the 5%, and a t-statistic with an
absolute value greater than 2.58 means that the associated coefficient is significant at
the 1% level. The t-statistic is computed as the coefficient divided by the associated
standard error. As large as the reported standard errors are, however, Professor
Waldfogel has underestimated them probably by a factor of nearly 2. In estimating
standard errors, Professor Waldfogel has assumed that his sample consists of 4,954
observations that are independent of each other. Such an assumption might be
tenable if he had observations on 4,954 different cable systems. He does not,
however. Rather the sample consists of approximately 1,250 different systems with
four observations for most of the systems. Because the observations for a single
system over time are highly correlated with each other, his effective sample size is
much closer to 1,250 than to 4,954.'* Since the standard errors are inversely

proportional to the square root of the number of observations when all observations

"I have computed the correlations across cable systems of the residuals from Professor Waldfogel’s
regression for all six pairs of sample periods. The possible values of the absolute value of the correlation
range from 0 to I, with 1 indicating perfect correlation (meaning a perfect linear relationship) and 0
indicating that the variables are perfectly uncorrelated. The range of the correlations was from 0.815
{between the 2004-1 and 2005-1 accounting periods) and 0.941 (between the 2004-2 and 2005-2
accounting periods).
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34.

35.

are independen, the true standard errors are likely nearly twice as large as reported
and the t-statistics are roughly half what Professor Waldfogel estimates. Proper
calculation of the standard errors would likely lead to the conclusion that none of
the coefficients on the program minutes variables is significant at conventional

levels.

Even if the coefficients on some of the programming minutes variables were
statistically significant, the importance of the conclusion would be extremely limited.
The term “statistical significance” can be as different from the common English
meaning of “significance” as the term “shoe tree” is from the word “tree.” If
Professor Waldfogel were correct that some of the coefficients he has estimated on
the program category minutes variables were statistically significant, all that would
mean is that we could be confident that they are not 0 (or negative). No party to this
proceeding has suggested, however, that the value of sports programming or program
supplier programming is 0, so statistically ruling out 0 does nothing to resolve the
points of dispute. Moreover, demonstrating that the results are statistically
significant would not validate Professor Waldfogel’s interpretation of the results as

reflecting program value.

The criticisms of Professor Waldfogel’s claims about the statistical significance of
the coefficients on the programming variables apply equally to his assertion that he
can statistically reject the share Bortz respondents gave to Devotional Programming.
With a proper estimate of the standard errors, he could not reject a coefficient on the
Devotional minutes variable that, using his methodology, would imply that

Devotional claimants should get their Bortz share. Even if he could statistically
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37.

reject such a value (which he cannot), his insinuation that the result would imply that
the Judges should reject the Bortz share for Devotional Claimants would still rest on
the validity of his interpretation of the regression coefficients as reflecting the value

of different types of programming on retransmitted broadcast signals (which they do

not). 13

I now turn to an elaboration of why such an interpretation is invalid.

B. Professor Waldfogel’s Regression Coefficients are Not
Hedonic Measures of Program Value

In his written report as well has his oral testimony, Professor Waldfogel suggests that
his regression is or is at least closely related to what economists refer to as a
“hedonic” regression. To understand why this interpretation is not valid, it is useful
to understand why Professor Waldfogel got the results he got. The analysis will
proceed in three steps. The first is to estimate a statistical model of the royalty
formula. It will confirm as a matter of statistics what we should expect as a matter of
law. Most of the variation in royalties can be attributed to three factors: the number
of DSEs, system receipts, and an indicator variable for whether the system pays
3.75% fees. This model provides the foundation for estimating statistical models
with system receipts and the number of “Effective DSEs” as dependent variables.
The second step is to run the regression of system receipts on Professor Waldfogel’s
explanatory variables. The results demonstrate that the key features of the

relationship Professor Waldfogel estimates between royalties and program category

15

I further note that not even if Professor Waldfogel’s estimated standard errors were correct (which they

are not) and his methodology were conceptually sound (which it is not), he could not rule out a share for
Devotional Claimants that would exceed substantially the percentage allocation they received in earlier
proceedings.
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39.

minutes do not reflect the relationship between program category minutes and
receipts cable systems receive in the market. The final step is to estimate a
regression of DSEs on Professor Waldfogel’s explanatory variables. The results
indicate that the key features of the relationship Professor Waldfogel estimates
between royalties and program category minutes does reflect the relationship

between program category minutes and DSEs as computed by a regulatory formula.

1. Statistical Estimate of Royalty Formula

Under the compulsory license for retransmitted broadcast signals, the royalties a
cable operator pays depend on the number of DSEs and system receipts. The exact
relationship is more complicated than a single percentage of system receipts. A
Form 3 system must pay for at least one DSE even if it retransmits less than one.
The percentage paid for the first DSE is different from the percentages paid for
subsequent “allowed DSEs.” A cable operator has to pay 3.75% of receipts for
signals beyond the “allowed DSEs,” and the number of “allowed DSEs” varies
across systems. Still, an equation that one might expect to provide a reasonable

approximation of the royalty formula is:
(1) R=b, 8% Dhp»

where R is royalties, S is system receipts, D is the number of “Effective DSEs,” and
I37s1s an indicator variable that equals 1 for a system that pays 3.75 fees and 0 for

systems that do not,

In equation (1), the explanatory variables are multiplied by each other. In a linear

specification, the variables are added to each other. While the linear specification is
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more familiar, it makes little sense in this application because adding the effects of
the various explanatory variables imposes the implicit assumption that the effect of
each explanatory variable on royalties is independent of the other variables. For
example, it would mean that the additional royalties a cable operator would have to
pay when it increases the number of DSEs would be the same regardless of system
size, or that the additional payments due to adding a subscriber or raising the price of

basic service would be independent of the number of DSEs. '®

40. The standard approach to estimating an equation like (1) is to do so in logarithmic

form:

(1) InR=Inby+b InS+b,InD+Inb, I,

While arguably somewhat more complex mathematically than a linear specification,
the use of this “functional form” is a completely standard technique in econometrics
and virtually all econometricians would consider this logarithmic (or multiplicative)
specification to be superior to a linear specification for this application. Not only

does it make more sense, but it also has better technical econometric properties.'’

