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From: <emma.applebome@redmusic.com>
Date: Wed, Apr 16, 2014 at 12:20 AM
Subject: #1 Pop album!

To: mchase@star94.com

THANK YOU for your support on this record! Couldn’t have gotten there without the ATL
listeners getting exposed to the single

Emma Applebome

RED | A Division of Sony Music
Southeast roaming : Nashville living
chit chat at: 615 946 5470



Michael Chase | assistant program director + music director
(404) 261-2970 | mchase@star94.com | fax: (404) 365-9026
210 Interstate North Circle | Suite 100 | Atlanta, GA 30339

Choose your way to connect with Star 94:

The Star 94 Mobile Club: Text "join" to 51539
Twitter: twitter.com/star94latlanta
Facebook: facebook.com/star941atlanta

Instagram: Star941Atlanta

Notice of Confidentiality: ***This E-mail and any of its attachments may contain Lincoln National Corporation
proprietary information, which is privileged, confidential, or subject to copyright belonging to the Lincoln National
Corporation family of companies. This E-mail is intended solely for the use of the individual or entity to which it is
addressed. If you are not the intended recipient of this E-mail, you are hereby notified that any dissemination,
distribution, copying, or action taken in relation to the contents of and attachments to this E-mail is strictly
prohibited and may be unlawful. If you have received this E-mail in error, please notify the sender immediately and
permanently delete the original and any copy of this E-mail and any printout. Thank You. ***



From: <Shannah.Miller@rcarecords.com>
Date: Thu, Sep 11, 2014 at 1:53 PM
Subject: RE: G-Eazy Wednesday

To: buhrman@ks1075.com

Thank you so much for having us over to the station yesterday. G kept saying last night how touched me
was that you liked his whole album. Made his day!

From: Buhrman [mailto:buhrman@ks1075.com]
Sent: Monday, September 08, 2014 2:22 PM
To: Miller, Shannah, RCA Records

Subject: Re: G-Eazy Wednesday

Hey there Shannah! Looking forward to seeing ya Wednesday! My desk line is 303-270-9712
and my cell is 720-429-9427!

On Mon, Sep 8, 2014 at 12:30 PM, <Shannah.Miller@rcarecords.com> wrote:
Thanks Lori.

Nice meeting you and look forward to putting a face to the name.

See you Wednesday.

-------- Original message --------

From: "Giamela, Lori, RCA Records"
Date:09/08/2014 12:22 PM (GMT-07:00)

To: Buhrman ,"Miller, Shannah, RCA Records"
Subject: G-Eazy Wednesday

Shannah meet Buhrman and vice versa.

Shannah will be your point person for Wednesday....she is on copy and her cell
is 310.779.9800

lpm

KQKS

7800 E. Orchard Rd Suite 400
Greenwood Village, CO. 80111

Thanks all!

Lori G |rhythm promotion
rca records | 9830 wilshire blvd |beverly hills, ca 90212
p: 310-272-2642| c: 347-242-4346







From: Siciliano, Chris <Chris.Siciliano@umusic.com>
Date: Tue, Apr 22, 2014 at 3:24 PM

Subject: good sir..

To: Michael Chase <mchase@star94.com>

Just wanted to say thank you for the Sam Smith support this week. We all feel we have
something special with Sam and your support means the world to us...

Thank you
Sissy

Christopher Siciliano

Capitol Music Group
Hollywood. California
404-589-0238 office
678-576-8538 cell
christopher.siciliano@umusic.com




From: <scott.dimig@epicrecords.com>

Date: Tue, Jun 24, 2014 at 4:17 PM

Subject: Guys...thank you...

To: mchase@star94.com, slindy@star94.com
Cc: gini.strobel@epicrecords.com

Michael, Scott,

WSTR is such incredible partners to EPIC...And just hearing that KONGOS news was
AMAZING....

TOP 20 on itunes! SELLING 60,000 A WEEK....600,000 SINGLES TO DATE....

Its truly awesome when you get to break songs by artists you love and are passionate
about...Especially when you have partners like you helping that cause!

Michael, it seems like just yesterday when me, Gini and you were in that sweaty basement
venue in Atlanta haha watching the show!

Much respect,
Scotty

epic.
Scott Karl Dimig

EPIC RECORDS/SONY MUSIC
Director POP/DANCE Promotion
Cell: 631-806-9011
@DJISCOTTYCOLLINS

LINKS TO OUR CURRENT TRACKS

Michael Jackson & Justin Timberlake "Love Never Felt So Good"
KONGOS "Come With Me Now"

Cher Lloyd "Sirens"

A Great Big World "Already Home"

The Fray "Break Your Plans"

Sara Bareilles "l Choose You"

Future "Move That Doh"

TeeFlii "24 Hours"

Snootie Wild "Ayo"

Kat Dahlia "Crazy"

Yo Gotti "l Know"

Judas Priest "March Of The Damned"

The Last Internationale "Life, Liberty and the Pursuit of Indian Blood"




From: Matthew Hargis <matthew.hargis@republicnashville.com>

Date: Fri, Oct 3, 2014 at 1:38 PM

Subject: Happy FGL Friday

To: "eddie.haskell@kygo.com™ <eddie.haskell@kygo.com>, "brian.hatfield@kygo.com"
<brian.hatfield@kygo.com>

Good afternoon!

With the change over between Cliff Blake and our brand new regional Angie Coonrod | just wanted to drop a
quick note from my chair with a reminder for our #1 Push on Florida Georgia Line's "Dirt"!

We would GREATLY appreciate your consideration and support with MAX Spins starting THIS Sunday 10/5!

Here's the latest "DIRT" FGL right now:
e "Dirt" has sold OVER 1 Million singles to date!
e "Dirt" video has over 11.5 MILLION views on VEVO
e "Dirt" set a record for the MOST ADDS EVER in one day on Country Aircheck
e NEW Album "Anything Goes" releases on 10/14
e Upcoming TV Appearances: Today Show, Late Night with Seth Meyers, CMA Awards, HOSTING —
American Country Countdown Awards
e Nominated for CMA Vocal Duo of the Year

Thank you again for all your continued support!!

Matthew Hargis

VP | Promotion

Republic Nashville

1219 16th Avenue South

Nashville, TN 37212

Office: 615.324.7902

Cell 615.500.8833
matthew.hargis@republicnashville.com




From: Urbont, Deborah <Deborah.Urbont@atlanticrecords.com>

Date: Mon, Jun 9, 2014 at 1:15 PM

Subject: Hey Guys

To: "slindy@star94.com" <slindy@star94.com>, "michael.chase@lincolnfinancialmedia.com"
<michael.chase@lincolnfinancialmedia.com>

I first want to thank you so much for everything thus far with Ed — we are #4 and are heading
towards #1 — so exciting to see that Research is also kicking in on many levels with “Sing” -
hope you are feeling the same way!

We had An amazing 10 position chart jump on Coldplay - #6 greatest spin gain with 4 adds on
the board to start the day.

Coldplay “A Sky Full Of Stars”

37*-27* 849 spins (+415/+415) 4.8 million (+2.2 million/26*) 105 from top 25 #6GG

Adds so far today WWMX- Baltimore, KVUU — Colorado Springs, KZZU — Spokane, KMHX — Santa Rosa
Rotation bumps: KMXB (38x, +18), KSTP (18x, +18), KDMX (18x, +18), WIAD (25x, +17), KLLC (30x, +15)
Majors leading the way: WWFS- New York, KBIG- Los Angeles, KLLC- San Francisco, KHMX-
Houston, KVIL- Dallas, KDMX- Dallas, WIAD- Washington DC, WBMX- Boston, WBZZ- Pittsburgh,
WWMX- Baltimore, WOMX- Orlando, WKRQ- Cincinnati, WQAL- Cleveland, KSTP- Minneapolis, KTCZ-
Minneapolis, KYKY- ST. Louis, WTIC- Hartford, Music Choice, Sirius/The Pulse, Clear Channel Premium
Choice, KEZR- San Jose, KMXB- Las Vegas, KMYI- San Diego, KMXP- Phoenix, KMIY- Tucson, KFMB-
San Diego... and more

We have some Amazing Adds today on Katy Tiz: WIAD — Washington DC, KVIL — Dallas, WHYN-
Springfrield

Katy Tiz “The Big Bang”

50*-47* 165 spins (+28/+28) 787,000(#44) 108 from top 40

We are at #24 at Pop and Katy sells and shazams everywhere she gets played. We are having a breakthrough week
on Katy!