41. Table 3 reports the estimates both for the full sample and for each year separately.

'® The problems with a linear specification for equation (1) apply equally to Professor Waldfogel’s
regression. His model assumes that the relationship between an increase in program minutes and royalties
is independent of system size, which makes no sense. This is yet another problem with the Waldfogel
study, albeit one that is less fundamental than the three highlighted in this report.

7 Specifically, with data that range over such a large scale, a common problem is “heteroskedascticity.”
{The problem arises because the “residuals” tend to be larger for the larger systems.) Professor Waldfogel
testified that he worried about and attempted to correct for heteroskesticity in his estimate of standard
errors, In many cases, likely including this one, heteroskedasticity is a less prominent feature of the data
after a logarithmic transformation and therefore may eliminate the need for an inherently imperfect
heteroskedasticity correction.
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Table 3

Statistical Estimate of Royalty Formula

Entire Sample 2004 2005 2004-2005 %
@ 2 3 @
Receipts (In) 0.979 == 0.980 *** 0.977 =+ 0%
0.0049 {0.005) {0.005)
27653 (197.91) (192.58)
"Effective" DSE's (in) 0.776 *** 0.784 ** 0.767 *=* 2%
{0.015) (0.020) (0.022)
(5209 (39.18) (34.50)
3.75% Indicator 0.485 0.507 *+* 0.461 ** -9%
{0.014) {0.020) (0.020)
(34.08) (25.08) (23.05)
Intercept 4.348 ** -4.371 v -4.308 *** -1%
{0.051) 0.071) (0.074)
{-84.86) (-61.61) (-58.02)
R-squared 0.95 0.95 0.9%
Standard Error 0.24 024 02
R-squared 0.83 0.80 0.8
(untransformed data)
Observations 5142 2,729 2413

Notes: Columns (1) - (3) report regression resulis for the entire period, the 2004 sub-period, and the 2006
sub-period respectively. The dependent variable is the natural logarithm of royalty payments. The
independent variables are the natural logarithm of receipts, the natural logarithm of "Effective DSEs," and
a dummy variable that equals 1 for systems that paid a 3.75% royalty in the accounting period and 0 for
those that did not. "Effective DSEs" are actual DSEs or 1, whichever is higher. To provide a valid basis of
comparison with Table 1, the second to last row reports R-squared based on Royalties (rather than the
logarithm of Royalties). The untransformed regression uses the same observations as the regression in
logarithms (i.e., those observations where all transformed variables are positive). A single asterisk, double
asterisks, and triple asterisks indicate significance at the 10%, 5%, and 1% significance levels respectively.

42. The results in Table 3 provide a stark contrast with the results in Table 1. The results

for the two years are virtually identical to each other and to the results for the full

sample. The likely explanation for the stability of the results is that the equation

reported in Table 3 captures a real and stable relationship among the variables in the

data.
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43,

44.

45.

Another major difference between the results of Tables 1 and 3 is the significance of
the variables.'® All the coefficients are estimated very precisely. In the full sample,
the coefficient on the natural logarithm of subscribers is 0.979 with a standard error
of only 0.004, implying a 95% confidence interval of 0.971 to 0.987. While the
estimates of the other coefficients are not quite as precise as the estimate of the
coefficient on the number of subscribers, they are substantially more precise than the

coefficients on the category minutes variables in Professor Waldfogel’s regression.

Because the standard errors of the coefficients are so small relative to the coefficients
themselves, the reported t-values substantially exceed those on the program category
variables in Professor Waldfogel’s regression. As explained above, the mere fact
that some coefficients are statistically significant (based on conventional standards of
significance, such as 5% and 1%) in a regression is not sufficient to demonstrate that
the regression is reliable. Table 3 illustrates the sort of significance levels that can
arise when one estimates a convincing relationship with a sample as large as the one

underlying Professor Waldfogel’s regression.

There can be little doubt about the proper logical interpretation of the regressions
reported in Table 3. They reflect the formula for computing royalties. The basis for
this conclusion is not just that (1) the variables are the ones that we know enter the
formula and (2) the functional form reflects the actual formula as well. In addition,

the estimated coefficients are about what one would expect based on the formula.

' I have not corrected the standard errors for the correlation in the residuals across systems over time.
However, even if the standard errors are twice as large as [ have estimated and the t-values are only half the
reported values, the variables are highly significant by any standard.
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46.

The estimated coefficient on the logarithm of subscribers is very close to 1.'* The
estimated coefficient on the logarithm of the number of “Effective DSEs” is positive
but less than 1, as one would expect. An estimated coefficient of I would mean that
for a system of a given number of subscribers (and setting aside, for the moment,
3.75% fees), royalty payments would be directly proportional to the number of
DSEs. However, because the royalty rate for the first DSE is greater than the royalty
rate for subsequent allowed DSEs, royalties increase less than proportionately with
the number of DSEs. To be sure, the statistical model does not match the regulatory
formula perfectly. The constant term of -4.35 implies that the royalty rate for
systems with 1 DSE would be 1.3%, which is slightly above the actual rate. The
coefficient on the indicator variable for systems paying 3.75% royalties indicates that
systems that do pay such royalties pay approximately 65% more than they would if
all their DSEs were allowed. That estimate is probably somewhat lower than the
reality. However, these differences are quite plausibly attributable to the fact that the
multiplicative specification, while far superior to a linear specification, is a

simplification of the actual formula (as is appropriate in constructing a model).

The results reported in Table 3 have the two key features that make the results
reliable. First, the parameter estimates are highly precise. Second, there is no doubt
about the proper logical interpretation of the statistical facts. Professor Waldfogel’s

regression has neither of these features.

' The precision of the estimates is so great that the estimates are actually statistically significantly different
from 1. As noted above, however, the term “statistical significance’ has a very precise technical meaning
that can be quite different from the common English meaning of the term. The small difference between
the estimated coefficients and 1 is not economically significant.
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2. Statistical Model of System Receipts

47. Given the results in Table 3 showing that one can explain virtually all the variation in
royalties with variation in system receipts and DSEs, a natural question to ask about
Professor Waldfogel’s results is the extent to which the explanatory power of the

variables he uses lies in their power in explaining receipts or DSEs.*

48. Table 4 reports the results of the regression of system receipts in which system
receipts is the dependent variable and the independent variables are those Professor
Waldfogel used in his regression analysis. Like the Tables 1-3, Table 4 reports

results for the full sample and separately for each year.

% While the regression in Table 3 also includes an indicator variable for whether a system pays 3.75% fees,
that variable enters Professor Waldfogel’s regression as well. Thus, there is no reason to assess the extent
to which Professor Waldfogel’s variables “explain” variation in the 3.75% fees. What is of interest is the
extent to which the other variabies in Professor Waldfogel's regressions explain the other variables that
enter the regression in Table 3.
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Table 4
Statistical Relationship between System Receipts

and Category Minutes
Entire Sample 2004 2005
)] 2 ()]

Program Suppliers -1.268 2.363 4.327
(2184) {1.774) (3.565)
(-0.58) (133) 1.21)
Sports -49.350 -58.436 -45.198
43877 (38.934) (130.894)
{(-112 (-1.50) {0.35)

Commercial TV 20.388 **+ 8.959 28.394 **
(7577) (5.68) (12.983)
(2.69) {150 (219)
Public Broadcasting 1.912 -2.933 6.769
(3.170) {1.494) (6.002)
(0.60) {-1.96) {113)
Devotional -4 475 -5,729 3.929
(7.840 (6.859) (13.586)
(-0.5% (-0.84) (-0.29)

Canadian -12.058 *=* -4.884 -18.179 **
(5.846) 6.027) (8723)
(-2.06 (-061) (-2.08)
Low Power -67.207 = -104.022 *** -44.406
27132 {39.960) (34344)
(248 (-2.60) 129)

Mexican 116.491 = t 147.216 *** 80.678 **
(28.247) (12.220) (37.335)
412 (12,05} (216)

Lagged Subscribers 80.576 ** 77.109 *** 83.418
(1.904) (1.890) (3.124)
(4233 (40.80) (267}
R-squared 0.88 0.91 0.86
Standard Error 2,208,747 1,687,348 2,648,520
Observations 4,954 2,604 2,350

Notes: Columns (1) - (3) report regression results for the entire period, the 2004
sub-period, and the 2005 sub-period respectively. The dependent variable is
system receipts (that form the basis for royalty payments). The independent
variables are same as in Table 1 (with the exception that the two sub-period
regressions leave out the accounting period indicator variables that are included
in the whole period regression). The Table reports only the results for the
coefficients on the programming minutes variables and the lagged subscribers
variable. See Table B4 in Appendix B for the full set of regression coefficients.
The values below each estimated coefficient are the coefficient standard error
estimated with the same technique used by Dr. Waldfogel and the implied t-
value, respectively. (See, however, the critique of Dr. Waldfogel's methodology
for estimating standard errors in the text) A single asterisk, double asterisks,
and triple asterisks indicate significance at the 10%, 5%, and 1% significance
levels respectively.
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49. In Table 4, the one coefficient that is both precisely measured and stable over the
two years is the coefficient on lagged subscribers. This finding is not at all

surprising since systems with more subscribers naturally have higher receipts.

50. For the purposes of assessing Professor Waldfogel’s interpretation of his results, the
most important set of coefficients are those on the Sports programming minutes
variable. The coefficients are negative, albeit measured so imprecisely that they are

statistically insignificant.

51. A positive and statistically significant coefficient on Sports minutes in Table 4 would
indicate that systems with a relatively large amount of retransmitted Sports
programming have higher system revenues than do systems with less retransmitted
Sports programming. To be most supportive of Professor Waldfogel’s interpretation
of his regression, the coefficient on Sports minutes in Table 4 should not merely be
positive and significant. It should exceed the coefficients on other types of
programming by approximately the same amount as in Table 1. (As I will discuss in
Subsection C, such a result would not prove Professor Waldfogel’s interpretation,

but it would at least be consistent with it.)

52. The negative coefficient on Sports minutes in Table 4 means that within Professor
Waldfogel’s sample,”' the value of programming is on average lower on systems that
retransmit additional Sports minutes (holding the other Waldfogel variables

constant).

#! Because the estimated coefficient on Sports minutes is not statistically significant, there is a reasonable
probability that the coefficient estimated from a different sample would be positive.
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53.

54.

Before turning to the next section, I should note that I agree with the point that Dr.
Crandall made in his direct testimony that efforts to estimate the value of cable
programming with regression models of system receipts (either total or per
subscriber) on the programming carried by cable systems have generally yielded
disappointing results.”> That does not preclude the possibility that better data might
yield convincing results, but I also agree with Dr. Crandall that minutes of
programming in different categories is likely too crude a measure of program value
to be useful for a hedonic regression analysis. In other words, twice as many minutes
of a particular category of programming does not necessarily imply twice as much
value. The long history of these failed efforts and the obvious shortcomings of the
measures used in them provide additional reasons to doubt that the coefficients
Professor Waldfogel estimates on the program category minutes variables reflect the

relationship between programming and system revenue.