Stations playing: KIOI- San Francisco, Q102- Cincinnati, WWMX- Baltimore, KOSO- Modesto, KQKQ-
Omabha, KSII- El Paso, KPEK- Albuquerque, WWZY- Monmouth

Let me know if you can get to either of these today!!

Deborah Urbont

Atlantic Records

1290 Avenue Of The Americas

New York, NY 10104

(212) 707-2224 w

(917) 621-6816 ¢
deborah.urbont@atlanticrecords.com
IM: durbont




From: Eddie Haskell [mailto:eddie.haskell@kygo.com]
Sent: Friday, October 03, 2014 3:52 PM

To: John Dimick

Subject: Fwd: hi from Trisha Yearwood

Eddie,

Just a quick note to send you a big thank you for adding PrizeFighter right out of the box, week
one. You know this is HUGE for me, and | can’t thank you enough for your stamp of approval. It
makes other stations take notice and add the record as well.

Thanks so much for your vote of confidence.

This is my personal email. | hope you’ll stay in touch.

Thanks again!

X0XO0
Trisha



From: Morris-Capers, Patricia <Patricia.Morris@umusic.com>

Date: Wed, Feb 5, 2014 at 5:03 PM

Subject: I just fainted

To: "Scott Lindy (slindy@star94.com)" <slindy@star94.com>, Michael Chase
<mchase@star94.com>

Cc: "Moro, Francesca" <Francesca.Moro@umusic.com>

In a good way!

Thank you so much for your belief in Mary Lambert.....it is performing great for everyone
playing....we know it’s going to do the same for you.

Much love and respect,
patty

Patricia Morris-Capers
Capitol Music Group
Hollywood. California
323.871.5174

615.497.7021 cell
patricia.morris@umusic.com




From: Gray, Brian <brian.gray@umusic.com>

Date: Wed, Sep 3, 2014 at 5:33 PM

Subject: KQKS Music Meeting/New Kendrick Lamar - Wed., Sept. 10th
To: "John E. Kage (johne.kage@lincolnfinancialmedia.com)
<johne.kage@lincolnfinancialmedia.com>, "Michael Buhrman (KQKS)"
<puhrman@ks1075.com>

Kage/Buhrm,

We hope to be getting the new KENDRICK LAMAR single sometimes late this week/early next
week. | want to fly into Denver to play for you guys next Thursday, Sept. 11" if you will be
around.

If you’ll be around, let’s discuss timing so | can book my travel tomorrow.

To See/Hear IGA Rhythm Radio Priorities
Click on this link > PLAYIGA/RHYTHM

Brian Gray

Interscope Geffen A&M Records

2220 Colorado Ave., Santa Monica, CA 90404
Office: (310) 865-7638 Fax: (310) 865-7902

E-mail: brian.gray@umusic.com




From: <andy.elliott@sonymusic.com>

Date: Mon, Sep 22, 2014 at 10:04 AM

Subject: One more thing

To: eddie.haskell@kygo.com, brian.hatfield@kygo.com

Thanks for being so freaking amazing with the Jerrod song!
You are one of the National spin leaders on this and I couldn’t be more appreciative.
Thank you guys so much!

Andy Elliott

Director, National Promotion
Arista Nashville
615-585-4101 (Cell)
615-858-1311 (Office)
andy.elliott@sonymusic.com

Brad Paisley...Carrie Underwood...Jerrod Niemann...The Swon
Brothers...Ben Rue...The Henningsens...Kix Brooks



From: Scott Lindy [mailto:slindy@star94.com]
Sent: Friday, October 03, 2014 4:14 PM

To: John Dimick

Subject: LABEL THANKS - Fwd: SO AMAZING!

On Thu, Sep 11, 2014 at 11:18 AM, Urbont, Deborah <Deborah.Urbont@atlanticrecords.com>
wrote:

Just wanted to say thank you thank you on Vance Joy!! This one is going all the way — and we
are SO HAPPY to have you guys start this story with us.....

Deborah Urbont

Atlantic Records

1290 Avenue Of The Americas

New York, NY 10104

(212) 707-2224 w

(917) 621-6816 ¢
deborah.urbont@atlanticrecords.com
IM: durbontr




From: <charlie.foster@epicrecords.com>

Date: Fri, Jul 18, 2014 at 10:46 AM

Subject: Star 94/Atlanta = Look at these Shazam #'s on Meghan Trainor after 6 spins!
To: charlie.foster@epicrecords.com

After 6 spins of Meghan Trainor “All About That Bass” on Star94/Atlanta...
SHAZAM:
Atlanta Suburbs:
Milton: #7
Alpharetta: #9
Marietta: #12
Sandy Springs: #12
Johns Creek: #14
Dunwoody: #16
Canton: #17
Duluth: #18
Roswell #19

Charlie Foster

Epic Records
VP/Promotion

550 Madison Ave. 22nd Fl.
New York, NY 10022

W: 212-833-8003

C: 917-968-5729



epic.



From: Jurick, Brittany <brittany.jurick@atlanticrecords.com>

Date: Mon, Dec 2, 2013 at 4:21 PM

Subject: Fwd: THANK YOU RADIO! Love, Bruno Mars

To: Michael Chase <mchase@star94.com>, Scott Lindy <slindy@star94.com>

New Bruno single going for adds next week!!!
Sent from my iPhone

Begin forwarded message:

From: Atlantic Promotion <AtlanticPromotion@atlanticrecords.com>
Date: December 2, 2013 at 12:40:46 PM CST
Subject: THANK YOU RADIOQ! Love, Bruno Mars

THANK YOU RADIO

for making Bruno Mars the
#1 Top 40 Airplay Artist of the Year!

#3 Most Played Artist at

Rhythmic Radio this year!

*Locked Out Of Heaven is the #1 Song of
the Year!

Already in rotation at KIIS/LA
Bruno’s next SMASH, ‘YOUNG
GIRLS’ download below...

CUCK TO bownioab YounG




GIRLS

Bruno Mars will be performing at

SUPER BOWL XLVII
February 2nd 2014 in New York!

BRUNOMARS.com




From: <charlie.foster@epicrecords.com>
Date: Fri, Oct 3, 2014 at 12:15 PM
Subject: Thank You!

To: mchase@star94.com

Hey Michael... Thanks for all your support of Meghan Trainor's "All About That Bass"...As you may
know, her song is currently

#1 selling single in America.

#1 single on iITUNES.

#1 Shazam

#1 Audience reaching over 170 million people!

#1 at Top 40 for a 3rd week.

#1 on the Billboard Hot 100 for a 4th consecutive week!

Thanks!
Charlie

Sent from my iPad



From: Shulman, Motti <Motti.Shulman@atlanticrecords.com>

Date: Wed, Aug 20, 2014 at 3:30 PM

Subject: Wiz "Just You and Your Friends"

To: "John E Kage (JKage@KS1075.com)" <JKage@ks1075.com>, "Buhrman (buhrman@ks1075.com)"
<buhrman@ks1075.com>

Hey Guys,

I heard everything went great with both Wiz and Ty$. Thank You so much for the support. Wanted to
make sure you put an ear to the new single. We are going this week! The album is out, the tour is great,
lots of press and TV looks. Would love to have you guys in early on this one.

Best,

Motti Shulman

RRP - Atlantic Records

3400 W. Olive Avenue 2nd floor
Burbank, CA 91505

(818) 238-6540
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WLEN RADIO PROGRAM GUIDE Page 1 of 2

WLEN RADIO PROGRAM GUIDE

At WLEN, we pride ourselves on giving Lenawee County the best /local
programming possible. We feature the best variety of music, we have the
most experienced and dedicated local radio news team, and we have a
variety of informational programs to keep Lenawee County up to date with
what's going on around the area.