3. Statistical Model of DSEs

If the relationship between programming minutes variables and royalty payments
does not reflect a relationship between those variable and system receipts, then the
next obvious hypothesis to test is whether programming minutes variables are
systematically related to “Effective DSEs.” Table 5 reports the regression of the
number of “Effective DSEs” on the variables included in Professor Waldfogel’s

regression both for the full sample and separately for each year. Also, as in Tables 1

** See Tr. 254-255 (Crandall).
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and 4, Table S only reports the coefficients on the programming category minutes

variables and the number of subscribers.
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Table 5
Statistical Relationship between "Effective"

DSE's and Category Minutes
Entire Sample 2004 2005
) (2) (&)
Program Suppliers 0.701 =+ 0.849 *+ 0.579 **
{0.082) 0.124) 0.113)
8.52) (6.85) (5.13)
Sports 10.006 *** 10,138 ** 9.892 **
(2324) @771) (4.825)
@3n (3.66) 2.05)
Commercial TV 0.619 * 0.678 * 0.568
0.263) (0364) 0.370)
(2.35) (1.86) (153)
Public Broadcasting 0.044 0.164 * -0.053
0.072) (0.0%) {0.098)
(0.61) (1.70} {(-0.54)
Devotional -0.301 .507 -0175
(0.290) 0.476) (0.338)
-1.04) 1.07) (-052)
Canadian 2187 "+ 2226 2,174 **
0278) 0.386) (0.400)
(7.88) (5.76) G44)
Low Power -0.556 0.747 -1.370
(1.421) (2.299) 1.700)
(-0.39) 0.33) -031)
Mexican -2162 v -1.551 ** -2.788
(0.552) ©-0709) (0.835)
3.92) -219) {(-3.34)
Lagged Subscribers -0.00] =+ 0.001 *** -0.001 ***
(0.000) (0.000) {0.000)
{-6.07) {-3.55) (-4.96)
R-squared 0.49 0.51 0.47
Standard Error 0.53 0.53 0.53
Observations 4,954 2,604 2,350

Notes: Columns (1) - (3} report regression results for the entire period, the 2004
sub-period, and the 2005 sub-period respectively. The dependent variable is
"Effective DSE's", (i.e., actual DSE's or 1, whichever is greater.) The independent
variables are same as in Tables 1 and 4, except that the minutes variables are
divided by 100,000 and lagged subscribers are divided by 1,000. (Dividing
variables by a constant makes the results easier to read, but has no effect on their
substantive meaning.) The Table reports only the results for the coefficients on
the programming minutes variables and the lagged subscribers variable. See
Table B3 in Appendix B for the full set of regression coefficients. The values
below each estimated coefficient are the coefficient standard ertor estimated with
the same technique used by Dr. Waldfogel and the implied t-value, respectively.
(See, however, the critique of Dr. Waldfogel's methodology for estimating
standard errors in the text) A single asterisk, double asterisks, and hiple
asterisks indicate significarce at the 10%, 5%, and 1% significance levels
respectively.
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55.

56.

57.

The programming category minutes variables have much more explanatory power in
Table 5 than in Table 4. The t-statistic on the Program Suppliers minutes variable is
8.52 in Table 5, but only -0.58 in Table 4. For Sports minutes, the t-statistic is 4.31
in Table 5 and only -1.12 in Table 4. Also, while the coefficient on Lagged
Subscribers is statistically significant in Table 4, it does not have anywhere near the
level of significance that it has in Table 5. Thus, in contrast to Table 4, where the
vast majority of the power in explaining system receipts is from the subscribers
variables, the programming category minutes variables have substantial power to

explain “Effective DSEs.”

The results in Table 5 largely resolve the puzzle behind why the coefficient on the
sports programming minutes variable estimated by Professor Waldfogel exceeded
the coefficients on the other programming minutes variables by so much. The
coefficient on the sports programming minutes variable in Table 5 is 10.01, whereas
the coefficients on the Program Suppliers minutes variable and the Broadcaster
minutes variables are only 0.70 and 0.62, respectively. Also, the ratio of the
coefficient on the sports programming minutes variable to the coefficient on the
Program Suppliers minutes variables in Table 5 is substantially larger for 2005 than

for 2004, which also resembles the results in Table 1.

As to the coefficients on the minutes of Devotional programming minutes variable in
Table 5, they are negative (albeit nowhere near statistically significant). The result
helps explain why the coefficients on the Devotional programming minutes variables

in Table 1 are negative. Systems with more Devotional programming minutes pay

30



lower royalties on average because, holding other factors constant, they have fewer
DSEs. That result might seem surprising. Because distant signals consist of minutes
of programming, one might expect more minutes of any type to be associated with
more DSEs. Consider, however, Figure 1, which shows a scatter plot with the sum
across all program categories in Professor Waldfogel’s regressions of minutes on the
horizontal axis and the number of DSEs on the vertical axis.”> The observations in
the lower right corner indicate that a substantial fraction of systems retransmit a
relatively large number of minutes but have a relatively low number of DSEs. A
plausible explanation is that these systems retransmit partially distant signals.
Whatever the explanation, the relationship between minutes of programming and

DSEs reflects a regulatory formula for computing DSEs, not relative market value,

® The curve in Figure 1 is represents a regression equation. The dependent variable is DSEs. The
independent variables are “Total Minutes” and “Total Minutes Squared.” “Total Minutes” is the sum of the
eight (non-network) programming minutes categories that enter Professor Waldfogel's regressions. “Total
Minutes Squared” is “Total Minutes” multiplied by itself. The inclusion of a squared term is a standard
technique for using linear regression analysis to estimate non-linear relationships. Table B6 in Appendix B
reports the regression complete regression results underlying the curve in Figure 1.
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Figure 1
Minutes of Retransmitted Programming and DSEs
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58. The results in this subsection demonstrate that the relationship between copyright

royalties and program category minutes variables does not reflect a statistical
relationship (much less a causal one) between the relative market value of
programming carried by systems and the type of programming they retransmit.

Instead, it reflects a relationship between program category minutes and the

regulatory formula for determining DSEs.

C. Professor Waldfogel’s Failure to Control for other Types

of Programming Cable Systems Carry

59. The preceding two subsections have shown that Professor Waldfogel’s regression is

statistically too imprecise to be of any value and that, in any event, what it measures

(albeit imprecisely) about the relationship between program minute categories and

royalties reflects the regulatory formula for computing DSEs and nothing about
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60.

61.

62.

relative market value of the different classes of programming. Even if his study were
sufficiently precise to be reliable and even it did reflect a relationship between the
value of programming carried by cable systems and the amount of different
categories of programming on distant broadcast signals, the study would still suffer

from an additional fatal flaw.

Professor Waldfogel interprets his regression as being what economists refer to as a
hedonic regression. Hedonic regression is a widely used statistical technique to
explain variation in the market prices of different goods as a function of their
characteristics. A common example is housing prices. A hedonic model of housing
prices is a regression model in which the dependent variable is the price of houses
and the independent variables are features expected to affect the price of a house
such as the number of bedrooms, the number of bathrooms, the number of other

rooms, the size of land, the location, the age of the house, and so on.

The third fatal flaw of Professor Waldfogel’s study is that his regression includes
some characteristics that affect the value of programming carried by a cable system
but omits others (and the omitted programming is likely far more important than the

programming he has included).

To see how fundamental this problem is, consider running a regression to explain
housing prices in which the only explanatory variable is the number of bathrooms.

Hypothetically, suppose the equation one estimated was:

P = 200,000+ 75,000 B,
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63.

where P is the price of a house and B is the number of bathrooms. One can always
interpret a regression equation as giving the average value of the dependent variable
for any given value of the independent variables. In this example, the equation

implies that the average price of houses with three bathrooms is
P =200,000 + 75,000 x 3 = 425,000,
and the average price of houses with four bathrooms is
P =200,000 + 75,000 x 4 = 500,000.

It is important to be clear on what the regression does not necessarily mean. The fact
that the average price of 3-bathroom houses $425,000 whereas the average price of
4-bathroom houses is $500,000 does not imply that, on average, adding a bathroom
to a house increases its value by $75,000. Indeed, there is good reason to believe
that such is not the case because, on average, 4-bathroom houses are likely to be
systematically different from three-bathroom houses in ways other than the number
of bathrooms, and these other features are likely to affect the value of a house. On
average, 4-bathroom houses are likely to have more other rooms, more total square
footage, be on larger plots of land, have better kitchen appliances, and so on. Asa
logical matter, to use a comparison of housing prices to ascertain the market value of
an additional bathroom, one would need to compare the prices of houses with
different numbers of bathrooms but which otherwise have similar features. Multiple
regression analysis is a statistical tool that allows a research to hold these other
features constant. To do so, however, one needs to include the other relevant product
features as explanatory variables in the regression. In the housing example, if one

ran the regression of the housing prices on the number of bathrooms, the number of
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63.

66.

bedrooms, the square footage of other rooms, and the size of the plot, one would

likely get a much smaller coefficient on the number of bathrooms.

The term “hedonic™ regression refers not just to a regression of market prices on
product characteristics but also to the interpretation of the estimated coefficients as
implicit prices of product features. This interpretation adds the assumption that the
statistical relationship reflects a causal relationship. The interpretation is an
assumption, not a result. Such an assumption is untenable when the regression
excludes features that likely affect the price of the item and that are likely correlated

with the features included in the regression.

With respect to Professor Waldfogel’s regressions, suppose that the coefficient on
retransmitted Sports minutes were positive and significant in the regression with
system receipts as the dependent variable. Such a result would mean that, on
average, systems with more retransmitted Sports minutes have higher receipts; and
one might plausibly infer that the higher receipts were due to a more attractive
package of programming. Such a finding would be analogous to the regression of
housing prices on the number of bathrooms. The higher value of the package would
not necessarily be attributable to the retransmitted Sports minutes. The statistical
fact of higher average program value for systems with more Sports minutes could be
attributable to other programming that subscribers value and that are more likely to

be present on systems that have a relatively large number of Sports minutes.

Professor Waldfogel’s so-called sensitivity analysis does not address this issue at all.
In a regression of prices on product features, the only way to assess whether the

estimated coefficients reflect the value of other features is to measure those features



and include them in the regression. That is the opposite of what he did. His
sensitivity analysis entailed removing variables, not adding them. That was a
completely useless exercise. One learns nothing from the fact that the coefficients
on which Professor Waldfogel relies did not change when he removed variables.
Moreover, if the variables were ones that he should have controlled for, then a
change in the regression coefficients when those variables are eliminated would not
have invalidated an otherwise valid interpretation of the regression. (Of course,

Professor Waldfogel’s interpretation is not valid, so there was nothing to invalidate.)

67. To summarize this discussion of Professor Waldfogel’s results, the study suffers
from three fundamental flaws each of which would be sufficient grounds for
dismissing it altogether. First, the results are too imprecise statistically to be reliable.
Second, the statistical relationship between programming category minutes and
royaities within Professor Waldfogel’s sample primarily reflects the regulatory
formula for determining DSEs, not the marketplace value of programming. Third,
even if the statistical relationship between programming category minutes and
royalties did reflect variation in programming value across systems, one could not
logically attribute the statistical relationship as reflecting just the value of

programming on retransmitted distant broadcast signals.

IV. The Ford Study

68. Dr. George S. Ford’s study submitted in this proceeding presents estimates of the

relative value of different categories of retransmitted programming to advertisers.
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69. As I understand the rationale for this proceeding, cable operators owe royalties to
copyright owners of programming on retransmitted distant broadcast signals because
the cable operators get value from the programming they retransmit. Absent a
compulsory license, cable operators would have to negotiate with owners of the
copyrights on the distant signals they wish to retransmit. The royalty set by statute
substitutes for the fee that cable operators and copyright owners would negotiate in a
free market. In such a free market, one would expect as a matter of economics that
owners of programs that create more value for cable operators could negotiate higher

copyright fees.

70. Also as I understand it, the rationale for basing the allocation of the copyright funds
on “relative marketplace value” is to reproduce as best as one can the fees that
different copyright owners would negotiate if the copyright fees were negotiated in a

free market.

71. Cable operators do not sell advertising on retransmitted broadcast signals. Thus, the
value of programming to advertisers does not determine the value cable operators
receive from the programming on distant signals they retransmit. In turn, the
royalties one would expect copyright owners to be able to negotiate with cable

operators in a hypothetical free market would not depend on the value to advertisers.

72. Dr. Ford’s assertion that his study is relevant for this proceeding rests on the implicit

assumption that the term “relative marketplace value” can have a general meaning
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that does not depend on the institutional details of the market. That is simply wrong

as a matter of economics.

73. A “market price” is necessarily a transaction price. Every transaction necessarily has

a particular buyer and a particular seller.