LOCAL AND STATE NEWSCASTS
7 Days a Week: 12 mid, 3 am, 5 am, 6 am, 7 am, 7:30 am, 8 am, 9 am, 11 am,
Monday--Friday: Midnight, 3 am, 5am, 6am, 7 am, 7:30 am, 8 am, 9 am, 11 am (headlines)
12 noon, 3 pm (headlines), 4 pm (headlines), 5 pm, 6 pm, 9 pm, 10 pm, 11 pm
Saturday: Midnight, 3 am, 6 am, 7 am, 7:30 am, 8 am, 12 noon, 5 pm, 6 pm, 9pm
Sunday: Midnight, 6am, 7 am, 8 am, 9 am, 11 am (headlines), 12 noon,
5pm, 6 pm, 10 pm, 11 pm

National and World news at the top of every hour from the NBC News Radio Network

SPORTS REPORTS
Monday--Friday: 5:35 am, 6:35 am, 7:10 am, 8:35 am, 12:25 pm, 5:30 pm

WEATHER UPDATES
24 hou24rs a day at the hour and half hour; also at :15 after and :15 before the hour

CLASSIFIED PROGRAMS
Monday--Friday: 8:40 am, 12:45pm, 3:15 pm, 5:40 pm
Saturday: 8:15 am and 5:40 pm

COMMUNITY CONVERSATION
Monday--Friday: 6:15pm

PINPOINT WEATHER SUMMARIES
6:55 am, 7:55 am, 12:55 pm, 5:55 pm

PARTYLINE-NOW!
Lenawee's original telephone talk show
Saturday from 8:30 til Noon

ENTERTAINMENT PROGRAMS
John Tesh Radio Show: Sunday 6:15 pm
Magic of the 80's: Saturday 10:00 pm

RADIO PICOSO
Lenawee's only live and local Hispanic Radio Show!
Sunday: 1-4:30 pm

LOST AND FOUND
Monday--Friday: 6:55 pm
Saturday: 2:05 pm
Sunday: 4:30 pm

COMMUNITY HIGHLIGHTS
Monday--Saturday: 8:25 am, 3:25 pm, 5:25 pm, 10:25 pm

BUSINESS BEAT w/ Local Stock Report
Monday--Friday: 12:20 pm and 5:20 pm

http://www.wlen.com/program.html 10/5/2014
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COMMUNITY PROGRAMS
Tecumseh Spotlight: Monday--Friday 12:40 pm
Hudson Report: Monday 12:35 pm
Irish Hills Headliners: Tuesday 12:35 pm
All About Adrian: Wednesday 12:35 pm
Onsted Online: Thursday 12:35 pm
Blissfield Report: Friday 12:35 pm

http://www.wlen.com/program.html 10/5/2014
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Serving the Citizens of Southeast
Michigan, including Lenawee,
Monroe, Washtenaw, Jackson
and Hillsdale counties for 48
years!

Michigan Association of Broadcasters Station of the Year, 2002,
2003, 2005, 2006, 2008, 2009 and 2011

National Association of Broadcasters Education Foundation 2006
and 2008 Service to America Award, Service to Children

National Association of Broadcasters Crystal Radio Award winner
for community service 1998, 2001, 2005 and 2010

National Association of Broadcasters Marconi Award winner, 2004
Adult Contemporary Station of the Year and 2011 Small Market
Station of the year
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WLEN received 5 Best Award for
Breaking News, Marketing
Materials and Promos, Sports,
Special Show Personality or
Team, and Play by Play, and 3
Merit Awards for
Personality or Team, Play by
Play and Community
Involvement at the
Michigan Association of

Broadcasters
ceremony in March of 2014!

While the economic recovery was occurring in many parts of the
country, it was coming much more slowly to our Michigan
community. In 2013, we continued to suffer high unemployment and
record home foreclosures. Our significant population decline
diminished the pool of those ableto give. Priority needs were
homel essness, hunger and unemployment. We broadened our reach
as a community resource, promoted a strong education foundation
and helped to build county-wide collaboration. The year saw us
touching over $2,000,000.00 in community giving. A 3kw single
FM in acommunity of 20,000, we touched over 100 organizations.
We sponsored Hometown Hope, and each month designed and
donated a $3,500.00 marketing grant to a different local non-profit.
We organized fundraising events and assisted others with their
events. Our staff of 17 donated over 1,000 volunteer hours. We
broadcast over 54,734 public service announcements and generated
more than 400 hours of community affairs programming. We kept
our community safe during storms and power outages and educated
and informed our audience with local news, political coverage,
weather and information. In 2014, we will continue to strengthen
our local community and help people and organizations help
themselves and help each other.
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News

Asacommunity Radio Station, we are committed to local news.
We have no local television stations and only one daily
newspaper, so our community depends on us for local news and
information. We cover city/village, township and county
government meetings each month, as well as 13 loca school
districts. Our news coverage is comprehensive with 13 daily
newscasts Monday through Friday. In addition, we cover news
headlines three times aday. On Saturday, we have 10 local
newscasts and on Sunday, 8 local newscasts....for atotal of 4,316
newscasts annually. Our news department consistently wins
awards on a state level, and 2013 was no different. WLEN
recelved awards for newscast, breaking news and feature news.

WEATHER!

In Michigan, we take the weather very seriougly. In

addition to securing the services of a meteorologist, we

offer comprehensive weathercasts; 2 per hour 24 hours a

day, or 17,472 weather programs annually. We have a
weather line with the latest forecast available 24/7 and we have the local
NOAA forecast available with alink on our website.

When NOAA came to us and wanted to use our tower for their weather

service, we gladly obliged. In addition to donating tower space to NOAA,

we donate space to our local REACT organization. They are a group of

two way radio aficionados who are trained in emergency services and
mobilized in local emergencies. Our contribution to REACT and
NOAA arein excess of $40,000.00 in services, tower space,
electricity and generator use annually.

We are the only local station with auxiliary power at both our
transmitter and studio sites, so we are able to broadcast emergency
information and keep the community safe. Between severe weather
announcements and auxiliary power services, we are contributing
over $50,000.00 annually to our community.
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Community Affairs Programming;
Community Conversation

WLEN servesin the community affairs category with several programs, including Community
Conversation. This 15 minute program is hosted by our Program Director, Dale Gaertner, and it
airs 4 to 5 times per week. The community service time value is $26,000.00.

We covered every aspect of community
need with a focus on Homelessness,
Hunger and Unemployment including:
Habitat for Humanity, Project Connect,
Lenawee Continuum of Care, Croswell
Opera House, Tecumseh Economic
Development, Lenawee County American
Legion consortium, Adrian Schools
Education Foundation, Lenawee County
Health Department, Adrian Kiwanis Club
community foundation grants process,
Lenawee Community Mental Health,
Disabilities Awareness, Communities in
Schools, Tecumseh Center for the Arts,
Senior Center Services, Community

Action Agency, American Red Cross,
Emergency Management Code Red Sys-
tem, Hospice of Lenawee, Lenawee
County Sheriff’s Office, Crime Stoppers,
Lenawee Intermediate Schools
Scholarship Program, Lenawee
Community Foundation, Boys and Girls
Club, Boy Scouts, Food Bank of South
Central Michigan, CAA Housing
Assistance Program, Special Olympics,
Letter Carriers Food Drive, Voices for
Change, Youth Leadership Program,
Junior Achievement, Lenawee County
Homeless Education program,

Lenawee Substance Abuse Prevention
Coalition, Lenawee Emergency Housing
program, Lenawee County Mission, “a
night without a home”, Veteran’s Service
Homeless program, Associated
Charities ...all this and so much more.
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Community Programming;
Public Service Announcements,
local talk shows and Community Highlights

At WLEN, our Community Events Calendar, our Public Service Announcements and our
local 3 and %2 hour talk show “Partyline Now”, go hand-in-hand to fill the need of the
hundreds of non-profitsin our community.

Our “ Partyl'i ne Now” talk shpw ars Qach Saturday _morni ng from Our :30 and :60 Public Service

8:30am until noon. In addition to being a community forum for Announcement Campaigns air daily. We air

citizen voices, it is aso a place for non-profit organizationsto be our | 4,380 of these announcements annually and

guest, field questions, share concerns and get the word out about 99% of them are used by local organizations

services. This program provides a community service in excess of and produced by WLEN as an educational

$39,000.00 annually. tool for our community. Beit the United
Way Campaign, or acall for Habitat volun-
teers; thisisan annua donation in excess of
$87,600.00. These are all unpaid minutes.

: = Our Community Events Calendar is utilized by schooals, clubs,
on'Llne sewlces churches, and other civic non-profit organizations to inform our
Our community service transfersto our on-line presence as community about their events. We run one :05 announcement

community calendar 5 timesaday. Thisamountsto atotal air

in community service. On our classified on line website, time value of $389,200.00. These are all unpaid announcements.

users can buy, sell, trade, rent and giveaway for FREE,

absolutely no-charge! This also includes the ability to post
pictures of itemsfor sale. We have over 1 million page Mornings With Jerry and Steve-Weekdays at 7:40am we make

views each month over 90,000 unique IP addresses, and available alive 5 minute interview segment to local organizations
over 62,000 registered users. and non-profits. Value: $13,000.00 annually
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Hometown Hope

Focusing on our goa of combating Homel essness, Hunger and Unemployment, and with our

community plagued by some of the highest unemployment and foreclosure rates in the country, we
renewed Hope with our Hometown Hope program. We offered marketing grants valued at over $3,500.00
to adifferent local non-profit organization each month. These organizations applied for the grant and a
panel of station personnel and business leaders made the selection. Please read on as a short description

of each recipient organization isincluded.

On-air support prior to the event (interviews, PSAs, promo spots): Each organization received

150 :60 commerciasto run in their month.

On-air support during/after event (remotes, livereports): Each organization received a2 hour live
broadcast, a 15 minute Community Conversation Interview and alive 7:40am interview on our morning

show during their selected month.

Online support (streaming, Web presence, emails): Each organization was featured on our website.
Total staff hours contributed: Over 200 staff hours were allocated to this project. Including solicitation
of grant applications, grant application judging, consultation on their marketing campaign, copy writing,
production recording, program recording, live on-site broadcasts and some good old fashioned

hand-holding.

Event result: Community awareness of the programs and service increased ten fold, provided by the

January - South Central Michigan Works

South Central Michigan works has been serving
Lenawee County for over 16 years. Their
mission is to get the Lenawee County

prosperity. They serve over 1500 people
annually in the Lenawee County area. They
used the Hometown Hope Grant to increase
awareness of services to individuals and
businesses; serving people in finding
employment and businesses in finding skilled
workers, helping to combat unemployment
across the region.

Community and its businesses back to economic

February— Housing Help of Lenawee

For 22 years, Housing Help of Lenawee, formerly
LEAHC has been providing homeless prevention
activities to Lenawee County. Their mission is to
advance housing stability and affordable
opportunities for low-income people and those in
crisis or at risk. Over the last year they have
provided services to 1, 872 individuals. The
Hometown Hope Grant allowed them to increase
awareness of their programs and services to help
combat homelessness in our community.

$42,000.00 in grant advertising donations. Each of
the following organizations received this grant and
all of the above.
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March — Communities in Schools of the Tecumseh Area

CISTA provides programs and services that focus on a wide range of needs,
including; academic assistance, social behavior, organization skills, study skills,
health and fitness, basic needs and career and college exploration. They bring
together programs and services that work with classrooms on a “whole school”
level. The HTH grant allowed them to educate the public about their organization
Education is the key to ending homelessness, hunger and unemployment.

May — Family Counseling and
Children’s Services - in operation since
1961

FCCS oversees many programs in the
community, including individual, marital,
family and group counseling, the Catherine
Cobb Domestic Violence and Sexual
Assault Program, the Domestic Violence
Alternative Program, Parent Education
Program, and a state-licensed Foster Care
and Adoption Program. Counseling
services are provided to nearly 100
families and individuals each week. The
domestic violence program serves over
450 women and children annually. Last
year, 88 foster children were placed, and
29 children found permanency and love in
adoption. With the Hometown Hope Grant
FCCS increased awareness of their
services, built a larger network of foster
care homes, and inspired work on
domestic violence by garnering people and
resources to help make positive changes.
Stability for all members of a family is
critical to ending homelessness, hunger
and unemployment.

April — Habitat for Humanity of Lenawee County
Habitat’s vision is “a world where everyone has a
decent place to live”. Habitat for Humanity of
Lenawee County has constructed over 35 new
homes, rehabbed 5 homes, and rededicated 11
homes to new homeowners. They also operate the
Re-Store, where donated building materials and
household goods are sold to fund their mission. They
used the Hometown Hope Grant to recognize the
dedication of two housing projects coming to
conclusion and to promote two fund raising events
for the Re-Store. Habitat for Humanity of Lenawee
was established in 1989. Habitat of Lenawee is
working toward a community free from
homelessness.
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June — Lenawee District Library

The Lenawee District Library has been in existence since 1935. The library serves the
citizens of the county by providing materials for lending, programming and technical
assistance. They serve six locations around the county. Through the Hometown Hope
Grant they built awareness for their services, locations, the bookmobile and summer
reading clubs. Education is the key to a strong and healthy community.

July- Lenawee County Mission

The Lenawee County Mission began serving the
male homeless population in Lenawee County in
2006. They offer a Fresh Start and Life Change
program and have since added the Fishes and
Loaves Food Pantry serving 15,000 individuals with
over 275,000 pounds of food, and Blessings and
More, a resale store that not only raises funds for
their mission, but also provides educational,
vocational and employment opportunities for the
men in their program. The LCM used the grant to
increase volunteerism in the organization and
formed partnerships for expansion opportunities to
provide for the physical and spiritual needs of the
hungry, homeless and addicted. Their mission fills
the community’s critical need of ending
homelessness, hunger and unemployment.

. August — Hospice of Lenawee
Hospice of Lenawee provides
compassionate, patient and family centered
care to people of our community during and
after the last season of life. In 2012 Hospice
of Lenawee opened the Hospice Home; a
facility offering residential care. It was a $5
million dollar project much needed by the
community. Hospice used the grant to
educate the community on what Hospice
means and to address misconceptions about
Hospice. They also promoted their
bereavement services available to anyone in
the community. Their services are provided
regardless of ability to pay, which allows
those with limited resources a caring,
compassionate and respectful end of life
option.
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September — Lenawee United Way Annual Campaign

Lenawee United Way is a non-profit community impact organization
seeking to improve lives by mobilizing the community to create lasting
changes in local conditions. 1 in 3 people in Lenawee County are served by
programs funded through the Lenawee United Way Campaign. They also
provide the services of 2-1-1 and engage over 450 volunteers annually in
the campaign and in the annual Day of Action. The LUW used the
Hometown Hope Grant to kick off and promote their annual campaign.

October - Homeless Education Program
This program is in it's 11" year of operation in
the Lenawee County Public Schools. The
program works with homeless students and
families to ensure enrollment, transportation,
and success in school, even while the family is
homeless and may be moving multiple times.
Last year, Homeless Education served over 600
homeless students in Lenawee County. The
Hometown Hope Grant will developed awareness and
sensitivity to the true issues of homelessness. The
grant was also used to promote their annual
fundraising/awareness event, Pajama Rama.

Pagjama Rama

November — Communities in Schools of
Lenawee

CISL has been in Lenawee County for 15 years.
They are committed to surrounding students
with community support to keep them in school.
They position coordinators in partnering schools
to address student needs and bring in needed
community resources. Several of their county
wide initiatives include: Anti-Bullying Task Force,
Lenawee Urban Exchange, Lunch Buddies and
Mentors, Parent Workshops, Voices for Change
and Youth Assets Development. They used the
grant to increase volunteers in their organization
and to promote their Parenting Workshop
Series. A strong education and family life
promotes self sufficiency and helps to end
homelessness, hunger and chronic
unemployment!