74. There are a wide variety of circumstances under which one tries to estimate what an
unobserved transaction price should or would be by using observed prices of
“comparable” transactions. Indeed, this general approach underlies the hedonic
approach that Professor Waldfogel purported to use. For the observed price to be a
reasonable proxy for the unobserved price, however, the buyer and seller in the
transaction that yields an observed price have to be sufficiently comparable to the
buyer and seller in the transaction for which a price is not observed. Because the
value advertisers get from programming is so different from the value cable
operators get, transactions between copyright owners and advertisers are not
comparable to transactions between copyright owners and cable operators. This lack
of comparability is the fundamental flaw in using Dr. Ford’s analysis as a foundation

for allocating copyright royalties.

V. The Gruen Study

75. Dr. Arthur C. Gruen’s testimony concerned the results of a survey of cable
subscribers about the relative value they place on different classes of programming.
The survey questions resemble those in the Bortz questionnaire. While Dr. Gruen
made various arguments about the superiority of his questions and associated script

relative to the Bortz survey, the main methodological difference between Dr.
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Gruen’s survey and the Bortz survey is the nature of the respondents: individual

subscribers in the Gruen survey and managers of cable systems in the Bortz survey.

76. In many respects, the results in the Gruen Survey bear substantial similarity to those
in the Bortz survey. Taking averages over the two years, the Bortz respondents gave
movies and series a relative value of 37.1% whereas Dr. Gruen’s respondents gave
them 40.6%. The Bortz respondents gave News and Public Affairs an average

weight of 16.6% compared with 17.5% in the Gruen survey.

77. Despite these similarities, there are some important differences as well. In
Dr.Gruen’s survey, live team sports get an average weight of only 17.5%, compared
with 35.2% in the Bortz survey. A substantial fraction of this difference according to
Dr. Gruen is that his survey explicitly separated out team and non-team sports, with
the latter getting an average weight of 7.1%. PBS gets a substantially greater weight
in the Gruen survey than in the Bortz survey.24 Devotional programming does

somewhat better in the Gruen survey than in the Bortz survey.

78. Dr. Gruen argues that a survey of subscribers is inherently better than a survey of
cable operators because subscribers are the ultimate consumers of the product. As he

put it:

The measure of value in these proceedings has been the ability to attract and
retain subscribers. Given that premise, subscriber preferences should carry great
weight in determining relative program values. Basic cable subscribers ultimately
pay the copyright royalty fees as well as the other programming costs. Although
cable operators write the royalty checks, the revenue used to pay those fees is
generated from subscribers. In economic terms, demand by cable operators for
distant signals is derived from consumer demand for programming. [Gruen
Written Testimony at 28]

*! The Bortz Survey acknowledges that PBS (and Canadian) content may be undervalued. Some
methodologicaily sound adjustment for PBS and Canadian content in Bortz results would be appropriate.
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79.

80.

81,

82.

I agree with the points Dr. Gruen makes in this paragraph; [ disagree with the

conclusion he draws from them.

My disagreement stems from my understanding of the objective of this proceeding.
As ['understand it, the objective in determining the “relative marketplace value” of
different classes of programming is to reproduce as best as possible the values that
would result if the copyright fees were determined in a free market, i.e., if cable
operators and copyright owners negotiated them at arms length. In this hypothetical
market, the buyer would be the cable operator, not the individual subscriber. As a
result, the fee one would expect would depend directly on the value of the

programming to the cable operator.

While the approach of the Bortz survey is superior to the approach of the Gruen
survey as a basis for allocating the copyright funds, the Gruen survey does provide
information that is relevant for this proceeding. Even though the objective of this
proceeding is to determine the relative market place values that cable operators
would pay different copyright owners, the value that cable operators get from
programming ultimately derives from whether consumers value the programming

and are willing to pay cable subscription fees to gain access to it.

The allocations implied by the Bortz and Gruen surveys are generally not far apart.
In other words, the relative values that, according to the Bortz survey, cable
operators place on different classes of programming make sense because they largely
mirror the value their subscribers say they place on the programming. As a result,

the Gruen results largely reinforce and confirm the Bortz results.
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83.

84.

As a matter of economics, one would expect the value cable operators to place on
different classes of programming to depend on the value consumers place on the
programming, but one would not necessarily expect the value cable operators get
from different types of programming to be directly proportional to the value
consumers get. Differences can arise because cable operators sell basic cable service
as a bundle. When selling a bundle, the value the seller gets from a particular

component can differ from the average value consumers place on the good.

To understand this point, consider the following extreme but illustrative hypothetical

example., Assume:
a. Each channel carries either all movies or all sports;

b. 60% of households are willing to pay $1/movie channel and $0.50 per

sports channel;

c. 40% of households are willing to pay $1 per sports channel and $0.50

per movie channel,
d. a system offers 20 channels in its basic service;
e. it initially devotes 12 to movie channels and 8 to sports channels; and
f. the marginal cost of a channel is 0.

Given these assumptions, the households that prefer movies are willing to pay $16
for cable service (calculated as 12 x $1 + 8 x $0.50). The other 40% are willing to
pay only $14 (calculate as 8 x $1 + 12 x $0.50). The profit-maximizing price for
the cable operator is $14, which induces all households to subscribe. (Charging

$16 and getting only 60% of households yields less.) Now, suppose that the cable
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85.

86.

87.

operator drops two movie channels and replaces them with 2 sports channels. On
average, consumers would disapprove of this switch. However, the cable operator
would make more money because both types of households would value the
offering at $15 (calculated as 10 x $§1 + 10 x $0.50). The cable operator can then

raise the price to $15 and still get all households to subscribe.

The key point of this example is that the relative value of sports and movie channels
to the cable operator differs somewhat from the relative value subscribers place on
the two types of channels. The cable operator values the two sports channels more
than the two movie channels that it drops to make room for them. On average,
subscribers value the movie dropped movie channels more than the extra sports

channels.

In this example, which is based on a model of bundling that is often used to
understand the effects of the bundling of basic cable service, the cable operator’s
demand for cable channels is derived from the demand by consumers, just as Dr.
Gruen suggests. Moreover, the preferences of consumers have “great weight.”
Nonetheless, the relative value a cable operator places on different signals might be

somewhat different from the relative value subscribers place on the signals.