December — Region 2 Area Agency on Aging

Region 2 Area Agency on Aging provides services to older adults and persons with disabilities to help
them stay in their homes and in their communities. They serve Lenawee, Hillsdale and Jackson
Counties. R2AAA was created in 1974 under the auspices of the City of Adrian. They used the
marketing grant to highlight their services, including; Medication Reconciliation Management Program,
Building Training...Building Quality, Nursing Facility Transition Program, Michigan Medicaid Waiver
Program, Senior Community Services Employment Program, and the Care Management Program.
Keeping our older citizens in their homes and gainfully employed if possible extends their quality of life.
Homelessness, hunger and unemployment affects our community at every age.
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Anti Bullying PSA Contest for Youth

were the winning authors.

Because we believe that our kids need to feel safein school in order to achieve, we knew we needed to be a
catalyst of awareness on bullying. The increase in recent school violence led us to the creation of the Anti-
Bullying PSA contest. We knew the messages needed to come from those closest to it, so we launched a PSA
contest for youth. We had two grade/age categories, grades 5-7 and grades 8-10. The six winning students/
youth groups recorded their PSA’s at the radio station and we aired them from June through December. The
class or organization of the winning entries in each category received a $100.00 stipend to use as they wished.
On-air support prior to the event (interviews, PSAs, promo spots): 105 :60 announcements soliciting entries
for the contest. We aso reached out to youth organizations to help get the word out; including the Lenawee

Y outh Council and the Anti-bulling Task Force.

On-air support during/after event (remotes, livereports): The six winning PSA’s aired Monday through
Friday on WLEN June through December. A total of 632 :60 announcements aired.

Online support (streaming, Web page presence, emails): This event was supported on line through our
website directing people to entry forms on the site. We also used socia mediato promote the contest; including
Facebook and email blasts to over 3000 in our database.

Total staff hourscontributed: A total of 4 staff members donated over 50 hours, through promotion of the
contest, lining up judges and judging the contest and producing the commercials with the young people who

Event result: Total donation of air time was in excess of $13,000.00. This event directly impacts the youth in
our community. Itis part of the goal; as a safe environment instills better learning.....and an education is a
direct way to end homel essness, hunger and unemployment.

Theloca Intermediate School
District was so impressed with
the results of this program,
they had the winning youth
produce videos corresponding
to their PSA’sfor airing on the
LISD’sloca TV ste. Weem-
braced the collaboration and
welcomed the support and in-
terest! The more hands keep-
ing our kids safe the better!

0

girl scouts

We had participation from school classrooms,
individual young people and Girl Scout groups.
We anticipate even bigger participation in 2014,
when we will add an additional category for
grades 11-12.....at the request of severd
teachers!
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American Cancer Society Relay for Life
Celebrity Pie Auction!

Our community has a 17% higher incidence of cancer than the
national average. Cancer has touched many livesin our
community, so as part of our participation in the local ACS Relay
for Life, we host a celebrity pie auction. Each hour beginning at
6am and running until 5pm, we auction off piesto the highest
bidder. The pies are donated by station personnel, local
dignitaries, elected officials and businesses.

On-air support during/after event (remotes, livereports): We
donated the entire broadcast day from 6am to 5pm. A total of
250 :60 announcements were run about the event. 200 prior to
the event soliciting donations and publicizing it and 50 post event
as athank you to donors and the community and to announce our
total. It was aso covered in a24 hour news cycle.

Online support (streaming, Web page presence, emails): This
event was supported on line through our email database and our
Facebook page.

Total staff hourscontributed: A total of 4 staff members
donated about 10 hours each to this event!

Event result: $3950.71 was raised as was the awareness for
cancer services and cancer in our community. We also raised
awareness for the Relay that was held aweek later when we
participated with alive broadcast and helped bring in over
$100,000.00. Improving the quality of life and health in our
community helps everyone stay fed, housed and employed.

Keep Lenawee Warm!

WLEN isthe primary organizer of the“Keep Lenawee Warm” coat and blanket

drive. We collect donations of gently used coats and blankets at our studios, at 7

different branch locations of United Bank and Trust and at Dave Knapp

Automotive Group. The items were cleaned by alocal dry cleaner and distributed by Associated Charities on
Make a Difference Day.

On-air support prior to the event (interviews, PSAs, promo spots): 250 :60
announcements soliciting coats and blankets. 1t was also supported with our 15
minute Community Conversation interview and live morning show chat.
On-air support during/after event (remotes, livereports): Two 2 hour live
broadcasts, and 50 :60 announcements were run about distribution and as a
thank you to the community for their donation.

Online support (streaming, Web page presence, emails): Thisevent was
supported on line through our website with it’s own page directing people
where and when to donate and where and how to get items for those in need
and social media, including Facebook and email blasts.

Total staff hourscontributed: A total of 5 staff members donated over 100
hours, through live broadcasts and collecting coats and blankets.

Event result: Over 1,300 coats and blankets were collected, cleaned and
distributed. Total donation of air time was in excess of $7000.00. This event
directly impacts those who are homeless and unemployed by helping them
secure basic needs like awinter coat and blanket.
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Thank A Vet!

Veteran's Day has always been important to us at WLEN. We believe
those who serve must be honored. 8 years ago, WLEN Marketing
Consultant Jim Mooney, a Veteran himself, decided we needed to help
homeless Vetsand “ Thank aVet” was born. We stand curbside for 12
hours collecting funds for the Veteran's Dire Needs Fund administered
through the L enawee County Emergency and Affordable Housing
Corporation aka Housing Help of Lenawee. The fund is specifically to
help V eterans with immediate needs like money to keep their utilities on,
help with rent or storage units when they are displaced. Sometimesit’s
something as simple as apair of bootsto get ajob. We interviewed
members of our local American Legions, VFW’s, Amvets and V eterans
Administration representatives. In addition, we had local schools
support the effort with student events, including a hat day (donation to
wear a hat), acoin drive and abake sale. The schools participating
raised over $1,778.22 toward the event.

On-air support prior to the event (interviews, PSAs, promo

spots): 250 radio announcements about our al day broadcast to
collect funds.

On-air support during/after event (remotes, livereports):
Beginning at 6am, we went on the air and stayed curbside until 6pm
for a12 hour live broadcast marathon. We then ran news coverage
and a schedul e of 50 radio announcements with event results and to
thank those who gave.

Online support (streaming, Web page presence, emails): This
event was supported on line through our website as well aswith

posts on our Facebook page and email blasts.

Total staff hourscontributed: A total of 10 staff members donated
about 100 hours to this event.

Event result: When the dust settled, we raised over $18,500.00
exceeding our goal and making it the most successful year ever. Our
airtime donation exceeded $8,800.00. This event directly relatesto
assisting with homel essness and hunger and reducing unemployment
for our veterans and our community.

The United
Veteran's
Council
presented us
with an
award to
recognize
our ongoing
effortsto
assist our
veterans.

Onsted was one of 4 schools
who held fundraising eventsin
support of Thank A Vet. They
had a coin drive and raised
$724.78.
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I nterHS! At WLEN, we believe sharing our passion for our business

and our community with the next generation is very
important....so we annually host interns and job shadowing
students! Weloveit! A strong education system keeps
people employed, housed and fed!

Liz joined us from Adrian Collegein 2013, she interned in our
programming and promotions department. Several of our
interns have been hired both full and part time!

Job Shadowing!

Scholarships!

At WLEN, we believe investment in the next
generation is part of our duty....We accomplish this
through our scholarship program. We givea
$1,000.00 scholarship annually through the
International Broadcasters Idea Bank.....it goesto a
student studying broadcasting. Thisyear we had atie,
so we awarded two scholarships. One to ayoung
woman studying Ag Broadcasting and one to a young
man studying Sports
Broadcasting. Education isthe key to ending
homel essness and hunger and
improving employment.

More | hvolvement with
our young people!

Students created
radio
commercials at
our local
vocational —
technical center
and we were

happy to air
them on WLEN!

“ZMrS @ Trc0g 0COF 08
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More Connections

Volunteering is part of what we do @ WLEN.
Our staff of 17 full and part time broadcast
professionals donate in excess of 1,000 hoursto
our community. Whether we are emceeing the
Relay for Life, walking to raise funds, or hosting
a HOPE Community Center event for special
needs adults, we make service a priority. 1n 2013
we officialy formed the WLEN Community
Action Squad! We believe we are an important
and integral part of our community. For us,
there’s no place like home and no better way to
combat homel essness, hunger and unemployment
than by giving of ourselves to projects that need
us in our community.

Here we are walking to raise money for those
who need assistance with utility bills!
Keeping people warm and safe in their homes!

Here we are making pasties
for Habitat for Humanity to
fight homelessness

Our WLEN Community Action
Squad looked cool racing around a
grocery store in Supermarket
Sweeps. We helped raise over
$1900.00 in food and cash for the
Salvation Army Food Kitchen to
fight hunger!

WLEN'’s Program Director Dale Gagertner, reading to a
local elementary classroom! To encourage education
as ameansto fight homelessness, hunger and unem-
ployment!
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From: Capitol Records Nashville [mailto:umnashville@plaympe.com]
Sent: Monday, October 06, 2014 2:00 PM

To: Chiang, Johnny (CMG-Houston)
Subject: New Release from Lady Antebellum "Freestyle (Radio Edit)" On Capitol Records Nashville

RICORDS NASHYVILLE

Available For You To: Stream | Download | Burn

GET IT NOW!

1. Lady Antebellum - Freestyle (Radio Edit) 03:03
2. Lady Antebellum - Freestyle - Hook One 00:08



3. Lady Antebellum - Freestyle - Hook Two 00:10

Add Date: 10/20

“Freestyle”

Written by Dave Haywood, Charles Kelley, Hillary Scott and Shane McAnally
Produced by Nathan Chapman and Lady Antebellum

Ah, we gonna do this thing?
Well come on then

River road, Chevy van
Cherry Classic Coke can
Rolling on the floorboard
Fleetwood, Macklemore
Coming out the speakers
Spilling on our t-shirts
Getting loud
Like we’re standing in the bleachers
Creek bank, tire swing
Peeling off our blue jeans
Skinny dip, show the fish a couple new things

Chorus:
Hey there ain’t nothing wrong
Just making it up as we go along
Find a little rock and roll hallelujah
Throw your hands up high if the spirit moves ya babe
Singing hey, hey, hey
We can do it old school ABC style
Maybe we could go a little wild and freestyle

Summer jam mix tape
Vodka in your Gatorade
Alright, alright, like McConaunhey



White vinyl
Gypsy revival
Driving through the middle of the belt of the Bible
Hula girl grass skirt
Shaking on the dashboard
Where we’re going we don’t need no passport

Repeat Chorus

Ah some of us like to watch
And some like to dance
Though we all wake up with the same
Stamp on our hands
Counting stars and counting cars
And just counting miles
Doing it freestyle
You style, me style
Ain’t got no where to be child

Repeat Chorus

© 2014 Beards and Bullets Music, 30A Getaway Songs (ASCAP); Hobbs Hill Publishing (SESAC), admin. by Kobalt Group Publishing;
Universal Music Corp./Smack Ink, a Division of Smack Songs, LLC, admin. by Universal Music Corp. (ASCAP)

Add us to your address book - umnashville@plaympe.com
North America: 1-866-992-9670 | Global: 800 4752 9673 | Tech Support | Forgot Password | Unsubscribe

Check Play MPE® on: Twitter | Facebook | Daily Play MPE®
Play MPE® is a registered trademark of Destiny Media Technologies Inc.
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From: Vaughn, Ray [mailto:Ray.Vaughn@wmg.com]

Sent: Wednesday, June 25, 2014 11:53 AM

To: Chiang, Johnny (CMG-Houston); Brooks, Christi (CMG-Houston)
Subject: KKBQ Digital single sales per spin report

Importance: High

0 Frankie/Sunshine & Whiskey posts its 7" consecutive week of double digit
growth (more than 2X the sales pace of Helluva Life)—with 15K sold this
week!

HOOKEM HORNS!

Ray Vaughn
WarnerAtlanticReprise
Southwest Region

Phone:: 214.683.7298(RAYV)
e-mail:: ray.vaughn@wmag.com

address:: Austin, TEXAS...Y'ALL!
Please consider the environment before printing this email

“Nothing GREAT was ever achieved without ENTHUSIASM”

Click here to report this email as spam.