To summarize, the Gruen study provides information that is relevant for the

allocation of copyright royalties between program classes because it corroborates the
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Bortz study. However, where the results differ, the Bortz results are conceptually

more appropriate than the Gruen results. >

Vi. The Bortz Survey

88. I now turn to the question of whether one or more of the Waldfogel, Ford, or Gruen
methodologies provide approaches that are superior to the approach of the Bortz

survey for allocating the copyright funds on a “relative marketplace value” basis.

89. One can only meaningfully analyze “relative marketplace value” within the context
of a specific market setting. In my opinion, the relevant marketplace is a
hypothetical market in which the copyright owners would sell retransmission rights
directly to cable systems. There is, however, another constraint. If cable systems
and copyright owners negotiated retransmission rights on an unbundled basis, there
is no guarantee that the same programs would be transmitted. The copyright owners
of programs that might otherwise have been transmitted but were not have no claim
on the funds. Rather, the Judges must allocate the funds to the copyright owners of
the programs that were retransmitted (and from which cable operators presumably

received value).

90. Because of this constraint, one must hypothesize a set of relative marketplace values
in which cable operators would have selected the programs that they actually ended

up carrying. As a matter of economic theory, the proper notion of relative market

* This conceptual point does not apply to the survey design issue of whether the administration of the
Bortz survey made an adequate distinction between team and non-team sports and handled PBS and
Canadian content properly.
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value is what relative prices on the different types of programming would have

induced cable operators to select the programming that they did.

91. There is likely no way to get a perfectly accurate answer to that question. However,
among the approaches that have been put forward in this proceeding, the Bortz
Survey comes closest to being conceptually correct. The constraint that the market
outcome must entail the programs actually transmitted eliminates supply-side
considerations, so relative marketplace value has to refer to the relative valuation by
the buyers. Moreover, what matters is the value placed on the programming by the
entities that would be the actual purchasers in the relevant hypothetical market place.
Since the buyers would be the cable operators, a survey of the cable operators is

more appropriate than a survey of cable subscribers.

VIl. Conclusion

92. Of the competing methodologies, the Waldfogel and Ford approaches are so deeply
flawed that they cannot be considered even remotely serious competitors to the Bortz
study. The approach of the Gruen study does yield relevant information. However,
the Bortz study is conceptually superior because it focuses on the value placed on
different categories of programming by the cable operators, who would be the actual
purchasers in the hypothetical marketplace, rather than the subscribers, who would

not be directly involved in the hypothetical transactions.
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Appendix B
Supplemental Statistical Tables

B1.Tables 1, 4, and 5 in the text report only a subset of the regression coefficients.
Tables B1, B4, and B5 report the all the regression coefficients for those
regressions.

B2.Table B6 reports the regression underlying the curve shown in Figure 1.
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Accounting Period (1526.3%%
(LH}
Indicalor for 07/ 2005 - 127 005 4021082 **
Accoun oy, Period {I656.1F)
-0
R-squared 0.75 075 ars
Swundard Emor kYA {} 33,505 41,301
Observations +£95¢ 2,604 2,350

Noles: Columns (1} - 3) report regression results for he entire period, the 2004 sub-period, and ibe 2066 sub-period
respectively. The dependent variable is royalty payments. The independent varisbles are same us those in Table 2of
Dr. Wakdfogels Beport {with the exceplion thal the 1wo sub-period regressions leave oul the accounting period
indicator variables that we incladed in the whole pericd regression). {(Column {1} is a reproduction of Dr.
Waldfogels resulls.) Column 4 roporis the percentage differenc ¢ brtween the cocfficients in golumn 3 and column 2.
The velues below each eslimaled coclficient are the coefficient stamtard error estimated with the same tec hnique
used by Dr. Waldfogel and the implied tvalue, respectively. (Soe howeves the critique of Dr. Waldfogdl's
methaddogy for estimaling standard ervors in the lext) A single asterisk, double askerisks, snd triple asierisks
indicate signilicance at the 10%, 5%, and 1% significance levels respectively.
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Table B4

Statistical Relationship between System Receipts and

Category Minutes
Entire Sample 2001 FLL
ay_ 2) {3)
Prog ram Supphiers 1268 2368 137
[FAEL aTH) 3568)
058 nay ¢121)
Sports «13.350 58.436 —H5.1%
43870) (B9} (130894)
113 130 (-038)
Commercial TV 20.388 ** B.95% 28391
@S (5958 12083)
Qe (.50 [Pa3))
Public Broadcasting 1912 293 6,769
[ERb 3 (1434) 6042}
1040 196 3
Devational 145 578 -3.929
[ ] 6359) (13585)
05N {+084) (-029)
Canadian 17058 ** -.384 -1817% **
(5545) (B0} ®7m
i-205) -051) (-208)
Low Fower 47207 ** -104.022 *=* <4406
13 {99600 H3H)y
233) 250} 129
Mexican Nno6AR = H7.216 *** 80.678 *"
QB2 N2y (57335)
Ak 1205 {218)
Lagged Subscribers 80.57% 77,109 83.418 **
[1904) {1890} P12
[Erkel] {40.80) 26
Indicator for Minimum Payment &  -280833.082 *** *124911.668 ~67836.200 **
DSE <1 [flige k) 1181578} [Pyl ]
{2R2) [ZF: +239)
Indicator for Minimum Payment &  -119908.9% 152676.526 -71462.087
DSE <=1 BEARTIY I006I73H) 11308473500
139 152 (-055)
Activabed Channds -6}.466 -B318 -815.348
oz {360545) F2598)
157 i-058) 113
Median H ousehold 1ncom e -.653 .45 0211
(170} {4.048) 9383
{090 036) 1103
Local Channefs 37035.391 33513.02 35750471 *
(L2659.0082) 0923939 (0253193)
o] 039 am
Indicasor for Special 3.75% Royally 97133 042 -185517.071 “ 540.617
Rate (L3025786) (B5F0TI34 (194764282)
033 216} 1]
Indicator for Carriage of Partiaily 125R7.668 $3696.362 147088.479
Distant S gnal {B7204585) (9616804} {147651747)
aH) 033} a.om
Constant 283853.285 139154.02 500853.27%
(18M37.836) n847ETRIY (321208716)
1.5} 075 01.56)
Indlicator for 0772004 -£2,/2004 $791.30
Aceo uniIng Per lod (67500270
[2T)
Indicator for 0172005 -06/2005 108(58.352
Accounting Period #7255
azy
Indicator for 0772005 - 12/2005 22823758
Accounting Period [90464.35)
L) —— ——
Rsquarad 08 (X 0.5
Standard Error 2,208,709 1,687,348 2,618,520
Obscrvations 4,954 2,604 2,35