Top 50 Singles & Digital Sales

Mediabase & SoundScan
Week Ending: 06/22/2014

MB Rank

Rank Rank Wks Digital Song Digital Song % Change  Dig. Sales

Sales per . . iTunes
TW . LW Rank Album Title Dig. Song RTD  Album RTD

Spin Pricing

w W SCHERE on ™Ww LW

Spins TW

2 1 MOORE*JUSTIN Lettin' The Night Roll Valory 34 18,573 15,682 18% 20 7,618 2.4 OFF THE BEATEN PATH 413,274 297,889
3 2 SHELTON*BLAKE My Eyes f/Gwen Sebastian Warner Bros./WMN 10 35,445 33,210 7% 6 7,131 5.0 BASED ON A TRUE STORY 380,156 1,278,467
4 3 OWEN*JAKE Beachin' RCA Nashville 20 59,899 63,952 -6% 3 6,911 8.7 DAYS OF GOLD 765,838 161,390
1 4 ELDREDGE*BRETT Beat Of The Music Atlantic/WMN 37 17,409 15,784 10% 22 6,294 2.8 BRING YOU BACK 488,964 110,774
7 5 FARR*TYLER Whiskey In My Water Columbia Nashville 31 24,003 22,747 6% 14 6,426 3.7 REDNECK CRAZY 461,635 144,218
8 6 YOUNG*CHRIS Who | Am With You RCA Nashville 21 26,755 26,573 1% 10 6,243 4.3 A.M. 378,218 194,684
9 7 CAMPBELL*CRAIG Keep Them Kisses Comin' Bigger Picture 25 14,644 18,436 -21% 25 5,562 2.6 N/A 211,158 N/A
10 8 NICHOLS*JOE Yeah Red Bow 20 32,906 29,693 11% 7 5,196 6.3 CRICKETS 358,753 69,058
12 9 CURRINGTON*BILLY We Are Tonight Mercury Nashville 29 19,470 24,420 -20% 19 4,841 4.0 WE ARE TONIGHT 323,104 91,174
11 10 |THE BAND PERRY Chainsaw Republic Nashville 16 9,263 9,474 2% 30 4,901 1.9 PIONEER 126,306 568,539
13 11 PAISLEY*BRAD River Bank Arista Nashville 12 24,667 24,471 1% 13 4,497 5.5 N/A 237,748 N/A
14 12 BRICE*LEE | Don't Dance Curb 16 44,622 43,842 2% 4 4,360 10.2 N/A 523,766 N/A
16 13 PASLAY*ERIC Song About A Girl EMI Nashville 16 13,623 14,179 -4% 26 4,095 3.3 ERIC PASLAY 154,974 36,597
6 14 LAMBERT*MIRANDA Automatic RCA Nashville 20 16,602 20,230 -18% 23 4,309 3.9 PLATINUM 473,347 276,206
15 15 MCGRAW*TIM F/HILL*FAITH Meanwhile Back At Mama's Big Machine 9 26,008 24,121 8% 12 4,134 6.3 N/A 206,203 N/A
19 16 BENTLEY*DIERKS Drunk On A Plane Capitol Nashville 9 61,122 57,516 6% 1 3,882 15.7 RISER 351,105 172,428
17 17 LYNCH*DUSTIN Where It's At Broken Bow 12 28,538 25,924 10% 9 3,798 7.5 N/A 254,183 N/A
18 18 STRAIT*GEORGE | Got A Car MCA Nashville 32 18,313 20,014 -8% 21 3,522 5.2 LOVE IS EVERYTHING 288,703 439,714
21 19 GILBERT,BRANTLEY F/MOORE/RHETT Small Town Throwdown Valory 6 23,377 22,393 4% 15 3,158 7.4 JUSTAS | AM 134,840 390,603
23 20 LADY ANTEBELLUM Bartender Capitol Nashville 5 60,497 52,351 16% 2 3,055 19.8 N/A 264,630 N/A
20 21 |ELIYOUNG BAND Dust Republic Nashville 20 13,260 12,629 5% 27 3,104 4.3 10,000 TOWNS 177,673 75,622
22 22 SWON BROTHERS Later On Arista Nashville 16 5,102 4,634 10% 38 2,938 1.7 N/A 101,746 N/A
25 23 [SWINDELL*COLE Hope You Get Lonely Tonight Warner Bros./WMN 13 19,691 18,107 9% 17 2,643 7.5 COLE SWINDELL 286,278 189,236
24 24 RICE*CHASE Ready Set Roll Columbia Nashville 24 26,642 26,529 0% 11 2,693 9.9 READY SET ROLL 480,973 91,613 $0.69
26 25 |BROWN*ZAC BAND All Alright Southern Ground 8 4,253 3,800 12% 41 2,212 1.9 N/A 33,220 N/A
29 26 CHURCH*ERIC Cold One EMI Nashville 4 12,137 9,520 27% 28 1,976 6.1 OUTSIDERS 71,010 634,370
31 27 LAMBERT*M. & UNDERWOOD*C. Somethin' Bad RCA Nashville/Arista Nash 4 32,376 37,472 -14% 8 1,864 17.4 PLATINUM 239,349 276,206
27 28 BIG & RICH Look At You B&R/New Revolution 16 6,672 6,186 8% 34 1,972 3.4 N/A 92,175 N/A
28 29 PARMALEE Close Your Eyes Stoney Creek 16 5,949 5,430 10% 36 1,937 3.1 FEELS LIKE CAROLINA 74,691 67,586
30 30 BALLARD*FRANKIE Sunshine & Whiskey Warner Bros./WAR 9 15,019 13,328 13% 24 1,615 9.3 SUNSHINE & WHISKEY 91,970 35,036
————————— 31 |CHESNEY*KENNY American Kids Blue Chair/Columbia 1 39,503 N/A N/A 5 1,207 32.7 N/A 39,503 N/A
32 32 CORBIN*EASTON Clockwork Mercury Nashville 19 10,811 9,867 10% 29 1,275 8.5 N/A 118,765 N/A
33 33 MUSGRAVES*KACEY Keep It To Yourself Mercury 9 5,144 5,227 2% 37 1,138 4.5 SAME TRAILER DIFFERENT PARK 81,109 434,755
34 34 POPE*CASSADEE | Wish | Could Break Your... Republic Nashville 13 3,537 3,765 -6% 44 1,158 3.1 FRAME BY FRAME 73,748 176,237
35 35 PARDI*JON What | Can't Put Down Capitol 13 3,808 3,743 2% 43 1,182 3.2 WRITE YOU A SONG 31,891 50,933
60 36 HUNT*SAM Leave The Night On MCA Nashville 1 21,956 N/A N/A 16 1,068 20.6 N/A 21,957 N/A
43 37 LITTLE BIG TOWN Day Drinking Capitol Nashville 3 19,657 22,222 -12% 18 940 20.9 N/A 90,070 N/A
36 38 GLORIANA Best Night Ever Emblem/Warner Bros./W.A.R 10 3,458 2,658 30% 45 1,000 3.5 N/A 33,799 N/A $0.69
37 39 NAIL*DAVID Kiss You Tonight MCA Nashville 12 6,475 4,121 57% 35 955 6.8 I'M A FIRE 61,688 60,524
38 40 MCCREERY*SCOTTY Feelin' It 19/Interscope/Mercury 7 7,507 7,230 4% 32 842 8.9 SEE YOU TONIGHT 49,778 237,243 $0.69
41 41 BROTHERS OSBORNE Rum EMI Nashville 8 8,819 8,075 9% 31 840 10.5 N/A 56,091 N/A
39 42 STOVALL*NATALIE AND THE DRIVE Baby Come On With It HitShop 14 465 521 -11% 50 850 0.5 N/A 9,563 N/A $0.99
40 43 LOVE AND THEFT Night That You'll Never Forget RCA Nashville 7 4,304 4,594 -6% 40 779 5.5 N/A 51,304 N/A $0.69
42 44 DAN + SHAY Show You Off Warner Bros./W.A.R. 6 2,415 2,365 2% 46 733 3.3 WHERE IT ALL BEGAN 32,705 71,327
51 45 RASCAL FLATTS Payback Big Machine 1 1,400 966 45% 47 507 2.8 REWIND 12,154 130,418
45 46 HOUSER*RANDY Like A Cowboy Stoney Creek 3 4,562 4,571 0% 39 589 7.7 HOW COUNTRY FEELS 40,053 199,092
44 47 NIEMANN*JERROD Donkey SeaGayle/Arista Nashville 4 6,825 6,964 -2% 33 601 11.4 HIGH NOON 70,016 52,258 $0.69
46 48 BRADBERY*DANIELLE Young In America Big Machine/Republic 3 1,015 1,300 -22% 48 538 1.9 N/A 19,514 N/A
47 49  |THOMPSON*JOSH Wanted Me Gone Show Dog-Universal 4 516 483 7% 49 519 1.0 N/A 3,454 N/A
48 50 MOORE*KIP Dirt Road MCA 4 3,910 4,619 -15% 42 495 7.9 N/A 70,008 N/A




Subject: HOUSTON KKBQ Regional Sales Stories for Frankie Ballard & Dan+Shay

From: "Vaughn, Ray" <Ray.Vaughn@wmg.com>

To: "Chiang, Johnny (CMG-Houston)" <Johnny.Chiang@coxinc.com>,"Brooks, Christi (CMG-
Houston)™ <Christi.Brooks@coxinc.com>,"Searcy, Lisa (CMG-Houston)"
<Lisa.Searcy@coxinc.com>

CC: "Pettit, Jordan™ <Jordan.Pettit@wmg.com>,"Esposito, John"
<John.Esposito@wmg.com>,"Palmer, Christian" <Christian.Palmer@wmg.com>

THE POWER OF KKBQ AIRPLAY ISPRETTY DARN IMPRESSIVE!

Frankie Ballard “Sunshine & Whiskey” [up 54% nationally]

Houston sales up 87% with 25 new spins
Minneapolis up 62% with 4 new spins
Orlando up 438% in sales (the #4 selling DMA this week) with 60 new spins

St. Louis up 668% (the #5 selling DMA this week) with 12 new spins

Dan + Shay “Show You Off” [up 8% nationally]

Houston sales up 669% (the #1 selling DMA this week)
Minneapolis is the #2 selling DMA this week, up 183%
THANK YOU VERY MUCH,

Ray V.

HOOKEM HORNS!
Ray Vaughn
WarnerAtlanticReprise

Southwest Region
Phone:: 214.683.7298(RAYV)

e-mail::ray.vaughn@wmag.com



address:: Austin, TEXAS...Y'ALL!

Please consider the environment before printing this email

“Nothing GREAT was ever achieved without ENTHUSIASM”




From: Vaughn, Ray [mailto:Ray.Vaughn@wmg.com]

Sent: Friday, August 22, 2014 9:15 AM

To: Chiang, Johnny (CMG-Houston); Brooks, Christi (CMG-Houston); Maida, Katelyn
Subject: Thank you KKBQ!

Importance: High

JANA KRAMER “Love” [up 6% nationally]
e Houston up 63% with 132 sold, up 20 spins

Ray Vaughn | Manager, Regional Promotion

Austin, TEXAS...Y’all!

mobile 214.683.7298 (RAYV) | email ray.vaughn@wmg.com
warnermusicnashville.com

Charlie Worsham, Dan + Shay, Frankie Ballard, Gloriana, Jana Kramer



From: Niederhauser, Mark [mailto:markn@wmg.com]

Sent: Wednesday, August 13, 2014 2:26 PM

To: Brooks, Christi (CMG-Houston); Chiang, Johnny (CMG-Houston)
Subject: WMN Regional Sales Stories

Thanks!