Notes: Colwmns (1) - (3) report regression sesults for the entire period, the 2004 sub- period, and the
2WS sub-period respoctively. The dependent varinble is systam receipls {(Lhat form the basis for
royalty payments). Theindependent variables are same as in Table 1 {wilh the exception that the two
sub-period regressions feave oul the accounting period indicalor variables that are included in the
whole period regression). The values below each estimated coeHicient are the coefflicient standard
errar estimaled with thesane technigue used by Dr. Walilfog o and the implied 1-valve, respectivily
Gee, hewever, Ue critique of Dr. Waldiogels methodalogy for estimating standard errors in the
fexi} A single asterisk, double asterisks, and triple asterisks indicate significance ut the 10%, 5%, and
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Table BS

Statistical Relationship between "Effective” DSE's and

Category Minutes

Enlire Sample 2004 2005
L45] 3 _ 3
Program Sup pliess G701 = 0.849 = 0.579
{0.082) ™z w03
852) (68%) 513)
Sporls 10005 = 10.138 ** 9.092
(224} @) 4525
{31y 1366) 2¢5)
Commercial TV ae1s - 0678« 0.568
10.53) (0364) (0370)
235 156} ns53)
Public Broadcasting 004 0.184 * .63
O4F2) (0096) (ons8)
(os1y {170 054}
Devotional -a3m 0.507 0.175
.30y (0475) 038
[R] 107 {050
Canadian 2187 = 226" 2174
0.z 10366) 400}
{758 1375) {4
Low Power -01556 0.H7 -1.570
Q.4 2299 (1200
{039 [Lx) [t
Mexican -2162 = -L.51 -2.738 **
.52 azo9) (axs)
382 219 334}
Lagged Subscriters -0go] = £0.001 = Qo071 '
0.0 (0000} (a00c)
607 {-355) 29%)
Indicatar for Minimum Payment & 024 = 0.287 = 0.209 "
DSE <1 10.82) 46} 0%
783 1626) 1]
Indica lor for Minimue Paymem & -05% “* 0.564 *** 49.611 ***
DSE <=1 @4y omy) {0m4)
CHA%) (o] 1290
Activated Channels agm 0.000 ** 0.000
(0.00) {0000y (0000}
151} +15) (-036)
Median Household tnoome aom = Qo .mo
{0.00) {0000} [©.000)
1340 -2} [340]
Local Chwnndds - * anol 0.005 * 0.2
wom2) (oBaz) o003}
053 sy {75)
Indicalor for Special 375% Royalty 007 = 0.8 0.457
Rate 0.3 oM (o042y
24 2 (5]
Indicator for Carriage of Partially -0317 = 0.349 .80 =+
Distant Signal {029 {0040} ()
[-1051) (-855} (-7}
Constant 1464 = 1376 = 154
Lt ] 07s) 0073)
R (1740) @15)
Ind icnior for (7/2004 - 1272004 {0
Ac counting Period [:8131]
009)
Indicator for 01 /2005 - 06/2005 apso -
Accouniiny Period {0.003)
ns)
Didica lor for @7/ 2005 - 12/2005 aoi4
Accomting Period (0.7
{052)
Resquarcd 0.9 051 047
Sanaland Error 0.8 053 as3
QOlservations 193 2,004 2,50

Notes: Columns (1) - 3} mport regression resulls for 1he entire period, the 2004 sub-period, and
1he MG sub-period respeciively. The depen dent varisble is "Eflec tive DSES, (e, alual DSE'S
or 1, whichever is grealer.) The independent variables are sameas in Tables 1 and 4, except that
the minutes variables are divided by 100,000 and lagged subscribers are divided by 1,00
{Dividing variables by a constant makes the resulis msior 1o read, but has no effed on Lheir
substaplive mesning.) The values bdow eachi estimated vod ficient are the coefficient standard
ertor estimakd with the same technique used by Dr. Waldfogel and e implicd t-valug,
respeclively. (See, however, the critique o Dr. Waldfogels methodology for estimating
standard errors in the fext) A single asterisk, double asterisks, and triple asierisks indicate
significance al the 10%,5%, and 1% significance levels respectively.



Table B6
DSEs and Minutes of Retransmitted Programming

Entire Sample

Minutes of Retransmitted Programming 1.716E-05 ***
{0.000)
(30.76)
Squared Minutes of Retransmitted Programming -3.135E-11 ***
(0.000)
(18.2)
Intercept 0.404 ***
{0.021)
{18.88)
R-squared 042
Standard Error 0.66
Observations 5,143

Notes: The dependent variable is the total DSEs. The independent variables are the total
minutes of retransmitted programming, and squared total minutes of retransmitted
programming. Total minutes of retransmitted programming are calculated by summing
programming minutes from each of the following programming categories: Program
Suppliers, Sports, Commercial TV, Public Broadcasting, Devotional, Canadian, Low
Power, and Mexican. A single asterisk, double asterisks, and triple asterisks indicate
significance at the 10%, 5%, and 1% significance levels respectively.



Before the
COPYRIGHT ROYALTY JUDGES
Washington, D.C.

In the Matter of )
)
Distribution of the 2004-2005 ) Docket No.
Cable Royalty Funds ) 2007-3 CRB 2004-2005
)
)
Declaration

I, Michael A. Salinger, declare under penalty of perjury that the Rebuttal
Testimony of Michael A. Salinger presented in the 2004-2005 Cable Copyright Royalty

Distribution Proceeding is true and correct.

Michael A. Salinger

patep: | 2-//- 2009
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