Cole Swindell “Hope You Get Lonely Tonight” [up 68% nationally]
e Sales double in Houston with 4 new spins

Hunter Hayes “Tattoo” [up 27% nationally]
Houston up 40% with 15 new spins

Mark Niederhauser — Manager, Regional Promotion
512-276-2446 — Office 214-914-6550 — Cell
markn@wmg.com

Austin, Texas Office

Blake Shelton Hunter Hayes Sheryl Crow
Brett Eldredge Cole Swindell The Railers




From: Brunett, Jill [mailto:Jill.Brunett@umusic.com]

Sent: Wednesday, September 17, 2014 3:14 PM

To: Chiang, Johnny (CMG-Houston); Brooks, Christi (CMG-Houston)
Subject: Mercury sales in Houston

Hey guys!
We had a great week of sales in Houston and | just wanted to share. ©

Since you moved Canaan up, he’s increased every week. Two weeks ago, you went from 8 to 20 spins
and his sales increased 125%, last week they increased another 53%.

You also moved Scotty up last week. Those 23 spins helped him increase sales 73%!

X0,



From: Niederhauser, Mark [mailto:markn@wmg.com]

Sent: Thursday, September 04, 2014 12:09 PM

To: Chiang, Johnny (CMG-Houston); Brooks, Christi (CMG-Houston)
Subject: WMN Regional Sales Stories

As always, thanks for Your Support!

BRETT ELDREDGE “Mean to Me” [up +11% nationally]
e Houston up about 5x vs. last week with 20 new spins

Mark Niederhauser — Manager, Regional Promotion
512-276-2446 — Office 214-914-6550 — Cell
markn@wmg.com

Austin, Texas Office

Blake Shelton Hunter Hayes Sheryl Crow
Brett Eldredge Cole Swindell The Railers




From: Niederhauser, Mark [mailto:markn@wmg.com]
Sent: Thursday, October 02, 2014 11:48 AM

To: Chiang, Johnny (CMG-Houston)

Subject: FW: Houston Soundscan




	1
	Final Exhibits
	1
	2
	3
	4
	5

	2
	Exhibits (Compressed)
	Screen Captures
	Cruisin Oldies Community Events
	Cruisin Oldies Community Events 2
	Cruisin Oldies Community Events 3
	Cuisin Oldies Community Events 3
	Easy 98 San Diego Community Events 1
	Easy 98 San Diego Community Events 2
	Easy 98 San Diego Community Events 3
	Easy 98 San Diego Community Events 4
	Lite 105 Miami Community Events
	Lite 105 Miami Community Events 2
	Lite 105 Miami Community Events 3
	Lite 105 Miami Community Events 4
	Magic 102 Miami Community Events 1
	Magic 102 Miami Community Events 2
	WSTR Fundraising
	WSTR LBD 1
	WSTR LBD 2
	KYGO Denver Contest 1
	KYGO Denver Contest 2
	Easy 98 San Diego Contests 1
	Easy 98 San Diego Contests 2
	WSTR Blog 1
	WSTR Blog 2
	Easy 98 San Diego Blog 1
	Easy 98 San Diego Blog 2
	Easy 98 San Diego Blog 3
	Easy 98 San Diego Blog 4
	Wall of Honor 1
	Wall of Honor 2
	Wall of Honor 3
	Wall of Honor 4
	KS107 Colorado Social Media 1
	KS107 Colorado Social Media 3
	Lite 105 Miami Social Media 1
	Lite 105 Miami Social Media 2
	Lite 105 Miami Social Media 3
	Easy 98 San Diego Social Media 1
	Easy 98 San Diego Social Media 2
	Easy 98 San Diego Social Media 3
	Easy 98 San Diego Social Media 4

	Final Emails
	#1 Pop Album
	G-Eazy Wednesday
	good sir
	Guys...thank you
	Happy FGL Friday
	Hey Guys
	hi from Trisha Yearwood
	I just fainted
	KQKS Music Meeting-New Kendrick Lamar
	One more thing
	SO AMAZING!
	Star 94-Atlanta=Look at these Shazam #s on Meghan Trainor after 6 spins
	THANK YOU RADIO! Love, Bruno Mars
	Thank you!
	Wiz Just You and Your Friends

	Plaques
	image2
	image4
	IMG_6111
	IMG_6112
	IMG_6119
	IMG_6123
	IMG_6125
	IMG_6129
	photo 1
	photo 15
	photo 2
	photo


	3
	4
	5
	6
	7
	8
	9
	10
	DOWNS FINAL
	Exhibit Collection
	WTAW 1620 Homepage [1]
	WTAW 1620 Homepage 1
	WTAW 1620 Homepage 2

	WTAW 1620 Schedule [1]
	WTAW 1620 Schedule 1

	WTAW 1620 Community Calendar [1]
	WTAW 1620 Community Calendar 1

	WTAW 1620 MyPhoto [1]
	WTAW 1620 MyPhoto 1

	Zone 1150 Homepage [2]
	Zone 1150 AM Homepage 1
	Zone 1150 AM Homepage 2

	Zone 1150 Contact Us [2]
	Zone 1150 AM Contact Us

	Zone 1150 Community Events [2]
	Zone 1150 AM Events 1

	Zone 1150 Zone Shootout Golf Tournament [2]
	Zone 1150 AM Golf Tournament

	Zone 1150 Photo Gallery [2]
	Zone 1150 AM Photo Gallery

	Candy 95.1 Homepage [3]
	Candy 95.1 Homepage

	Candy 95.1 Morning Personalities [3]
	Candy 95.1 Morning Personalities 1

	Candy 95.1 Contests [3]
	Candy 95.1 Contests

	Candy 95.1 Photos [3]
	Candy 95.1 Photos

	Peace 107 Homepage [4]
	Peace 107 Homepage 1
	Peace 107 Homepage 2

	Peace 107 About Us [4]
	Peace 107 About Us

	Peace 107 On-Air Personalities [4]
	Peace 107 On-Air Personalities
	Peace 107 On-Air Personalities 2

	Peace 107 Calendar [4]
	Peace 107 Calendar 1

	KAGC 1510 Homepage [5]
	KAGC 1510 Homepage 1
	KAGC 1510 Homepage 2

	KAGC 1510 Program Info [5]
	KAGC 1510 Programs 1
	KAGC 1510 Program Info 2
	KAGC 1510 Program Info 3
	KAGC 1510 Program Info 4
	KAGC 1510 Program Info 5
	KAGC 1510 Program INfo 6

	KAGC 1510 Calendar [5]
	KAGC 1510 Calendar 1

	Navasota News Homepage [6]
	Navasota News Homepage 1

	Navasota News On-Air Schedule [6]
	Navasota News On-Air Schedule 1
	Navasota News On-Air Schedule 2

	Navasota News Community Calendar [6]
	Navasota News Community Calendar

	Rock Candy Homepage [7]
	Rock Candy Homepage 1
	Rock Candy Homepage 2

	Maverick Radio Homepage [8]
	Maverick Radio Homepage
	Maverick Radio Homepage 2

	Maverick Radio Morning Show Information [8]
	Maverick Radio Morning Show 1
	Maverick Radio Morning Show 2

	Maverick Radio Drew Williams Host [8]
	Maverick Radio Drew Williams 1
	Maverick Radio Drew Williams 2


	4
	5
	6
	7

	11
	12
	13
	14
	15
	16
	17
	18
	19
	20
	21
	22
	23
	24
	WLEN Program Guide
	25
	2013 Report to the Community
	2013 RTC Title pg.pdf
	2013 RTC page 1.pdf
	2013 RTC page 2.pdf
	2013 RTC page 3.pdf
	2013 RTC page 4.pdf
	2013 RTC page 5.pdf
	2013 RTC page 6.pdf
	2013 RTC page 7.pdf
	2013 RTC page 8.pdf
	2013 RTC page 9.pdf
	2013 RTC page 10.pdf
	2013 RTC page 11.pdf
	2013 RTC page 12.pdf
	2013 RTC page 13.pdf

	26
	Email 1
	Attachment to Email 1
	Email 2
	Email 3
	Email 4
	Email 5
	Email 6
	Email 7



